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Информационные технологии 
 
 

ˠˑ˗ ππς 
 

КОМПЬЮТЕРНЫЕ ВИРУСЫ И ПРОБЛЕМЫ ЗАЩИТЫ ОТ ВИРУСОВ 
 

ːȢ˟Ȣ ˙̉̑̈̏̆̃́1ȟ ːȢ˙Ȣ ˠ̒̍̏̎̏̃́2  
 
Аннотация 
 

ˏ ̝̒̓́̓̆ ̝̠̄̏̃̏̑̉̓̒ ̏ ̝̟̜̖̋̏̍̐̓̆̑̎ ̖̃̉̑̔̒́ ̉ ̜̖́̎̓̉̃̉̑̔̒̎ ̖̈́̉̓́̚Ȣ 
 
Ключевые слова: ̋ ̝̟̏̍̐̓̆̑ȟ ̃̉̑̔̒ȟ ̜́̊̌̏̃̊̕ ̃̉̑̔̒ȟ ̘̜̈́̄̑̔̈̏̎̆ ̜̃̉̑̔̒ȟ ̒̆̓̆̃̏̊ 
̃̉̑̔̒ȟ ̍́̋̑̏̃̉̑̔̒Ȣ 

 
˗̝̟̏̍̐̓̆̑ ̃̉̑̔̒̉̎̉̎̄ ̰̋̐ ̛̓́̑̉̌́̑̉̕ ̍́̃̇̔̅Ȣ ˎ̘̉̑̉̎̉ ̛̓́̑̉̎̉̕ ρωψτ 

̊̉̌̉ ˡ̑̆̅ ˗̞̏̎ ̂̆̑̄́̎ȡ ͼКомпьютер вируси – бошқа дастурларни, уларга ўзини 
ёки ўзгартирилган нусхасини киритиш орқали, уларни модификациялаш билан 
заҳарловчи дастур. Бунда киритилган дастур кейинги кўпайиш қобилиятини 
сақлайди". 

ˏ̉̑̔̒̎̉̎̄ ̰̈-̰̈̉̅́̎ ̰̙̋̐́̊̉̉ ̃́ ̙̉̒̏̂̌́ ̧̇́̑́̎̉̎̉ ̗̠̙̍̏̅̉̉̋́̉̌́̕ 
̠̏̂̉̌̉̓̉ ̂̔ ̛̓́̑̉̅́̄̉̕ ̠̘̓́̎ ̙̘̓̔̔̎́̌́̑ ̉̒̏̂̌́̎́̅̉Ȣ ˗̝̟̏̍̐̓̆̑ ̃̉̑̔̒̉Ȥ
̎̉̎̄ ̙̔̂̔ ̖̠̔̒̔̒̉̓̌́̑̉ ̓̉̑̉̋ ̓́̂̉́̓ ̏̑̄́̎̉̈̍̌́̑̉̅́ ̂̉̏̌̏̄̉̋ ̃̉̑̔̒̌́̑̎̉̎̄ 
̙̐́̑́̈̉̓̌́̎̉̉̄́ ̰ ̙̙́Ȣ 

̏̈̉̑̅́ ̝̟̋̏̍̐̓̆̑ ̃̉̑̔̒̉ ̅̆̄́̎̅́ ̔̊̉̅́̄̉ ̖̠̔̒̔̒̉̓̌́̑̄́ ̞̄́ ̰̂̌̄́̎ 
̅́̒̓̔̑̉̊ ̋̏̅ ̙̓̔̔̎̉̌́̅̉ȡ ́̒̌̉̄́ ̍̏̒ ̙̋̆̌̉̉ ̙́̑̓ ̰̂̌̍́̄́̎ȟ ́̍̍̏ ́̒̌̉̎̉̎̄ ̖̔Ȥ
̠̒̔̒̉̓̌́̑̉̄́ ɉ̰̈-̰̈̉̎̉ ̙̓̉̋̌́Ɋ ̞̄́ ̰̂̌̄́̎ ̖̎̔̒́̌́̑̎̉ ̠̙̑́̓̉ ̠̏̂̉̌̉̓̉Ƞ 
̙̉̒̏̂̌́ ̓ ̉̈̉̍̉̎̉̎̄ ̘̂́̇́̑̉̌̔̃̉ ̛̏̂̆̋̓̌́̑̉̄́ ̠̘̑́̓̉̌̔̃̉ ̖̎̔̒́̌́̑̎̉̎̄ ̋̉Ȥ
̙̑̉̓̉̌̉̉̎̉ ̛̘̓́̍̉̎̌̏̃̉ ̖̍̆́̎̉̈̍̌́̑̎̉̎̄ ̍́̃̇̔̅̌̉̄̉Ȣ 

˟̛̙́̋̉̅̌́ ̌̏̈̉̍̋̉ȟ ̂̔ ̖̠̔̒̔̒̉̓̌́̑ ̈́̑̔̑̉̊ȟ ́̍̍̏ ̆̓́̑̌̉ ̞̍́̒Ȣ ˗̰̑̒́Ȥ
̓̉̌̄́̎ ̖̠̔̒̔̒̉̓̌́̑̎̉ ̙̉̒̏̂̌́ ̍̔ ̉̓̉̅́̄̉ ̈́̑́̑ ̘̋̆̌̓̉̑̔̃̉ ̅́̒̓̔̑ ̛̓́̒̉̑̉Ȥ
̎̉̎̄ ̅̆̒̓̑̔̋̓̉̃̌̉̋ ̃́ ̒̉̑ ̂̏̊ ̂̆̑̍́̒̌̉̋ ̖̠̔̒̔̒̉̓̌́̑̉ ̂̉̌́̎ ̰̙̓̌̅̉̑̉ ̌̏̈̉̍Ȣ  

ˏ̉̑̔̒̌́̑̎̉ ̔̊̉̅́̄̉ ́̒̏̒̉̊ ́̌̏̍́̓̌́̑̉ ̰̘̂̊̉́ ̙̓̔̑̋̔̍̌́ ̍̔̍̋̉̎ȡ 
̠̙̙́ ̍́̋̏̎̉Ƞ ̗̏̐̆̑́̉̏̎ ̓̉̈̉̍Ƞ ̙̙̉̌́ ́̌̄̏̑̉̓̍̉ ̖̠̔̒̔̒̉̓̉Ƞ ̅̆̒̓̑̔̋̓̉̃ ̉̍̋̏Ȥ
̠̎̉̓̌́̑̉Ȣ 

ˡ́̊̌ ̃̉̑̔̒̌́̑̉ ̘̂́̇́̑̉̌̔̃̉ ́̊̌̌́̑̄́̕ ̓̔̑̌̉ ̔̒̔̌̌́̑ ̂̉̌́̎ 
̋̉̑̉̓̉̌́̅̉ ɉ̞̎̄ ̰̋̐ ̓́̑ ́̌̄́̎ ̃̉̑̔̒̌́̑ ̖̉̌̉Ɋȟ ̧̋̉ ́̊̌̕-̰̙̊̌̅̏̌́̑̎̉ 
ɉ̝̋̏̍̐́̎̏̎ ̃̉̑̔̒̌́̑Ɋ ̠̑́̓́̅̉ ̧̋̉ ́̊̌̌̉̕ ̓̉̈̉̍̌́̑̎̉ ɉÌÉÎË-̃̉̑̔̒̌́̑Ɋ ̙̓́̋̉̌ 
̞̙̓̉ ̖̠̔̒̔̒̉̓̉̅́̎ ̏̊̅́̌́̎́̅̉̕Ȣ 

˫̋̌́̍́ ̃̉̑̔̒̌́̑ ̰̈̉̎̉ ̅̉̒̋̎̉̎̄ ̟̋̌́̍́ ̒̆̋̓̏̑̉̄́ ɉÂÏÏÔ - ̒̆̋̓̏̑̉̄́Ɋ 
̧̋̉ ̘̃̉̎̆̒̓̆̑̎̉̎̄ ̓̉̈̉̍̌̉ ̟̘̋̌̏̃̉̒̉ ɉ-ÁÓÔÅÒ"ÏÏÔ2ÅÃÏÒÄɊ ̰̂̌̄́̎ ̒̆̋̓̏̑̄́ 
̧̈́̅̉Ȣ ˫̋̌́̍́ ̃̉̑̔̒̌́̑ ̓̉̈̉̍ ̟̙̋̌́̎̉̉̅́ ̙̂̏ ̙́̑̉̎̉ ̘̏̌̔̃̉ ̅́̒̓̔̑ ̋̏̅̉ ̃́Ȥ
̈̉́̒̉̎̉̕ ̂́̇́̑́̅̉Ȣ 

˙́̋̑̏̃̉̑̔̒̌́̑ ̖́̂̏̑̏̓̎̉ ̙̘̉̌̏̃̉ ̈́̍̏̎́̃̉̊ ̓̉̈̉̍̌́̑̎̉̎̄ ̍́̋̑̏Ȥ
̅́̒̓̔̑̌́̑̉̎̉ ̃́ ́̊̌̌́̑̉̎̉̕ȟ ̖̔̒̔̒́̎ MicroSoftWord, MicroSoftExcel ̃́ Ȣ ̋́̂̉ 
̏̍̍́̃̉̊ ̍̔ ́̑̑̉̑̌́̑̎̉̎̄ ́̊̌̕- ̔̇̇́̓̌́̑̉̎̉ ̃́ ̞̌̆̋̓̑̏̎ ̇́̅̃́̌̌́̑̉̎̉ 
̈́ ́̑̌́̊̅̉Ȣ 

˟́̑̍̏  ̃̉̑̔̒̌́̑̉ ̰ ̈̉̎̉ ̓́̑ ̙́̓̉̅́ ̝̟̋̏̍̐̓̆̑ ̓́̑̍̏ ̌́̑̉ ̃́ ̞̌̆̋̓̑̏̎ 
̘̐̏̓́ ̐̑̏̓̏̋̏̌̌́̑̉ ̃́ ̋̏̍́̎̅́̌́̑̉̅́̎ ̏̊̅́̌́̎́̅̉̕Ȣ ˎ̛́̈̉̅́ ̓́̑̍̏  ̃̉̑̔̒̌́Ȥ
̑̉̎̉ ͼ ̔̑̓ͼ ̖̉̌̉̅́̄̉ ̅́̒̓̔̑̌́̑ ̅̆̂ ̟̙̑̉̓̉́̅̉Ȣ ˟́̑̍̏  ̃̉̑̔̒̌́̑̉ Internet -
̔̑̓̌́̑̄́ ɉInternet  ̂ ̰̘̊̉́ ̓́̑ ́̌́̅̉Ɋȟ IRC- ̔̑̓̌́̑̄́ ɉ̘́̓̌́̑ȟ InternetRelayChat) 
̰̂̌̉̎́̅̉Ȣ 

                                                           
1Мирзоева Гулзира Турақул қизиȟ ̝̐̑̆̐̏̅́̃́̓̆̌ ̉̎̏̑̍́̓̉̋̉̕ ̘́̋́̅̆̍̉̆̒̋̏̄̏ 

̗̠̌̉̆ȟ ˎ̖̔́̑̒̋̉̊ ̗̍̆̅̉̉̎̒̋̉̊ ̉ ̎̒̓̉̓̔̓ȟ ˠ̈̂̆̋̉̒̓́̎Ȣ 
2Усмонова Гулсанам Муқимовнаȟ ̝̐̑̆̐̏̅́̃́̓̆̌ ̉̎̏̑̍́̓̉̋̉̕ ̘́̋́̅̆̍̉̆̒̋̏̄̏ 

̗̠̌̉̆ ˎ̖̔́̑̒̋̏̄̏ ̗̍̆̅̉̉̎̒̋̏̄̏ ̉ ̎̒̓̉̓̔̓́ȟ ˠ̈̂̆̋̉̒̓́̎Ȣ 
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˗̝̟̏̍̐̓̆̑ ̃̉̑̔̒̌́̑̉̎̉̎̄ ̰̋̐̄̉̎́ ̗̠̋̏̍̂̉̎́̉̌́̎̄́̎ ̖̉̌̌́̑̉ ́̍ 
̍́̃̇̔̅ȟ ̍́̒́̌́̎ ɀ ̓́̑̍̏ ̌̉ ̍́̋̑̏̃̉̑̔̒ ̓́ ̘̑̉̑̌́̎̔̃̉ ̔̇̇́̓̌́̑̎̉ ̖̈́́̑Ȥ
̌́̊̅̉ȟ ́̍̅́ ̰̈̉̎̉̎̄ ̖̎̔̒́̌́̑̉̎̉ ̞̌̆̋̓̑̏̎ ̘̐̏̓́ ̏̑ ́̌̉ ̓́̑ ́̓́̅̉Ȣ ˎ̙̏ ́ ̂̉̑ 
̍̉̒̏̌ ̒̉́̓̉̅́̕ ́̊̌̕-̟̋̌́̍́ ̃̉̑̔̒̌́̑̉̎̉ ̰̙̋̑̒́̓̉ ̍̔̍̋̉̎̋̉ȟ ̔̌́̑ ́̊̌̕Ȥ
̌́̑̎̉ ́̍̅́ ̅̉̒̋̌́̑̎̉̎̄ ̟̋̌́̎́̅̉̄́̎ ̒̆̋̓̏̑̉̎̉ ̈́ ́̑̌́̊̅̉Ȣ 

ˏ̉̑̔̒̌́̑̎̉̎̄ ̧́̓ ̅́̃̑̉. ́̑ ́̎̅́̊ ̅́̒̓̔̑̅́̄̉̅̆̋ ̝̟̋̏̍̐̓̆̑ ̃̉̑̔̒Ȥ
̌́̑̉ ̧́̓ ̅́̃̑̉̎̉̎̄ ̉̋̋̉̓́ ́̒̏̒̉̊ ̂̏̒ ̘̉̉̎̉ - ̒́ ̙̌́̎̉ ̃́ ̙̂́̇́̑̉̌̉ 
̂̏̒ ̘̉̌́̑̉̎̉ ̙́̇̑́̓̉ ̍̔̍̋̉̎Ȣ 

˞́ ̙̌́̎̉ ̂̏̒ ̘̉̉ ̃̉̑̔̒̎̉̎̄ ̅̉̒̋̅́ ̔ ̋̉̑̉̓̉̌̄́̎ ̛̏̂̆̋̓ ̂̉̌́̎ ̂̉̑̄́Ȥ
̌̉̋̅́ ̙̔̎̅́̊̄̉̎́ ̒́ ̙̌́̎̉ ̅́̃̑̉̄́ ̰̓ ̑̉ ̋̆̌́̅̉Ȣ ˎ̔ ̂̏̒ ̘̉̅́ ̃̉̑̔̒ ̃̉̑̔̒̄́ 
̙́̑̉ ̅́̒̓̔̑ ̛̓́̍̉̎̏̓̉̄́ ̈́̉̕ ̰̂̌́̅̉ȟ ̘̔̎̋̉ ̔ ́̏̌̕ ̞̍́̒ ̃́ ̠̙̉̍̏̌́̎̉ ̘̔̔̎ 
̗̏̐̆̑́̉̏̎ ̓̉̈̉̍̎̉ ̎́̈̏̑́̓ ̉̌́ ̏̌̍́̊̅̉Ȣ 

˗̝̟̏̍̐̓̆̑ ̃̉̑̔̒̌́̑̉̎̉̎̄ ̙̂́̇́̑̉̌̉ ̅́̃̑̉, ̏ ̅́̓̅́ȟ ̙̂̆̓́ ̂̏̒ ̘̉̎̉ ̰̈ 
̘̉̉̄́ ̏̌́̅̉ȡ ˏ̉̑̔̒̎̉ ̖̏̓̉̑́̄́ ̟̙̋̌́ȟ ̔̑̂̏̎̎̉ ̙̉̅̉̑̉Ȣ ˟̏̐̉̌̄́̎ ̔̑̂̏̎̎̉ 
̈́ ̙́̑̌́Ȣ ˑ̆̒̓̑̔̋̓̉̃ ̗̠̔̎̋̉̌́̑̎̉̕ ̙̂́̇́̑̉Ȣ ˎ̙̏ ̙́̑̉̎̉ ̃̉̑̔̒ ̅́̒̓̔̑-
̞̘̌̓̔̃̉̒̉̄́ ̰̙̓̋́̈̉Ȣ 

ˑ̆̒̓̑̔̋̓̉̃ ̗̠̔̎̋̉̌́̑̎̉̕ ̙̂́̇́̑̉Ȣ ˑ̆̒̓̑̔̋̓̉̃ ̠̉̍̋̏̎̉̓̌́̑̉ 
̰̘̂̊̉́ ̧̂̆̈̉̎ȟ ̖́̃̒̉̈̕ȟ ̖́̃̌̉̕ ̃́ ̇̔̅́ ̖́̃̌̉̕ ̃̉̑̔̒̌́̑ ́̑̕ ̌́̎́̅̉Ȣ 

ˎ̧̆̈̉̎ ̃̉̑̔̒̌́̑ - ̰-̰̈̈̉̅́̎ ̓́̑ ̙́̌̉ ̖̍̆́̎̉̈̍̉ ́̍́̌̄́ ̙̘̏̉̑̉̌̔̃̉ 
̃̉̑̔̒̌́̑Ȣ ˠ̌́̑ ̓̉̈̉̍̄́ ̈́̑́̑ ̋̆̌̓̉̑̍́̊̅̉ȟ ́̕ ́̓ ̅̉̒̋̅́̄̉ ̰̙̂ ̖̏̓̉̑́̎̉ 
̒́̑̌́̊̅̉̕ ̖̏̌̏̒Ȣ 

ˢ́̃̒̉̈̕ ̃̉̑̔̒̌́̑ ɀ ̓̉̈̉̍̅́ ̍́̃̇̔̅̌̉̄̉ ̓̔̑̌̉ ̓́́̒̒̔̑̏̓ ɉ̏̃̏̈ȟ ̃̉̅̆̏Ɋ 
̂̉̌́̎ ̂̏ ̌̉  ̃̉̑̔̒̌́̑ȟ ̰̙̂ ̖̏̓̉̑́̎̉ ̋́̍́̊̓̉̑̒́̅́ȟ ̅́̒̓̔̑ ̃́ ̛̍́̌̔̍̏̓̌́̑̄́ 
̧̈̉̎ ̆̓̋́̈̍́̊̅̉Ȣ 

ˢ́̃̌̉̕ ̃̉̑̔̒̌́̑ ɀ ̝̟̋̏̍̐̓̆̑ ̙̙̉̌́̉̅́ ̇̉̅̅̉̊ ̎̔ ̒̏̎̌́̑̄́ ̒́̂́̂ 
̰̘̂̌̔̃̉ ̃̉̑̔̒̌́̑Ȣ ˚́̓̉̇́̅́ ̅́̒̓̔̑ ̃́ ̛̍́̌̔̍̏̓̌́̑ ̙̂̔̈̉̌̉̉ ̍̔̍̋̉̎Ȣ 

˓̔̅́ ̖́̃̌̉̕ ̃̉̑̔̒̌́̑ ɀ ̅́̒̓̔̑ ̃́ ̛̍́̌̔̍̏̓̌́̑̎̉ ̙̂̔̈̉̌̉̉̄́ ́̍̅́ 
̝̟̋̏̍̐̓̆̑ ̙̙̉̌́̉̄́ ̈́̑̔̑ ̖́̂̏̑̏̓̎̉ ̰̘̙̉̑̉̌̉̉̄́ ̂̆̃̏̒̉̓́ ̏̌̉̂ ̘̋̆̌̔̃̉ȟ ̍̔Ȥ
̏̌́̇́̌́̑̉ ̏̌̅̉̎̅́̎ ̙̙̉̌́ ́̌̄̏̑̉̓̍̌́̑̉̄́ ̇̏̊̌́̎̄́̎ ̃̉̑̔̒̌́̑Ȣ 

 
Фойдаланилган адабиётлар 
 
1. ˎ̏̑̉̒̏̃ ˙ȢˍȢȟ ˝̏̍́̎̏̃ ˛ȢˍȢ ˛̜̒̎̏̃ ̗̏̑̄́̎̉̈́̉̏̎̎̏-̐̑́̃̏̃̏̊ ̜̈́̉̓̚ ̉̎̏̑̕Ȥ
̗̍́̉̉Ȣ ˕̈̅Ȣ τ- -̆˙ȡ ˘̆̎́̎̅ȟ ςπρυȢ 

 
΄ ːȢ˟Ȣ ˙̉̑̈̏̆̃́ȟ ːȢ˙Ȣ ˠ̒̍̏̎̏̃́, 2019. 
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ˠˑ ̠002 
О СИСТЕМЕ MATLAB 

 
ˢȢ˫Ȣ ˢ́̍̑̏̆̃́1ȟ ˍȢˢȢ ˞́̉̅̏̃2  

 
Аннотация 
 

ˏ ̝̒̓́̓̆ ̐̑̆̅̒̓́̃̌̆̎́ ̗̠̉̎̏̑̍́̉̕ ̏ ̒̉̒̓̆̍̆ -ÁÔÌÁÂ. 
 
Ключевые слова: -ÁÔÌÁÂȟ -!4ÒÉØ ,!" ̠̌́̂̏̑́̓̏̑̉ȟ ̍́̓̆̍́̓̉̋́ȟ ̝̃̉̈̔́̌̎̏̆ ̐̑̏Ȥ
̄̑́̍̍̉̑̏̃́̎̉̆ȟ Í-́̊̌̕Ȣ 

 
MATLAB ɀ ÂÕ ÖÁÑÔ ÓÉÎÏÖÉÄÁÎ ÏȬÔÇÁÎ ÍÁÔÅÍÁÔÉË ÈÉÓÏÂÌÁÒÎÉ ÁÖÔÏÍÁÔÌÁÓÈÔÉÒÉÓÈ ÔÉÚȤ

ÉÍÌÁÒÉÄÁÎ ÂÉÒÉÄÉÒȢ 5 ÍÁÔÒÉÔÓÁÖÉÙ ÁÍÁÌÌÁÒÎÉ ÑÏȬÌÌÁÓÈÇÁ ÁÓÏÓÌÁÎÇÁÎ ÔÉÚÉÍÎÉÎÇ ÎÏÍÉ -!Trix 
,!"ÏÒÁÔÏÒÙ ÍÁÔÒÉÔÓÁÖÉÙ ÌÁÂÏÒÁÔÏÒÉÙÁÄÁ ÏȬÚ ÁËÓÉÎÉ ÔÏÐÇÁÎȢ 

Matritsalar murakkab matematik hisoblarda, jumladan, chiziqli algebra masala-
ÌÁÒÉÎÉ ÙÅÃÈÉÓÈÄÁ ÖÁ ÄÉÎÁÍÉË ÔÉÚÉÍÌÁÒ ÈÁÍÄÁ ÏÂͻÅËÔÌÁÒÎÉ ÍÏÄÅÌÌÁÓÈÄÁ ËÅÎÇ ÑÏȬÌÌÁÎÉÌÁÄÉȢ 
Ular dinamik tizimlar va ob'ektlarning holat tenglamalarini avtomatik ravishda tuzish 
ÖÁ ÙÅÃÈÉÓÈÎÉÎÇ ÁÓÏÓÉ ÂÏȬÌÉÂ ÈÉÓÏÂÌÁÎÁÄÉȢ "ÕÎÇÁ -!4,!"ÎÉÎÇ ËÅÎÇÁÙÔÍÁÓÉ 3ÉÍÕÌÉÎË ÍÉȤ
ÓÏÌ ÂÏȬÌÉÓÈÉ ÍÕÍËÉÎȢ 

MATLAB ixtisoslashtirilgan matritsaviy tizim chegaralaridan chiqib universal in-
tegrallashgan kompyutÅÒÄÁ ÍÏÄÅÌÌÁÓÈ ÔÉÚÉÍÉÇÁ ÁÙÌÁÎÄÉȢ Ⱥ)ÎÔÅÇÒÁÌÌÁÓÈÇÁÎȻ ÓÏȬÚÉ ÂÕ ÔÉÚȤ
imda qulay ifodalar va izohlar tahrirchisi, hisoblagich, grafik dasturiy protsessor va 
ÂÏÓÈÑÁÌÁÒ ÏȬÚÁÒÏ ÂÉÒÌÁÓÈÔÉÒÉÌÇÁÎÌÉÇÉÎÉ ÂÉÌÄÉÒÁÄÉȢ 

MATLAB tizimining vazifasi har xil turdagi masalalarni yechishda foyda-
ÌÁÎÕÖÃÈÉÌÁÒÎÉ ÁÎͻÁÎÁÖÉÙ ÄÁÓÔÕÒÌÁÓÈ ÔÉÌÌÁÒÉÇÁ ÎÉÓÂÁÔÁÎ ÁÆÚÁÌÌÉËÌÁÒÇÁ ÅÇÁ ÂÏȬÌÇÁÎ ÖÁ ÉÍȤ
koniyatlari keng dasturlash tili bilan ta'minlashdir. Uning dasturlash tillari bilan inte-
grallashuvi dasturning kengayuvchanligiga olib keldi. 

MATLAB asosan matematik hisoblashlar, algoritmlarni yaratish, modellash, 
ma'lumotlarni tahlil qilish, tadqiq qilish va vizuallashtirish, ilmiy va injenerlik grafikasi, 
ilovalarni ishlab chiqish va boshqalar. 

MATLAB kengayuvchi tizim, uni har xil turdagi masalalarni yechishga oson mos-
ÌÁÓÈÔÉÒÉÓÈ ÍÕÍËÉÎȢ 5ÎÉÎÇ ÅÎÇ ËÁÔÔÁ ÁÆÚÁÌÌÉÇÉ ÔÁÂÉÉÙ ÙÏȬÌ ÂÉÌÁÎ ËÅÎÇÁÙÉÓÈÉ ÖÁ ÂÕ ËÅÎÇÁÙÉÓÈ 
m-ÆÁÙÌÌÁÒ ËÏȬÒÉÎÉÓÈÉÄÁ ÁÍÁÌÇÁ ÏÓÈÉÓÈÉÄÉÒȢ "ÏÓÈÑÁÃÈÁ ÁÙÔÇÁÎÄÁȟ ÔÉÚÉÍÎÉÎÇ ËÅÎÇÁÙÉÓÈÌÁÒÉ 
kompyuterning doimiy xotirasida saqlanadi va MATLABning biriktirilgan (ichki) 
funksiyalari va protseduralari kabi kerakli vaqtda foydalanish uchun chaqiriladi. 

Foydalanuvchi m-ÆÁÙÌ ÍÁÔÎÌÉ ÆÏÒÍÁÔÇÁ ÅÇÁ ÂÏȬÌÇÁÎÌÉÇÉ ÓÁÂÁÂÌÉ ÕÎÇÁ ÈÁÒ ÑÁÎÄÁÙ 
yangi buyruqni, operatorni yoki funksiyani kiritishi va keyin undan biriktirilgan 
funksiya yoki operator kabi foydalanishi mumkin. MATLAB da yangi yaratilgan 
ÆÕÎËÓÉÙÁ ÙÏËÉ ÐÒÏÓÅÄÕÒÁ ÆÁÙÌ ËÏȬÒÉÎÉÓÈÉÄÁ ÄÉÓËÄÁ ÓÁÑÌÁÎÉÓÈÉ ÓÁÂÁÂÌÉ ÏÐÅÒÁÔÏÒ 
va  ÆÕÎËÓÉÙÁÌÁÒ ÓÏÎÉ ÁÍÁÌÄÁ ÃÈÅÇÁÒÁÌÁÎÍÁÇÁÎȢ -!4,!" ËÏȬÐÌÁÂ ÁÍÁÌÉÙ ÍÁÓÁÌÁÌÁÒÎÉ 
yechish imkoniyatini beruvchi operatorlar va funksiyalarga ega. Ular yordamida 
ËÏȬÐÌÁÂ ÁÍÁÌÉÙ ÍÁÓÁÌÁÌÁÒÎÉ ÙÅÃÈÉÓÈ ÍÕÍËÉÎȢ -!4,!" ÔÉÚÉÍÉÎÉÎÇ ÔÉÌÉ ÍÁÔÅÍÁÔÉË 
hisoblashlarni dasturlash sohasida har qanday mavjud yuqori darajadagi universal 
dasturlash tillaridan boyroqdir. U hozirgi vaqtÄÁ ÍÁÖÊÕÄ ÂÏȬÌÇÁÎ ÄÅÙÁÒÌÉ ÈÁÍÍÁ 
ÄÁÓÔÕÒÌÁÓÈ ÖÏÓÉÔÁÌÁÒÉÎÉ ÁÍÁÌÇÁ ÏÓÈÉÒÁÄÉȟ ÊÕÍÌÁÄÁÎȟ ÏÂͻÅËÔÇÁ ÍÏȬÌÊÁÌÌÁÎÇÁÎ ÖÁ ÖÉÚÕÁÌ 
dasturlashni (Simulink vositalari yordamida) ham. Umuman olganda, MATLAB tizimi-
ÄÁÎ ÆÏÙÄÁÌÁÎÉÓÈ ÔÁÊÒÉÂÁÌÉ ÄÁÓÔÕÒÌÏÖÃÈÉÌÁÒ ÕÃÈÕÎ ÏȬÚ ÆÉËÒÌÁÒÉ ÖÁ ÇȭÏÙÁÌÁÒÉÎÉ ÁÍÁÌÇÁ 
oshirish uchun cheksiz imkoniyatlar beradi. 

Matlab dasturlash tili yoki Matlab tili ɀ ÍÁͻÌÕÍÏÔÌÁÒÎÉ ÍÁÔÒÉÔÓÁ ËÏȬÒÉÎÉÓÈÉÄÁ ÂÅÒȤ
ilishi, hisoblash imkoniyatlari va grafik vositalarining kengligi nuqtai nazaridan ol-
ganda, yuqori darajali aÌÇÏÒÉÔÍÉË ÔÉÌ ÈÉÓÏÂÌÁÎÁÄÉȢ 3ÈÕ ÏȬÒÉÎÄÁȟ -ÁÔÌÁÂ ÔÉÌÉ ÆÁÑÁÔ -ÁÔÌÁÂ 
muhitida dasturlar yaratish va ishlatish uchun xizmat qiladi. Foydalanuvchilarni 
Matlabda yaratiladigan barcha dasturlari diskda saqlanadi va m kengaytmaga ega, shu 

                                                           
1Хамроева Холида Юлдашевнаȟ ̒̏̓̑̔̅̎̉̋ ̗̆̎̓̑́ ̗̜̖̉̎̏̑̍́̉̏̎̎̕ ̖̓̆̎̏̌̏̄̉̊ȟ ˎ̔Ȥ

̖́̑̒̋̉̊ ̜̄̏̒̔̅́̑̒̓̃̆̎̎̊ ̔̎̉̃̆̑̒̉̓̆̓ȟ ˠ̈̂̆̋̉̒̓́̎Ȣ 
2Саидов Аскат Хайитназаровичȟ ̝̐̑̆̐̏̅́̃́̓̆̌ ̍́̓̆̍́̓̉̋̉ȟ ˍ̘̋́̅̆̍̉̆̒̋̉̊ ̗̌̉̆̊ 

ˎ̖̔́̑̒̋̏̄̏ ̗̍̆̅̉̉̎̒̋̏̄̏ ̉̎̒̓̉̓̔̓́ȟ ˠ̈̂̆̋̉̒̓́̎Ȣ 
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sababli ular m-fayllar  deyiladi. m-ÆÁÙÌÌÁÒ ÉËËÉ ÔÕÒÇÁ ÂÏȬÌÉÎÁÄÉȡ ÆÕÎÃÔÉÏÎ ÖÁ ÓÃÒÉÐÔ Í-
fayllardir.  

m ɀfayllar yaratishda Matlab tilining quyidagi qoidalariga amal qilinishi lozim: 
ÏȬÚÇÁÒÕÖÃÈÉÌÁÒ ÅͻÌÏÎ ÑÉÌÉÎÍÁÙÄÉȟ ÍÅÔËÁÌÁÒ ÉÓÈÌÁÔÉÌÍÁÙÄÉȟ ÓÈÁÒÔÓÉÚ ÏȬÔÉÓÈ ÏÐÅÒÁÔÏÒÉ ÇÏ ÔÏ 
ishlatilmaydi, dastur tugallanganligi qayd qilinmaydi. 

M-ÆÁÙÌÌÁÒ ÂÉÌÁÎ ÉÓÈÌÁÓÈ ÑÕÙÉÄÁÇÉÌÁÒÎÉ ÏȬÚ ÉÃÈÉÇÁ ÏÌÁÄÉȡ 
¶ Asosiy (script-fayl) va qism dastur (function-fayl)larni ishlab chiqish; 
¶ Matlabda M-fayllarni yaratish, tahrirlash va saqlash; 
¶ M-fayllarni ishga tushirish; 
¶ M-fayllarni sozlash. 
MATLAB tizimining tili matematik hisoblashlarni dasturlash sohasida har 

qanday mavjud yuqori darajadagi universal dasturlash tillaridan boyroqdir. U hozirgi 
ÖÁÑÔÄÁ ÍÁÖÊÕÄ ÂÏȬÌÇÁÎ ÄÅÙÁÒÌÉ ÈÁÍÍÁ ÄÁÓÔÕÒÌÁÓÈ ÖÏÓÉÔÁÌÁÒÉÎÉ ÁÍÁÌÇÁ ÏÓÈÉÒÁÄÉȟ 
jumladan, ob'ektga-ÍÏȬÌÊÁÌÌÁÎÇÁÎ ÖÁ ÖÉÚÕÁÌ ÄÁÓÔÕÒÌÁÓÈÎÉ ÈÁÍȢ 5ÍÕÍÁÎ ÏÌÇÁÎÄÁȟ 
-!4,!" ÔÉÚÉÍÉÄÁÎ ÆÏÙÄÁÌÁÎÉÓÈ ÔÁÊÒÉÂÁÌÉ ÄÁÓÔÕÒÌÏÖÃÈÉÌÁÒ ÕÃÈÕÎ ÏȬÚ ÆÉËÒÌÁÒÉ ÖÁ ÏÙÁÌÁÒÉÎÉ 
amalga oshirish uchun cheksiz imkoniyatlar beradi. 

 
΄ sȢ˫Ȣ ˢ́̍̑̏̆̃́ȟ ˍȢˢȢ ˞́̉̅̏̃, 2018. 
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Технические науки 
 
 
UDC 62 

НАҚШБАНД ТАЪЛИМОТИНИНГ ЁШЛАРНИ КАСБГА  
ЎРГАТИШДАГИ АҲАМИЯТИ 

 
ˑȢ˚Ȣ ˚́̉̍̏̃́1 

 
Аннотация 
 

ˠ̙̂̔ ̍́ ̏̌́̅́ ̧̙̌́̑̎̉ ̋́̒̂̄́ ̰̙̑̄́̓̉ ̧̇́̑́̎̉̅́ ̛̠̍́̎́̃̉̓̎̉̎̄ ̰̑̎̉ 
̰̓ ̑̉̒̉̅́ȟ ̙̔̎̉̎̄̅̆̋ ̛̒́̎́̓ ̃́ ̠̍́̅́̎̉̓̎̉̎̄ ̙̘̋́̓́̉̌̉̋ ̒̉̑̌́̑̉ ́ ̉̅́ 
̉̋̑̕ ̟̑̉̓̉̌̄́̎Ȣ 
 
Таянч сўзлар: ˟̠́̑̂̉ȟ ̛̒́̎́̓ȟ ̍̔̑́̂̂̉̊ȟ ̙̘̋́̓́̉̌̉̋ȟ ̍̆ ̎́̓ȟ ̋́̒̂- ̔̎́̑ȟ ̛̓́̌̉̍ 

 
˳̙̌́̑ ̠̓́̑̂̉̒̉ ̏̈̉̑̄̉ ̈́̍̏̎̎̉̎̄ ̞̎̄ ̅̏̌̈́̑̂ ̍̔́́̍̏̌́̑̉̅́̎ ̰̂̌̉̂ȟ 

̖́̑ ̂̉̑ ̏̓́-̏̎́ȟ ̔̒̓̏̈ȟ ̍̔̑́̂̂̉̊ ̂̔ ̍̔́̍̍̏ ̟̈́̒̉̅́̎ ̰̈̉̎̉̎̄ ̰̈̉̄́ ̖̏̒ 
̔̒̌̔̂̌́̑̉̎̉ ̙̉̈̌́́̅̉Ȣ˟̠́̑̂̉̎̉̎̄ ̖́̌̏ ̉̊ ̓̏̍̏̎̉ ̞̒́ ̔̎̉̎̄ ́̎̅́̊ 
̧̙́̋̌̌́̓̄́̎̌̉̄̉̄́ ̂̏ ̌̉ Ȣ ˙̛̠́̎́̃̉̓̎̉ ̟̙̋̒́̌̓̉̑̉ ̞̎̄ ́̒̏̒̉̊ ̃́̈̉́̕ 
̉̒̏̂̌́̎̉̂ȟ ̧̙̌́̑̎̉̎̄ ̉̎̒̏̎̄́ ̖̏̒ ̑̔ ̠̉̓̉ȟ ́̌̂̉ȟ ̘̉̋̉ ̧̅̔̎̒̉ȟ ̉̑̏̅́̒̉ȟ 
̉̊̍̏̎-̛̞̓̉ ̏̅̉ȟ ̃̉̇̅̏̎̉̎̉ ̠̙̓́̑̂̉̌́ ̈́̑̔̑Ȣ ˎ̔ ̍́̒́̌́̌́̑ ̖̔̒̔̒́̎ ˎ̖̔̏̑̏̊̉ 
˥́̑̉̎̉̎̄̕ ̟̂̔̋ ̐̉̑̌́̑̉̅́̎ ̰̂̌̄́̎ ˎ́ ̏̔̅̅̉̎ ˚́ ̙̂́̎̅ ̛̓́̌̉̍̏̓̉̅́ ̖̍́̒̔̒ 
̰̑̄́̎̉̌̄́̎ ̃́ ̛̞̓̉̂̏̑ ̂̆̑̉̌̄́̎Ȣ˚́ ̙̂́̎̅ ̛̓́̌̉̍̏̓̉ ̉̎̒̏̎̎̉ ́̌̏̌ ̌̔ ̍́̄́ 
̠̑̉̏̓ȟ ́̎̏́̓ȟ̰̈ ̍̆ ̎́̓̉ ̂̉̌́̎ ̋̔̎ ̘̙̋̆̉̑̉̄́ ̘́ ̙̉̑̉ ̂̏̑Ȣˎ̔ ̓́̍̏̊̉̌ ̞̒́ 
̔̌́̑̎̉ ̇́ ̏̎̄́ ̙̍́ ̔̑ ̉̌̄́̎ Ȱˑ̉̌ ̂́ ̧̑̔ȟ̅́̒̓ ̂́ ̋̏̑Ȧȱ- Ȱ ̰̌ ̙̟̉̅́ȟ ́̌̂ 
˛̌̌̏ ̅́ȱ ̙̉̏̑̉̎̉ ̋̆̌̓̉̑̉̂ ̘̉ ́̑̄́̎Ȣ ˎ̔ ̙̉̏̑ ̞̒́ ˍ̖̂̅̔̌̏̌̉  ̉̇̅̔̃̏̎̉̊̅́̎ 
̃̏̑̉̒ ̰̂̌̉̂ ̋̉̑̄́̎Ȣ ́̈̑́̓ ˍ̖̂̅̔̌̏̌̉  ̉̇̅̔̃̏̎̉̊ ̟̂̔̑̄́̎̌́̑ȡ ȱˢ́̌ ̎̉ 
̏ ̉̑̉̎̉ ̆̎̄̉̌ ̉̌̍̏  ̋̆̑́̋Ȣ ˎ̔ ̞̒́ ́̕ ́̓ Ȱ ̰̌ ̍̆ ̎́̓̅́ ̃́ ́̌̂ ˛̌̌̏ ̅́ȱ 
̅̆̊̉̌̄́̎Ȣ ˬ̛̎̉ ̖́̌ ̎̉̎̄ ̏ ̉̑̉̎̉ ̆̎̄̉̌ ̙̉̌̉ ̋̆̑́̋ȟ ̂̔̎̉̎̄ ̘̔̔̎ ̞̒́ ̍̆ ̎́̓ 
̙̉̌̉ ̋̆̑́̋ȟ ̰̌̎̉ ̙̉̅́ ̂́̎̅ ̉̌̉̂ȟ ́̌̂̅́ ˛̌̌̏ ̎̉ ̙́̒̑́ ̌̏̈̉̍Ȣˡ́ ́̓ ̙̔ 
̰̊̌ ̂̉̌́̎ ̙̋̉̉̌́̑̎̉̎̄ ̏ ̉̑̉̎̉ ̆̎̄̉̌ ̙̉̌̉ ̍̔̍̋̉̎Ȣ ˚́ ̙̠̂́̎̅̉ 
̛̓́̌̉̍̏̓̉̅́ ̉̎̒̏̎ ́̌̏̌ ̍̆ ̎́̓̉ ̂̉̌́̎ ̋̔̎ ̘̙̋̆̉̑̉̉ȟ ̏̌̌̏  ̅̆̂ ̔̈̌́̓̄́ 
̘̆̋̉̎̉̂ ̞̍́̒ȟ ̂́̌̋̉ ̋́̒̂- ̔̎́̑ ̰̑̄́̎̉̂ȟ ́̌̏̌ ̍̆ ̎́̓ ̙̉̌̉̉ȟ ̇́̍̏́̄́ ̏̊̅́̕ 
̋̆̌̓̉̑́̅̉̄́̎ȟ ̋̆̑́̋̌̉ ̙̉̌́̑̉ ̂̉̌́̎ ̃́ ̓̉̎̉ȟ ̔̍̑̉̎̉ ̰̓̋́̈̍̏ ̉ ̌̏̈̉̍Ȣ ˤ̔̎̋̉ 
́̌̏̌ ̍̆ ̎́̓ ̧̇́̑́̎̉̅́ ̉̎̒̏̎ ̎́̒̉̎̉̕ ̇̉̌̏̃̌́̊̅̉ȟ̰̈̉̎̉ ̓́̎̉̊̅̉ ̃́ ̓́̎̄̑̉̎̉ 
̓́̎̉̊̅̉Ȣ 

ˎ̔̓̔̎ ̂̏̑̌̉  ̄̔̌̓̏̇̉ ȟ̂̔̓̔̎ ̏̌́̍ ̍̆ ̃́̑̉ ́̈̑́̓̉ ˕̎̒̏̎ ̰̌̉̅́̎ ̖́̊̑ȟ 
̞̈̄̔ ̙̉̌́̑ ̋̆̌́̅̉Ȣ˚́ ̙̠̂́̎̅̉ ̛̓́̌̉̍̏̓̉̅́ Ȱˑ́̒̓ ̂́ ̋̏̑ȱ ̛̠̎̉ Ȱ ̰̌ ̙̉̅́ȱ 
̙̉̏̑̉ ̍̏ ̠̉̓̉̎̉ ̙́̎̄̌́ ̍́ ̒́̅̉̅́ Ȱ˕̎̒̏̎ ̰̌̉ȱ ̙̘̓̔̔̎́̒̉̎̉ ̓́ ̌̉̌ ̞̙̓̉̅̉Ȣ 
Ȱ˕̎̒̏̎ ̰̌̉ȱ ̙̘̓̔̔̎́̒̉̎̉ ̋̆̎̄ ̃́ ̓̏̑ ̛̍́̎̏̅́ ̰̙̌̌́ ̍̔̍̋̉̎Ȣ˟̏̑ ̛̍́̎̏̒̉̅́ 
̉̎̒̏̎ ̓́̎́̒̉̎̉̎̄ ̂̉̑ ̔̈̃̉ ̰̂̌̄́̎ ̃́ ̉̎̒̏̎̎̉ ́̑́̋́̓ ̃́ ̍̆ ̎́̓ ̧̇́̑́̎̉̅́̄̉ 
́̒̏̒̉̊ ̑̏̌̎̉ ̂́̇́̑́̅̉̄́̎ ̰̌̉̅̉̑Ȣ ˗̆̎̄ ̛̍́̎̏̅́-̉̎̒̏̎ ̒́̌̏ ̠̉̓̉ȟ ̉ ̓̉̅̏̑̉ȟ 
̉̎̒̏̎ ̉̌́ ̏̌́̅̉̄́̎ ̘̂́̑́ ̙̉̌́̑Ȣ ̰̌ ̍̆ ̎́̓̉̎̉̎̄ ̠̎̄̉ ̙́̋̌̌́̑̉ȡ ̏̃ ́̓ 
̙̙̐̉̉̑̉ȟ ̔̊-̇̏̊ ̙̔̑̉ȟ ̋̉̊̉̍-̘̋̆́̋ ̙̓̉̋̉ȟ ̋́̒̂- ̔̎́̑̌́̑ - ̘̋̔̌̏̌̉̌̉̋ȟ 
̈́̑̄́̑̌̉̋ȟ ̰̘̓̋̔̃̉̌̉̋ ̃́ ̙̂̏ ́̌́̑Ȣ ̰̌ ȟ̰̙̒̈̌́ ̏̑̄́̎̌́̑̉ ̃́ ̠̍̉̎̉̎̄ 
̙̂̉̑̄́̌́̉̂ ̙̙̉̌́̉ȟ ̙̋̉̉̌́̑̅́ ̓̏̂̏̑́ ̍̔̑́̋̋́̂̑̏  ̙̉̌́̑̎̉ ̙̂́̇́̑̉̄́ ̏̌̉̂ 
̋̆̌́̅̉Ȣ ̰̌ ̙̓́̋̏̍̉̌̌́̉̂ȟ ̍̆ ̎́̓ȟ ̋́̒̂- ̔̎́̑ȟ ̉̌̍̔-́̎̕ ̧̇́̑́̎̉̅́ ́̏̌̕ ̰̂̌̅̉ 
̃́ Ȱ̍̏ ̉̑ ̰̌̌́̑ȱ ̅̆̄́̎ ̎̏̍̄́ ̒́̈̏̃̏̑ ̰̂̌̅̉Ȣ ˙̏ ̉̑ ̰̌̌́̑ ̂̔̄̔̎̄̉ ̋̔̎̅́ 
̒́̍̏̎̉ ̈́̂̓ ̞̠̓̐̓̉Ȣ 

˕̎̒̏̎ ́ ̌̉̊ ̙̑́̃̉̅́ ̰̌̉̎̉ ̐̏̋ ̧̋̉ ̎̏̐̏̋ ̙̉̌̉̉ ̍̔̍̋̉̎Ȣ˳̙ 
̘̉̈́̌́̑̉̍̉̈̎̉ ̧̠̓́̑̂̉̌́̓̄́̎ ̅́̃̑̉̍̉̈̅́ ˚́ ̙̂́̎̅ ̛̓́̌̉̍̏̓̉̎̉ 
̙̂̉̌̉̉̍̉̈ ̃́ ̔̎̄́ ́̍́̌ ̙̉̌̉̉̍̉̈ ́̑̈́̎̅̉̍̉̈̎̉̕ ̑̔ ̉̎̉ ȟ ́̌̂ ̐̏̋ ̉̌̉̂ȟ 

                                                           
1Наимова Дилбар Нўмоновнаȟ ̙̒̓́̑̉̊ ̝̐̑̆̐̏̅́̃́̓̆̌ ̜̋́̆̅̑̕ Ⱥ˟̖̆̎̏̌̏̄̉̉ ̉ ̏̂̏Ȥ

̠̑̔̅̏̃́̎̉ ̌̆̄̋̏̊ ̜̙̐̑̏̍̌̆̎̎̏̒̓̉Ȼȟ ˎ̖̔́̑̒̋̉̊ ̉̎̇̆̎̆̑̎̏-̖̘̓̆̎̏̌̏̄̉̆̒̋̉̊ ̉̎̒̓̉̓̔̓ȟ 
ˠ̈̂̆̋̉̒̓́̎Ȣ 
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̍̆ ̎́̓̄́ ̍̆ ̑̌̉ ̉̌̉̂ ̠̙̓́̑̂̉̌́̉̍̉̈̄́ ̋́̓̓́ ̧̑̅́̍ ̂̆̑́̅̉Ȣ˼̈̂̆̋ ̉̈̌́̑̉̎̉ 
̂̏ ̘́ ̧̙̉̅́̎ ̰̌̉̎̉ ̔̎́̑̄́ ̰̑̄́̓̍̏̄̉̍̉̈ ̌̏̈̉̍ȟ̂̔̎̉̎̄ ̘̔̔̎ ̂̏̌́̎̉̎̄ 
̖́̑́̋̓̆̑̉̎̉ ̰̑̄́̎̄́̎ ̏̌̅́ȟ ̐̆̅́̄̏̄̉̋́̎̉̎̄ ̘̂́̑́ ̔̒̌̔̂̌́̑̉̅́̎ ̏̊̅́̌́̎̒́̋̕ 
̠̖̙̉ ̎́̓̉̇́ ̂̆̑́̅̉Ȣ˙́̒́̌́̎ ̏̎́ ̙̋́̓́ ̓̉̋̒́ȟ ̘̄́̑̉ ̔ ̐̆̅́̄̏̄ ̰̂̌̍́̒́̅́ȟ ̧̎̉̄́ 
̘̉̈́̒̉̎̉ ̰̓̉̑ ̉̈̉̂ȟ ̉̄̎́ ̙̙̔̌́̎̉ ̰̑̄́̓̉̂ȟ̘̉̑̏̊̌̉ ̎́ ̙̌́̑ ̘̉̈̉̂ȟ ̙̔̎̉̎̄ 
̔̒̓̉̅́̎ ̉̄̎́̅́ ̂̆̈́̋ ̘̏̋ ̟̙̑̄̉̈̉̎̉ ̍̆ ̑ ̂̉̌́̎ ̰̑̄́̓̒́ȟ  ̉̈ ̂̏̌́ ̉̈̉̉̂ ȟ ̙̔ 
̔̎́̑̄́ ̍̆ ̑ ̰̠̅̉ȟ ̍̔̒̓́ ̉̌ ̙̓̉̋̉̄́ ̉̎̓̉̌́̅̉ȟ ̙̂̏̌́̄́̎ ̙̉̉̎̉ ̎́̓̉̇́̒̉̎̉ 
̰̙̋̑̉̄́ ̙̏̉ ́̅̉Ȣ˼̙̑̄́̓̉ ̧̇́̑́̎̉̅́ ̏̎́ ̧̋̉ ̔̒̓̏̈ ̙̘̋́̓́̉̌̉̋ ̉̐̌́̑̉̎̉ 
̙̏̌̉̎̉̉ȟ ̔̌́̑̎̉ ̰̠̙̂̌̉̉ȟ̙̋́̓́̄́ ̒̏̌̉̎́̅̉̄́̎ ̄̔̌̌̌́̑ ̃́ ̎́ ̙̌́̑̎̉̎̄ 
̛̍́̎̏̒̉ ̃́ ̍́̎́ ̙̔ ̰̄̈́̌ ̛̒́̎́̓ ́̒́̑̉ ̍̉̎̄̌́̂ ̉̎̒̏̎̌́̑̎̉̎̄ ́̌̂̉̄́ ̎́̏̒́̓̕ 
̏̌̉̂ ̙̋̆̌̉̉ȟ ̰̋̈̌́̑̎̉̎̄ ̙̔̃̏̎̉̉̄́ ̏̌̉̂ ̙̋̆̌̉̉ ́ ̉̅́ ̛̍́̌̔̍̏̓̌́̑ ̂̆̑̉̂ 
̂̏̑̒́ȟ ̔̎̉̎̄ ̏̎̄̉̅́ ̰̄̈́̌̌̉̋̋́ ̙̉̎̓̉̌̉̄́ ̘̂̉̑̉̎̉ ́̅́̍ ̰̊̄́̎ ̰̂̌́̅̉Ȣ ̉̈ 
̂̏̌́̎̉ ̞̒̓̆̓̉̋ ̅̉̅̉ ̙́̋̌̌́̎̉̂ ̂̏̑́̅̉ȟ̋̆̌́̇́̋̅́ ̔ ̰̈̉̎̉̎̄ ̍̏ ̉̑ ̰̌̌́̑̉ ̃́ 
̎̏ ̈̉̋ ̅̉̅̉ ̃́ ̓́́̋̋̔̑̉̕ ̂̉̌́̎ ̋́̓̓́ ̛̒́̎́̓ ́̒́̑̌́̑̉̎̉ ̠̑́̓̉̂ ̍̉̎̄̌́̂ 
̉̎̒̏̎̌́̑ ̏̌ ̙̉̉̄́ ̒́̈̏̃̏̑ ̰̂̌́̅̉Ȣ ̔̎́̑ ̰̑̄́̎̉̂̄̉̎́ ̏̌̍́̊ȟ ̔̎́̑ ̒̉̑̌́̑̉ȟ 
̏̉̅́̌́̑̉ ̃́ ̛̓́̌̉̍̏̓̉̎̉ ̰̑̄́̎́̅̉Ȣ ˪̈̄̔̌̉̋̋́ȟ ̰̄̈́̌̌̉̋̋́ ̍̆ ̑̉ ̰̂̌̄́̎ 
̉̎̒̏̎̎̉̎̄ ́̌̂̉̅́ ̧̍̏̎ ̠̏̌́̑ ̘̔̔̎ ̰̑̉̎ ̰̂̌̍́̊̅̉Ȣ 

˟̘̉̋̔̃̉̌̉̋ ̃́ ̰̓ ̘̔̃̉̌̉̋ ̋́̒̂̌́̑̉ ̂̉̑-̂̉̑̉ ̂̉̌́̎ ̘̘́̍̂́̑́̒ ̂̏ ̌̉ Ȣ 
˟̰ ̘̔̃̉ ̍́̓̏̎̉ ̰̓ ̉̍́̒́ȟ ̘̓̉̋̔̃̉ ̍́̓̏̒̉̈ ̋̉̊̉̍ ̓̉̋́ ̏̌̍́̊̅̉Ȣ˟̘̉̋̔̃̉ ̂̉̑ 
̌̉̂̏̒̎̉ ̙̓̉̋̉̉ ̘̔̔̎ ̔̎̄́ ̘̑́̒̒̏̍̉̌̉̋ȟ ̍́̓̆̍́̓̉̋́̎̉ ̙̂̉̌̉̉ ̍̔ ̉̍ ̃́ 
̏̌̌̏ ̎̉ ̙̓́̎̉̉ ̈́̑̔̑Ȣ ˙́̓̏̎̉ ̘̉̑̏̊̌̉ ̞̒̋̉̈̉̎̉ ̘̙̉̈̉ ̘̔̔̎ ̑́̒̍ ̙̒̏̌̉̎̉ 
̰̙̑̄́̎̉̉ȟ ̔̎̉̎̄ ̘̔̔̎ ̗̠̐̑̏̑̐̏̑̉̎̉ ̙̂̉̌̉̉ȟ ̔̎̉̎̄ ̘̔̔̎ ̞̒́ ̍́̓̆̍́̓̉̋́̎̉ 
̙̂̉̌̉̉ȟ ̌̏̊̉ ́̒̉̎̉ ̰̓ ̑̉ ̘̉ ̙̉̉ ̘̔̔̎ ̘̘̉̈̍́̉̌̉̋̎̉ ̖̐̔̓́ ̂̉̌̍̏ ̉ȟ 
̌̏̊̉ ́̒̉̎̉ ́̍́̌̄́ ̙̙̏̉̑̉ ̘̔̔̎ ̘̓̉̋̔̃̉- ̝̍̏̅̆̌̆̑ ̰̙̂̌̉̉ȟ ̍́̓̏̎̉̎̄ ̞̒̋̉̈̄́ 
̰̓ ̑̉ ̙̋̆̌̉ ̋̆̌̍́̒̌̉̄̉̎̉ ̙̂̉̌̉̉ȟ ̄́̃̅́ ̙̓̔̈̉̌̉̉̄́ ̍̏̒ ̙̋̆̌̉̉̎̉ȟ ̂̆̈́̋̌́̑̉ 
̍́ ̒́̅̄́ ̍̔̏̉̕  ̰̙̂̌̉̉̎̉ ̙̂̉̌̉̉ ̘̔̔̎ ̅̉̈́̊̎̆̑ȟ̍́̓̏̎̉ ̋̆̌̓̉̑̄́̎ 
̉̎̒̏̎̎̉̎̄ ̓́̌́̂̉̎̉ ̙̙̓̔̔̎̉̉ ̘̔̔̎ ̋́̒̂ ̒̉̑̌́̑̉̎̉ ̍̔̋́̍̍́̌ ̰̙̑̄́̎̉̉ ̃́ 
̧̓̉̋́̓̄́̎ ̟̂̔̍̉ ̘̉̑̏̊̌̉ ̘̉ ̙̉̉ ̘̔̔̎ ̉̎̒̏̎ ̑̔ ̠̉̓̉̎̉ ̠̖̙̉ ̰̑̄́̎̍̏ ̉ȟ 
̓̉̋̋́̎ ̟̂̔̍̉̅́̎ ́̌̏̌ ̑̉̈  ̓̏̐̉̂ȟ ̠̙̙́̄́ ̰̙̑̄́̎̉̉ ̘̔̔̎ ̟̘̂̔̑̍́̉ ́ ̉̄́ 
̧̖̉̎́̓ ̉̌̍́̒̌̉̄̉̄́ ̠̑̉̏ ̙̉̌̉̉̅́ȟ ̔̎̉̎̄ ˚́ ̙̂́̎̅ ̛̓́̌̉̍̏̓̉̅́̄̉ ́̌̏̌ 
̋́̒̂ ̏̑ ́̒̉̅́̎ ̋̔̎ ̘̙̋̆̉̑̉̉ ̈́̑̔̑̌̉̄̉̎̉ ̙́̎̄̌́̉ ̠̇̔̅́̍ ̍̔ ̉̍Ȣ ́̑ ́̎̅́̊ 
̋́̒̂ ̞̄́̒̉ ̖̏  ̔ ̘̓̉̋̔̃̉ ̂̔̌̒̉̎ȟ ̰̓ ̘̔̃̉ȟ ̅̔̑́̅̄̏̑ȟ ̋̏̒̉̂ȟ ̈́̑̄́̑ȟ 
̘̓̆̍̉̑̉ȟ̛̘̓́̍̉̑̌̏̃̉ ̔̒̓́ ̰̂̌̒̉̎ ˚́ ̙̂́̎̅ ̃́ ˍȢ ̉̇̅̔̃̏̎̉̊ ̛̓́̌̉̍̏̓̉̄́ 
̂̉̎̏́̎ Ȱ ̰̌ ̙̉̅́ȱ ̛̠̎̉ ̟̋́̒̂̅́ȟ ȱ ́̌̂ ̏̌̌̏ ̅́ȱ ̛̠̎̉ȟ ̔̎̉ ̅̏̉̍ ̎́̈̏̑́̓ ̉̌̉̂ 
̓̔̑́̅̉̄́̎ ̃́ ̋̔̈́̓́̅̉̄́̎ ̰̋̈̌́̑ ̙́̍̉́ ̔̊ ̏  ̞̋́̎̌̉̄̉̎̉ ̉̒ ̞̓̒́ȟ ̋́̒̂̉ɂ
̋̏̑̉̅́̎ȟ ̙̉̉̅́̎ ̔̎̔̍ ̓̏̐́̅̉ȟ̂ ́̑́̋́ ̓̏̐́̅̉ȟ ̔̑̍́̓-̉̈̈́̓ ̓̏̐́̅̉ȟ ̔̌̔ ̌́̎́̅̉Ȣ 
ˎ̉̑̏̃̎̉̎̄ ́ ̉̄́ ̧̖̉̎́̓ ̉̌̍́̒̌̉̋ - ̘̓̉̋̔̃̉ ̟̘̂̔̑̓̍́̉̎̉̎̄ ̍́̓̏̒̉̅́̎ 
̋̆̒̉̂ ̏̌̉̂ ̏̌̍́̒̅́̎ȟ ̉̍̋̏̎̉̎̉ ̓̏̐̉̂ȟ ̔̎̉̎̄ ̋̔̓̄́̎̉̅́̎ ́̍ ̧̈̉̅́ ̉̌̉̂ȟ ̂̏̑ 
̍́ ̏̑́̓̉̎̉ ̙̉̄́ ̒̏̌̉̂ȟ ̰̄̈́̌ ̋̉̊̉̍ ̠̑́̓̉̂ ̂̆̑̒́ȟ ̟̂̔̑̓̍́ ̂̆̑̄́̎ ̖́̑̉̅̏̑̎̉̎̄ 
̘̍̉̎̎́̓̅̏̑̉̌̉̄̉̄́ȟ ̖̘̔̑̒́̎̅̉̌̉̄̉̄́ ̒́̈̏̃̏̑ ̰̂̌̉̂ȟ̔̎̄́ ̰̋̐ ̟̂̔̑̓̍́̌́̑ 
̙̋̆̌̉̉̄́ ̘̒́̂́̂̉ ̰̂̌́̅̉ȟ Ȱ ́̌̏̌ ̑̉̈  ̂́̑́̋́̌̉ ̰̂̌́̅̉ȱ̅̆̄́̎ ̉̂̏̑́ ̙̔̎̅́̎ 
̋̆̌̉̂ ̘̉ ́̅̉Ȣ 
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΄ ˑȢ˚Ȣ ˚́̉̍̏̃́, 2019. 
 

 
 

  



˟̖̘̆̎̉̆̒̋̉̆ ̎́̔̋̉  

 

10 

ˠˑ˗ φς 
ЎЗБЕКИСТОН ДУРДОНАСИ –ХОН АТЛАС 

 
ˑȢ˚Ȣ ˚́̉̍̏̃́1ȟ ˎȢ˕Ȣ ˚́̉̍̏̃2  

 
Аннотация 
 

ˠ̙̂̔ ̍́ ̏̌́̅́ ˼̈̂̆̋̉̒̓̏̎̎̉̄ ̓́̂̉̉̊ ̂̏̊̌̉̄̉ ̰̂̌̄́̎ ̖̏̎ ́̓̌́̒̎̉̎̄ 
̖̓́̑̉̉ȟ ̍́̓̏ ̓̔̑̌́̑̉ ̰̓ ̑̉̒̉̅́ȟ ̙̔̎̉̎̄̅̆̋ ̛̒́̎́̓ ̰̓ ̑̉̒̉̅́ ̉̋̑̕ ̟̑̉̓̉̌̄́̎Ȣ 
 
Таянч сўзларȡ ̛̒́̎́̓ȟ ̍́̓̏ȟ ̰̓ ̘̔̃̉ȟ ̙̏̊̉ȟ ̄́̃ ́̑ȟ ̉̐ȟ ̰̠̙̂ ̧̇́̑́̎̉Ȣ 

 

   
 
ˢ̏̎-́̓̌́̒-˼̈̂̆̋̉̒̓̏̎ ̄́̃ ́̑̉Ȣ ˎ̔ ̰̄̈́̌ ̍́̓̏̅́ ̰̈̂̆̋ ̖́̌ ̉̎̉̎̄ ̑̔ ̠̉̓̉ 

̃́ ̛́̎́̎́̌́̑̉ ̧̎́̍̏̎ ̰̂̌̄́̎Ȣ ˢ̏̎ ̙̏̊̉̒̉ ̰̈̉̎̉̎̄ ̂̆̓́̋̑̏̑ ̧̑ ̉̎ ̑́̎̄̌́̑ 
̐́̌̉̓̑́̒̉ȟ ̒̉̌̌̉  ̓́̑̋̉̂̉ȟ ̖̒́̉̊̌̉̋ ̓̉̍̒̏̌̉ȟ ̂̆ ̧̉̒ ́̊̑́̓ ̃́ ̓̔̄́̎̍́̒ 
̔̃̃́̓̉̄́ ̞̄́Ȣ ̘̏̈̉̑̄́́ ̂̔ ̍́̓̏̎̉̎̄ ̋̆̌̉̂ ̘̉ ̙̉ ̖̓́̑̉̉ ́ ̉̅́ ̰̋̐̌́̂ 
́̒̏̎́̌́̑̕ ̋̆̌̓̉̑̉̌̄́̎Ȣ ́̅̉̍̄̉ ̖̓́̑̉̉̊ ̂̉̓̉̋̌́̑̅́ ˙́̑ ̉̌̏̎ ̙́ ̑̉̎̉̎̄ 
̖̏̎̉ ̃́ ̋́̍̂́ ́̌ ̰̓ ̘̔̃̉ ́ ̉̅́ ̙̔̎̅́̊ ́̒̏̎́̕ ̧̈̉̌̄́̎ȡ 

Ȱ˙́̑ ̉̌̏̎̌̉̋ ̔̎́̑̍́̎̅ ̰̓ ̘̔̃̉̎̉̎̄ ̧̙ ̃́ ̰̄̈́̌ ̉̈̉ ̂̏̑ ̞̋́̎ȟ ̖̏̎ ̔̎̉ 
̒̆̃̉̂ ̏̌̄́̎ ̃́ ́̑́̍̉̎̉ ̠̎́ ̂̉̑ ̘̉̑̏̊̌̉ ̉̈ ̂̉̌́̎ ̰̓̌̅̉̑̍̏ ̘̉ ̰̂̌̉̂ȟ 
̙̘̂̆̉̎̉ ̖̏̓̉̎ ̒̉́̓̉̅́̕ ̙̔ ̉̈̄́ ̔̊̌́̎̍̏ ̘̉ ̰̂̌̉̂̅̉Ȣ ̉̈̎̉̎̄ ̏̓́̒̉ ̖̏̎̎̉̎̄ 
̂̔ ̠̎̉̓̉̅́̎ ̖́̂́̑ ̓̏̐̉̂̅̉ ̃́ ̘̂̆̏̑́ ̏̓́ ̖̏̎̄́ ̂̔ ̙́̑̓̉̅́̎ ̃̏̈ ̘̙̋̆̉̉̎̉ȟ ̇̔̅́ 
̧̙ ̰̂̌̄́̎ ̉̈̉̎̉̎̄ ̰̑̎̉̄́ȟ ̔̎̉̎̄ ̰̄̈́̌̌̉̄̉̅́̎ ̋́̍ ̰̂̌̍́̄́̎ȟ ̰̄̈́̌ ̎́̑̒́ȟ ̠́̅ 
̙̉̌̉̉̎̉ ́̊̓̉̂ȟ ̠̌̉̎̉̂-̧̌̃̏̑̉̂̅̉Ȣˢ̏̎ ̰̈̑ ́ ̑̏̈̉ ̰̂̌̉̂̅̉Ȣ ̠́̑̉ ̞̑̓́̒̉̄́ 
́̌̂́̓̓́ ̛̃́̅́ ̉̌̄́̎ ̎́̑̒́̒̉̎̉ ̙̋̆̌̓̉̑̉̉̎̉ ́̊̓̉̂ȟ ̒́̑̏̊̎̉ ̓́̑̋ 
̞̓̉̂̅̉Ȣ˟̰ ̘̔̃̉ ̠́̑̉ ̉̈̉̎̉ ̂̔ ̖̙̎̏̔ ̰̓̊̅́̎ ́̎̅́̊ ̔̓ ̙́̑̉̎̉ȟ ̞̑̓́̒̉̄́ 
̖̏̎̎̉ ̎̉̍́ ̂̉̌́̎ ́̊̑̏̎ ̙̏̌̅̉̑̉̎̉ ̂̉̌̍́̒̅́̎ȟ ̰̊̌́̂ ̘̔ ̔̑ ́̊ ̔̄́ ̂̏̓̉̂̅̉Ȣ 
˗̘̆́̒̉ ̂̉̌́̎ ̍̉̇̇́ ̏ ̍́̒̅́̎ȟ ́̑̉̊̂ ̂̔̓̔̎ ̔̍̉̅̉̎̉ ̔̈̉̂ȟ ̓̏̎̄ ̒́ ́̑̅́ ́̑̉  
̰̂̊̉̄́ ̂̏̑̉̂ ́̍ ̘̘̆̋̋́̎̉́ ̰̓̉̑̄́̎ ̞̋́̎ȟ ̧̙̔ ̰̋̋̋́ ̰̋̓́̑̉̌́ ̙̂̏̌́̂̅̉Ȣ ̠́̑̉ 
̘̔ ̔̑ ̰̊̄́ ̂̏̓̉̂ȟ ́̑̉ ̅́̄̉ ̒̔̃̄́ ́̑́̂ ̓̔̑̄́̎̉̅́ȟ ̙̔ ̎̔̑̉ ̓́̑́̌̉̂ ̒̔̃̅́ 
̍̏̃̉̊ ̏̒̍̏̎ȟ ̂̔̌̔̓̌́̑̎̉̎̄ ̓̔̑̌̉ ̑́̎̄̌́̑̅́ ̙̇̉̌̃́̌́̎̉̉̎̉ȟ ̖̅́̑́̓̌́̑̎̉̎̄ 
̎́̉̒̕ ̠̙̉̌̌̉̄̉̎̉̎̄ ̔̊ ̙̔̎̌́̄́̎ ́̇̏̊̉̂ ̰̄̈́̌ ̓́̒̃̉̑̉̎̉ ̰̋̑̉̂̅̉Ȣ ˥̔̎̅́ 
̰̓ ̘̔̃̉ ̔̒̓́ ̅́̑ ̏̌ ̔̊̉̄́ ́̊̓̉̂ȟ ̖̔̒̓́̏̎́̒̉̄́ ̰̓ ̔̃ ̅́̒̓̄̏ ̉ ̙̏̉̄́ ̰̓̉̑̉̂ȟ 
̒̔̃̅́ ̰̋̑̄́̎ ̍́̎̈́̑́̒̉ ̛̓́̒̉̑̉̅́ȟ ̏̒̍̏̎̅́̄̉ ̋́̍́̌́̋ ̋́̂̉ ̧̑ ̉̎ ̑́̎̄̌́̑ 
̂̉̌́̎ ̂̏̊̉̓̉̌̄́̎ ȟ ̙́̂́̅́̅̆̋ ̍́̊̉̎ ̓́̑̏̃́̓̌̉ȟ ̆̎̄̉̌ ̃́ ̍́̊̉̎ȟ ̇̔̅́ ̎́̉̒̕ ̂̉̑ 
̍́̓̏ ̰̓ ̉̂ ̒́̑̏̊̄́ ̙̙̏̉̌̉̂̅̉Ȣ ˢ̏̎ ̠̑́̓̉̌̄́̎ ̂̔ ̛̰̍̇̉̈́̎̉ ̰̋̑̉̂ ̠̇̔̅́̍ ̌̏̌ 
̰̂̌̉̂ ̏̌̉̂̅̉ ̃́ ́̊̓̄́̎ ̛̃́̅́̒̉̎̉̎̄ ̔̒̓̉̅́̎ ̘̉ ̉̂ȟ ̰̓̊̎̉ ̏̌̅̉̑̉̂̅̉Ȣ 
˥̔̎̉̎̄ ̘̔̔̎ ̂̔ ̰̄̈́̌̌̉̋̅́ ̓̆̎̄̉ ̰̊  ̂̆̂́ ̏ ̍́̓̏ȟ ̛̠̎̉ ̖̏̎̎̉ ́̊̑́̓̅́ 
̏̌̅̉̑̄́̎̌̉̄̉ ̃́ “хон учун яратилган”̌̉̄̉ ̘̔̔̎ “Хон-атлас” ̠̅̆ ̎̏̍ ̏̌̄́̎ 
̞̋́̎Ȣ 

˙́̑ ̉̌̏̎ ̔̒̓́̌́̑̉̎̉̎̄ ̂̔ ̧̎̏̂ ̧̙̋́̉̓̉̕ ̰̈̉̎̉̎̄ ̂̆ ̧̉̒ ̓́̑́̎̎̔̍̉ȟ 
̍́̓̏̅́̄̉ ̎́ ̙̌́̑̎̉̎̄ ̂̆̓́̋̑̏̑̌̉̄̉ ̂̉̌́̎ ̙̂̏ ́ ̍́̓̏̌́̑̅́̎ȟ ̅̏̉̍ ́̌̏ ̉̅́ 
́̇̑́̌̉̂ ̓̔̑́̅̉Ȣ ˍ̈́̌̅́̎ȟ ̇̔̅́ ̍̔̑́̋̋́̂ȟ ̉̊̉̎ ̰̓ ̙̉̌̉̉ ̃́ ̧̙̓́̊̑̌́̎̉̉ 
̒́̂́̂̌̉ȟ ̋́̍́̌́̋̅̆̋ ̉̐́̋ ̍́̓̏ ̇̔̅́ ̉̍̍́̓ ̂́ ̏̌́̎̄́̎Ȣ ˠ̎̅́̎ ́̓̓̏̋̉ ̒́̃̅̏ 
̒̏̓̉ ̅́ ́̍ ̏̊̅́̌́̎̉̂̕ȟ ̐̔̌̎̉̎̄ ̰̑̎̉̄́ ̙́̌̍́̓̉̑̉̌̄́̎ ̧̋̉ ̐̔̌ ̂̉̑̌̉̄̉ 

                                                           
1˚́̉̍̏̃́ ˑ̉̌̂́̑ ˚̰̍̏̎̏̃̎́ȟ ̙̒̓́̑̉̊ ̝̐̑̆̐̏̅́̃́̓̆̌ ̜̋́̆̅̑̕ Ⱥ˟̖̆̎̏̌̏̄̉̉ ̉ ̏̂̏Ȥ

̠̑̔̅̏̃́̎̉ ̌̆̄̋̏̊ ̜̙̐̑̏̍̌̆̎̎̏̒̓̉Ȼȟ ˎ̖̔́̑̒̋̉̊ ̉̎̇̆̎̆̑̎̏-̖̘̓̆̎̏̌̏̄̉̆̒̋̉̊ ̉̎̒̓̉̓̔̓ȟ 
ˠ̈̂̆̋̉̒̓́̎Ȣ 

2Наимов Бехруз Изатуллоевичȟ ̒̓̔̅̆̎̓ȟ ˎ̖̔́̑̒̋̉̊ ̉̎̇̆̎̆̑̎̏-̖̘̓̆̎̏̌̏̄̉̆̒̋̉̊ 
̉̎̒̓̉̓̔̓ȟ ˠ̈̂̆̋̉̒̓́̎Ȣ 
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̰̑̎̉̄́ ̃́ ̐̔̌ ̉̊̍́̓̉̅́ ̏̉̌́̃̉̊ ̍̆̑̏̒ ̉̌̉̂ ̏̌̅̉̑̉̌̄́̎ ̃́ ̒̏̃ ́ ̉̌̉̎̄́̎Ȣ 
˕̐́̋ ̰̓ ̙̉ ̖̓́̑̉̉ ̇̔̅́ ̔̈̏  ́̒̑̌́̑̅́ ̂̏̑̉̂ ̓́ ́̌̄́̎ ̰̂̌̉̂ȟ ̅́̒̓́̃̃́̌ 
̘̉̐́̋̉̌̉̋ ̍́̑̋́̈̉ ˎ̖̔̏̑̏ ̙́ ̑̉ ̰̂̌̄́̎ ̃́ ̃́ ̓̉ ̋̆̌̉̂ ̂̔ ̔̎́̑ ˙́̑ ̘̉̌̏̎̄́́ 
̆̓̉̂ ̂̏̑̉̂ ȟ ˡ́̑ ̏̎́ ̃̏̅̉̊̒̉̎̉ ̘̉̐́̋̉̌̉̋ ̍́̓̏̌́̑̉ ̂̉̌́̎ ̧̅̔̎̄́ ̓́̎̉̓̉̂ȟ 
̙̍́ ̔̑ ̉̌̄́̎ ̔̎́̑ ̉̒̏̂̌́̎́̅̉Ȣ ˎ̔ ̇̏̈̉̂́̌̉ȟ ̰̄̈́̌ ̍́̓̏̎̉ ˎ̟̔̋ ˕̐́̋ ̰̊̌̉ 
̏̑ ́̌̉ ˙̉̒̑ȟ ˎ̏ ̅̏̅ȟ ̙́ ́̑ ̃́ ː̗̠̘̑̆̉̄́́ ̟̂̏̑̉̌̄́̎Ȣ 

ˢ̏ -̎́̓̌́̒̎̉̎̄ ̰̌̅́ ̰̓ ̙̉̌̉̉ ̧̇́̑́̎̉ ̂̆ ̧̉̒ ̙̍́́ ́̓ ̂̉̌́̎ ̇̔̅́ ̰̋̐ 
̍̆ ̎́̓̎̉ ̓́̌́̂ ̉̌́̅̉Ȣ ˑ́̒̓̌́̂ ̓̔̓ ̐̉̌̌́̒̉̅́̎ ̇̔̅́ ̎̏̈̉̋ ̉̐̌́̑ ̊̉̄̉̑̉̌́̅̉Ȣ 
˕̐̌́̑̎̉ ́̑ ̖̉̌ ̑́̎̄̌́̑̄́ ̰̠̂̌́̅̉Ȣ ˎ̰̠̙ ̘̔̔̎ ̑́̎̄̌́̑̎̉ ́̕ ́̓ ̓́̂̉̉̊ 
̰̒̉̍̌̉̋̌́̑̅́̎ ̏̌̉̎́̅̉Ȣ˙́̒́̌́̎ ̰̋̋ ̑́̎̄̎̉ ̙̏̌̉ ̘̔̔̎ ̉̎̅̉̄̏̅́̎ȟ ̉̈̉̌̎̉ 
̍́̑̆̎́̅́̎ȟ̒́̑̉  ̑́̎̄̎̉̄ ̙̏̌̉ ̘̔̔̎ ̉̒̐́̑́̋̅́̎ ̙̏̊̅́̌́̎̉̄́̎̕Ȣ˟́̂̉̉̊ 
̧̰̂ ̌́̑ ̉̐̌́̑̄́ ̰̓ ̌̉̋ ̃́ ̔̊ ̔̎̌̉̋ ̂́ ̙̉̌́̄́̎Ȣ ̞ ̌̄́̑̉ ̖̏̎ ́̓̌́̒ ̇̔̅́ ̉̍̍́̓ 
̰̂̌̉̂ȟ ̔̎̉ ̒̏̓̉̂ ̙̏̌̉̄́ ́̑ ́̎̅́̊ ̙̋̉̉̎̉̎̄ ̉̍̋̏̎̉ ̰̂̌̍́̄́̎ȟ ́̕ ́̓ ̰̈̉̄́ ̰̓  
̂̏̊ ̙̋̉̉̌́̑ ̒̏̓̉̂ ̏̌́ ̂̉̌̄́̎̌́̑ ȟ ́̍̍̏ ̃́ ̓ ̰̙̓̉̉ ̂̉̌́̎ ̠̎́ ́̓̌́̒ ̠̎́̅́ 
̖́̑̉̅̏̑̄̉̑ ̰̂̌̉̂ ̃́ ́̑̉̊̂ ̘̂́̑́ ̏̑̈̔ ̉̌̄́̎ ̉̈ ̂̏̌́ ̒̆̐̉̄́ ̂̉̑ ̋̉̊̉̍̌̉̋ 
̖̏̎-́̓̌́̒ ̏̌́ ̂̉̌́̅̉̄́̎ ̈́̍̏̎̌́̑ ̰̂̌̄́̎Ȣ ˗̆̊̉̎̄̉ ̃́ ̓̅́ ́̃̃́̌ ̰̌ ̍̆ ̎́̓̉ 
̂̉̌́̎ ̧̠̑́̓̉̌́̓̄́̎ ̖̏̎-́̓̌́̒̎̉ ̰̓ ̔̃ ́̂̑̉̋́̌́̑̉̅́̕ȟ ̰̓ ̉̌̄́̎ ̍́̓̏̄́ ̑́̎̄ 
̂̆̑̉̂ ̧̓́̊̑̌́ ̙̂̏̌́̎̅̉Ȣ ˙̛́̌̔̍ ̃́ ̓̄́ ̋̆̌̉̂ȟ ̖̏̎-́̓̌́̒ ́̒̓́-̒̆̋̉̎ ̰̈̉̎̉̄ 
̙̍́ ̔̑̌̉̄̉̎̉ ̰̊ ̏̓́ ̙̂̏̌́̅̉ ̃́ ̉̈̌́̑ ̛́̎́̎́̄́ ̰̋̑́ ̖̏̎-́̓̌́̒̅́̎ ̓̉̋̉̌̄́̎ 
̍̉̌̌̉̊ ̋̉̊̉̍̌́̑̎̉ ̋̉̊̍́̊ ̔̊̅̉̌́̑Ȣ ˼̈̂̆̋̉̒̓̏̎ ̍̔̒̓́ ̉̌ ̅́̃̌́̓ ̅̆̂ ̛̞̌̏̎ 
̉̌̉̎̄́̎ ̅́̃̑̄́ ̋̆̌̉̂ȟ ̰̈̂̆̋̏̎́ ̔̑̕-̏̅́̓̌́̑ȟ ̛́̎́̎́̌́̑ȟ ̍̉̌̌̉̊ ̋̉̊̉̍̌́̑ ̃́ 
̍́̓̏̌́̑ ̠̎́ ̓̉̋̌́̎́ ̙̂̏̌́̅̉ ̃́ ̂̔ ̰̄̈́̌ ̍́̓̏̄́ ̈́̍̏̎́̎̉̎̄ ̞̎̄ ̙̍́ ̔̑ 
̝̍̏̅̆̌̆̑ - ̅̉̈́̊̎̆̑̌́̑̉ ̠̎̄̉ ̔̍̑ ̂́ ̙̉̌́̂ȟ ̔̎̅́̎ ̘̉̑̏̊̌̉ ̠̄̏̎́ ̍̏̅̆̌̌́̑ 
̗̠̋̏̌̌̆̋̉̌́̑̉̎̉ ̧̓́̊̑̌́̊ ̙̂̏̌́̅̉̌́̑Ȣ˙̙́ ̔̑ ̅̉̈́̊̎̆̑̌́̑ ̓̏̍̏̎̉̅́̎ ˢ̏̎-
́̓̌́̒̅́̎ ̠̑́̓̉̌̄́̎ ̗̠̋̏̌̌̆̋̉̌́̑ ̂̔̓̔̎ ̧̅̔̎ ̐̏̅̉̔̍̌́̑̉̅́ ̙̎́̍̏̊̉ ̞̓̉̌̉̂ȟ 
̰̈̉̎̉̎̄ ̟̂̔̋ ̇̏̈̉̂́̒̉ ̃́ ̂̆̓́̋̑̏̑ ̰̄̈́̌̌̉̄̉ ̂̉̌́̎ ̏̌́̍̎̉ ̌̏̌ ̏̌̅̉̑̅̉Ȣ 
˥̔̋̑̋̉̍ȟ̂̉̑ ̐́̊̓̌́̑̉ ̖̏̎̎̉ ́̊̑́̓̄́ ̒̏̌̄́̎ ̂̔ ̂̆ ̧̉̒ ̰̄̈́̌ ̛̒́̎́̓ ́̒́̑̉̎̉ ̰̈ 
̍́̃ ̆̉̎̉ ́̊̓́ ̓̉̋̌́̅̉Ȣˠ̎̉̎̄ ̰̄̈́̌̌̉̄̉ ̏̌̅̉̅́ ̂̔̓̔̎ ̏̌́̍̎̉̎̄ ̍́̓̏̌́̑̉ 
̏̇̉̈ ̰̂̌̉̂ ̏̌̅̉Ȣ 
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˼̈̂̆̋ ̉̈̌́̑̉̎̉̎̄ ̰̓̊ ̍́̑̏̒̉̍̌́̑̉ ̘̔̔̎ ̧̓́̊̑̌́̊̅̉̄́̎ ̋̉̊̉̍̌́̑̉ ̧̅̔̎ 
́ ̌̉̎̉ ̌̏̌ ̙̏̌̅̉̑̉̉ ̓́̂̉̉̊Ȣ ˎ̔̄̔̎̄̉ ̋̔̎̅́ ̂̔ ̌̉̂̏̒̌́̑ȟ ̘̂́̑́̎̉ ̍́̓̔̎̕ 
̞̠̓̐̓̉Ȣ˼̈̂̆̋ ̉̈̌́̑̉̎̉̎̄ ̞̎̄ ̰̄̈́̌ ̌̉̂̏̒̌́̑̉ȟ ̰̈̂̆̋ ̍̏ ̉̑ ̰̓ ̘̔̃̉̌́̑̉̎̉̎̄ 
̟̋̒́̋ ̍́ ̏̑́̓̉ ̃́ ̅̉̅̉ ̏̑ ́̌̉ ̧̅̔̎̄́ ̧̋̆̌́̓̄́̎ ̖̏̎́̓̌́̒ ̃́ ́̅̑́̒̌́̑̅́̎ 
̠̓̉̋̉̌̐̓̉Ȣˑ ̧̔̎̎̉̎̄ ́̊̒̉ ̘̂̔̑́̄̉̅́ ̰̂̌̍́̎̄ȟ ́̎́ ́̎̄̉ ̏̂- ́̃̏ ̰̂̌̍́̒̉̎ 
́̓̌́̒ ̃́ ́̅̑́̒ ̎́ ̙̌́̑̉̄́ ̰̋̈̉̎̄̉̈ ̙̓̔̒́ȟ ̅̉̌̉̎̄̉̈ ̠̙̎́̂ 
̋̆̓́̅̉Ȣ˗̠́̊̉̓̉̎̄̉̈̕ ̘̏  ̰̂̌́̅̉ȟ ̔ ̒̉̈̎̉ ̰̈̉̄́ ̍́̓̔̎̕ ̉̌́̅̉Ȣˢ̰̙ ̎̆̄́ȩ ˗̉̍ 
̰̂̌̍́̒̉̎ȟ ́̊̒̉ ̍̉̌̌́̓ ̰̂̌̍́̒̉̎ ́̓̌́̒ ̧̋̉ ́̅̑́̒ ̍́̓̏̌́̑̉ ̧̎̉̅́̎ ̂̆́̑̕  ̰̓̉̂ 
̋̆̓́ ̏̌̍́̊̅̉Ȣ ˎ̔̎̅́ ̂̉̑ ̉̋̍́̓ ̂̏̑̅̆̋Ȣˎ̔ ̛̰̍̇̉̈́ ̍́̓̏ ̞̑̋́̋̔ ȟ ̧́̌̎̉ ̂̉̑̅́̊ 
̂̆̈́̓́̅̉ȟ ̔̎̉ ̋̉̊̄́̎̎̉ ̰̄̈́̌ ̉̌̉̂ ̟̂̏̑́̅̉Ȣ ˠ̍̑̉̎̄ ̔̈̏  ̰̂̌̒̉̎ ̅̆̊̍̉̈ȟ ̰̄̈́̌ 
̃́ ̂̆̓́̋̑̏̑ ̍̉̌̌̉̊ ̖̉̓̉̏̑̉̍̉̈̕ ̰̂̌̄́̎ ̖̏̎-́̓̌́̒Ȣ 

 
  ́  ˑȢ˚Ȣ ˚́̉̍̏̃́ȟ ˎȢ˕Ȣ ˚́̉̍̏̃, 2019. 
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Abstract 
 

The article discusses the use of communication strategies in language education. 
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In recent years, teachers and course designers have focused on addressing 
ÌÅÁÒÎÅÒȭÓ ÒÅÁÌ-world language ɀlearning needs and objectives. In the past, many general 
English courses focused on providing students basic interpersonal communication 
skills (BICS) (Cummins 1981) that would allow them to interact with other English 
speakers in informal setting for simple informational or phatic purposes. 

For students learning English in a foreign language context, these BICS exchange 
would presumably occur when they travelled to another country or when tourists vis-
ÉÔÅÄ ÔÈÅ %&, ÓÔÕÄÅÎÔÓ ȬÏ×Î ÃÏÕÎÔÒÉÅÓȢ &ÏÒ ÍÁÎÙ ÌÅÁÒÎÅÒÓ ɀespecially those from loca-
tions rarely visited by foreign tourists ɀthis presumption is obviously problematic. In 
practice, students in such settings have very few opportunities to use English outside 
ÔÈÅ ÃÌÁÓÓÒÏÏÍȢ !Ó Á ÒÅÓÕÌÔȟ ÔÈÅÓÅ ÓÔÕÄÅÎÔÓ ÓÅÅ ÌÉÔÔÌÅ ÒÅÁÓÏÎÓ ×ÈÙ ÔÈÅÙ ÓÈÏÕÌÄ ÌÅÁÒÎ ȰÇÅÎȤ
ÅÒÁÌ Ⱥ%ÎÇÌÉÓÈ ÁÎÄȟ ÁÓ Á ÒÅÓÕÌÔȟ ÏÆÔÅÎ ÆÁÉÌ ÔÏ ÄÏ ÓÏȢ 

With the increasing globalization of education, however, learning English has ac-
quired new relevance for many students .This process of globalization is especially true 
at the undergraduate and graduate levels, but has also become relevant to learners at 
other points in their educational careers. Even for learners who may never  actually 
study at an English ɀmedium school or university ,the prevalence of learning materials 
and scholarly information published in English means that the language is relevant for 
anyone who wishes to pursue an advanced level of education (Hyland 2006,2009;Snow 
and Uccelli  2009;Tardy 2004). 

Communication strategies have five main categories and a number of subcatego-
ries which add up the following list: 

A. Paraphrase 
Paraphrase includes these subcategories which are: 
(a)Approximation :The use of such native language  (L1)vocabulary items or 

structures ,that the language learner is aware of not being correct ,but which shares 
ÃÅÒÔÁÉÎ ÓÅÍÁÎÔÉÃ ÆÅÁÔÕÒÅÓ ×ÉÔÈ ÔÈÅ ÄÅÓÉÒÅÄ ÉÔÅÍ ȟÔÈÕÓ ÓÁÔÉÓÆÙÉÎÇ ÔÈÅ ÓÐÅÁËÅÒȭ ÉÎÔÅÎÔÉÏÎ 
(e.g. a big rock instead of boulder ,or pipe instead of water pipe) 

(b)Word coinage: The learner is making up a new word-most often on the spot ɀ
in order to communicate a desired concept (e.g.airball for balloon or smoking leaf for 
cigar). 

Circumlocution: The learner describes the major characteristics or elements of 
an object, action or a person instead of using the target language (Tl) equivalent (e.g. 
ÓÈÅ ÉÓȟ ÕÈȟ ÓÍÏËÉÎÇ ÓÏÍÅÔÈÉÎÇȢ ) ÄÏÎȭÔ ËÎÏ× ×ÈÁÔ ÉÔÓ ÎÁÍÅ ÉÓȢ 4ÈÁÔȭÓȟ ÕÈȟ #ÕÂÁÎȟ ÁÎÄ ÔÈÅÙ 
smoke it in other countries, too). 

B.Transfer  
Transfer has two subcategories hat are: 
(a)Literal translation: The learner is translating word for word from L1 to L2 (e.g. 

He invites him to drink replacing The toast one another). 

                                                           
1Абдуллаева Насибахон Отабековнаȟ ̍́̄̉̒̓̑́̎̓ȟ ˞́̍́̑̋́̎̅̒̋̉̊ ̜̄̏̒̔̅́̑̒̓̃̆̎̎̊ ̉̎̒̓̉Ȥ
̓̔̓ ̜̖̉̎̏̒̓̑́̎̎ ̠̜̈̋̏̃ȟ ˠ̈̂̆̋̉̒̓́̎Ȣ 
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(b)Language switch: The learner uses the L1term without bothering to translate 
it into L2 (e.g.̙ ́̑̉̋ instead of balloon). 

C.Appeal for Assistance 
This refers to the learner asking for the correct term or structure  from an exte-

rior source of information ,most likely a teacher or a fellow student (e.g. What is this? 
or How do you call that in English ?) 

Demine 
Mime is related to the speaker using non-verbal strategies substituting an ex-

ÐÒÅÓÓÉÏÎ ɉÅȢÇȢ ÃÌÁÐÐÉÎÇ ÏÎÅȭÓ ÈÁÎÄ ÔÏ ÉÌÌÕÓÔÒÁÔÅ ÁÐÐÌÁÕÓÅȟ ÏÒ ÒÕÂÂÉÎÇ ÏÎÅȭÓ ÅÙÅÓ ÔÏ ÉÎÄÉȤ
cate crying or tiredness boredom). 

E.Avoidance 
Avoidance consists of two subcategories outlined below: 
(a)Topic avoidance: The language learner is omitting concepts for which his or 

her vocabulary is lacking at the time of speaking. 
(b)Message abandonment: The language user begins to talk about a concept but 

being completely unable to continue doing so due to a lack of phrases and expressions 
and thus ends up stopping in the middle of an utterance. 

4ÈÅ ÁÂÏÖÅ ÏÕÔÌÉÎÅÄ ÔÙÐÏÌÏÇÙ ÏÆ #3Ó ÉÓ ÂÁÓÅÄ ÏÎ 4ÁÒÏÎÅȭÓ ×ÏÒË ÏÎ ÔÈÅ ÔÏÐÉÃ ɉ4ÁȤ
rone, 1977). 
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The article addresses the issue of a communicative approach in context as an 
English second language. 
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way. 
 

In 1970 CLT was first proposed in England. This methodology was regarded as 
revolutionary since it placed an essential emphasis on communication in language 
learning classrooms. The apparent popularity of CLT in the last thirty years or so, as 
well as the feasibility of implementing CLT in EFL contexts has accentuated the signifi-
cance of the local needs and the conditions of the particular EFL contexts, and the ben-
efits of the traditional methods of language teaching.  

There is substantial debate as to the appropriate ways of defining CLT, and no 
single model of CLT is collectively accepted as authoritative. According to Richards and 
Rodgers, CLT starts with a theory of language as communication, and its goal is to de-
ÖÅÌÏÐ ÌÅÁÒÎÅÒÓȭ ÃÏÍÍÕÎÉÃÁÔÉÖÅ ÃÏÍÐÅÔÅÎÃÅȢ 

CLT views language as system for the expression of meaning where the main 
function of language is to permit interaction and communication. William Littlewoods   
stated that CLT means to pay systematic attention to both functional and structural as-
pects of language merging this into a communicative view [2, p.13]. There are two as-
pects of CLT: what to ÔÅÁÃÈ ÁÎÄ ÈÏ× ÔÏ ÔÅÁÃÈȢ 4ÈÅ Ȭ×ÈÁÔ ÔÏ ÔÅÁÃÈȭ ÁÓÐÅÃÔÓ ÏÆ ÔÈÉÓ ÁÐȤ
proach gives more importance on language functions rather than grammar and vocab-
ÕÌÁÒÙȢ 4ÈÅ ÓÅÃÏÎÄ ÁÓÐÅÃÔ ÏÆ ȬÈÏ× ÔÏ ÔÅÁÃÈȭ ÓÔÁÔÅÓ ÔÈÁÔ ÔÈÅÒÅ ÓÈÏÕÌÄ ÂÅ ȰÐÌÅÎÔÉÆÕÌ ÅØÐÏÓÕÒÅ 
to language in use and ÐÌÅÎÔÙ ÏÆ ÏÐÐÏÒÔÕÎÉÔÉÅÓ ÔÏ ÕÓÅ ÉÔȱ ÆÏÒ ÔÈÅ ÄÅÖÅÌÏÐÍÅÎÔ ÏÆ Á ÓÔÕȤ
ÄÅÎÔȭÓ ËÎÏ×ÌÅÄÇÅ ÁÎÄ ÓËÉÌÌÓȢ #,4 ×ÁÎÔÓ ÔÏ ÉÎÖÏÌÖÅ ÓÔÕÄÅÎÔÓ ÉÎ ÒÅÁÌ ÏÒ ÒÅÁÌÉÓÔÉÃ ÃÏÍÍÕȤ
nication through different activities. In this case the accuracy of target language is less 
important than sÕÃÃÅÓÓÆÕÌ ÁÃÈÉÅÖÅÍÅÎÔ ÏÆ ÔÈÅ ÃÏÍÍÕÎÉÃÁÔÉÖÅ ÔÁÓË ÉÎ ȰÁÐÐÒÏÁÃÈÅÓ ÁÎÄ 
ÍÅÔÈÏÄÓ ÉÎ ÌÁÎÇÕÁÇÅ ÔÅÁÃÈÉÎÇȱȢ 

Richards and Rodgers summarized the communicative view of language as: lan-
guage is a system for the expression of meaning, the primary function of language is to 
allow interaction and communication, the structure of language reflect its functional 
and communicative uses; the primary units of language are not merely its grammatical 
and structural features, but categories of functional and communicative meaning. 

So the communicative approach views language as a system through which the 
meaning is expressed perfectly. Its main function is to permit interaction and commu-
nication; the primary elements of language are not only grammatical and structural fea-
tures but also the functional and communicative meaning. According to Piepho the ob-
jectives of CLT are; an integrative and content level: language as a means of expressions, 
a linguistic and instrumental level: language as a semiotic system and an object of learn-
ing, an effective level of interpersonal relationships and conduct: language as a means 
of expressing values and judgments about oneself and others, a level of individuals 
learning needs: remedial learning based on error analysis, a general level of extra-lin-
guistic goals: language learning within the school curriculum. 

Role of the Teachers in CLT. There are quite a few roles for teachers in CLT which 
ÁÒÅ ÄÅÔÅÒÍÉÎÅÄ ÂÙ ÔÈÅ ÖÉÅ× ÏÆ #,4Ȣ !ÃÃÏÒÄÉÎÇ ÔÏ "ÒÅÅÎ ÁÎÄ #ÁÎÄÌÉÎ ÉÎ ÁÒÔÉÃÌÅ Ȱ4ÈÅ ÅÓȤ
sentials of a communicative ÃÕÒÒÉÃÕÌÕÍ ÉÎ ÌÁÎÇÕÁÇÅ ÔÅÁÃÈÉÎÇȱ ÔÈÅÒÅ ÁÒÅ Ô×Ï ÍÁÉÎ ÒÕÌÅÓ 
of a teacher in CLT classrooms. The first role is to facilitate the communication process 
among all the students in the classroom, and between the students and the different 
type of activities and texts. Secondly, a teacher has to act as an independent participant 
within the learning teaching groups. The teacher is also expected to act as a resource, 
an organizer of resources, a motivator, a counselor, a guide and a researcher. 
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The role of Learners in CLT. As the importance in communicative language teach-
ing on the process of communication rather than mastery of language forms, there are 
different roles of learners in classroom. The main role of learners is negotiating. They 
negotiate among themselves, the learning process and the objective learning. Learners 
should contribute as much as they gain, and thereby learn in an independent way. They 
interact within the groups and within the classroom. 

Practices CLT in Various Countries. CLT is considered an approach rather than a 
method as its principles reflect a communicative view of language learning. Communi-
cative Language Teaching (CLT) has been incorporated in the English language syllabus 
in many countries. The teachers create a situation and set an activity in motion, but it is 
the learners themselves who are responsible for conducting the interaction to its con-
clusion. They are responsible managers of their own learning. Learners also have im-
portant monitoring role which they may apply subjectively to their own language. The 
learner can provide feedback to others concerning his own interaction of the specific 
purpose of the curriculum. In a CLT class room situation, learners get opportunity to 
express their individuality as well as share their ideas and opinions. CLT believes that 
ȰÌÅÁÒÎÅÒÓ ÆÉÒÓÔȟ ÌÅÁÒÎÉÎÇ ÓÅÃÏÎÄȱȢ )Ô ÍÅÁÎÓ ÔÈÁÔ ÔÈÅ ÌÅÁÒÎÅÒȭÓ ÅÎÇÁÇÅÍÅÎÔ ÉÓ Á ÐÒÉÏÒÉÔÙȢ  

In Germany, language teaching methodologists took the lead in developing class-
room materials that encouraged learner choice. This was the formulation of grammar 
exercises in relation to social aspects. 

In this framework, along with the growing popularity of CLT in most EFL coun-
tries, there have been many studies conducted on the feasibility of CLT innovation and 
potential problems in its use in EFL contexts such as China, Greece, Japan, Korea, Tai-
wan, Turkey, and Vietnam and so on.   

Ellis examined the suitability of the communicative approach in the Vietnamese 
context. He found that one of the main problems in using a communicative approach in 
Vietnam was that teachers were dependent on the inherent traditional teaching prac-
tices. In a similar study, Karavas-$ÏÕËÁÓ ÉÎÖÅÓÔÉÇÁÔÅÄ ÔÅÁÃÈÅÒÓȭ ÁÔÔÉÔÕÄÅÓ ÔÏ×ÁÒÄ ÔÈÅ ÕÓÅ 
of communicative approach in Greece. It was reported that although the English curric-
ulum in Greece was based on the premises of communicative language teaching, teach-
ers showed a tendency to carry on the traditional teacher-oriented instruction style. 
The findings of this study suggested that teachers either did not understand or were 
unable to see the practical implications of the CLT principles. In another significant 
ÓÔÕÄÙȟ ,É ÌÏÏËÅÄ ÉÎÔÏ +ÏÒÅÁÎ ÔÅÁÃÈÅÒÓȭ ÐÅÒÃÅÐÔÉÏÎÓ ÏÆ ÔÈÅ ÉÍÐÌÅÍÅÎÔÁÔÉÏÎ ÏÆ #,4Ȣ 4ÈÅ 
ÒÅÓÕÌÔÓ ÏÆ ,ÉȭÓ ÓÔÕÄÙ ÃÏÎÆÉÒÍÅÄ ÔÈÁÔ ÔÈÅ ÔÅÁÃÈÅÒÓ ÅÎÃÏÕÎÔÅÒÅÄ ÄÉÆÆÉÃÕÌÔÉÅÓ ÉÎ ÕÓing CLT 
practices in their classes. The difficulties reported by the Korean teachers were divided 
into the following four categories: Difficulties caused by teachers: Deficiency in spoken 
English, Deficiency in strategic and sociolinguistic competence, Lack of training in CLT, 
Few opportunities for retraining in CLT, Misconceptions about CLT, Little time for and 
expertise in material development. Difficulties caused by students: Low English profi-
ciency, little motivation for communicative competence, Resistance to class participa-
tion. Difficulties caused by the educational system: Large classes, Grammar-based ex-
ÁÍÉÎÁÔÉÏÎÓȟ )ÎÓÕÆÆÉÃÉÅÎÔ ÆÕÎÄÉÎÇȟ ,ÁÃË ÏÆ ÓÕÐÐÏÒÔȢ $ÉÆÆÉÃÕÌÔÉÅÓ ÃÁÕÓÅÄ ÂÙ #,4 ÉÔÓÅÌÆȡ #,4ȭÓ 
inadequate account of EFL teaching, Lack of effective and efficient assessment instru-
ments. According to Li, teachers were reluctant to implement CLT in their language 
classrooms due to these problems listed above. He claimed that in order for teachers to 
be willing to make use of CLT in EFL contexts, many adjustments must be made. 
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ON STUDENTS LEARNING AND ACHIEVEMENTS 
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Abstract 
 
In the process of students' perception of the speech of native speakers with direct con-
tact, as well as in the process of performing listening assignments, a number of prob-
lems arise with understanding the sound of speech. In spite of the fact that students of 
language specialties study a foreign language for a rather long period (at school, at a 
university), they experience difficulties in understanding the speech of foreign language 
speakers. Among such reasons as unfamiliar vocabulary, the use of idioms, speed of 
speech and slurred pronunciation, they also call the dialect or accent in the speaker's 
speech. This article is devoted to this problem and ways to solve it. 
 
Key words: dialects, learning listening, perception of sounding speech, pronunciation 
accents. 
 

As practice shows, in the process of teaching foreign languages in a higher edu-
cational institution, teachers generally offer students to listen to English speaking (RP) 
pronunciation (Received Pronunciation) as samples for listening. Such a speech is 
heard in almost all audio applications to foreign language textbooks. At the initial stage, 
this is certainly true, but with increasing levels of language proficiency and senior 
courses, it is necessary to train students in the perception of authentic speech of native 
speakers with dialect and accent, explaining the features and characteristics of pronun-
ciation that occur in different regions of the UK. 

)Î ÈÉÓ ÁÒÔÉÃÌÅ Ȱ3ÏÕÎÄ ÒÅÁÓÏÎÓ ÆÏÒ ÔÅÁÃÈÉÎÇ ÐÒÏÎÕÎÃÉÁÔÉÏÎȱȟ !ÄÒÉÁÎ 4ÅÎÁÎÔ Ðoints 
out that few native English speakers speak in our time with an RP accent, while he em-
phasizes the importance of developing students' perception skills of authentic speech 
[1]. 

In the dissertation research of E.I. Mikhaleva, devoted to the problem of percep-
tion of the northern dialects of England, provides a number of reasons that impede the 
understanding of the speakers of dialects. These include: the lack of social and cultural 
experience in communicating Russian-speaking bilinguals with native speakers of the 
northern dialects of England, owning the phonetic base of standard English and sub-
consciously drawing parallels with it, lack of knowledge of the main distinctive charac-
teristics of northern accents, atypical melodic drawing of sounding texts. All this leads 
us to assert that all recipients, speakers of English as a foreign language, are at the ini-
tial, general level of depth of understanding according to the classification of I.A. Winter, 
which in real communication would lead to a failed communication [2. C. 5]. 

)Î ÈÉÓ ÌÅÃÔÕÒÅ Ȱ3ÐÅÁË 0ÒÏÐÅÒȱȟ ÄÅÖÏÔÅÄ ÔÏ ÔÈÅ ÐÒÏÂÌÅÍ ÏÆ ÔÅÁÃÈÉÎÇ ÐÒÏÎÕÎÃÉÁÔÉÏÎȟ 
the teacher from the UK, David Young, mentioned the emphasis and use of colloquial 
slang among the reasons for not understanding authentic speech. For example, in the 
speech of a non-standard accent carrier, the following pronunciation can be found: up, 
month, but, gun, much - are pronounced as they are written; omitting h before the shock 
vowel - ȬÁÄȟȬ ÁÐÐÙȟ ÏÕÓÅȟ ȬÏÐÅȠ ÎÏÎ-reservation of endings - 'Å ȭÔÈÁȭ É ȭȠ ÉÎ ÔÈÅ ÅÎÄÉÎÇÓȟ -
ÉÎÇ ÐÒÏÎÏÕÎÃÅ ɍÎɎ ÉÎÓÔÅÁÄ ÏÆ ɍŁɎ - ÔÈÉÎËÉÎÇ ȭȟ ÄÏÉÎȭȟ ÆÉÒÉÎ ȭȟ ÆÁÌÌÉÎȭȠ ÔÈÅ ÕÓÅ ÏÆ ÃÏÌÌÏÑÕÉÁÌ 
grammatical forms - gonna, including pronouns - ÍÅ ȬÏÕÓÅ ɉÍÙ ÈÏÕÓÅɊȠ ÓËÉÐ ÓÏÕÎÄÓ - 
summat (somewhat) [3]. 

The causes of dialects and accents in the speech of native speakers are rooted in 
the heterogeneity of the English language in the territory of modern Britain. Each state 
language variant is divided into territorial or regional dialects, which have differences 
in pronunciation, grammar and vocabulary. It should be clarified that when we speak 
ÏÆ ÄÉÆÆÅÒÅÎÃÅÓ ÏÎÌÙ ÉÎ ÐÒÏÎÕÎÃÉÁÔÉÏÎȟ ×Å ÕÓÅ ÔÈÅ ÔÅÒÍ ȰÁÃÃÅÎÔȱȢ 

Accent is the variation of English pronunciation. In Britain, he played a large 
enough role and showed where his owner came from, what his education was and even 
what class of society he belongs to. Each of the four parts of the UK - England, Scotland, 
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Wales and Northern Ireland have their own dialects and accents. In England alone there 
are an infinite number of different accents. Local accents may have much in common in 
pronunciation and may be grouped into territorial or zonal accents. In Britain, for ex-
ample, the accents of Yorkshire, Lancashire and Cheshire form the Northern Accent 
group. Big cities also have their own accents. For example, Liverpool is known for its 
Ȱ3ÃÏÕÓÅȱ ÁÃÃÅÎÔȟ ÉÎ "ÉÒÍÉÎÇÈÁÍ ÉÔÓ ÁÃÃÅÎÔ ÉÓ Ȱ"ÒÕÍÍÉÅȱȟ ÁÎÄ ÔÈÅ ÁÃÃÅÎÔ ÉÎ ÔÈÅ ÃÉÔÙ ÏÆ 
.Å×ÃÁÓÔÌÅ /Î 4ÙÎÅ ÉÓ ÃÁÌÌÅÄ Ȱ'ÅÏÒÄÉÅȱȢ 

In the working areas of London one can hear the so-ÃÁÌÌÅÄ Ȱ#ÏÃËÎÅÙȱ ÁÃÃÅÎÔȟ ÔÈÅ 
characteristic features of which are: lack of sound [h] before vowels hand - ɍåÎÄɎȟ ÌÁÃË 
of interdental sounds, for example: booth - [bu: f], weather - [wev ] , significant aspira-
tion of sounds [p, t, k]. In the field of vowels, there are also differences from the stand-
ard: ÂÌÏÏÄ ÉÓ ÐÒÏÎÏÕÎÃÅÄ ÁÓ ɍÂÌåÉÄɎȟ ÄÉÐÈÔÈÏÎÇ ɍÅÉɎ ÉÓ ÒÅÁÌÉÚÅÄ ÉÎ ÓÐÅÅÃÈ ÁÓ ɍåÉɎ ÏÒ ɍÁÉɎȟ 
ÆÏÒ ÅØÁÍÐÌÅȟ ÌÁÄÙ ɍȬÌÅÉÄÉɎ ÓÏÕÎÄÓ ÌÉËÅ ɍÌåÉÄÉɎ ÏÒ ɍÌÁÉÄÉɎȢ 

Today society has changed, and regional accents have become more acceptable 
than before, but now the emphasis is an all-powerful factor for obtaining exemplary 
work and a high position in society. Modern linguistics uses both the general concept of 
a social group dialect and its specifications: class, professional, and so on. [4, p. 247]. 

It should be recognized, however, that in most phonetics textbooks the term "di-
alect" is still used to denote regional features of pronunciation. For geographic, eco-
nomic, political and cultural reasons, one of the dialects becomes the standard state 
language, and the pronunciation is standard accepted. So, the London dialect and accent 
became RP for Britain [5. C. 7]. 

In England, the largest difference in pronunciation can be observed between 
groups of southern and northern accents. Here are some differences: 

 
Word Southern accent Northern accent. 
Money 
Blood 
Book 
Path 
City 
Love 
Talk 
First 

About 

[m ňi:]  
[bl ď] 
[buk]  
[pa: ] 
[siti:]  
[l v̌]  
[to:k]  
[f3:st]  

[ ȭÂÁÕÔɎ 

[moni]  
[blud]  
[bu:k]  
ɍÐå]  
[siti]  
[luv]  
[ta:k]  
[fo:st]  
[ ȭÂÕȡÔɎ 

 
As can be seen from the above examples, the differences in pronunciation are 

quite significant and can cause difficulties in understanding for students who do not 
have sufficient training and experience in perception of speech with accent. 

David Young encourages English teachers to teach students to distinguish be-
tween pronunciation options, to identify features of pronunciation in speech of native 
speakers, especially various dialects and accents, which ultimately will lead to im-
proved pronunciation skills [3]. 
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Abstract 
 

The article deals with the role of vocabulary in the process of learning. 
 
Key words: vocabulary, teaching process, Teaching English, listening and reading. 

 
Teaching English vocabulary is an important area worthy of effort and investiga-

tion. Recently methodologists and linguists emphasize and recommend teaching vocab-
ulary because of its importance in language teaching. Vocabulary is needed for express-
ing meaning and in using the receptive (listening and reading) and the productive 
ɉÓÐÅÁËÉÎÇ ÁÎÄ ×ÒÉÔÉÎÇɊ ÓËÉÌÌÓȢ Ȱ)Æ Ìanguage structures make up the skeleton of language, 
then it is vocabulary that provides the vitaÌ ÏÒÇÁÎÓ ÁÎÄ ÔÈÅ ÆÌÅÓÈȱ ɉ(ÁÒÍÅÒ). Talking 
ÁÂÏÕÔ ÔÈÅ ÉÍÐÏÒÔÁÎÃÅ ÏÆ ÖÏÃÁÂÕÌÁÒÙȟ ÔÈÅ ÌÉÎÇÕÉÓÔ $ÁÖÉÄ 7ÉÌËÉÎÓ ÁÒÇÕÅÄ ÔÈÁÔȡ Ȱ×ÉÔÈÏÕÔ 
grammar little can be conveyed, ×ÉÔÈÏÕÔ ÖÏÃÁÂÕÌÁÒÙ ÎÏÔÈÉÎÇ ÃÁÎ ÂÅ ÃÏÎÖÅÙÅÄȢȱ )ÎÄÅÅÄȟ 
people need to use words in order to express themselves in any language. Most learn-
ers, too, acknowledge the importance of vocabulary acquisition. In my experience as a 
teacher, I noticed the fact that students usually find it difficult to speak English fluently. 
They usually consider speaking and writing activities exhausting because they keep on 
using the same expressions and words and very soon their conversation is abruptly in-
terrupted due to missing words. And the main reason for such communication prob-
lems is the lack of vocabulary. Other students are confronted with the problem of for-
getting the words immediately after the teacher has elicited their meaning or after they 
have looked them in the dictionary, and this also a cause of the lack of vocabulary. The 
more words students learn, the easier they memorize them. 

The teacher has an essential role in helping students to improve their vocabu-
lary. Unfortunately, vocabulary teaching has not been enough responsive to such prob-
lems, and teachers have not recognized the tremendous importance of helping their 
students to develop an extensive vocabulary. If we look back in the past, we discover 
that for a long time, English used teaching approaches such as Direct Method and Audi-
olingualism which emphasized the primary importance of teaching grammatical struc-
tures. Since the accent was on grammar, few words were introduced in such courses 
and most often, they were limited and related to the grammar structures taught. By the 
beginning of 1970s, there was a major change in teaching English. The focus turned 
from the Direct Method and Audiolingualism to the Communicative Approach which 
emphasized the importance of teaching vocabulary. Students were exposed to diverse 
vocabulary and speaking activities. Many words began being introduced during such 
courses and students were encouraged to express themselves as much as possible. 
Nowadays, there is more freedom in choosing the methods to be used during English 
classes. The English syllabus is organized around both vocabulary and grammar struc-
tures. Since there is a certain number of classes allotted for each item in the syllabus, 
teachers usually have the necessary time to insist on teaching and practicing vocabu-
lary. Vocabulary is no longer treated as an add-on and teachers become more aware of 
the importance of vocabulary and attention is paid to the grammar of words, to collo-
cations and to word frequency. Nevertheless, students still have difficulties in express-
ing themselves fluently and still consider speaking tasks exhausting. 

Vocabulary is not a syllabus, i.e., a list of words that teachers prepare for their 
learners to memorize and learn by heart. Memorizing may be good and useful as a tem-
porary technique for tests, but not for learning a foreign language. Language students 
need to learn vocabulary of the target language in another way. If we are really to teach 
students what words mean and how they are used, we need to show them being used 

                                                           
1Н. Садиева, ̙̒̓́̑̉̊ ̝̐̑̆̐̏̅́̃́̓̆̌ ́̎̄̌̉̊̒̋̏̄̏ ̠̜̈̋́, ˞́̍́̑̋́̎̅̒̋̉̊ 

̜̄̏̒̔̅́̑̒̓̃̆̎̎̊ ̉̎̒̓̉̓̔̓ ̜̖̉̎̏̒̓̑́̎̎ ̠̜̈̋̏̃ȟ ˠ̈̂̆̋̉̒̓́̎. 
2А.Ж. Караева, ̍́̄̉̒̓̑́̎̓ȟ ˞́̍́̑̋́̎̅̒̋̉̊ ̜̄̏̒̔̅́̑̒̓̃̆̎̎̊ ̉̎̒̓̉̓̔̓ 

̜̖̉̎̏̒̓̑́̎̎ ̠̜̈̋̏̃ȟ ˠ̈̂̆̋̉̒̓́̎. 
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together in context. Words do not just exist on their own; they live together and they 
depend upon each other. Therefore, teaching vocabulary correctly is a very important 
element in language learning. Correct vocabulary instruction involves vocabulary se-
lection, word knowledge and techniques. In the past, teachers used to select and present 
ÖÏÃÁÂÕÌÁÒÙ ÆÒÏÍ ÃÏÎÃÒÅÔÅ ÔÏ ÁÂÓÔÒÁÃÔȢ 7ÏÒÄÓ ÌÉËÅ ȬÄÏÏÒȭȟ Ȭ×ÉÎÄÏ×ȭȟ ȬÄÅÓËȭȟ ÅÔÃȢȟ ×ÈÉÃÈ ÁÒÅ 
ÃÏÎÃÒÅÔÅȟ ÕÓÅÄ ÔÏ ÂÅ ÔÁÕÇÈÔ ÁÔ ÂÅÇÉÎÎÉÎÇ ÌÅÖÅÌÓȢ (Ï×ÅÖÅÒȟ ×ÏÒÄÓ ÌÉËÅ ȬÈÏÎÅÓÔÙȭȟ ȬÂÅÁÕÔÙȭ 
etc., which are abstract words, used to be taught at advanced levels because they are 
ÎÏÔ ȰÐÈÙÓÉÃÁÌÌÙ ÒÅÐÒÅÓÅÎÔÅÄȱ ÉÎ ÔÈÅ ÌÅÁÒÎÉÎÇȾÔÅÁÃÈÉÎÇ ÅÎÖÉÒÏÎÍÅÎÔ ÁÎÄ ÁÒÅ ÖÅÒÙ ÄÉÆÆÉȤ
cult to explain. 

In English, like in any other foreign language, some words are easier to learn than 
ÏÔÈÅÒÓȢ %ÁÓÉÅÓÔ ÏÆ ÁÌÌ ÁÒÅ ÔÈÅ ×ÏÒÄÓ ÍÏÒÅ ÏÒ ÌÅÓÓ ÉÄÅÎÔÉÃÁÌ ÔÏ ÔÈÅ ÓÔÕÄÅÎÔÓȭ ÎÁÔÉÖÅ ÌÁÎȤ
ÇÕÁÇÅȟ ÌÉËÅȟ ÆÏÒ ÉÎÓÔÁÎÃÅȟ ÔÈÅ ×ÏÒÄ ȰÖÏÃÁÂÕÌÁÒÙȢȱ (Ï×ÅÖÅÒȟ ÓÔÕÄÅÎÔÓ ÍÉÇÈÔ ÂÅ ÔÒÁÐÐÅÄ ÉÎ 
their confidence with which they memorize such identical words, since English has a 
ÌÉÓÔ ÏÆ ÓÏÍÅ ÐÒÏÂÌÅÍÁÔÉÃ ×ÏÒÄÓȟ ÃÁÌÌÅÄ ȰÆÁÌÓÅ ÆÒÉÅÎÄÓȱȢ 4ÈÅÓÅ ÆÁÌÓÅ ÆÒÉÅÎÄÓ ÁÒÅ ×ÏÒÄÓ 
identical in form to certain Romanian words, but completely different in meaning. An 
ÅØÁÍÐÌÅ ÏÆ ÔÈÉÓ ×ÏÕÌÄ ÂÅ ȰÓÅÎÓÉÂÌÅȢȱ 7ÈÉÌÅ ÍÁÎÙ ÓÔÕÄÅÎÔÓ ÍÉÇÈÔ ÃÏÎÆÉÄÅÎÔÌÙ ÔÒÁÎslate 
ÔÈÉÓ ×ÏÒÄ ÓÉÍÐÌÙ ȰÓÅÎÓÉÂÌÅȟȱ ÔÈÅÙ ×ÉÌÌ ÂÅ ÁÓÔÏÎÉÓÈÅÄ ÔÏ ÆÉÎÄ ÏÕÔ ÔÈÁÔȟ ÔÈÅ 2ÏÍÁÎÉÁÎ 
ÅÑÕÉÖÁÌÅÎÔ ÆÏÒ ȰÓÅÎÓÉÂÌÅȱ ÉÓ ÉÎ ÆÁÃÔ ȰÒÁÔÉÏÎÁÌȟȱ ×ÈÉÌÅ ÔÈÅ %ÎÇÌÉÓÈ ÅÑÕÉÖÁÌÅÎÔ ÆÏÒ ȰÓÅÎÓÉÂÌÅȱ 
ÉÓ ȰÓÅÎÓÉÔÉÖÅȢȱ 4ÈÉÓ ÄÅÍÏÎÓÔÒÁÔÅÓ ÔÈÅ ÃÒÕÃÉÁÌ ÉÍÐÏÒÔÁÎÃÅ ÏÆ ÁÌÌÏÔÔÉÎÇ Á Ópecial lesson for 
these false friends and of encouraging students to practice them as often as possible. 
Another aspect that makes English vocabulary difficult is the pronunciation of certain 
words. Research shows that words that are difficult to pronounce are more difficult to 
ÌÅÁÒÎȢ -ÁÎÙ ÌÅÁÒÎÅÒÓ ÆÉÎÄ ÔÈÁÔ ×ÏÒÄÓ ×ÉÔÈ ÃÌÕÓÔÅÒÓ ÏÆ ÃÏÎÓÏÎÁÎÔÓ ÓÕÃÈ ÁÓ ȰÈÅÁÌÔÈȱ ÏÒ 
ȰÃÒÉÓÐÓȱ ÁÒÅ ÐÒÏÂÌÅÍÁÔÉÃȢ ,ÅÎÇÔÈ ÏÒ ÃÏÍÐÌÅØÉÔÙ ÏÆ ÔÈÅ ×ÏÒÄÓ ÉÓ ÁÎÏÔÈÅÒ ÃÈÁÒÁÃÔÅÒÉÓÔÉÃ ÏÆ 
the difficulty of English vocabulary. A long word will be more difficult to memorize than 
Á ÓÈÏÒÔ ÏÎÅȢ !ÌÓÏȟ ÖÁÒÉÁÂÌÅ ÓÔÒÅÓÓ ÏÆ ×ÏÒÄÓ ÓÕÃÈ ÁÓ ȰÎÅÃÅÓÓÁÒÙȱ ÁÎÄ ȰÎÅÃÅÓÓÉÔÙȱ ÃÁÎ ÁÄÄ 
to their difficulty. The meaning of the words is another controversial feature of the Eng-
lish vocabulary. When two words overlap in meaning, students are likely to confuse 
ÔÈÅÍȢ !Î ÅØÁÍÐÌÅ ÉÎ ÔÈÉÓ ÃÁÓÅ ×ÏÕÌÄ ÂÅ ÔÈÅ ÄÉÆÆÅÒÅÎÃÅ ÂÅÔ×ÅÅÎ ȰÍÁËÅȱ ÁÎÄ ȰÄÏȢȱ 4ÈÅÓÅ 
×ÏÒÄÓ ÈÁÖÅ ÔÈÅ ÓÁÍÅ ÍÅÁÎÉÎÇȟ ÂÕÔ ÁÒÅ ÕÓÅÄ ÉÎ ÄÉÆÆÅÒÅÎÔ ÅØÐÒÅÓÓÉÏÎÓȢ 9ÏÕ ȰÍÁËÅ Á ÄÅÃÉȤ
ÓÉÏÎȱȟ ÂÕÔ ÙÏÕ ȰÄÏ ÈÏÍÅ×ÏÒËȢȱ 3ÔÕÄÅÎÔÓ ÍÉÇÈÔ ÆÉÎÄ ÔÈe use of these two words confus-
ing. 

Concluding this article we came to decision that teaching vocabulary is a very 
important field, and it is more than just presenting and introducing new vocabulary to 
the learners. Knowing words is not filling papers with new words and memorizing 
them. The article suggests that what students need to understand is the word meaning 
in context and how words are used. This can be achieved, according to the article, 
through correct vocabulary instruction which should involve vocabulary selection, 
word knowledge and techniques. The article presents and describes these concepts and 
provides examples and techniques that illustrate how teachers can handle vocabulary 
teaching in an effective way.  
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ˠˑ˗ 372.862 
ДИСТАНЦИОННОЕ ОБУЧЕНИЕ - КАК ПРОЦЕСС РАЗВИТИЯ 

 
˘ȢˡȢ ˗́̑̉̍̏̃́1ȟ ˟Ȣ˙Ȣ ˍ̒̌̏̎̏̃́2  

 
Аннотация 
 

˞̝̠̓́̓ ̠̐̏̒̃̆̎́̚ ̗̅̉̒̓́̎̉̏̎̎̏̍̔ ̘̟̏̂̔̆̎̉Ȣ 
 
Ключевые словаȡ ̗̠̉̎̓̆̄̑́̉ȟ ̝̜̉̎̅̉̃̉̅̔́̌̎̊ ̘̜̔̆̂̎̊ ̐̌́̎ȟ ̐̆̅́̄̏̄-̉̎̇̆̎̆̑ȟ 
̘̔̆̂̎̏-̘̍̆̓̏̅̉̆̒̋̉̊ȟ ̝̠̃̉̑̓̔́̌̎́ ̋̎̉̄́ȟ ̝̠̃̉̑̓̔́̌̎́ ̂̉̂̌̉̏̓̆̋́ 
 

˙́̒̏́̃̉̊̕ ̛̓́̌̉̍ ̖̠̓̆̎̏̌̏̄̉̒̉ ̂̔ ̙̖́̒ ̂̉̌́̎ ̍̔̒̓́ ̉̌ȟ ̌̆̋̉̎ ̎́̈̏̑́̓ 
̘̉̌̉̎̔̃̉ ̂̆̌̄̉̌́̎̄́̎ ̂̉̌̉̍̌́̑̎̉ ̰̙̙̈̌́̓̉̑̉ ̧̇́̑́̎̉̅́ ̍̔̌̏ ̏̓ ̙̉̌̉ 
̃̏̒̉̓́̌́̑̉ȟ ̙́̋̌̌́̑̉ ̃́ ̍̆̓̏̅̌́̑̉ ̊̉ ̉̎̅̉̒̉̅̉̑Ȣ ˙́̒̏́̃̉̊̕ ̛̓́̌̉̍ ̔̈̌̔̋̒̉̈ 
̛̓́̌̉̍ ̓̉̈̉̍̉ ̙́̋̌̌́̑̉̅́̎ ̂̉̑̉ ̰̂̌̉̂ȟ ̙̖́̒̎̉̎̄ ̛̓́̌̉̍ ̙̏̌̉ ̔ ̔ ̉̎̉ 
̛̓́̍̉̎̌́̊̅̉ ̃́ ̛̓́̌̉̍ ̘̏̌̔̃̉̌́̑̄́ ̍́̍̌́̋́̓̎̉̎̄ ̧̖̉̓̉̑̉̊ ̔̅̔̅̉̅́ ̛̓́̌̉̍ 
̙̏̌̉̅́ ̓̆̎̄ ̠̉̍̋̏̎̉̓̌́̑ ̠̑́̓́̅̉Ȣ ˙́̒̏́̃̉̊̕ ̛̓́̌̉̍ ̔̊̉̅́̄̉ ̃́̈̉́̌́̑̎̉̕ 
́̍́̌̄́ ̏ ̙̉̑́̅̉ȡ ̠̇́̍̉̓̎̉̎̄ ̖̒́̃̏̅̏̎̌̉̋ ̅́̑́̇́̒̉̎̉ ̃́ ̛̓́̌̉̍ ̒̉́̓̉̎̉̕ 
̙̙̏̉̑̉ȟ ́ ̏̌̉̎̉̎̄ ̛̓́̌̉̍ ̖̉̈̍́̓̉̄́ ̃́ ̍́̍̌́̋́̓̎̉̎̄ ̍́̌́̋́̌̉ 
̖̍̔̓́́̒̒̉̒̌́̑̄́ ̰̂̌̄́̎ ̞ ̧̓̉̇̉̎̉ ̙̏̎̅̉̑̉ ̃́ ̏̋́̈̏Ȣ ˙́̒̏́̃̉̊̕ ̛̓́̌̉̍ 
̓̉̈̉̍̉ ̍́̍̌́̋́̓̉̍̉̈ ̛̓́̌̉̍ ̓̉̈̉̍̉ ̘̔̔̎ ̔̊̉̅́̄̉ ̧̇́̑́̎̌́̑̎̉ 
̙̑̉̃̏̇̌́̎̓̉̑̉̅́ ́̌̏ ̉̅́ ́ ̠́̍̉̓ ̋́̒̂ ̞̓́̅̉ȡ ̛̓́̌̉̍ ̒̏ ́̒̉̅́̄̉ 
̉̒̌̏ ̏̓̌́̑̎̉ ̅́̃̏̍ ̞̙̓̓̉̑̉ȟ ́ ̏̌̉̎̉̎̄ ̛̓́̌̉̍ ̖̠̓̆̎̏̌̏̄̉̌́̑̉̄́ ̞ ̧̓̉̇̉̎̉ 
̙̙́̋̌̌́̎̓̉̑̉ȟ ̖́̌ ́̑̏ ́̌̏ ́̌́̑̎̉ ̙̑̉̃̏̇̌́̎̓̉̑̉̄́ ̖̉̈̍́̓ ̘̉̌̔̃̉ 
̰̙̈̄́̑̉̌́̑̎̉ ́̍́̌̄́ ̙̙̏̉̑̉ȟ ̛̓́̌̉̍ ̧̇́̑́̎̉ ̙̘̉̓̉̑̏̋̉̌́̑̉ ̰̑̓́̒̉̅́ 
̖́̂̏̑̏̓ ̙̙́̌̍́̉ ̘̔̔̎ ̒̉́̓̌̉̕ȟ ̠̎̄̉ ̖̓̆̎̉̋ ̃̏̒̉̓́̌́̑̎̉̎̄ ̐́̊̅̏ ̰̙̂̌̉̉ ̃́ 
̓̆̈ ̙̑̉̃̏̇̌́̎̉̉ȟ ̛̓́̌̉̍ ̒̏ ́̒̉̅́ ̖́̌ ́̑̏ ̗̠̉̎̓̆̄̑́̉̎̉ ̰̙̒̓̉̑̉Ȣ ́̑ ̂̉̑ 
̛̓́̌̉̍ ̘̏̌̔̃̉ ́̎̎̉̕ ̰̙̙̈̌́̓̉̑̉ ̃́ ̓́̎̌́̎̄́̎ ̋̔̑̒̌́̑ ̰̘̂̊̉́ ̈́̑̔̑ 
̒̉̎̏̃̌́̑̎̉ ̙̏̌̉ ̘̔̔̎ ̘́̎́ ̋̆̑́̋ ̰̂̌̒́ȟ ̙̘̔̎́ ̰̙̉̉ ̍̔̍̋̉̎Ȣ ˙́̒̏́̃̉̊̕ 
̛̓́̌̉̍ ̓̉̈̉̍̉̅́ ̰ ̘̉̓̔̃̉̄́ ̙̂̉̌̉ ̧̇́̑́̎̉̎̉ ̍̔̃̏̉̕ ̙̌́̓̉̑̉̂ ̙̂̏̑̉ȟ 
̰ ̧̉̓̉̌́̓̄́̎ ́̎̎̉̕ ̙̑̉̃̏̇̌́̎̓̉̑̉ ̃́ ̙̙̍̏̒̌́̓̉̑̉ȟ ̉̎̅̉̃̉̅̔́̌ ̰ ̔̃ 
̑̆̇́̌́̑̉̎̉ ̙̓̔̈̉̅́ ̍́̒̌́ ́̓̌́̑ ̙̂̆̑̉ȟ ̰ ̔̃ ̌̏̊̉ ́̌́̑̉̄́ ̑́ ̂́̑̌̉̋ ̙̉̌̉ 
̃́ ̙̂̏ ́ ̙̔ ̋́̂̉ ̃́̈̉́̌́̑̕ ̟̋̌́̓̉̌́̅̉Ȣ ˍ̃̃́̌̏ȟ ̏̈̉̑ ̈́̍̏̎ ̓́̌́̂̉̄́ ̰̓̌̉  
̇́̃̏̂ ̂̆̑́̅̉̄́̎ ̖̍̔̓́́̒̒̉̒̎̉ ̧̙̓́̊̑̌́ ̇̔̅́ ̍̔ ̉̍̅̉̑Ȣ ˙́̒̏́̅́̎̕ ̰ ̙̉̓̉ 
́̒̏̒̉̅́ ̛̓́̌̉̍ ̙̂̆̑̉ ̘̔̔̎ ̰ ̙̉ ̉̒̓́̄̉̅́ ̰̂̌̄́̎ ́ ̏̌̉ ̛̓́̌̉̍ ̍̔́̒̒́̒́̒̉̄́ 
̊̉ ̙̉̌̉̉ ̙́̑̓ ̞̍́̒ȟ ̘̓̉̎̄̌̏̃̉ ̧̋̉ ̰ ̘̔̃̉ ̓̏̍̏̎̉̅́̎ ̏̑̓̉ ̘́ ̒́̑̕-̖́̑́̇́̓̄́ 
̰̊̌ ̰̊̉̌̍́̊̅̉ ̃́ ̂̔ ̛̓́̌̉̍ ̓̔̑̉̄́ ̇́̌̂ ̘̉̌̉̎̔̃̉̌́̑̎̉̎̄ ̧̙ 
̘̙̆̋̌́̎̉̌́̑̉̎̉ ̉̒̓̉̒̎̏ ̙̉̌̉ ̍̔̍̋̉̎Ȣ ˙́̒̏́̅́̎̕ ̰ ̙̉̓̉̄́ ̇́̌̂ 
̘̉̌̉̎̔̃̉̌́̑̎̉ ̔̊̉̅́̄̉ ̄̔̑̔ ̌́̑̄́ ̍́̎̒̔̂ ̰̂̌̄́̎ ̙̖́̒̌́̑ ̙̓́̋̉̌ ̙̉̌̉̉ 
̍̔̍̋̉̎ȡ ̘̉̋̋̉̎̉ ̏̌̉̊ ̧̋̉ ̰̙̘̉̍́ ̛̍́̌̔̍̏̓ ̙̏̌̉ȟ ̍́̌́̋́ ̙̙̏̉̑̉ ̃́ ́̊̓́ 
̧̓́̊̑̄́̑̌̉̋ ̰̙̓́ ̉̒̓́̄̉̅́ ̰̂̌̄́̎ ̙̖́̒̌́̑Ƞ ̍̉̎̓́ ́̃̉̊ ̠̏̋̉̍̉̓ ̃́ ̙̂̏ ́̑̔̃ 
̑́ ̂́̑̌́̑̉Ƞ ̛́̎́̎́̃̉̊ ̛̓́̌̉̍ ̓̉̈̉̍̉̎̉̎̄ ̠̉̍̋̏̎̉̓̌́̑̉ ̘̆̋̌́̎̄́̎̌̉̄̉ 
̒́̂́̂̌̉ ̛̍́̌̔̍̏̓ ̏̌̏̌̍́̄́̎ ̧̙̌́̑Ƞ ̰̈ ̛̍́̌̔̍̏̓ ̍́ ̏̍̉̎̉ ̈́̍̏̎́̃̉̊ 
̓́̌́̂̌́̑ ̅́̑́̇́̒̉̄́ ̰̙̋̓́̑̉ ̉̒̓́̄̉̅́ ̰̂̌̄́̎ ̉̑̍́̕ ̃́ ̖̋̏̑̏̎́̌́̑ ̖̏̅̉̍̌́̑̉Ƞ 
̘̉̋̋̉̎̉ ̐́̑́̌̌̆̌ ̛̍́̌̔̍̏̓ ̙̏̌̉̎̉ ̖̏ ̌́̄́̎ ̘̓̉̎̄̌̏̃̉̌́̑Ƞ ̍́̑̋́̈̅́̎ ̔̈̏ ̅́ȟ 
̋́̍ ̰̙̈̌́̓̉̑̉̌̄́̎ ̍̉̎̓́ ́̌́̑ ́ ̏̌̉̒̉Ƞ ̞̑̋̉̎ ̰̘̋̉̂ ̟̙̑̉̉ ̘̆̋̌́̎̄́̎ 
̙̖́̒̌́̑Ƞ ̇̉̒̍̏̎̉̊ ̎̔ ̒̏̎̌́̑̉ ̰̂̌̄́̎ ̙̖́̒̌́̑Ƞ ́̑̂̉̊ ̖̉̈̍́̓̅́ ̰̂̌̄́̎ 
̙̖́̒̌́̑ ̃́ ̙̂̏ ́̌́̑Ȣ 

 ˼ ̈̂̆̋̉̒̓̏̎ ̙́̑̏̉̓̉̅́ ̍́̒̏́̅́̎̕ ̰ ̙̉̓̉̎̉ ̙̓́̋̉̌ ̙̉̌̉ ̋́̓̓́ ̒́̍́̑́ 
̂̆̑́̅̉Ȣ ̏̈̉̑̅́ ˝̆̒̐̔̂̌̉̋́̍̉̈̅́̄̉ ̏̌̉̊ ̰ ̔̃ ̟̑̓̌́̑̉̎̉̎̄ ̠́̋̒́̑̉̓ ̉̒̍̉̅́ 
̙̉̒̏̂̌́ ̖̓̆̎̉̋́̒̉ȟ ̙́̃̓̏̍́̓̌́̓̉̑̉̌̄́̎ ̙̂̏ ́̑̔̃ ̓̉̈̉̍̉ȟ ̍̔́̌̌̉̍- 
̍̔ ́̎̅̉̒ȟ ̖́̂̏̑̏̓ ̃́ ̗̠̋̏̍̍̔̎̉̋́̉ ̖̠̓̆̎̏̌̏̄̉̌́̑̉ ̖̍̔̓́́̒̒̉̒̌̉̋̌́̑̉ ̰̘̂̊̉́ 
̆̓̔̋ ̋́̅̑̌́̑ ̧̓́̊̑̌́̎̍̏ ̅́Ȣ ˙́̒̏́̃̉̊̕ ̛̓́̌̉̍̎̉ ̙̓́̋̉̌ ̙̉̌̉ ̃́ ̰ ̔̃ ̇́̑́Ȥ

                                                           
1Каримова Лобар Фатуллаевна, ̐ ̝̑̆̐̏̅́̃́̓̆̌ȟ ̝́̋̔̌̓̆̓̕ ̜̖̆̒̓̆̒̓̃̆̎̎ ̎́̔̋ȟ ˎ̔Ȥ

̖́̑̒̋̉̊ ̜̄̏̒̔̅́̑̒̓̃̆̎̎̊ ̔̎̉̃̆̑̒̉̓̆̓ȟ ˠ̈̂̆̋̉̒̓́̎Ȣ 
2Аслонова Турсуной Мустафоевнаȟ ̝̐̑̆̐̏̅́̃́̓̆̌ȟ ˍ̘̋́̅̆̍̉̆̒̋̉̊ ̗̌̉̆̊ ̐̑̉ ˎ̔Ȥ

̖́̑̒̋̏̍ ̗̍̆̅̉̉̎̒̋̏̍ ̉̎̒̓̉̓̔̓̆ȟ ˠ̈̂̆̋̉̒̓́̎Ȣ 
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̧̎̉̄́ ̓́̅̂̉  ̙̉̌̉ ̰̘̂̊̉́ ̙̉̌́̂ ̘̉ ̉̌̄́̎ ̓́̅̂̉̑̅́ ̰̋̈̅́ ̓̔̓̉̌̄́̎ ̑̆̇́ ́̒̏Ȥ
̒̉̅́ ̉̎̒̓̉̓̔̓̅́ ̍́̒̏́̃̉̊̕ ̛̓́̌̉̍̎̉ ̙̓́̋̉̌ ̞̙̓̉ ̰̘̂̊̉́ ̔̊̉̅́̄̉ ̰̓̑̓ 
̰̙̊̎́̌̉̅́ ̙̉̌́̑ ̂̆̌̄̉̌́̎̄́̎ȡ ρȢ ˙́̒̏́̃̉̊̕ ̛̓́̌̉̍̅́ ̙̉̓̉̑̏̋ ̞̘̓̔̃̉̌́̑ ̂̉Ȥ
̌́̎ ̏̌̉̂ ̂̏̑̉̌́̅̉̄́̎ ̙̓́̋̉̌̉̊ ̃́ ̰ ̔̃-̔̒̌̔̂̉̊Ƞ ςȢ˙́̒̏́̃̉̊̕ ̛̓́̌̉̍̅́ ̰̌̌́Ȥ
̎̉̌́̅̉̄́̎ ̖́̂̏̑̏̓ ̃́ ̗̠̓̆̌̆̋̏̍̍̔̎̉̋́̉ ̖̠̓̆̎̏̌̏̄̉̌́̑̉ ̂̉̌́̎ ̙̙̓́̎̉̉ȟ ̰̑̄́Ȥ
̙̎̉ ̃́ ̋̆̑́̋̌̉ ̖̓̆̎̉̋́̃̉̊ ̠̉̍̋̏̎̉̓̌́̑̄́ ̞̄́ ̰̂̌̄́̎ ̝̟̋̏̍̐̓̆̑ ̃́ ̅́̒̓̔̑̉̊ 
̍́̇̍̔́̎̉ ̠̙̑́̓̉Ƞ σȢ˙́̒̏́̃̉̊̕ ̛̓́̌̉̍ ̘̔̔̎ ̰ ̔̃-̔̒̌̔̂̉̊ ̍́̓̆̑̉́̌̌́̑̎̉ ̓́̊Ȥ
̧̙̑̌́Ƞ τȢ˙́̒̏́̃̉̊̕ ̛̓́̌̉̍̅́ ̰̌̌́̎̉̌́̅̉̄́̎ ̰ ̔̃ ̍́̓̆̑̉́̌̌́̑̉ ̖̓̆̎̏̌̏̄̉Ȥ
̠̒̉̎̉ ̰̙̑̄́̎̉ ̃́ ̔̎̉ ̇̏̑̉̊ ̙̉̌̉Ȣ  

˙́̒̏́̃̉̊̕ ̛̓́̌̉̍ ̑̆̒̐̔̂̌̉̋́̍̉̈̅́ ̛̓́̌̉̍ ̓̉̈̉̍̉̄́ ̠̎̄̉ ̋̉̑̉̂ ̧̋̆̌́̓Ȥ
̄́̎ ̔̒̔̌ ̰̂̌̉̂ȟ ̏̈̉̑̄̉ ̋̔̎̅́ ̂̔ ̧̇́̑́̎̄́ ̇̉̅̅̉̊ ̛̞̓̉̂̏̑ ̂̆̑̉̂ ̋̆̌̉̎̍̏ ̅́Ȣ 
˟̘̉̎̄̌̏̃̉̌́̑̎̉̎̄ ̃̉̑̓̔́̌ ̋̉̓̏̂ȟ ̃̉̑̓̔́̌ ̖̋̔̓̔̂̏̎́ ̰̓ ̑̉̒̉̅́ ̓́̒́̃̃̔̑̌́̑̉ 
̋̆̎̄́̊̉̂ ̂̏̑̍̏ ̅́Ȣ ˙́̒̏́̃̉̊̕ ̛̓́̌̉̍ ̎́́̕ ́̓ ̘̓̉̎̄̌̏̃̉̌́̑̄́ ̍́̒̏́̅́̎̕ ̓̔Ȥ
̑̉̂ ̛̓́̌̉̍ ̙̂̆̑̉̎̉ȟ ̂́̌̋̉ ̔̌́̑̎̉̎̄ ̏̌̄́̎ ̂̉̌̉̍̌́̑̉̎̉ ̍́̒̏́̅́̎̕ ̓̔̑̉̂ 
̎́̈̏̑́̓ ̙̉̌̉̎̉ ́̍ ́̎̄̌́̓́̅̉Ȣ ˙́̈̋̔̑ ̛̓́̌̉̍ ̓̔̑̉̎̉ ́̍́̌̄́ ̙̙̏̉̑̉ ̘̔̔̎ 
̰ ̘̉̓̔̃̉̌́̑ ̞̎̄ ̓́̇̑̉̂́̌̉ ̃́ ̙̘̓́̋̉̌̏̓̉ ̐̑̏̆̒̒̏̑̕-̰ ̘̉̓̔̃̉̌́̑ ̏̑́̒̉̅́̎ 
̓́̎̌́̂ ̙̏̌̉̎̉̉ ̌̏̈̉̍Ȣ ˙́̒̏́̅́̎̕ ̰ ̙̉̓̉ ̙̂̏ ́ ̛̓́̌̉̍ ̓̔̑̌́̑̉̅́̎ ́̑̕ ̉ 
̰̂̌̉̂ȟ ̔̎̉̎̄ ̒́̍́̑́̅̏̑̌̉̄̉̎̉ ̙̙̏̉̑̉ ̰̋̐ ̇̉ ́̓̅́̎ ̰ ̘̉̓̔̃̉̎̉̎̄ ̂̉̌̉̍̅̏̎Ȥ
̌̉̄̉ȟ ̙̘̓́̋̉̌̏̓̉̌̉̋ ̃́ ̙̂̏ ̘́̑̔̃́̎̌̉̋ ̖̠̔̒̔̒̉̓̌́̑̉̄́ ̂̏ ̌̉ Ȣ ˙́̒̏́̅́̎̕ 
̰ ̙̉̓̉̄́ ̇́̌̂ ̘̉̌̉̎̔̃̉ ̰ ̘̉̓̔̃̉ ̂̉̑ ̐́̊̓̎̉̎̄ ̰̈̉̅́ ̍̏ ̉̑ ̐̆̅́̄̏̄ȟ ̅̏̎̏ 
̍́̒̌́ ̘́̓̉ ̃́ ̓́̇̑̉̂́̌̉ ̙̂̏ ̘́̑̔̃̉ ̰̙̂̌̉̉ ̋̆̑́̋Ȣ ˎ̔̄̔̎̄̉ ̋̔̎̄́ ̋̆̌̉̂ 
̰ ̙̉̓̉ ̓̉̈̉̍̌́̑̉̎̉̎̄ ́̑ ̂̉̑ ̇́̂ ́̒̉̅́ ̉̌ ̏̑ ̖̠̓̆̎̏̌̏̄̉̌́̑̅́̎ ̏̊̅́̌́̕Ȥ
̙̎̉ ̈́̑̔̑́̓̉ ́̌̏ ̉̅́ ̅̏̌̈́̑̂̌̉̋ ̋́̒̂ ̧̞̓́̓̄́̎̉̎̉ ̙̒̆̈̉ ̉̊̉̎ ̞̍́̒Ȣ ˢ̔̌̏̒́ 
̉̌̉̂ ́̊̓̄́̎̅́ȟ ̍́̒̏́̃̉̊̕ ̛̓́̌̉̍̎̉̎̄ ̇̏̑̉̊ ̞̙̓̉̌̉̉ ̛̓́̌̉̍ ̒̏ ́̒̉̅́ ̠̄̏̎́ 
̖́̂̏̑̏̓ ̍́̋̏̎̉̎̉ ̠̙̑́̓̉ ̃́ ̛̓́̌̉̍ ̘̏̌̔̃̉̌́̑̄́ ̖́̂̏̑̏̓̌́̑̎̉ ̓̆̈̋̏̑ ̙̆̓̋́̈̉ȟ 
̛̓́̌̉̍ ̍̔́̒̒́̒́̌́̑̉̎̉̎̄ ̍̏̅̅̉̊-̖̓̆̎̉̋́ ̃́ ̰ ̔̃-̍̏̅̅̉̊ ̂́̈́̌́̑̉̅́̎ 
̒́̍́̑́̌̉ ̙̏̊̅́̌́̎̉̕ ̠̉̍̋̏̎̉̓̉̎̉ ̠̑́̓́̅̉ ́̍̅́ ̛̓́̌̉̍ ̘̏̌̔̃̉̌́̑ 
̂̉̌̉̍̉̎̉ ̖̏̌̉̒̏̎́ ̂́ ̙̏̌́ ̃́ ̛̓́̌̉̍ ̒́̍́̑́̅̏̑̌̉̄̉̎̉̎̄ ̙̙̏̉̉̄́ ̖̉̈̍́̓ 
̉̌́̅̉Ȣ 

 
Фойдаланилган адабиётлар: 
 
ρȢ !ÚÉÚØÏȬÊÁÙÅÖÁ .Ȣ.Ȣ 0ÅÄÁÇÏÇÉË ÔÅØÎÏÌÏÇÉÙÁ ÖÁ ÐÅÄÁÇÏÇÉË ÍÁÈÏÒÁÔȢ ɀ T.: TDPU, 2003 
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ˠˑ˗ ψςρȢρρρ 
 

ВАЖНОСТЬ СЛУШАНИЯ И ПОНИМАНИЯ РЕЧИ В ПРЕПОДАВАНИИ  
АНГЛИЙСКОГО ЯЗЫКА 

 
˚ȢːȢ ˝̖́̉̍̏̃́1ȟ ːȢ˟Ȣ ˪̙̏̎̋̔̌̏̃́2  

 
Аннотация 
 

ˏ ̝̒̓́̓̆ ̠̏̂̒̔̇̅́̆̓̒ ̝̃́̇̎̏̒̓ ̙̠̒̌̔́̎̉ ̉ ̠̐̏̎̉̍́̎̉ ̘̑̆̉ ̃ ̐̑̆̐̏̅́̃́Ȥ
̎̉̉ ́̎̄̌̉̊̒̋̏̄̏ ̠̜̈̋́Ȣ 
 
Ключевые слова: ̗̠̉̎̓̆̄̑́̉ȟ ̘̠̑̆̆̃́ ̠̝̝̅̆̓̆̌̎̏̒̓ȟ ̒̑̆̅̒̓̃̏ ̠̏̂̆̎̉̚ȟ ̍̏̎̏̌̏̄ 
̉̌̉ ̅̉́̌̏̄ȟ ̘̜̑̆̆̃̆ ̜̎́̃̋̉ 

 
̏̈̉̑̄̉ ̈ ́̍̏̎ ̇́ ̏̎ ̠́̍̇́̍̉̓̉ ̉ ̓̉̒̏̅̉̊ ̧́̓̉̎̉̎̄ ̄ ̙̌̏̂́̌̌́̔̃̉ ̃  ́

̇́ ̏̎ ̗̠̙̉̎̓̆̄̑́̉̌́̔̃ ̧̇́̑́̎̌́̑̉̎̉ ̘̔ ̙̔̑̌́̓̉̑́̅̉̄́̎ ̃ ̗̠̙́̉̎̓̆̄̑́̉̌́Ȥ
̄́̎ ̠ ̄̏̎́ ́ ̖̂̏̑̏̓ ̓ ̖̠̆̎̏̌̏̄̉̌́̑̉ ̓ ̉̈̉̍̉̎̉̎̄ ̐ ́̊̅̏ ̂ ̰̙̌̉̉ ̂ ̉̌́̎ ́ ̇̑́̌̉̂ ̓ ̔Ȥ
̑́̅̉. ˟ ̛́̌̉̍ ̍̔́̒̒́̒́̒̉̅́ ̞̎̄ ̍̔ ̉̍ ̃́̈̉́̌́̑̅́̎̕ ̂̉̑̉ ̓́̌́̂́̌́̑̎̉ ̔̍ ̔̍̉̎Ȥ
̒̏̎̉̊ ̠́̅̑̉̓̌́̑ ̂̉̌́̎ ̙̙̓́̎̉̓̉̑̉, ̔̌́̑̎̉ ̙̂̏ ́ ̍̉̌̌́̓ ̃́̋̉̌̌́̑̉ ̂̉̌́̎ 
̍̔̌̏ ̏̓ ̙̉̌̉ ̠̏̂̉̌̉̓̉̎̉ ̙̑̉̃̏̇̌́̎̓̉̑̉̅́̎ ̉̂̏̑́̓̅̉̑. ˟̉̌ ̋̏̍̍̔̎̉̋́Ȥ
̗̠̉ ̃̏̒̉̓́̒̉ ̒̉́̓̉̅́̕ ̙̔̂̔ ̓̉̌̎̉̎̄ ̠̍́̅́̎̉̓̉ ̃ ̧́̅̔̎ ̙́̑́̉̎̉ ̰̙̑̄́̎̉ ̂̉Ȥ
̌́̎ ̂̉̑̄́ ̰̙̂̌̉̉ ̋̆̑́̋, ̘ ̔̎̋̉ ̓̉̌ ̃ ̠́̍́̅́̎̉̓̎̉̎̄ ̰̈́̑̏ ̂̏ ̌̉ ̌̉̄̉ ̓́̌́̂́Ȥ
̌́̑̎̉ ̒ ́̍́̑́̌̉ ̍ ̠́̅́̎̉̓̌́̑́̑̏ ̍ ̔̌̏ ̏̓̄́ ̓ ̧̙́̊̑̌́̄́ ̉ ̍̋̏̎ ̂ ̆̑́̅̉. 

 ̏̈̉̑̄̉ ̋̔̎̅́ ̍̔̒̓́ ̉̌ ˝̆̒̐̔̂̌̉̋́̍̉̈̅́ ̖̏̑̉̇̉̊ ̓̉̌̌́̑̎̉ ̍̔̋́̍̍́̌ 
̂̉̌́̅̉̄́̎ ̆̓̔̋ ̖̍̔̓̔́̒̒̉̒̌́̑̄́ ̓́̌́̂ ̏̑̓̉̂ ̂̏̑̍̏ ̅́Ȣ ˢ̔̒̔̒́̎ ̉̎̄̌̉̈ ̓̉̌̉̎̉ 
̰̙̑̄́̎̉̎̉ ̅́̃̑ ̓́ ̏̈̏ ̞̓̍̏ ̅́Ȣ ́̑ ̓̏̍̏̎̌́̍́ ̂́̑̋́̍̏̌ ̰̈ ̋́̒̂̉̎̉ ̠̖̙̉ ̂̉Ȥ
̘̌̔̃̉ ̋́̅̑̌́̑̎̉ ̧̙̓́̊̑̌́ ̍́ ̒́̅̉̅́ ̘̂́̑́ ̰ ̔̃ ̟̑̓̌́̑̉̅́ ̉̎̄̌̉̈ ̓̉̌̉̎̉ 
̰ ̙̉̓̉̄́ ̋́̓̓́ ̛̞̓̉̂̏̑ ̧̂̆̑̉̌́̓̄́̎̌̉̄̉ ́̍̍́̍̉̈̄́ ̛̍́̌̔̍Ȣ 

ˢ̏̑̉̇̉̊ ̓̉̌̅́ ̎̔̓ ̉̊ ̍̔̌̏ ̏̓̎̉ ́̍́̌̄́ ̙̙̏̉̑̉ ̘̔̔̎ ̎̔̓  ̠́̏̌̉̓̉̕ 
̓̔̑̌́̑̉̄́ ̍̏̒ ̰̂̌̄́̎ ̰̋̎̉̋̍́ ̃́ ̍́̌́̋́̌́̑̎̉ ̙̙́̋̌̌́̎̓̉̑̉ ̓́̌́̂ ̞̓̉̌́̅̉Ȣ 
˚̔̓ ̉̊ ̠́̏̌̉̓̕ȡ ̏ ̈́̋̉ ̃́ ̧̈̍́ ̓́̑̈̅́ ́̍́̌̄́ ̙̏́̅̉Ȣ ˛ ̈́̋̉ ̎̔̓ ȟ ̛̠̎̉ ̄́̐̉Ȥ
̙̑̉ ̎̔̓ ̉̊ ̠́̏̌̉̓̎̉̎̄̕ ̙̂̏ ́ ̓̔̑̌́̑̉ ̂̉̌́̎ ́̍ ̂̏ ̌̉  ̃́ ̂̉̑-̂̉̑̉̎̉ ̰̓̌Ȥ
̅̉̑́̅̉Ȣ ˟̉̎̄̌́̂ ̙̙̓̔̔̎̉ ̃́ ̰ ̙̉ ̏̑ ́̌̉ ̛̍́̌̔̍̏̓ ̏̌̉̎̒́ȟ ̙̄́̐̉̑̉ ̃́ ̧̙̈̉ 
̏̑ ́̌̉ ̛̍́̌̔̍̏̓ ̔̈́̓̉̌́̅̉Ȣ ˟́̌́̂́̌́̑̅́ ̓̉̎̄̌́̂ ̙̙̓̔̔̎̉ ̰̋̎̉̋̍́̒̉̎̉̎̄ 
̘́̎́̌̉̋ ̠̖̙̉ ̙́̋̌̌́̎̄́̎̌̉̄̉ ̙̄́̐̉̑̉ ̃́ ̰̓ ̑̉ ̓́̌́̔̈̕̕ ̙̉̌̉ ̂̉̌́̎ 
̂̏ ̌̉  ̰̋̎̉̋̍́̌́̑̉̎̉ ̰̙̒̓̉̑̉̄́ ́̍ ̉̇̏̂̉̊ ̛̓́̒̉̑ ̰̋̑̒́̓́̅̉ ̃́ ̖̏̑̉̇̉̊ 
̓̉̌̅́ ̧̂̆̑̉̌́̓̄́̎ ̖́̂̏̑̏̓ ̍́̈̍̔̎̉̎̉ ́̎̉  ̙̙̓̔̔̎̉̄́ ́̍̅́ ̙̔̂̔ ̖́̂̏̑̏̓̎̉ 
́̊̓́ ́̊̓̉̂ ̙̂̆̑̉ȟ ̛̠̎̉ ȰÒÅÔÅÌÌÉÎÇȱ ̂̉̌́̎ ̂̏ ̌̉  ̰̋̎̉̋̍́̌́̑̎̉ ̙́̋̌̌́̎̓̉Ȥ
̙̑̉̄́ ́̍ ̧̑̅́̍ ̂̆̑́̅̉Ȣ 

ˢ̏̑̉̇̉̊ ̓̉̌̅́̄̉ ́̔̅̉̓̉̃ ̰̋̎̉̋̍́̌́̑̎̉ ̰̙̒̓̉̑̉̅́ ̃́ ̙̄́̐̉̑̉̄́ ̰̑̄́Ȥ
̙̓̉̅́ ̰ ̘̉̓̔̃̉̎̉̎̄ ̎̔̓ ̉ ̍̔ ̉̍ ̰̑̉̎ ̓̔̓́̅̉Ȣ ˼ ̘̉̓̔̃̉ ̰ ̔̃ ̧̇́̑́̎̉̅́ ̰̑̄́Ȥ
̧̎̉̌́̓̄́̎ ̖̏̑̉̇̉̊ ̓̉̌̅́ ̘́̎́̌̉̋ ̰̋̐ ̄́̐̉̑̒́ȟ ̠́̔̅̉̓̏̑̉̉̅́ ̖̏̑̉̇̉̊ ̓̉̌ 
̍̔ ̉̓̉ ̙̘̔̎́̌̉̋ ̔̈̏  ̒́ ̌́̎̉̂ ̓̔̑́̅̉Ȣ ˎ̔ ̞̒́ ̰̈ ̎́̃̂́̓̉̅́ ̓́̌́̂́̌́̑̅́ ̓̉̎Ȥ
̄̌́̂ ̙̙̓̔̔̎̉ ̰̋̎̉̋̍́̌́̑̉̎̉ ̰̙̒̓̉̑̉̄́ ̧̑̅́̍ ̂̆̑́̅̉Ȣ 

˟̉̎̄̌́̂ ̙̙̓̔̔̎̉ ̘̔̔̎ ̓́̎̌́̂ ̏̌̉̎̄́̎ ̍́̓̎̌́̑ ̖̏̑̉̇̉̊ ̓̉̌ 
̰̘̑̄́̎̔̃̉̌́̑̉̎̉̎̄ ̧̙̉̄́ȟ ̉̈̉ ̙̉̉̄́ ̃́ ̂̉̌̉̍ ̅́̑́̇́̒̉̄́ ̍̏̒ ̰̙̂̌̉̉ ̌̏̈̉̍Ȣ 
˼ ̘̉̓̔̃̉̎̉̎̄ ̎̔̓ ̉̎̉ ̑́̃̏̎̌̉̄̉ȟ ̓́̌́̔̈̉̎̉̎̄̕̕ ̓̉̎̉ ̌̉̄̉ȟ ̙̄́̐̉̑̉ ̓̆̈̌̉̄̉ 
́̍ ̛̍̆̑̉̊ ̅́̑́̇́̅́ ̰̙̂̌̉̉ ̍̔ ̉̍ ́ ̠́̍̉̓ ̋́̒̂ ̞̓́̅̉Ȣ 
ˢ̏̑̉̇̉̊ ̓̉̌̌́̑̅́ ̓̉̎̄̌́̂ ̙̙̓̔̔̎̉ ̃́ ̙̄́̐̉̑̉̄́ ̰̙̑̄́̓̉̅́ ̓̔̑̌̉ ̖̉̌ 

̰̙̊̎́̌̉̅́̄̉ ̙̍́ ̌́̑̅́̎ ̙̏̊̅́̌́̎̉̕ ̍̔̍̋̉̎Ȣ ˙́̒́̌́̎ȟ ̰ ̘̉̓̔̃̉ ̓́̌́̂́̌́̑Ȥ
̎̉̎̄ ̧̙̉̄́ ̍̏̒ ̙̑́̃̉̅́ ̍̏̎̏̌̏̄̉̋ ̧̋̉ ̅̉́̌̏̄̉̋ ̎̔̓ ̅́̎ ̉̂̏̑́̓ ̰̂̌̄́̎ ̍́̓̎̎̉ 
̰ ̉̂ ̞̙̙̉̓̓̉̑̉ ̘̔̔̎ ̧̓́̊̑̌́̊̅̉Ȣ ˙́̓̎̎̉ ̞̙̙̉̓̓̉̑̉̅́̎ ́̃̃́̌ ̔̌́̑̄́ ̙̓̏̐̉Ȥ
̑̉  ̂̆̑́̅̉Ȣ ˟̙̏̐̉̑̉  ̘̔̊̉̅́̄̉́ ̰̙̂̌̉̉ ̍̔̍̋̉̎ȡ ̍́̓̎̎̉ ̅̉ ́̓ ̂̉̌́̎ ̓̉̎Ȥ
̄̌́̎̄ ̃́ ̙̙̓̔̔̎̉̄́ ́̑́̋́̓ ̉̌̉̎̄Ƞ ̍́̓̎̅́̄̉ ̙̙̓̔̔̎̉̄́ ̉̊̉̎ ̰̂̌̄́̎ 

                                                           
1Рахимова Нилуфар Гиясовна, ̝̐̑̆̐̏̅́̃́̓̆̌ ́̎̄̌̉̊̒̋̏̄̏ ̠̜̈̋́ȟ ̘́̋́̅̆̍̉̆̒̋̉̊ 

̗̌̉̆̊ ˎ̖̔́̑̒̋̏̄̏ ̗̍̆̅̉̉̎̒̋̏̄̏ ̉ ̎̒̓̉̓̔̓́ȟ ˠ̈̂̆̋̉̒̓́̎Ȣ 
2Эшонкулова Гулрух Туракуловнаȟ ̝̐̑̆̐̏̅́̃́̓̆̌ ́̎̄̌̉̊̒̋̏̄̏ ̠̜̈̋́ȟ 

ˍ̘̋́̅̆̍̉̆̒̋̉̊ ̗̌̉̆̊ ˎ̖̔́̑̒̋̏̄̏ ̗̍̆̅̉̉̎̒̋̏̄̏ ̉ ̎̒̓̉̓̔̓́ȟ ˠ̈̂̆̋̉̒̓́̎Ȣ 
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̉̒̍̌́̑̎̉ ̰̈̂̆̋ ̓̉̌̉̄́ ̓́̑̇̉̍́ ̉̌̉̎̄Ƞ ̂̆̑̉̌̄́̎ ̒́̃̏̌̌́̑̄́ ̇́̃̏̂ ̂̆̑̉̎̄Ƞ 
̍́̓̎ ̍́̈̍̔̎̉̎̉ ̉̒ ̘́́ ̏ ̈́̋̉ ̧̋̉ ̧̈̍́ ̙̑́̃̉̅́ ̧̂́̎ ̉̌̉̎̄Ȣ 

ˎ̔̎̅́̎ ̙̓́ ́̑̉ ̖̏̑̉̇̉̊ ̓̉̌̌́̑̅́ ̓̉̎̄̌́̂ ̙̙̓̔̔̎̉ ̃́ ̙̄́̐̉̑̉̄́ ̰̑̄́Ȥ
̙̓̉̅́ ̑̏̌̌̉ ̰̊̉̎̌́̑̅́̎ ̙̏̊̅́̌́̎̉̕ȟ ̅́̑̒̎̉ ̂́ ̒-̍̔̎̏̈́̑́ ̙́̋̌̅́ ̧̋̉ ̰̊̉̎ 
̓́̑̉ ́̒̉̅́ ̙̓́̋̉̌ ̞̙̓̉ ̋̆̎̄ ̰̌̌́̎̉̌̍̏ ̅́Ȣ ˙́̒́̌́̎ȟ Ȱ˗̉̎̏̎̉̎̄ ̧́̓̉̍̉̈Ȥ
̅́̄̉ ̑̏̌̉ȱ ̍́̃̈̔̒̉̅́ ̂́ ̒-̍̔̎̏̈́̑́ ̰̙̓̋́̈̉ ̍̔̍̋̉̎Ȣ ˎ̔̎̅́ ̍́̃̈̔ ̔̊̉̅́̄̉ 
̰̂̌̉̍̌́̑̄́ ́̇̑́̓̉̌́̅̉ȡ ̓̔̑̌̉ ̇́̎̑̅́̄̉ ̝̉̌̍̌́̑̕ȟ ̔̌́̑̎̉̎̄ ̙̓́̍̏́̂̉̎̌́̑̄́ 
̛̓́̒̉̑̉Ƞ ̉̎̒̏̎̌́̑̎̉̎̄ ̍́̅́̎̉̊ ̠̒́̃̉̒̉ ̃́ ̛̓́̂̉̎̉̎̄ ̙̑̉̃̏̇̌́̎̉̉Ƞ ̰̋̎̄̉̌̏Ȥ
̘́̑ ̃́ ̛̓́̌̉̍̉̊ ̝̉̌̍̌́̑̕Ȣ 

ˠ̙̂̔ ̎̔̓ ̉̊ ̠́̏̌̉̓̕ ̍̏̂́̊̎̉̅́ ̓́̌́̂́̌́̑ ̰̑̓̏ ̌́̑̉̎̉̎̄ ̉̋̑̌́̑̉̎̉̕ 
̓̉̎̄̌́̂ ̙̓̔̔̎́̅̉̌́̑ ̃́ ̰̈ ̎́̃̂́̓̉̅́ ̙̖́̒̉̊ ̉̋̑̌́̑̉̎̉̕ ̧̂́̎ ̞̓́̅̉̌́̑Ȣ ˟ ̉̌ 
̰̊̉̎̌́̑̉ ̓́̌́̂́̌́̑̅́̄̉ ̠̙̔̌̉ȟ ̙̉̋̋̉̌́̎̉ȟ ̖́̓̏ ̉̌̉̂ ̰̙̊̉̅́̎ ̘̰̘̙̉ ̋́̂̉ 
̖̐̒̉̏̌̏̄̉̋ ̰̓̒̉ ̌́̑̎̉ ̏̌̉̂ ̙̙̓́̌́̄́ ̃́ ̔̌́̑̎̉ ̰̊̉̎ ́̒̏̒̉̅́̄̉ ̎̔̓ ̉̊ ́̏̌̉̕Ȥ
̠̓̅́ ̘̆ ̉̋̋̉̌́̎̍́̒̅́̎ ́̏̌̕ ̙̉̓̉̑̏̋ ̞̙̓̉̌́̑̉̄́ ̉̍̋̏̎ ̠̑́̓́̅̉Ȣ ˖̰̌ 
̰̊̉̌̄́̎ ̖́̓̏̌́̑ ̞̒́ȟ ̰̊̉̎ ̓̔̄́̄́̎̅́̎ ̰̒̎̄ ̰̓ ̑̉̌́̎́̅̉Ȣ ˎ̔ ̓́̌́̂́̌́̑̎̉ ̰̈ 
̘̋̔̌́̑̉̄́ ̙̘̉̏̎̉̎̉ ̍̔̒̓́ ̙̋́̍̌́̄́ ̃́ ̰̈ ̉̋̑̉̎̉̕ ̧̰̑̄́̎́̓̄́̎ ̖̏̑̉̇̉̊ 
̓̉̌̅́ ̙̉̏̅́̌́̄́̕ ̰̑̄́̓́̅̉Ȣ ˢ̏̑̉̇̉̊ ̓̉̌̅́ ̓̉̎̄̌́̂ ̙̙̓̔̔̎̉ ̃́ ̙̄́̐̉̑̉̄́ ̰̑Ȥ
̙̄́̓̉̄́ ̟ ̏̑̉̅́ ̋̆̌̓̉̑̉̌̄́̎ ̏̍̉̌̌́̑ ̃́ ̠̓́̃̒̉̌́̑̎̉ ̉̒̏̂̄́ ̏̌̄́̎ ̏̌̅́ 
̰ ̔̃ ̙̍́ ̔̌̏̓̌́̑̉̎̉ ̙̓́̋̉̌ ̞̙̓̉ ́̔̅̉̓̉̃ ̰̋̎̉̋̍́̌́̑̎̉ ̙̙́̋̌̌́̎̓̉̑̉ ̃́ 
̰̙̒̓̉̑̉̅́ ̋́̏̌́̓̌́̎̄́̎̕ ̎́̓̉̇́̌́̑̄́ ̞̙̙̑̉̉̄́ ̃́ ̖̏̑̉̇̉̊ ̓̉̌̎̉ ̰̙̑̄́̎̉ 
̒́̍́̑́̅̏̑̌̉̄̉̎̉ ̙̙̏̉̑̉̄́ ̧̑̅́̍ ̂̆̑́̅̉Ȣ  

 
Фойдаланилган адабиётлар: 
 
ρȢ ˝̔̒̓́̍̏̃ ˙ȢˍȢ ˕̎̄̌̉̈ ̓̉̌̉ ̔̋̔̃ ̋̔̌̌́̎̍́̒̉Ȣ-˟Ȣȟ ςππφ ̊Ȣ 
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ˠˑ˗ ψππ 
ОСНОВНЫЕ ПРИНЦИПЫ ПЕДАГОГИЧЕСКИХ ТЕХНОЛОГИЙ 

 
ˑȢˍȢ ˠ̂́̊̅̏̃́1, ̇ Ȣ˞Ȣ ˝́̇́̂̏̃́2  

 
Аннотация 
 

ˏ ̝̒̓́̓̆ ̠̏̂̒̔̇̅́̆̓̒ ̜̏̒̎̏̃̎̆ ̗̜̐̑̉̎̉̐ ̘̖̐̆̅́̄̏̄̉̆̒̋̉ ̖̓̆̎̏̌̏̄̉̊.  
 
Ключевые слова: ̗̝̆̌̏̒̓̎̏̒̓ȟ ̝̝̔̎̅́̍̆̎̓́̌̎̏̒̓̕ȟ ̝̝̋̔̌̓̔̑̏̒̏̏̂̑́̈̎̏̒̓ȟ ̄̔̍́Ȥ
̗̠̎̉̓́̑̉̈́̉ȟ ̜̝̎̆̐̑̆̑̃̎̏̒̓ ̠̏̂̑́̈̏̃́̎̉ȟ ̠̝̜̅̆̓̆̌̎̏̒̓̎̊ ̖̐̏̅̏̅Ȣ 
 

˚̘́̔̎̏ ̠̏̂̏̒̎̏̃́̎̎́ ̖̠̓̆̎̏̌̏̄̉ ̘̠̏̂̔̆̎̉ - ̞ ̓̏ ̘̈̎́̉̓ȟ ̘̓̏ ̏̎́ ̐̏̒̓̑̏̆̎́ 
̎́ ̘̎́̔̎̏̍ ́̎́̌̉̈̆ ̠̝̅̆̓̆̌̎̏̒̓̉ȟ ̏̓̂̏̑̆ ̖̓̆ ̘̋́̆̒̓̃ȟ ̈̎́̎̉̊ȟ ̔̍̆̎̉̊ ̉ ̜̎́̃Ȥ
̋̏̃ȟ ̜̋̏̓̏̑̆ ̂̔̅̔̓ ̆̍̔ ̖̜̎̆̏̂̏̅̉̍ ̃ ̝̐̑̏̆̒̒̉̏̎́̌̎̏̊̕ ̠̝̅̆̓̆̌̎̏̒̓̉Ƞ ́̎́̌̉̈̆ 
̉ ̘̆̓̋̏̍ ̏̓̂̏̑̆ ̘̔̆̂̎̏̊ ̗̉̎̏̑̍́̉̉̕ȟ ̓Ȣ̆Ȣ ̠̒̏̅̆̑̇́̎̉ ̘̔̆̂̎̏̄̏ ̍́̓̆̑̉́̌́ȟ 
̘̐̑̆̅̎́̈̎́̆̎̎̏̄̏ ̠̅̌ ̘̠̏̂̔̆̎̉ ̉ ̠̋̏̎̓̑̏̌ ̆̄̏ ̠̔̒̃̏̆̎̉Ƞ ́̎́̌̉̈̆ ̒̑̆̅̒̓̃ ̐̆̅́Ȥ
̘̄̏̄̉̆̒̋̏̊ ̗̋̏̍̍̔̎̉̋́̉̉ ɉ̘̔̆̂̎̉̋̉ȟ ̘̜̔̆̂̎̆ȟ ̘̍̆̓̏̅̉̆̒̋̉̆ ̉ ̠̜̎́̄̌̅̎̆ ̐̏̒̏Ȥ
̠̂̉ȟ ̘̔̆̂̎̏-̘̜̓̑̆̎̉̑̏̃̏̎̆ ̜̋́̑̓ ̉ ̅̑Ȣ ̘̍̆̓̏̅̉̆̒̋̉̆ ̜̍́̓̆̑̉́̌ȟ ˟˞˛ ̉ ̍̆̓̏̅̉Ȥ
̘̆̒̋̉̆ ̠̔̋́̈́̎̉ ̋ ̎̉̍ ̉ ̓Ȣ̐ȢȠ ̜̃̂̏̑̆ ̏̑̍̕ ̉ ̍̆̓̏̅̏̃ ̘̠̏̂̔̆̎̉ȟ ̠̃̏̒̐̉̓́̎̉ ̉ ̑́-̈
̠̃̉̓̉ ̖̂̔̅̔̉̚ ̗̏̉̆̑̏̃̕ɊȠ ̗̋̏̎̋̑̆̓̉̈́̉̉ ̠̝̅̆̓̆̌̎̏̒̓̉ ̃̏̆̎̎̏̄̏ ̐̆̅́̄̏̄́ ̉ 
̋̔̑̒́̎̓́Ȣ 

˕̓́̋ȟ ̐̏̒̌̆ ̐̑̏̅̆̌́̎̎̏̄̏ ̘̎́̔̎̏̄̏ ́̎́̌̉̈́ ̒̌̆̅̔̆̓ ̞̓́̐ ̑́̈̑́̂̏̓̋̉ ̒́Ȥ
̍̏̊ ̖̓̆̎̏̌̏̄̉̉ ̘̠̏̂̔̆̎̉ȟ ̄̅̆ ̃̒̆ ̜̋̏̍̐̏̎̆̎̓ ̠̜̒̃̈́̎ ̍̆̇̅̔ ̒̏̂̏̊ ̉ ̟̑́̂̏̓́̓ 
̗̆̌̆̎́̐̑́̃̌̆̎̎̏ ̋́̋ ̆̅̉̎̏̆ ̗̆̌̏̆Ȣ ˝́̒̒̍̏̓̑̉̍ ̅́̌̆̆ ̜̏̒̎̏̃̎̆ ̗̜̐̑̉̎̉̐ ̐̆̅́Ȥ
̘̖̄̏̄̉̆̒̋̉ ̖̓̆̎̏̌̏̄̉̊ ̉ ̜̎̆̋̏̓̏̑̆ ̎̆ ̜̐̑̆̅̍̆̓̎̆ȟ ́ ̏̂̉̆̚ ̖̓̆̎̏̌̏̄̉̉ ̘̏̂̔̆Ȥ
̠̎̉ȟ ̜̋̏̓̏̑̆ ̃ ̗̓̑́̅̉̉̏̎̎̏̊ ̐̆̅́̄̏̄̉̋̆ ̜̟̎́̈̃́̓ ̜́̋̓̉̃̎̍̉ ̍̆̓̏̅́̍̉ ̏̂̔Ȥ
̘̠̆̎̉ȡ ̐̑̏̂̌̆̍̎̏̆ȟ ̐̑̏̄̑́̍̍̉̑̏̃́̎̎̏̆ȟ ́̅́̐̓̉̃̎̏̆ȟ ̝̍̏̅̔̌̎̏̆ȟ ̒̔̄̄̆̒̓̉̃̎̏̆ 
̘̏̂̔̆̎̉̆ȟ ̜̅̆̌̏̃̆ ̜̉̄̑Ȣ ˪̓̉ ̖̓̆̎̏̌̏̄̉̉ ̘̠̏̂̔̆̎̉ ̜̏̒̎̏̃́̎ ̎́ ̓̏̍ ̉̌̉ ̉̎̏̍ 
̘̅̉̅́̋̓̉̆̒̋̏̍ ̍̆̓̏̅̆ȟ ̍̏̄̔̓ ̝̝̠̉̒̐̏̌̈̏̃́̓̒ ̉ ̃̒̆ ̘̏̂̆̅̉̅́̋̓̉̆̒̋̉̆̚ ̜̍̆̓̏̅Ȣ 

˜̘̆̅́̄̏̄̉̆̒̋̉̆ ̖̓̆̎̏̌̏̄̉̉ ̝̟̉̒̐̏̌̈̔̓ ̜̏̂̆̉̈̃̆̒̓̎̆̚ ̘̅̉̅́̋̓̉̆̒̋̉̆ 
̗̜̐̑̉̎̉̐Ȣ ˚̏ ̘̐̆̅́̄̏̄̉̆̒̋̉̆ ̖̓̆̎̏̌̏̄̉̉ ̟̉̍̆̓ ̉ ̒̃̏̉ȟ ̐̑̉̒̔̉̆̚ ̉̍̆̎̎̏ ̉̍ 
̗̐̑̉̎̉ ̜̐Ȣ ˟̜́̋̏̃̍̉ ̠̠̟̠̃̌̓̒ȡ 

1. Целостностьȟ ̓Ȣ̆Ȣ ̆̅̉̎̒̓̃̏ ̘̠̏̂̔̆̎̉ȟ ̠̃̏̒̐̉̓́̎̉ ̉ ̠̑́̈̃̉̓̉ȟ ̒ ̏̅̎̏̊ȟ 
̜̒̓̏̑̏̎ȟ ̉ ̝̒̉̒̓̆̍̎̏̒̓ȟ ̒ ̅̑̔̄̏̊Ȣ ˜̑̉ ̞̓̏̍ ̝̒̉̒̓̆̍̎̏̒̓ ̠̐̏̎̉̍́̆̓̒ ̋́̋ ̃ ̐̌́̎̆ 
̠̐̑̆̐̏̅̎̆̒̆̎̉ ̒́̍̏̊ ̘̔̆̂̎̏̊ ̗̜̅̉̒̉̐̌̉̎ȟ ̓́̋ ̉ ̃ ̙̉̑̏̋̏̍ ̜̒̍̒̌̆ȟ ̃ ̐̌́̎̆ ̗̆Ȥ
̌̏̒̓̎̏̊ ̜̒̉̒̓̆̍ ̠̏̂̑́̈̏̃́̎̉ ̒̏ ̃̒̆̍̉ ̆̆ ̘̠́̒̓̍̉Ȣ 

2. Фундаментальностьȟ ̓Ȣ̆Ȣ ̜̒̔̎̏̒̓̎̊̚ ̖̐̏̅̏̅ȟ ̜̏̒̎̏̃́̎̎̊ ̎́ ̘̏̂̔̆̎̉̉ 
̜̋̑̔̐̎̍̉ ̂̌̏̋́̍̉ȟ ̂́̈̏̃̏̍̔ȟ ̏̒̎̏̃̎̏̍̔ ̟̒̏̅̆̑̇́̎̉ȟ ̘̔̆̂̎̏̊ ̗̜̅̉̒̉̐̌̉̎Ȣ 
ˡ̗̟̔̎̅́̍̆̎̓́̌̉̈́̉ ̘̠̏̂̔̆̎̉ ̜̘̏̂̎̏ ̟̐̏̎̉̍́̓ȟ ̋́̋ ̘̏̂̔̆̎̉̆ ̆̒̓̆̒̓̃̆̎̎̏-̍́Ȥ
̘̓̆̍́̓̉̆̒̋̉̍ ̗̅̉̒̉̐̌̉̎́̍Ȣ ˗̑̏̍̆ ̓̏̄̏ȟ ̜̒̔̎̏̒̓̎̊̚ ̖̐̏̅̏̅ ̃ ̘̏̂̔̆̎̉̉ ̒̌̆̅̔̆̓ 
̝̑́̒̒̍́̓̑̉̃́̓ ̎̆ ̝̓̏̌̋̏ ̃ ̐̌́̎̆ ̏̅̎̏̊ ̘̔̆̂̎̏̊ ̗̜̅̉̒̉̐̌̉̎ȟ ̎̏ ̠̝̏̂̈́̓̆̌̎̏ ̃ 
̐̌́̎̆ ̜̖̍̆̇̐̑̆̅̍̆̓̎ ̠̒̃̈̆̊ ̒ ̗̝̟̎́̆̌̆̎̎̏̒̓ ̎́ ̘̈́̅́̉ ̐̏̅̄̏̓̏̃̋̉ ̃̏̆̎̎̏̄̏ 
̗̒̐̆̉́̌̉̒̓́ ̐̏ ̋̏̎̋̑̆̓̎̏̍̔ ̝̐̑̏̆̒̒̉̏̎́̌̎̏̍̔̕ ̟̐̑̏̉̌̕Ȣ ˟́̋̉̍ ̏̂̑́̈̏̍ȟ ̒̔̚Ȥ
̜̎̏̒̓̎̊ ̖̐̏̅̏̅ ̠̠̠̃̌̆̓̒ ̏̒̎̏̃̏̊ ̗̔̎̅́̍̆̎̓́̌̉̈́̉̉̕Ȣ  

3. КультуросообразностьȢ ˪̓̏̓ ̗̐̑̉̎̉̐ ̘̏̈̎́́̆̓ȟ ̘̓̏ ̘̝̏̂̔́̓ ̒̌̆̅̔̆̓ ̒̏Ȥ
̏̓̃̆̓̒̓̃̆̎̎̏ ̒̏̃̑̆̍̆̎̎̏̍̔ ̟̔̑̏̃̎ ̠̑́̈̃̉̓̉ ̝̜̋̔̌̓̔̑Ȣ ˚̝̠̆̌̈ ̎̆ ̘̜̝̔̉̓̃́̓ 
̜̖̒̏̃̑̆̍̆̎̎ ̃̏̈̍̏̇̎̏̒̓̆̊ ̘̠̏̂̔̆̎̉ȡ ̝̟̜̋̏̍̐̓̆̑ȟ ̒̑̆̅̒̓̃́ ̝̍̔̌̓̉̍̆̅̉́ ̉ ̃ 
̗̆̌̏̍ ̝̔̑̏̃̆̎ ̝̜̋̔̌̓̔̑ȟ ̃ ̓̏̍ ̘̉̒̌̆ ̉ ̞̘̋̏̎̏̍̉̆̒̋̏̊Ȣ τȢ Гуманитаризация и 
гуманизация обученияȢ ˪̓̉ ̜̓̆̑̍̉̎ ̟̉̍̆̓ ̃ ̒̃̏̆̊ ̏̒̎̏̃̆ ̏̂̉̊̚ ̝̋̏̑̆̎ȟ ̎̏ 
̜̋́̇̅̊ ̉̈ ̖̎̉ ̎̆̒̆̓ ̃ ̒̆̂̆ ̝̎̆̒̋̏̌̋̏ ̗̘̟̒̐̆̉̉̆̒̋̔̕ ̜̟̒̍̒̌̏̃̔ ̎́̄̑̔̈̋̔Ȣ ˜̑̉ 
̐̑̏̆̋̓̉̑̏̃́̎̉̉ ̘̐̆̅́̄̏̄̉̆̒̋̏̊ ̖̓̆̎̏̌̏̄̉̉ ̜̋́̇̅̊ ̝̐̑̆̐̏̅́̃́̓̆̌ ̍̏̇̆̓ ̉ 
̅̏̌̇̆̎ ̠̝̏̒̔̆̒̓̃̌̓̚ ̞̓̏̓ ̗̐̑̉̎̉̐Ȣ ˜̆̅́̄̏̄ȟ ̠̑́̒̒̍́̓̑̉̃́ ̓̔ ̉̌̉ ̟̉̎̔ ̐̑̏Ȥ
̂̌̆̍̔ ̃ ̏̂̌́̒̓̉ ̒̃̏̆̊ ̎́̔̋̉ ̒ ̘̓̏̋̉ ̠̈̑̆̎̉ ̐̏̌̆̈̎̏̒̓̉ ̆̆ ̠̅̌ ̜̃̐̔̒̋̎̉̋́ȟ ̐̑̉Ȥ

                                                           
1Убайдова Дилрабо Аскаровнаȟ ̝̐̑̆̐̏̅́̃́̓̆̌ ̜̋́̆̅̑̕ ̑̔̒̒̋̏̄̏ ̠̜̈̋́ ̉ ̌̉̓̆̑́Ȥ

̜̓̔̑ȟ ˎ̖̔́̑̒̋̉̊ ̜̄̏̒̔̅́̑̒̓̃̆̎̎̊ ̔̎̉̃̆̑̒̉̓̆̓ȟ ˠ̈̂̆̋̉̒̓́̎Ȣ 
2Ражабова Максуда Содиковнаȟ ̝̐̑̆̐̏̅́̃́̓̆̌ȟ ˍ̘̋́̅̆̍̉̆̒̋̉̊ ̗̌̉̆̊ ̐̑̉ ˎ̖̔́̑Ȥ

̒̋̏̍ ̗̍̆̅̉̉̎̒̋̏̍ ̉̎̒̓̉̓̔̓̆ȟ ˠ̈̂̆̋̉̒̓́̎Ȣ 
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̈̃́̎̎̏̄̏ ̠̝̏̒̔̆̒̓̃̌̓̚ ̏̂̆̒̓̃̆̎̎̏̚ ̟̐̏̌̆̈̎̔ ̝̟̐̑̏̆̒̒̉̏̎́̌̎̔̕ ̠̝̅̆̓̆̌-
̝̎̏̒̓ȟ ̜̠̑́̒̋̑̃́ ̆̆ ̘̉̒̓̏̑̉̆̒̋̏̆ ̘̈̎́̆̎̉̆ ̉ ̓Ȣ̐Ȣȟ ̃̎̏̒̉̓ ̞̜̌̆̍̆̎̓ ̄̔̍́̎̉̓́̑̉Ȥ
̗̈́̉̉ ̃ ̖̟̓̆̎̏̌̏̄̉ ̘̠̏̂̔̆̎̉Ȣ  

5. Обучать, исследуя; исследовать, обучаяȢ ˪̓̏̓ ̗̐̑̉̎̉̐ȟ ̒ ̏̅̎̏̊ ̒̓̏Ȥ
̜̑̏̎ȟ ̓̑̆̂̔̆̓ ̏̓ ̋́̇̅̏̄̏ ̠̐̑̆̐̏̅́̃́̓̆̌ ̃̔̈́ ̝̐̑̏̃̏̅̉̓ ̠̉̒̒̌̆̅̏̃́̎̉ ̃ ̏̂̌́̒̓̉ 
̒̃̏̆̊ ̎́̔̋̉ȟ ̠̐̑̉̃̌̆̋́ ̋ ̎̉̍ ̒̓̔̅̆̎̓̏̃Ȣ ˞ ̅̑̔̄̏̊ ̜̒̓̏̑̏̎ȟ ̝̐̑̆̐̏̅́̃́̓̆̌ ̑́̈Ȥ
̜̑́̂́̓̃́̆̓ ̖̟̓̆̎̏̌̏̄̉ ̘̠̏̂̔̆̎̉ȟ ́̐̑̏̂̉̑̔̆̓ ̆̆ ̃ ̘̔̆̂̎̏̍ ̗̐̑̏̆̒̒̆ȟ ̟̎́̂̌̅́̆̓ȟ 
̃̎̏̒̉̓ ̜̋̏̑̑̆̋̓̉̃ȟ ̆̒̌̉ ̞̓̏ ̖̎̆̏̂̏̅̉̍̏ȟ ̓Ȣ̆Ȣ ̉̒̒̌̆̅̔̆̓ ̆̆ ̃ ̘̓̆̆̎̉̆ ̘̔̆̂̎̏̄̏ 
̗̐̑̏̆̒̒́Ȣ ˪̓̉ ̅̃̆ ̜̒̓̏̑̏̎ ̝̐̑̆̐̏̅́̃́̓̆̌̒̋̏̊ ̠̝̅̆̓̆̌̎̏̒̓̉ ̘̜̘̑̆̈̃́̊̎̏ 
̜̃́̇̎ ̋́̋ ̠̅̌ ̜̙̠̐̏̃̆̎̉ ̒̃̏̆̄̏ ̝̐̑̏̆̒̒̉̏̎́̌̎̏̄̏̕ ̉ ̘̐̆̅́̄̏̄̉̆̒̋̏̄̏ ̍́̒̓̆̑Ȥ
̒̓̃́ȟ ̓́̋ ̉ ̠̅̌ ̐̏̅̄̏̓̏̃̋̉ ̒̓̔̅̆̎̓̏̃ ̋ ̘̓̃̏̑̆̒̋̏̊ ̝̐̑̏̆̒̒̉̏̎́̌̎̏̊̕ ̠̝̅̆̓̆̌Ȥ
̎̏̒̓̉Ȣ 

6. Непрерывность образованияȟ ̓Ȣ̆Ȣ ̐̏̅̄̏̓̏̃̋́ ̜̃̐̔̒̋̎̉̋̏̃ ̋ ̖̎̆̏̂̏̅̉Ȥ
̍̏̒̓̉ ̙̝̒̏̃̆̑̆̎̒̓̃̏̃́̓ ̒̃̏̉ ̝̜̐̑̏̆̒̒̉̏̎́̌̎̆̕ ̘̋́̆̒̓̃́ ̃ ̘̓̆̆̎̉̆ ̃̒̆̊ ̇̉̈̎̉Ȣ 
˚̘̝́̔̉̓ ̎́ ̟̃̒ ̝̇̉̈̎ ̝̠̎̆̌̈ȟ ̓Ȣ̋Ȣ ̗̠̉̎̏̑̍́̉̕ ̠̠̍̆̎̆̓̒ ̉ ̠̐̏̒̓̏̎̎̏ ̠̅̏̐̏̌̎Ȥ
̠̆̓̒Ȣ ˞̝̌̆̅̏̃́̓̆̌̎̏ȟ ̞̓̏̓ ̗̐̑̉̎̉̐ ̐̑̆̅̔̒̍́̓̑̉̃́̆̓ȟ ̘̓̏ ̝̐̑̆̐̏̅́̃́̓̆̌ ̃ ̒̃̏̆̊ 
̖̓̆̎̏̌̏̄̉̉ ̔̅̆̌̉̓ ̘̅̏̒̓́̓̏̎̏ ̠̃̎̉̍́̎̉ ̠̝̒́̍̏̒̓̏̓̆̌̎̏̊ ̑́̂̏̓̆ ̒̓̔̅̆̎̓̏̃ȟ 
̠̒̓̑̏ ̟̒̃̏ ̖̟̓̆̎̏̌̏̄̉ ̒ ̘̔̆̓̏̍ ̘̅̉̅́̋̓̉̆̒̋̏̄̏ ̗̐̑̉̎̉̐́ ̖̐̆̑̆̏̅́ ̏̓ ̘̏̂̔̆Ȥ
̠̎̉ ̋ ̘̟̒́̍̏̏̂̔̆̎̉Ȣ 

7. Деятельностный подход ̐ ̑̆̅̔̒̍́̓̑̉̃́̆̓ ̟̓́̋̔ȟ ̖̟̓̆̎̏̌̏̄̉ ̘̏̂̔̆Ȥ
̠̎̉ȟ ̠̋̏̓̏̑́ ̠̒̓̑̏̉̓̒ ̎́ ̘̅̉̅́̋̓̉̆̒̋̏̍ ̗̐̑̉̎̉̐̆ ̠̒̃̈̉ ̓̆̏̑̉̉ ̒ ̐̑́̋̓̉̋̏̊Ȣ 
˔̠̎́̎̉ ̟̠̐̑̉̏̂̑̆̓́̓̒ ̝̓̏̌̋̏ ̃ ̗̐̑̏̆̒̒̆ ̠̝̅̆̓̆̌̎̏̒̓̉ȟ ̞̐̏̓̏̍̔ ̃́̇̎̏ ̏̑̄́̎̉Ȥ
̝̈̏̃́̓ ̠̝̝̅̆̓̆̌̎̏̒̓ ̋̔̑̒́̎̓̏̃ ̓́̋ȟ ̘̜̓̏̂ ̏̎̉ ̒̍̏̄̌̉ ̠̝̐̑̉̍̆̎̓ ̘̜̐̏̌̔̆̎̎̆ 
̠̈̎́̎̉Ȣ ˚̜̆̃̏̒̓̑̆̂̏̃́̎̎̆ ̠̈̎́̎̉ȟ ̋́̋ ̉̈̃̆̒̓̎̏ȟ ̜̟̠̈́̂̃́̓̒Ȣ ˟̜́̋̏̃ ̜̏̒̎̏̃̎̆ 
̗̜̐̑̉̎̉̐ ̘̖̐̆̅́̄̏̄̉̆̒̋̉ ̖̓̆̎̏̌̏̄̉̊ȟ ̓Ȣ̆Ȣ ̖̜̉̒̏̅̎̆ ̠̐̏̌̏̇̆̎̉ȟ ̗̠̑̆́̌̉̈́̉ ̋̏Ȥ
̜̖̓̏̑ ̃̆̅̆̓ ̘̐̆̅́̄̏̄̉̆̒̋̉̊ ̒̏̒̓́̃ ̃̔̈́ ̋ ̟̏̃̌́̅̆̎̉ ̘̐̆̅́̄̏̄̉̆̒̋̉̍ ̍́̒̓̆̑Ȥ
̒̓̃̏̍ȟ ́ ̜̃̐̔̒̋̎̉̋̏̃ - ̒ ̃̏̆̊ ̝̐̑̏̆̒̒̉̏̎́̌̎̏̊̕ ̠̝̝̟̅̆̓̆̌̎̏̒̓Ȣ 
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1. ˞̆̌̆̃̋̏ ːȢ˗Ȣ ˞̜̏̃̑̆̍̆̎̎̆ ̝̜̏̂̑́̈̏̃́̓̆̌̎̆ ̖̓̆̎̏̌̏̄̉̉ȡ ˠ̘̆̂̎̏̆ ̐̏̒̏̂̉̆Ȣ - ˙Ȣȡ 
˚́̑̏̅̎̏̆ ̏̂̑́̈̏̃́̎̉̆ȟ ρωωψȢ - ςυφ ̒Ȣ 

 
΄ ˑȢˍȢ ˠ̂́̊̅̏̃́ȟ ˙Ȣ˞Ȣ ˝́̇́̂̏̃́, 2019. 
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ОРГАНИЗАЦИЯ ВНЕАУДИТОРНОЙ РАБОТЫ  

ПО РУССКОМУ ЯЗЫКУ 
 

ˢȢ˕Ȣ ˫̒̔̐̏̃́1ȟ ˔ȢˎȢ ˝̖́̍̏̎̏̃́2  
 
Аннотация 
 
ˏ ̝̒̓́̓̆ ̝̠̄̏̃̏̑̉̓̒ ̏̂ ̗̏̑̄́̎̉̈́̉̉ ̃̎̆́̔̅̉̓̏̑̎̏̊ ̜̑́̂̏̓ ̐̏ ̑̔̒̒̋̏̍̔ ̠̜̈̋̔Ȣ 
 
Ключевые слова: ̌ ̘̉̎̄̃̉̒̓̉̆̒̋̉̊ ̋̑̔̄̏̈̏̑, ̠̋̏̍̍̔̎̉̋́̓̉̃̎́ ̝̋̔̌̓̔̑́, ̂̆̒̆̅́ȟ 
̜̋̏̎̋̔̑̒ȟ ̜̃̉̋̓̏̑̉̎ȟ ̜̉̄̑ȟ ̔̓̑̆̎̎̉̋̉ ̉ ̘̃̆̆̑́ȟ ̗̋̏̎̆̑̆̎̉̉̕Ȣ  

 
ˏ̜̎̆́̔̅̉̓̏̑̎̆ ̠̠̈́̎̓̉ ̐̏ ̑̔̒̒̋̏̍̔ ̠̜̈̋̔ ̜̅̏̌̇̎ ̙̠̝̑́̒̉̑̓ ̌̉̎̄̃̉Ȥ

̘̒̓̉̆ ̒̋̉̊ ̋̑̔̄̏̈̏̑ ̒̓̔̅̆̎̓̏̃ ̉ ̝̑́̈̃̉̃́̓ ̖̉ ̠̜̈̋̏̃̏̆ ̘̝̔̓̆ȟ ̜̝̃̏̒̐̉̓̃́̓ ̟̌Ȥ
̝̂̏̃ ̉ ̔̃́̇̆̎̉̆ ̋ ̑̔̒̒̋̏̍̔ ̎́̑̏̅̔ ̉ ̉̎̓̆̑̆̒ ̋ ̆̄̏ ̠̜̈̋̔ȟ ̜̅̏̌̇̎ ̝̐̑̉̃̉̃́̓ 
̒̓̔̅̆̎̓̏̃ ̜̎́̃̋̉ ̠̝̒́̍̏̒̓̏̓̆̌̎̏̊ ̜̑́̂̏̓ ̒ ̋̎̉̄̏̊ȟ ̘̝̔̉̓ ̝̝̠̐̏̌̈̏̃́̓̒ ̒̌̏̃́Ȥ
̠̑̍̉ ̉ ̅̑̔̄̏̊ ̘̒̐̑́̃̏̎̏̊ ̌̉̓̆̑́̓̔̑̏̊ȟ ̠̝̒́̍̏̒̓̏̓̆̌̎̏ ̠̝̐̏̐̏̌̎̓ ̠̈̎́̎̉ ̐̏ 
̑̔̒̒̋̏̍̔ ̠̜̈̋̔Ȣ 

˗ ̗̘̒̐̆̉̉̆̒̋̉̍̕ ̗̐̑̉̎̉̐́̍ ̃̎̆́̔̅̉̓̏̑̎̏̊ ̜̑́̂̏̓ ̃ ̘̍̆̓̏̅̉̆̒̋̏̊ ̌̉Ȥ
̓̆̑́̓̔̑̆ ̠̏̓̎̏̒̓ ̗̜̐̑̉̎̉̐ȡ ̠̃̈́̉̍̏̒̃̈̉ ̜̖́̔̅̉̓̏̑̎ ̉ ̜̖̃̎̆́̔̅̉̓̏̑̎ ̠̈́̎Ȥ
̓̉̊ȟ ̘̎́̔̎̏̊ ̔̄̌̔̂̌̆̎̎̏̒̓̉ȟ ̘̐̑́̋̓̉̆̒̋̏̊ ̎́̐̑́̃̌̆̎̎̏̒̓̉ȟ ̝̈́̎̉̍́̓̆̌̎̏̒̓̉ȟ 
̝̅̏̂̑̏̃̏̌̎̏̒̓̉ ̉ ̑́̃̎̏̄̏ ̐̑́̃́ ̋́̋ ̝̜̖̒̉̌̎ȟ ̓́̋ ̉ ̜̖̒̌́̂ ̒̓̔̅̆̎̓̏̃ ̎́ ̘̔́̒̓̉̆ 
̃̏ ̃̎̆́̔̅̉̓̏̑̎̏̊ ̑́̂̏̓̆ȟ ̝̉̎̅̉̃̉̅̔́̌̎̏̄̏ ̖̐̏̅̏̅́ ̋ ̋́̇̅̏̍̔ ̉ ̠̑́̈̃̉̓̉ ̓̃̏̑-
̘̖̆̒̋̉ ̒̐̏̒̏̂̎̏̒̓̆̊ȟ ̠̒̃̈̉ ̒ ̃̎̆́̔̅̉̓̏̑̎̏̊ ̑́̂̏̓̏̊ ̐̏ ̑̏̅̎̏̍̔ ̠̜̈̋̔Ȣ 

˛̜̜̐̓̎̊ ̘̝̔̉̓̆̌ ̃̒̆̄̅́ ̍̏̇̆̓ ̝̔̒̓́̎̏̃̉̓ȟ ̎́ ̋́̋̏̍ ̔̑̏̃̎̆ ̃ ̠̎́̒̓̏̉̊̚ 
̍̏̍̆̎̓ ̖̠̎́̏̅̉̓̒ ̝̜̐̏̈̎́̃́̓̆̌̎̊ ̉̎̓̆̑̆̒ ̋́̇̅̏̄̏ ̒̓̔̅̆̎̓́Ȣ ˠ̝̑̏̃̆̎ ̐̏̈̎́̃́Ȥ
̝̓̆̌̎̏̄̏ ̉̎̓̆̑̆̒́ ̜̠̃̑́̇́̆̓̒ ̐̑̆̇̅̆ ̃̒̆̄̏ ̃ ̖́̑́̋̓̆̑̆ ̝̐̏̈̎́̃́̓̆̌̎̏̊ ̠̅̆Ȥ
̝̓̆̌̎̏̒̓̉ȟ ̒ ̋̏̓̏̑̏̊ ̠̠̒̐̑́̃̌̆̓̒ ̉ ̋ ̋̏̓̏̑̏̊ ̠̒̓̑̆̍̉̓̒ ̒̓̔̅̆̎̓ȡ ̑̆̐̑̏̅̔̋Ȥ
̓̉̃̎̏-̘́̋̓̏̌̏̄̉̆̒̋̏̊̕ȟ ̝̏̐̉̒́̓̆̌̎̏-̐̏̉̒̋̏̃̏̊ ̉̌̉ ̘̓̃̏̑̆̒̋̏̊Ȣ ˏ̠̆̅ ̒̓̔̅̆̎̓́ 
̐̏ ̠̒̓̔̐̆̎̍ ̏̓ ̏̅̎̏̄̏ ̃̉̅́ ̠̝̅̆̓̆̌̎̏̒̓̉ ̋ ̅̑̔̄̏̍̔ȟ ̘̝̔̉̓̆̌ ̑́̈̃̉̃́̆̓ ̐̏̈̎́̃́Ȥ
̝̜̓̆̌̎̊ ̉̎̓̆̑̆̒ ̒̓̔̅̆̎̓́Ȣ 

˕̖̠̒̏̅ ̉̈ ̏̒̎̏̃̎̏̊ ̗̆̌̉ ̃̎̆́̔̅̉̓̏̑̎̏̊ ̜̑́̂̏̓ ̐̏ ̑̔̒̒̋̏̍̔ ̠̜̈̋̔ȟ 
̍̏̇̎̏ ̜̝̃̅̆̌̉̓ ̘̜́̒̓̎̆ ̘̈́̅́̉ȟ ̜̋̏̓̏̑̆ ̙̟̠̑̆́̓̒ ̘̔̉̓̆̌̆̍ ̃ ̗̐̑̏̆̒̒̆ ̓́̋̏̊ 
̠̝̅̆̓̆̌̎̏̒̓̉ȡ 

ρɊ ̃̏̒̐̉̓́̎̉̆ ̋̏̍̍̔̎̉̋́̓̉̃̎̏̊ ̝̜̋̔̌̓̔̑ ̒̓̔̅̆̎̓̏̃Ƞ 
ςɊ ̙̑́̒̉̑̆̎̉̆ ̉ ̔̄̌̔̂̌̆̎̉̆ ̈́̐́̒́ ̈̎́̎̉̊ ̒̓̔̅̆̎̓̏̃ ̉ ̏̑̍̉̑̏̃́̎̉̆̕ 

̘̌̉̎̄̃̉̒̓̉̆̒̋̏̊ ̗̋̏̍̐̆̓̆̎̉̉Ƞ 
σɊ ̜̠̃̃̌̆̎̉̆ ̉ ̐̏̅̅̆̑̇̋́ ̘̌̉̎̄̃̉̒̓̉̆̒̋̉ одаренных ̒ ̓̔̅̆̎̓̏̃Ƞ 
τɊ ̐̏̅̅̆̑̇̋́ ̉ ̃̏̒̐̉̓́̎̉̆ ̜̃̆̑ ̃ ̒̃̏̉ ̜̒̉̌ ̔ ̒̓̔̅̆̎̓̏̃ȟ ̟̒̌́̂̏̔̒̐̆̃́Ȥ

̖̉̚ ̐̏ ̑̔̒̒̋̏̍̔ ̠̜̈̋̔Ƞ 
υɊ ̑́̈̃̉̓̉̆ ̉ ̙̒̏̃̆̑̆̎̒̓̃̏̃́̎̉̆ ̖̘̖̐̒̉̏̌̏̄̉̆̒̋̉ ̘̋́̆̒̓̃ ̘̌̉̎̏̒̓̉ ̒̓̔Ȥ

̅̆̎̓̏̃ȡ ̟̝̌̂̏̈̎́̓̆̌̎̏̒̓̉ȟ ̗̉̎̉̉́̓̉̃̎̏̒̓̉ȟ ̟̠̓̑̔̅̏̌̂̉ȟ ̃̏̌̉ȟ ̘̎́̒̓̏̊̉̃̏̒̓̉ȟ 
̠̝̒́̍̏̒̓̏̓̆̌̎̏̒̓̉ ̃ ̐̑̉̏̂̑̆̓̆̎̉̉ ̈̎́̎̉̊Ȣ 

ˬ̠̠̝̃̌̒ ̃́̇̎̏̊ ̒̏̒̓́̃̎̏̊ ̘̝̟́̒̓ ̍̆̓̏̅̉̋̉ ̘̠̏̂̔̆̎̉ ̑̔̒̒̋̏̍̔ ̠̜̈̋̔ȟ 
̠̃̎̆́̔̅̉̓̏̑̎́ ̑́̂̏̓́ ̎̆ ̍̏̇̆̓ ̎̆ ̜̝̠̏̒̎̏̃̃́̓̒ ̎́ ̘̖̍̆̓̏̅̉̆̒̋̉ ̗̖̐̑̉̎̉̐́ȡ 
̠̃̎̉̍́̎̉ ̋ ̍́̓̆̑̉̉ ̠̜̈̋́ȟ ̠̐̏̎̉̍́̎̉ ̠̜̜̖̈̋̏̃ ̘̈̎́̆̎̉̊ȟ ̗̏̆̎̋̉ ̜̝̃̑́̈̉̓̆̌Ȥ
̎̏̒̓̉ ̘̑̆̉ ̉ ̓Ȣ̅Ȣ ˛̂̆̉̈̃̆̒̓̎̏̚ȟ ̘̓̏ ̟̒̔̆̒̓̃̔̓̚ ̜̎̆̋̏̓̏̑̆ ̗̜̐̑̉̎̉̐ȟ ̜̋̏̓̏̑̆ 
̌̆̇́̓ ̃ ̏̒̎̏̃̆ ̉̍̆̎̎̏ ̃̎̆́̔̅̉̓̏̑̎̏̊ ̜̑́̂̏̓ ̐̏ ̐̑̆̅̍̆̓̔Ȣ ˪̓̏ ̗̐̑̉̎̉̐ ̅̏̂̑̏Ȥ
̝̃̏̌̎̏̄̏ ̘̠̔́̒̓̉ ̒̓̔̅̆̎̓̏̃ ̃̏ ̜̖̃̎̆́̔̅̉̓̏̑̎ ̠̠̖̈́̎̓̉ȟ ̗̐̑̉̎̉̐ ̠̝̒́̍̏̅̆̓̆̌Ȥ
̎̏̒̓̉ȟ ̟̐̑̆̅̐̏̌́̄́̉̊̚ ̠̝̝̒́̍̏̒̓̏̓̆̌̎̏̒̓ ̒̓̔̅̆̎̓̏̃ ̃ ̐̏̅̄̏̓̏̃̋̆ ̉ ̐̑̏̃̆̅̆Ȥ
̎̉̉ ̠̍̆̑̏̐̑̉̓̉̊ȟ ̗̐̑̉̎̉̐ ̑́̃̎̏̐̑́̃̎̏̄̏ ̘̠̔́̒̓̉ ̒̓̔̅̆̎̓̏̃Ȣ  

˙̜̆̓̏̅ȟ ̜̋̏̓̏̑̆ ̝̟̠̉̒̐̏̌̈̔̓̒ ̃̏ ̃̎̆́̔̅̉̓̏̑̎̏̊ ̑́̂̏̓̆ ̐̏ ̐̑̆̅̍̆̓̔ȟ ̏̓Ȥ
̘̟̠̌̉́̓̒ ̏̓ ̜̖̏̒̎̏̃̎ ̍̆̓̏̅̏̃ ̘̠̏̂̔̆̎̉ ̎̆ ̝̒̓̏̌̋̏ ̒̏̅̆̑̇́̎̉̆̍ȟ ̝̒̋̏̌̋̏ ̏̑̕Ȥ

                                                           
1Юсупова Хабиба Исабековна, ̐ ̝̑̆̐̏̅́̃́̓̆̌ ̑̔̒̒̋̏̄̏ ̠̜̈̋́ȟ ̘́̋́̅̆̍̉̆̒̋̉̊ ̗̌̉̆̊ 

ˎ̖̔́̑̒̋̏̄̏ ̗̍̆̅̉̉̎̒̋̏̄̏ ̉ ̎̒̓̉̓̔̓́ȟ ˠ̈̂̆̋̉̒̓́̎Ȣ 
2Рахмонова Зебо Бахтиёр кизиȟ ̝̐̑̆̐̏̅́̃́̓̆̌ ̑̔̒̒̋̏̄̏ ̠̜̈̋́ȟ ̘́̋́̅̆̍̉̆̒̋̉̊ 

̗̌̉̆̊ ˎ̖̔́̑̒̋̏̄̏ ̗̍̆̅̉̉̎̒̋̏̄̏ ̉ ̎̒̓̉̓̔̓́ȟ ˠ̈̂̆̋̉̒̓́̎Ȣ 

https://teacode.com/online/udc/8/821.16.html
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̍̏̊Ȣ ˟́̋ȟ ̙̉̑̏̋̏ ̝̠̉̒̐̏̌̈̔̆̓̒ ̃̏ ̃̎̆́̔̅̉̓̏̑̎̏̊ ̑́̂̏̓̆ ̉ ̒̌̏̃̏ ̘̠̔̉̓̆̌ȟ ̉ ̂̆Ȥ
̒̆̅́ȟ ̉ ̠̝̠̒́̍̏̒̓̏̓̆̌̎́ ̑́̂̏̓́ ̒̓̔̅̆̎̓́Ȣ ˛̅̎́̋̏ ̃̒̆ ̞̓̉ ̜̍̆̓̏̅ ̝̟̠̉̒̐̏̌̈̔̓̒ ̃ 
̎̆̐̑̉̎̔̇̅̆̎̎̏̊ ̏̂̒̓́̎̏̃̋̆ȟ ̘̓̏ ̒̏̈̅́̆̓ ́̓̍̏̒̆̑̔̕ ̝̙̂̏̌̏̊ ̈́̉̎̓̆̑̆̒̏̃́̎̎̏Ȥ
̒̓̉ ̃ ̑́̂̏̓̆Ȣ 

ˡ̜̏̑̍ ̗̏̑̄́̎̉̈́̉̉ ̃̎̆́̔̅̉̓̏̑̎̏̊ ̜̑́̂̏̓ ̐̏ ̑̔̒̒̋̏̍̔ ̠̜̈̋̔ ̑́̈̎̏̏̂Ȥ
̜̑́̈̎ȡ ̂̆̒̆̅́ȟ ̜̋̏̎̋̔̑̒ȟ ̜̃̉̋̓̏̑̉̎ȟ ̜̉̄̑ȟ ˗ˏ˚ȟ ̔̓̑̆̎̎̉̋̉ ̉ ̘̃̆̆̑́ȟ ̋̏̎̆̑̆̎̕Ȥ
̗̉̉ ̉ ̜̔̒̓̎̆ ̜̇̔̑̎́̌ȟ ̜̏̌̉̍̐̉́̅ ̉ ̓Ȣ ̅Ȣ ˙̎̏̄̉̆ ̉̈ ̞̖̓̉ ̏̑̍̕ ̋ ̠̎́̒̓̏̆̍̔̚ ̃̑̆Ȥ
̍̆̎̉ ̐̆̑̆̒̓́̌̉ ̘̝̠̒̉̓́̓̒ ̜̐̑̉̄̏̅̎̍̉ ̙̝̌̉ ̠̅̌ ̃̎̆́̔̅̉̓̏̑̎̏̊ ̜̑́̂̏̓ȟ ̉ ̃ 
̐̑́̋̓̉̋̆ ̠̐̑̆̐̏̅́̃́̎̉ ̑̔̒̒̋̏̄̏ ̠̜̈̋́ ̃̒̆ ̘́̆̚ ̘̠̔̉̓̆̌ ̠̐̑̏̃̏̅̓ ̔̑̏̋̉-̜̉̄̑ȟ 
̔̑̏̋̉-̙̠̐̔̓̆̆̒̓̃̉ȟ ̔̑̏̋̉-̗̋̏̎̆̑̆̎̉̉̕ȟ ̔̑̏̋̉-̒̋́̈̋̉ ̉ ̓Ȣ ̅Ȣȟ ̜́̐̑̏̂̉̑̏̃́̎̎̆ 
̘̒̎́́̌́ ̃̏ ̃̎̆́̔̅̉̓̏̑̎̏̊ ̑́̂̏̓̆ ̐̏ ̐̑̆̅̍̆̓̔Ȣ 

ˏ̠̎̆́̔̅̉̓̏̑̎́ ̑́̂̏̓́ ̍̏̇̆̓ ̜̝̂̓ ̏̑̄́̎̉̈̏̃́̎́ ̃ ̘̜̖̔̆̂̎ ̠̖̈́̃̆̅̆̎̉ ̐̏-
̑́̈̎̏̍̔Ȣ ˪̓̏ ̉ ̞̘̐̉̈̏̅̉̆̒̋̉̆ ̠̠̍̆̑̏̐̑̉̓̉ȟ ̜̐̑̏̃̏̅̉̍̆ ̃ ̝̜̖̏̓̅̆̌̎ ́̔̅̉̓̏Ȥ
̖̑́ȟ ̉ ̙̝̜̏̂̆̋̏̌̎̆̚ ̠̠̍̆̑̏̐̑̉̓̉ȟ ̉ ̘̒̉̒̓̆̍́̓̉̆̒̋̉̆ ̠̠̈́̎̓̉ȟ ̎́̐̑̉̍̆̑ȟ 
̋̑̔̇̋́ȟ ̋̌̔̂́Ȣ ˞̌̆̅̔̆̓ ̝̈́̍̆̓̉̓ȟ ̘̓̏ ̐̑̏̃̆̅̆̎̉̆ ̞̘̖̐̉̈̏̅̉̆̒̋̉ ̠̍̆̑̏̐̑̉̓̉̊ 
̜̘̏̂̎̏ ̜̜̃̈̃́̆̓ ̔ ̒̓̔̅̆̎̓̏̃ ̜̋̑́̓̋̏̃̑̆̍̆̎̎̊ ̉̎̓̆̑̆̒ ̙̎̉̈̆̄̏ ̠̔̑̏̃̎ȟ ̉̎̓̆-
̑̆̒ ̋ ́̋̓̔̕ ̠̠̍̆̑̏̐̑̉̓̉ȟ ́ ̎̆ ̋ ̐̑̆̅̍̆̓̔Ȣ ˜̞̏̓̏̍̔ ̞̝̆̋̓̉̃̎̏̒̓̕̕ ̓́̋̏̊ ̜̑́̂̏̓ 
̝̒̑́̃̎̉̓̆̌̎̏ ̍́̌́Ȣ ˜̗̑̉̎̉̐ ̒̉̒̓̆̍̎̏̒̓̉ ̓̑̆̂̔̆̓ȟ ̘̜̓̏̂ ̠̃̎̆́̔̅̉̓̏̑̎́ ̑́̂̏̓́ 
̠̐̑̆̅̒̓́̃̌̌́ ̒̏̂̏̊ ̜̆̅̉̎̊ ̋̏̍̐̌̆̋̒ ̜̖̑́̈̎̏̏̂̑́̈̎ ̠̍̆̑̏̐̑̉̓̉̊ȟ ̠̜̖̒̃̈́̎̎ 
̍̆̇̅̔ ̒̏̂̏̊ ̘̓̆̍́̓̉̆̒̋̉Ȣ  

˞̉̒̓̆ ̘̍́̓̉̆̒̋̉ ̉ ̐̌́̎̏̍̆̑̎̏ ̠̠̏̒̔̆̒̓̃̌̆̍́̚ ̠̃̎̆́̔̅̉̓̏̑̎́ ̑́̂̏̓́ ̐̏ 
̑̔̒̒̋̏̍̔ ̠̜̈̋̔ ̉̍̆̆̓ ̝̙̂̏̌̏̆ ̝̏̂̑́̈̏̃́̓̆̌̎̏-̝̃̏̒̐̉̓́̓̆̌̎̏̆ ̘̈̎́̆̎̉̆ ̉ ̒̐̏Ȥ
̒̏̂̒̓̃̔̆̓ ̟̏̃̌́̅̆̎̉ ̑̔̒̒̋̉̍ ̠̜̈̋̏̍ ̋́̋ ̒̑̆̅̒̓̃̏̍ ̠̏̂̆̎̉̚Ȣ 

 
Список литературы: 
 
1. ˛̗̠̑̄́̎̉̈́̉ ̃̎̆̋̌́̒̒̎̏̊ ̜̑́̂̏̓ ̐̏ ̑̔̒̒̋̏̍̔ ̠̜̈̋̔Ȣ ˜̏̒̏̂̉̆ ̠̅̌ ̘̠̔̉̓̆̌Ȣ- ̇ Ȣȡ 
ː̔̍́̎̉̓Ȣ̉̈̅Ȣ̗̆̎̓̑ ˏ˘ˍˑ˛˞ȟ ςπππȢ-ρψτ̒Ȣ 

2. ˠ̙́̋̏̃ ˚Ȣ̊ ̉ ̅̑Ȣ ˏ̘̠̎̆̔̑̏̎́ ̑́̂̏̓́ ̐̏ ̑̔̒̒̋̏̍̔ ̠̜̈̋̔Ⱦ˚Ȣ˚Ȣˠ̙́̋̏̃ȟ ːȢ ˚Ȣ˞̔̃̏Ȥ
̑̏̃ Ȣ- ̇ Ȣȡ˜̑̏̒̃̆̆̎̉̆̚ȟ ρωψυȢ-ςτρ̒Ȣ 

 
΄ sȢ˕Ȣ ˫̒̔̐̏̃́ȟ ˔ȢˎȢ ˝̖́̍̏̎̏̃́, 2019. 
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ˠˑ˗ υρχȢωυψ 
МЕТОДИКА ПРЕПОДАВАНИЯ ТЕМЫ КВАДРАТНЫХ УРАВНЕНИЙ 

 
˥Ȣ˙Ȣ ˕̍̏̍̏̃́1ȟ ːȢ˥Ȣ ˡ́̓̓̏̆̃́2 

 
Аннотация 
 

ˏ ̝̒̓́̓̆ ̠̑́̒̒̍́̓̑̉̃́̆̓̒ ̍̆̓̏̅ ̠̐̑̆̐̏̅́̃́̎̉ ̜̖̋̃́̅̑́̓̎ ̔̑́̃̎̆̎̉̊Ȣ 
 
Ключевые слова: ̔̑́̃̎̆̎̉̆ȟ ̝̋̏̑̆̎ȟ ̠̃̑̆̍ȟ ̎̆̐̏̌̎̏̆ ̋̃́̅̑́̓̎̏̆ ̔̑́̃̎̆̎̉̆ȟ 
̋̃́̅̑́̓̎̏̆ ̔̑́̃̎̆̎̉̆Ȣ 

 
˙̛́̌̔̍̋̉ȟ ̋̃́̅̑́̓ ̓̆̎̄̌́̍́̌́̑ ̙̘̓̔̔̎́̒̉ ̍̉̌̏̅̅́̎ ςπππ ̘̊̉̌́ ̏̌̅̉̎ 

ˎ̏̂̉̌ ̏̌̉̍̌́̑̉ ̓̏̍̏̎̉̅́̎ ̑̉̃̏̇̌́̎̓̉̑̉̌̄́̎Ȣ ˠ̌́̑ ̖̍́̒̔̒ ̌̏̊ ̖̘̓́̓́́̌́̑̅́ 
̋̃́̅̑́̓ ̓̆̎̄̌́̍́̌́̑̎̉ ̘̙̆̉̎̉ ̙̍́  ̙̉̌̉̄́̎Ȣ ˼̙́ ̅́̃̑̌́̑̅́ ̖̉̓̏̊̌̉̋ ̏̌̉̍̌́̑ 
́̍ ̋̃́̅̑́̓ ̓̆̎̄̌́̍́̌́̑̎̉ ̘̆́ ̂̉̌̄́̎̌́̑Ȣ 
˙̉̌̏̅̎̉̎̄ ))) ́̒̑̉̄́ ̋̆̌̉̂ ̟̎̏̎ ̍́̓̆̍́̓̉̄̉ ˑ̉̏́̎̓̕ ́̍ ̋̃́̅̑́̓ 

̓̆̎̄̌́̍́̌́̑ ̍́̒́̌́̒̉ ̂̉̌́̎ ̙̔ ̔̌̌́̎̉̂ȟ ̘̂̉̑̉̎̉ ̰̂̌̉̂ ̧́̍́̌̉̓̄́ 
̛̎̏̍́̌̔̍̌́̑̎̉ ́̑̌́̑̕ ̂̉̌́̎ ̙̂̆̌̄̉̌́̎̉ ̋̉̑̉̓̄́̎Ȣ ̉̎̅̉̒̓̏̎̌̉̋ ̍́̓̆̍́̓̉̋ 
̏̌̉̍̌́̑ ̋̃́̅̑́̓ ̓̆̎̄̌́̍́̌́̑̎̉ ̘̙̆̉̎̉̎̄ ̂̏̂̉̌̌̉̋̌́̑̄́ ̛̍́̌̔̍ ̰̂̌̄́̎ 
̔̒̔̌̌ ́̑̉̎̉ ̓̔̈́̓̄́̎̌́̑ ̃́ ̙̔̍̔̍̌́̓̉̑̄́̎̌́̑Ȣ ˙́̒́̌́̎ȟ ̉̎̅ ̍́̓̆̍́̓̉̄̉ ˎ̖́̒̋́̑́ 

(1141ɀ1225) ὼ τυὼ ςυπ ̋̃́̅̑́̓ ̓̆̎̄̌́̍́̎̉̎̄ ὼ υπὼ υ ̘̆̉̍̌́̑ ̅́̎ 
̉̂̏̑́̓ ̉̋̋̉̓́ ̉̌̅̉̈̉̎̉ ̂̆̑́̅̉Ȣ ὼ υ̉ ̌̅̉̈ ̰̓ ̑̉̒̉̅́ Ȱ̂̔ ̉̌̅̉̈̎̉ ̘̆ ̋̉̍ 
̛̍́ ̔̌̌́̍́̊̅̉ȱ ̅̆̂ ́̊̓́̅̉Ȣ )ˢ ́̒̑̄́ ̋̆̌̉̂ ̞̒́ ̟̂̔̋ ̰̈̂̆̋ ̍́̓̆̍́̓̉̄̉ ˍ̌-ˢ̏̑́̈̍̉̊ 
̋̃́̅̑́̓ ̓̆̎̄̌́̍́̎̉ ̘̙̆̉ ̔̒̔̌̌́̑̉̎̉ ̙̓̉̈̉̍̌́̓̉̑̅̉Ȣ ˥̔̎̉ ̛̙̓́̋̉̅̌́ ̇̏̉̈̋̉ȟ 
̏̈̉̑ ̂̉̈ ̧̙̉̌́̓̄́̎ ̋̃́̅̑́̓ ̓̆̎̄̌́̍́̌́̑̎̉̎̄ ̔̍̔̍̉̊ ̙́̋̌̉ ̰̑̓́ ́̒̑ 
̍́̓̆̍́̓̉̋̌́̑̉̄́ ̛̍́̌̔̍ ̞̍́̒ ̞̅̉Ȣ ˬ̛̎̉ȟ ̔̌́̑ȡ ὼ ὴὼ ήȟὼ ÐØÑȟὼ Ñ
ÐØ ̓̆̎̄̌́̍́̌́̑̎̉ ̘̔̓́ ̓̔̑̌̉ ̖̉̌ ̓̆̎̄̌́̍́ ̅̆̂ ̙̓̔̔̎̄́̎̌́̑Ȣ ˚̝̟̓̏̎ ̰̈̉̎̉̎̄ 
Ȱˠ̎̉̃̆̑̒́̌ ́̑̉̍̆̓̉̋́̕ȱ ́̒́̑̉̅́ ̋̃́̅̑́̓ ̓̆̎̄̌́̍́̌́̑̎̉̎̄ ̏̈̉̑̄̉ ̅́̃̑̅́̄̉ 
̘̆̉̍̌́̑̉̎̉ ̂̆̑̄́̎Ȣ ˎ̉̈̄́ ̛̍́̌̔̍̋̉ȟ ́̑ ́̎̅́̊ ̙̘̓̔̔̎́ ̰̈-̰̈̉̅́̎ ̋̆̌̉̂ 
̘̉ ̍́̊̅̉Ȣ ˗̃́̅̑́̓ ̓̆̎̄̌́̍́̌́̑ ̙̘̓̔̔̎́̒̉ ́̍ ̖̔̅̅̉ ̙̔̎̅́̊Ȣ ˬ̛̎̉ ̧́̓̉̊ 
̠̈́̑̔̑̉̓̌́̑̅́̎ ̋̆̌̉̂ ̘̉ ́̎Ȣ ˥̔̎̅́̊ ̍́̒́̌́̌́̑̅́̎ ̂̉̓̓́̒̉̎̉ ́̑́̂ ̘̉ ́̊̌̉̋Ȣ  

˙́̒́̌́Ȣ ˓ ̉̒̍ ρωȟφ ̍ ̂́̌́̎̅̌̉̋̅́̎ ̙̂̏̌́̎ ̘̉ ̓̆̈̌̉̋̒̉̈ ̙̓̔̉̂ ̋̆̌̍̏ ̅́Ȣ ˠ 
̘́̎́ ̃́ ̓̅́̎ ̰̒̎̄ ̆̑̄́ ̙̓̔́̅̉Ȣ ˪̑̋̉̎ ̧̙̓̔́̓̄́̎ ̇̉̒̍̎̉̎̄ ̂̏̒̉̂ ̰̓̄́̎ ̰̊̌̉ ί

̏̑̍̔̌́̕ ̂̉̌́̎ ̙̉̒̏̂̌́̎̉̉ ̉̈̉̋́̅́̎̕ ̛̍́̌̔̍Ȣ ˎ̔ ̆̑̅́ Ç ɀ ̏ ̉̑̌̉̋ ̘̋̔̉ 

̙̓̆̈̌́̎̉̉ȟ Ô ɀ ̃́ ̓Ȣ ˙́̒́̌́̎̉̎̄ ̙́̑̓̉̄́ ́̒̏̒́̎ȟ Ó Ѐ ρωȟφ ̍ȟ Ç Ѐ ωȟψ ̍Ⱦ̒̆Ë2 ̰̂̌̄́̎̉ 
̘̔̔̎ ρωȟφ Ѐ τȟωὸ ̓̆̎̄̌̉̋ ̏̒̉̌ ̰̂̌́̅̉Ȣ ˎ̔̎̅́̎  ὸ ЀρωȟφȾτȟω Ѐ τȟ ̛̠̎̉ Ô Ѐ ς ̒̆̋ 
̘̆̉̍̄́ ̞̄́ ̰̂̌́̍̉̈Ȣ ˗̰̑̉̂ ̓̔̑̉̂̒̉̈̋̉ȟ ̍́̒́̌́ ̋̃́̅̑́̓ ̓̆̎̄̌́̍́̎̉ ̘̙̆̉̄́ 
̋̆̌̓̉̑̉̌̅̉Ȣ ˥̔̎̅́̎ ̋̆̊̉̎ ̘̔̊̉̅́̄̉́ ̘́̌́ ̋̃́̅̑́̓ ̓̆̎̄̌́̍́̌́̑ σ ̓̔̑̄́ ́̇̑́̓̉̂ 
̙̓̔̔̎̓̉̑̉̌́̅̉ȡ ρɊ ̖́2 Ϲ Â̖ Ѐ πȠ ςɊ ÁØ2 + c = 0; 3) ax2 Ѐ πȢ ˗̆̓̍́-̋̆̓̌̉̋̎̉ ̒́ ̌́̄́̎ ̏̌̅́ 
̂̔ ̓̆̎̄̌́̍́̌́̑̎̉ ̘̙̆̉ ̔̒̔̌̌́̑̉ ̰̋̑̒́̓̉̌́̅̉Ȣ ˫ ̏̑̉̅́ ̋̆̌̓̉̑̉̌̄́̎ ̍́̒́̌́̅́̄̉ 
̋̃́̅̑́̓ ̓̆̎̄̌́̍́ ς-̓̔̑̄́ ̍́̎̒̔̂̅̉̑Ȣ˪̎̅̉ ̞̒́ ̍́̃̈̔̎̉̎̄ ̍́̎̓̉ ̉̊ ̅́̃̏̍̉ 
̒̉́̓̉̅́̕ ̖́2 Ϲ ÂØ Ϲ Ã Ѐ π ɉρɊ ̰̙̋̑̉̎̉̉̅́̄̉ ̋̃́̅̑́̓ ̓̆̎̄̌́̍́̄́ ̛̓́̑̉̕ ̙̂̆̑̉ 
̍́ ̒́̅̄́ ̍̔̃̏̉̕  ̰̂̌́̅̉Ȣ ɉρɊ ̉̏̕ ̅́̅́ ́ Ё πȟ Âȟ ̒ ̒̏̎̌́̑ ̓̆̎̄̌́̍́̎̉̎̄ 
̋̏ ̞̗̉̉̆̎̓̌́̑̉̕̕ ̅̆̊̉̌́̅̉Ȣ ˎ̔̎̅́̎ ̋̆̊̉̎ ̞̒́ ɉρɊ ̓̆̎̄̌́̍́̎̉̎̄ ̘̂́̑́ ́̅̌́̑̉̎̉ ́ 
̒̏̎̄́ ̰̂̌̉̂ȟ ̙̂̆̌̄̉̌́̌́̑ ̋̉̑̉̓́̍̉̈ȡ  Ø2ϹÂȾ̖́ Ϲ ÃȾÁ Ѐ πȟ    ̖2 +px + q = 0  (2) 

̰̙̋̑̉̎̉̅́̄̉ ̋̆̌̓̉̑̉̌̄́̎ ̋̃́̅̑́̓ ̓̆̎̄̌́̍́ ̅̆̂ ̙́̓́̌̍̉ ̉̏̅́̄́̕ ̋̆̌́̍̉̈Ȣ 
ˎ̔ ̆̑̅́ ̑Ѐ ÂȾÁȟ Ñ Ѐ ÃȾÁȢ ˥̔̎̅́̎ ̋̆̊̉̎ ɉρɊ ̓̆̎̄̌́̍́̎̉̎̄ ̉̌̅̉̈̌́̑̉ ̏̑̍̔̌́̒̉̕ὼȟ

̃́ ɉςɊ ̓̆̎̄̌́̍́̎̉̎̄ ̉̌̅̉̈̌́̑̉ ̏̑̍̔̌́̒̉̕ὼȟ ̋̆̌̓̉̑̉̂ 

̘̉ ́̑̉̌́̅̉Ȣ ˥̔̎̅́̎ ̋̆̊̉̎ ̋̃́̅̑́̓ ̓̆̎̄̌́̍́̌́̑̎̉ ̘̙̆̉̄́ ̅̏̉̑ ̍̉̒̏̌̌́̑ ̘̆̉̌̉̂ȟ 
̏̌̉̎̄́̎ ̂̉̌̉̍ ̍̔̒̓́ ̋́̍̌́̎́̅̉Ȣ  

˪̊̌̆̑ ̍́̒́̌́̒̉Ȣ ˕̋̋̉̓́ ̅̆ ̏̎ ̧́̌ ̂̏̈̏̑̄́ ρππ ̅̏̎́ ̖̓̔̔̍ ̙̋̆̌̓̉̑̉̅̉ȟ 
̔̌́̑̅́̎ ̂̉̑̉̎̉̎̄ ̖̓̔̔̍̉ ̘̉̋̋̉̎̉̒̉̎̉̋̉̅́̎ ̏̑̓̉ ̑̏  ̞̅̉ȟ ́̍̍̏ ̖̓̔̔̍̌́̑̎̉ 
̙̒̏̓̉ ̎́̓̉̇́̒̉̅́ ̉̋̋́̌́̒̉̄́ ̂̉̑ ̖̉̌ ̍̉ ̅̏̑̅́ ̐̔̌ ̙̓̔̅̉Ȣ ˠ̌́̑̅́̎ ̂̉̑̉ 

                                                           
1Имомова Шафоат Маҳмудовна, ̙̒̓́̑̉̊ ̝̐̑̆̐̏̅́̃́̓̆̌ȟ ̋́̆̅̑́̕ ̗̉̎̏̑̍́̉̏̎̕Ȥ

̜̖̎ ̖̓̆̎̏̌̏̄̉̊ȟ ˎ̖̔́̑̒̋̉̊ ̜̄̏̒̔̅́̑̒̓̃̆̎̎̊ ̔̎̉̃̆̑̒̉̓̆̓ȟ ˠ̈̂̆̋̉̒̓́̎Ȣ 
2Фаттоева Гулмира Шухрат кизиȟ ςω ̙̋̏̌́ ̄̏̑̏̅́ ˎ̖̜̔́̑ȟ ˠ̈̂̆̋̉̒̓́̎Ȣ 
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̘̉̋̋̉̎̉̒̉̄́ Ȱ˞̆̎̅́̄̉ ̖̓̔̔̍̌́̑ ̍̆̎̅́ ̰̂̌̄́̎̅́ ρυ ̗̋̑̆̊̆̑̄́ ̒̏̓́̑̅̉̍ȱȟ ̅̆̅̉Ȣ 
˕̘̋̋̉̎̉̒̉ ̞̒́ Ȱ˞̆̎̅́̄̉ ̖̓̔̔̍̌́̑ ̍̆̎̅́ ̰̂̌̄́̎̅́ φ ̗̋̑̆̊̆̑̄́ ̒̏̓́̑ ̞̅̉̍ȱȟ ̅̆̅̉Ȣ ́̑ 
̂̉̑ ̧́̌̅́ ̘̎̆̓́̅́̎ ̖̓̔̔̍ ̰̂̌̄́̎ȩ ˒̘̙̉Ȣ ˎ̘̉̑̉̎̉ ̧́̌̅́ ̖ ̅̏̎́ ̖̓̔̔̍ ̰̂̌̄́̎ȟ ̅̆̂ 
́̑́̈̕ ̉̌́̊̌̉̋ȟ ̔ ̏̌̅́ ̘̉̋̋̉̎̉ ̧́̌̅́ ρππ ɀ ̖ ̅̏̎́ ̖̓̔̔̍ ̰̂̌́̅̉Ȣ ˍ̄́̑ ̘̂̉̑̉̎̉ 
̧́ ̌̅́ ̘̉̋̋̉̎̉̒̉̅́ ̘́̎́ ̖̓̔̔̍ ̰̂̌̒́ȟ ̙̘̔̎́ȟ ̛̠̎̉ ρππ ɀ ̖  ̅̏̎́ ̖̓̔̔̍ ̰̂̌̄́̎̅́ ̞̅̉ȟ 
̔ ̔̌́̑̎̉ ρυ ̗̋̑̆̊̆̑̄́ ̒̏̓́̑̅̉Ƞ ̅̆̍́̋ȟ ̘̂̉̑̉̎̉̒̉ ́̑ ̂̉̑ ̖̓̔̔̍̎̉ 

̗̋̑̆̊̆̑̅́̎ ̒̏̓̄́̎ȟ ̘̉̋̋̉̎̉ ̧́̌ ́̑ ̂̉̑ ̖̗̓̔̔̍̎̉̋̑̆̊̆̑̅́̎ ̒̏̓̄́̎Ȣ 

˥̔̎̅́̊ ̉̌̉̂ȟ ̘̂̉̑̉̎̉ ̧́̌ ̰̈̉̎̉̎̄ ̖ ̅̏̎́ ̖̓̔̔̍̉̎̉ ̖ɇρυȾɉρππ ɀ ̖Ɋ ̗̋̑̆̊̆̑̄́Ƞ 
̘̉̋̋̉̎̉ ̧́̌ ̞̒́ ɉρππ ɀ ̖ɊɇςπȾσ̖ ̗̋̑̆̊̆̑̄́ ̒̏̓̄́̎Ȣ ˙́̒́̌́̎̉̎̄ ̙́̑̓̉̄́ ́̒̏̒́̎ 
̧́̌̌́̑̅́ ̂̉̑ ̖̉̌ ̍̉ ̅̏̑̅́ ̐̔̌ ̰̂̌̄́̎ȟ ̙̔̎̉̎̄ ̘̔̔̎ ρυ̖Ⱦɉρππ - ̖Ɋ Ѐ ςπɉρππ - x)/3x 
̓̆̎̄̌́̍́̄́ ̋̆̌́̍̉̈Ȣ ˎ̔̎̅́̎ȡ Ø1 = 40, x2 = -ςππȢ ˎ̔̆̑̅́ ̖2 = -ςππ ̘̆̉̍ ̠̑̏ ̒̉̈ȟ ̘̔̎̋̉ 
̎́̑̒́̌́̑ ̍́̎̉̊̕ ̒̏̎̌́̑̅́ ̒́̎́̌̍́̊̅̉Ȣˑ̆̍́̋ȟ ̘̂̉̑̉̎̉ ̧́̌̅́ τπ ̅̏̎́ȟ ̘̉̋̋̉̎̉̒̉̅́ 
̞̒́ ρππ ɀ ̖ Ѐ φπȟ ̛̠̎̉ φπ ̅̏̎́ ̖̓̔̔̍ ̰̂̌̄́̎Ȣ ˥̔̎̅́̊ ̉̌̉̂ȟ ̋̃́̅̑́̓ ̓̆̎̄̌́̍́̌́̑ 
̍́̃̈̔̒̉̎̉ ̰̙̓̉̅́ ̔̊̉̅́̄̉ ̍̆̓̏̅̉̋ ̠̓́̃̒̉̌́̑̎̉ ̉̎̏̂́̓̄́ ̙̏̌̉ ̍́ ̒́̅̄́ 
̍̔̃̏̉̕  ̰̂̌́̅̉ȡ ρɊ ̍́̃̈̔̎̉̎̄ ̙̋̉̑̉ ̉̒̍̉̅́ ̋̃́̅̑́̓ ̓Å̎̄̌́̍́̌́̑ ́ ̉̅́ ̉̒ ̘́́ 
̖̓́̑̉̉̊ ̛̍́̌̔̍̏̓ ̙̂̆̑̉Ƞ ςɊ ̍́̃̈̔̎̉ ̋̃́̅̑́̓ ̓̆̎̄̌́̍́̄́ ̋̆̌̓̉̑̉̌́̅̉̄́̎ ́̍́̌̉̊ 
̍́̒́̌́̌́̑̎̉ ̘̙̆̉̅́̎ ̙̙̂̏̌́Ƞ σɊ ̍́̃̈̔̎̉ ̖̔̒̔̒̉̊ ̏̌ ̰̂̌̄́̎ ̘́̌́ ̋̃́̅̑́̓ 
̓̆̎̄̌́̍́̌́̑̎̉ ̘̙̆̉ ̂̉̌́̎ ̅́̃̏̍ ̞̙̓̓̉̑̉Ƞ τɊ ̋̆̌̓̉̑̉̌̍́̄́̎ ̃́ ̋̆̌̓̉̑̉̌̄́̎ 
̋̃́̅̑́̓ ̓̆̎̄̌́̍́̌́̑ ̘̆̉̍̌́̑̉̎̉̎̄ ̰̓̌́ ̓́ ̌̉̌̉̎̉ ̙̂̆̑̉Ƞ υɊ ̋̃́̅̑́̓ 
̓̆̎̄̌́̍́̌́̑̎̉ ̘̙̆̉̄́ ̋̆̌̓̉̑̉̌́̅̉̄́̎ ̍̔̑́̋̋́̂ ̍́̒́̌́̌́̑̎̉ ̘̙̆̉ ́̍̅́ ̂̔̎̅́̊ 
̍́̒́̌́̌́̑̎̉ ̘̙̆̉̄́ ̎̉̒̂́̓́̎ ̰̋̎̉̋̍́ ̃́ ̍́̌́̋́ ̏̒̉̌ ̙̉̌̉Ȣ 
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UD˞  002:001.4 
СРЕДСТВА, ОБУЧАЮЩИЕ МАТЕМАТИКЕ 

 
ːȢ˪Ȣ ˬ̖̙̉̆̃1ȟ ˔Ȣ˥Ȣ ˍ̖̓́̍̏̃́2  

 
Аннотация 

 
ˏ ̝̒̓́̓̆ ̐̑̉̃̆̅̆̎́ ̗̠̉̎̏̑̍́̉̕ ̏ ̖̒̑̆̅̒̓̃́ȟ ̘̟̖̏̂̔́̉̚ ̍́̓̆̍́̓̉̋̆Ȣ 
 
Ключевые слова: ̘̔̆̂̎̉̋ ̐̏ ̍́̓̆̍́̓̉̋̆ȟ ̘̜̔̆̂̎̆ ̠̐̏̒̏̂̉ȟ ̘̅̉̅́̋̓̉̆̒̋̉̆ ̍́̓̆Ȥ
̜̑̉́̌ȟ ̘̄̑́̉̆̒̋̏̆̕ ̐̑̆̅̒̓́̃̌̆̎̉̆ȟ ̖̘̓̆̎̉̆̒̋̉̆ ̒̑̆̅̒̓̃́Ȣ 

 
-ÁÔÅÍÁÔÉËÁ ÄÁÒÓÌÉÇÉȟ ÏȭÑÕÖ ÑÏȭÌÌÁÎÍÁÓÉ ÄÁÓÔÕÒ ÖÁ didaktika talablari bilan 

ÁÎÉÑÌÁÎÕÖÃÈÉ ÏȭÑÉÔÉÓÈ ÍÁÑÓÁÄÌÁÒÉÇÁ ÍÏÓ ËÅÌÕÖÃÈÉ ÍÁÔÅÍÁÔÉËÁ ÂÏȭÙÉÃÈÁ ÂÉÌÉÍÌÁÒ ÁÓÏÓÌÁȤ
rini bayon etuvchi kitob hisoblanadi.  

5 ÑÕÙÉÄÁÇÉ ÔÁÌÁÂÌÁÒÇÁ ÊÁÖÏÂ ÂÅÒÉÓÈÉ ÌÏÚÉÍȡ ÁɊ ÏȭÑÕÖÃÈÉÌÁÒÄÁ ÉÌÍÉÙ ÄÕÎÙÏÑÁÒÁÓÈ 
va mantiqiy fikrlashni rivojl ÁÎÔÉÒÉÓÈÉȠ ÂɊ ÍÁÔÅÍÁÔÉËÁ ÂÏȭÙÉÃÈÁ ÍÁȭÌÕÍÏÔÌÁÒÎÉ ÓÉÓÔÅÍÁÌÉ 
va ilmiy bayon qilishi; v) uslubiy nuqtai nazardan ketma-ket joylashtirilgan yetarli son-
ÄÁÇÉ ÔÕÒÌÉ ØÉÌ ÍÁÓÁÌÁ ÖÁ ÍÁÓÈÑÌÁÒÎÉ ÏȭÚ ÉÃÈÉÇÁ ÏÌÉÓÈÉ ËÅÒÁËȢ 

Shuningdek, darslik bayon qilingan material zarurÌÉÇÉÎÉ ÁÓÏÓÌÁÓÈÇÁ ÅȭÔÉÂÏÒ ÂÅÒȤ
ÉÓÈÉȟ ÍÁÓÁÌÁÌÁÒÎÉÎÇ ÔÁÑÓÉÍÏÔÉȟ ÏȭÒÎÉ ÖÁ ÁÈÁÍÉÙÁÔÉÎÉ ÁÎÉÑÌÁÓÈÉȟ ËÏȭÒÇÁÚÍÁÌÉÌÉË ÖÁÚÉÆÁÓÉÎÉ 
ÙÏÒÉÔÉÌÉÓÈÉÎÉ ÔÁȭÍÉÎÌÁÓÈÉ ÌÏÚÉÍȢ 

/ȭÑÉÔÉÓÈ ÖÏÓÉÔÁÌÁÒÉÇÁ ÏȭÑÕÖ ÑÏȭÌÌÁÎÍÁÌÁÒÉÄÁÎ ÔÁÓÈÑÁÒÉȟ masalalar to’plamlari, 
ko’rgazmali qurollar va texnika vositalari ËÉÒÁÄÉȢ /ȭÑÕÖ ÑÏȭÌÌÁÎÍÁÓÉ ÏȭÑÉÔÉÓÈ ÊÁÒÁÙÏÎÉÄÁ 
ÏȭÑÕÖÃÈÉÌÁÒÇÁ ÂÅÒÉÌÁÄÉÇÁÎ ÁØÂÏÒÏÔÎÉ ÏȭÚ ÉÃÈÉÇÁ ÏÌÁÄÉȢ 5ÎÉ ÔÏȭÇÒÉ ÑÏȭÌÌÁÇÁÎÄÁ ÏȭÑÕÖÃÈÉÌÁÒÇÁ 
ÍÁÔÅÍÁÔÉËÁ ÆÁÎÉ ÁÓÏÓÌÁÒÉÎÉ ÏȭÚÌÁÓÈÔÉÒÉÓÈÇÁ ÙÏÒÄÁÍ ÂÅÒÁÄÉȟ ÂÉÌÉÍÌÁÒ ÂÉÌÁÎ ÑÕÒÏÌÌÁÎÉÓÈÇÁ 
va xotirani rivojlantirishga imkon beradi.  

(ÏÚÉÒÇÉ ÚÁÍÏÎ ÏȭÑÕÖ ÑÏȭÌÌÁÎÍÁÌÁÒÉ ÎÁÚÁÒÉÙ ÍÁȭÌÕÍÏÔ ÖÁ ÍÁÓÈÑÌÁÒÎÉ ÏȭÚ ÉÃÈÉÇÁ 
ÏÌÁÄÉȢ 4ÅÎÇ ËÕÃÈÌÉ ÏȭÑÕÖ ÑÏȭÌÌÁÎÍÁÌÁÒ ÍÁÖÊÕÄÌÉÇÉ ÂÉÒ ÔÏÍÏÎÄÁÎ ÏȭÑÉÔÕÖÃÈÉÎÉÎÇ ÏȭÑÉÔÉÓÈÄÁ 
ÏȭÚ ÉÍËÏÎÉÙÁÔÌÁÒÉ ÖÁ ÏȭÑÕÖÃÈÉÌÁÒ ÂÉÌÉÍ ÓÁÖÉÙÁÌÁÒÉÇÁ ÍÏÓ ÒÁÖÉÓÈÄÁ undan ijodiy foyda-
ÌÁÎÉÓÈÇÁȟ ÉËËÉÎÃÈÉ ÔÏÍÏÎÄÁÎȟ ÎÁÚÁÒÉÙ ÖÁ ÁÍÁÌÉÙ ÊÉØÁÔÌÁÒÎÉ ÏȭÚÁÒÏ ÍÕÖÏÆÉÑ ØÏÌÄÁ ÂÁÙÏÎ 
etishga, sinf va uy vazifalarini taqsimlashni osonlashtiradi. 

/ȭÑÕÖ ÑÏȭÌÌÁÎÍÁÓÉÄÁÎ ÔÁÓÈÑÁÒÉ ØÁÒ ÂÉÒ ÓÉÎÆ ÕÃÈÕÎ ÏȭÑÉÔÉÓÈ ÖÏÓÉÔÁÌÁÒ ÔÉÚÉÍÉÇÁ 
ÏȭÑÉÔÕÖÃÈÉ uchun kitoblar (uslubiy qo’llanmalar) va didaktik materiallar ËÉÒÁÄÉȢ /ȭÑÉÔÕȤ
ÖÃÈÉ ÕÃÈÕÎ ËÉÔÏÂÌÁÒÄÁ ÚÁÒÕÒ ÔÁÖÓÉÙÁÌÁÒȟ ÍÁÓÁÌÁÌÁÒÎÉ ÙÅÃÈÉÓÈ ÙÏȭÌÌÁÒÉ ÂÅÒÉÌÇÁÎȟ ÔÁØÍÉÎÉÙ 
ÒÅÊÁÌÁÓÈÔÉÒÉÓÈ ËÅÌÔÉÒÉÌÁÄÉȢ 5 ÏȭÑÉÔÉÓÈÎÉÎÇ ØÁÒ ÂÉÒ ÂÏÓÑÉÃÈÉÄÁ ÅÒÉÓÈÉÌÉÓÈÉ ÚÁÒÕÒ ÂÏȭÌÇÁÎ 
bilimlÁÒ ØÁÊÍÉÎÉ ÔÁȭÌÉÍ ÓÔÁÎÄÁÒÔÌÁÒÉ ÔÁÌÁÂÌÁÒÉ ÁÓÏÓÉÄÁ ÁÎÉÑÌÁÂ ÂÅÒÁÄÉȢ $ÉÄÁËÔÉË ÍÁÔÅÒÉÁÌȤ
ÌÁÒ ÅÓÁ ÍÕÓÔÁÑÉÌ ÖÁ ÎÁÚÏÒÁÔ ÉÓÈÌÁÒÉ ÍÁÔÎÌÁÒÉȟ ÔÅÓÔÌÁÒ ÖÁ ÕÌÁÒÎÉ ÁÍÁÌÇÁ ÏÓÈÉÒÉÓÈ ÂÏȭÙÉÃÈÁ 
ÔÁÖÓÉÙÁÌÁÒ ØÁÍÄÁ ÊÁÖÏÂÌÁÒÎÉ ÂÅÒÁÄÉȢ /ȭÑÕÖÃÈÉÌÁÒ ÂÉÌÁÎ ÏȭÑÕÖ darsligi ustida ishni tashkil 
etishda birinchi qadam ɀ ÍÁÓÁÌÁÌÁÒ ÍÁÔÎÉÎÉ ÏȭÑÉÓÈÇÁ ÏȭÒÇÁÔÉÓÈ ÈÉÓÏÂÌÁÎÁÄÉȢ -ÁÓÁÌÁ 
ÏȭÑÉÌÇÁÎÄÁÎ ÓÏȭÎÇ ÍÁÓÁÌÁ ÓÈÁÒÔÌÁÒÉÎÉ ÁÊÒÁÔÉÓÈ ÖÁ ÕÌÁÒÎÉ ÑÉÓÑÁ ÙÏÚÕÖÌÁÒÄÁ ÑÁÙÄ ÅÔÉÓÈ ÔÁËÌÉÆ 
ÅÔÉÌÁÄÉ ÖÁ ÂÕÎÄÁÎ ÓÏȭÎÇ ÓÕØÂÁÔ-ÉÚÏØÌÁÓÈ ÏȭÔËÁÚÉÌÁÄÉȢ 

/ȭÑÕÖ ÑÏȭÌÌÁÎÍÁÓÉ ËÏȭÒÇÁÚÍÁÌÉÌÉÇÉÇÁ ÑÏȭÙÉÌÁÄÉÇÁÎ ÔÁÌÁÂÌÁÒ ÑÕÙÉÄÁÇÉÌÁÒÎÉ ÏȭÚ 
ichiga oladi: 

a) bilish vazifasi ÓÈÕÎÄÁÎ ÉÂÏÒÁÔËÉ ÏÄÄÉÙÄÁÎ ÍÕÒÁËËÁÂÇÁ ÂÏÒÉÌÁÄÉȟ ÏȭÑÕÖÃÈÉÌÁÒ 
ÆÁÏÌÉÙÁÔÉÎÉ ËÏȭÒÇÁÚÍÁÌÉÌÉË ÖÏÓÉÔÁ ÖÁ ÕÓÕÌÌÁÒÉ ÂÉÌÁÎ ÂÏÓÈÑÁÒÁÄÉȟ ÎÁÚÏÒÁÔ ÖÁ ËÏÍÍÕÎÉËÁÔÉÖ 
amallarni bajarishga imkon beradi; 
 b) intrpretasion funksiyasi, turli xil belgi va rasmlar orqali mavzu va tushunchalar 
konkretlashtiriladi;  
v) estetik vazifalari- ÕÎÉÎÇ ËÏȭÒÉÎÉÓÈÉ ÖÁ ÂÅÚÁÌÉÓÈÉ ÏȭÑÕÖÃÈÉÌÁÒÄÁ ÇÏȭÚÁÌÌÉËÎÉ ÖÁ ÅÓÔÅÔÉË ÄÉÄ 
ËÁÂÉ ÔÕÙÇȭÕÌÁÒÎÉ ÕÙÇȭÏÔÉÓÈÉ ÕÃÈÕÎ ØÉÚÍÁÔ qilishi zarur. 
Didaktik materiallar ÏȭÑÕÖÃÈÉÌÁÒÎÉÎÇ ÍÕÓÔÁÑÉÌ ÆÁÏÌÉÙÁÔÌÁÒÉÎÉ ÔÁÓÈËÉÌ ÅÔÉÓÈ ÕÃÈÕÎ 
ÍÏȭÌÊÁÌÌÁÎÇÁÎ ÂÏȭÌÉÂȟ ÏȭÑÕÖÃÈÉÌÁÒÎÉÎÇ ÍÁÓÁÌÁÌÁÒ ÙÅÃÈÉÓÈ ÂÏȭÙÉÃÈÁ ÍÕÓÔÁÑÉÌ ÉÓÈÌÁÒÉÎÉȟ ÉÎȤ
ÄÉÖÉÄÕÁÌ ÖÁ ÆÒÏÎÔÁÌ ÒÁÖÉÓÈÄÁ ËÕÒÓÎÉÎÇ ÍÁÖÚÕÌÁÒÉ ÂÏȭÙÉÃÈÁ ÔÅËÓÈÉÒÉÓÈ ÎÁÚÏrat ishlari 

                                                           
1Яхшиев Гайрат Эркинович, ̐ ̝̑̆̐̏̅́̃́̓̆̌ ̍́̓̆̍́̓̉̋̉ ̘́̋́̅̆̍̉̆̒̋̏̄̏ ̗̠̌̉̆ ˎ̔Ȥ

̖́̑̒̋̏̄̏ ̗̍̆̅̉̉̎̒̋̏̄̏ ̉̎̒̓̉̓̔̓́ȟ ˠ̈̂̆̋̉̒̓́̎Ȣ 
2Ахтамова Зулфия Шерали кизи, ̐ ̝̑̆̐̏̅́̃́̓̆̌ ̍́̓̆̍́̓̉̋̉ ̙̋̏̌́ Οσυ ̄Ȣ ˎ̖̜̔́̑ȟ 

ˠ̈̂̆̋̉̒̓́̎Ȣ 
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ÕÃÈÕÎ ÍÁÔÅÒÉÁÌÌÁÒÎÉ ÏȭÚ ÉÃÈÉÇÁ ÏÌÁÄÉȢ 5 ØÁÒ ÂÉÒ ÍÁÖÚÕ ÂÏȭÙÉÃÈÁ τ ÔÁ ÖÁ ÕÎÄÁÎ ÏÒÔÉÑ ÍÕÓȤ
ÔÁÑÉÌ ÉÓÈ ÖÁ ÍÁÖÚÕÌÁÒ ÂÏȭÙÉÃÈÁ ÑÏȭÓÈÉÍÃÈÁ ÍÕÓÔÁÑÉÌ ÉÓÈÌÁÒÎÉ ÏȭÚ ÉÃÈÉÇÁ ÏÌÁÄÉȢ 5ÌÁÒÎÉ ÏȭÑÉÔȤ
ÉÓÈÄÁ ÑÏȭÌÌÁÓÈ ØÕÓÕÓÉÙÁÔÉ ÓÈÕÎÄÁÎ ÉÂÏÒÁÔËÉȟ ÏȭÑÉÔÕÖÃÈÉ ÕÌÁÒ ÙÏÒÄÁÍÉÄa mustaqil ishlarini 
tashkil etishi va nazoratlarni amalga oshirishi mumkin. Shuning uchun didaktik mate-
ÒÉÁÌÌÁÒÇÁ ØÁÒ ÂÉÒ ÃÈÏÒÁË ÂÏȭÙÉÃÈÁ ÙÁËÕÎÉÙ nazoratlar uchun yozma ishlar bilan birga 
testlar xam beriladi. /ȭÑÉÔÉÓÈÎÉÎÇ texnik vositalariga kinofilm, diafilm, diapozitiv, ko-
dopozitiv kabi ËÏȭÒÇÁÚÍÁÌÉÌÉË ÖÏÓÉÔÁÌÁÒÉ ÖÁ ÕÌÁÒÎÉ ÅËÒÁÎÇÁ ÔÕÓÈÉÒÕÖÃÈÉ ËÉÎÏÁÐÐÁÒÁÔȟ ÄÉȤ
aproyektor, epidiaskop kabi asboblar kirib, bunga yana tele-radio, video-audio 
vositalar xam kiradi. Bu ekran vositalariga EXM kompyuterlari xam kirib, darslarni jonli 
ÑÉÚÉÑÁÒÌÉ ÏȭÔÉÌÉÓÈÉÎÉ ÔÁȭÍÉÎÌÁÓÈ ÕÃÈÕÎ ÑÏȭÌÌÁÎÉÌÁÄÉȢ 5ÌÁÒÄÁÎ ÆÏÙÄÁÌÁÎÉÓÈÎÉÎÇ ÏȭÚÉÇÁ ØÏÓ 
ÃÈÅÇÁÒÁÌÁÒÉȟ ÕÎÉ ÑÏȭÌÌÁÓÈ ÓÁÎÉÔÁÒÉÙÁ-ÇÉÇÉÙÅÎÁ ÑÏÉÄÁÌÁÒÉ ÍÁÖÊÕÄȟ ÂÕÎÇÁ ÏȭÑÉÔÕÖÃÈÉÌÁÒ 
ÑÁÔȭÉÙ ÅȭÔÉÂÏÒ ÂÅÒÉÓÈÌÁÒÉ ÔÁÌÁÂ ÅÔÉÌÁÄÉȢ Texnik vositalarni ÏȭÑÉÔÉÓÈÄÁ ÑÏȭÌÌÁÓÈÎÉÎÇ ÁÓÏÓÉÙ 
ØÕÓÕÓÉÙÁÔÉ ÏȭÑÕÖÃÈÉÌÁÒÎÉ ÏȭÑÕÖ ÖÁÑÔÉÄÁÎ ÕÎÕÍÌÉ ÆÏÙÄÁÌÁÎÉÓÈÇÁȟ ÂÉÌÉÍÌÁÒÎÉ ËÏȭÒÇÁÚÍÁÌÉ 
ravishda egallab olishlari uchun imkon berishi hisoblanadi. Bulardan tashqari, grafi-
ËÁÖÉÙ ËÏȭÒÇÁÚÍÁÌÉÌÉË ÖÏÓÉÔÁÌÁÒÉ ØÁÍ ÍÁÖÊÕÄ ÂÏȭÌÉÂȟ ÍÁÔÅÍÁÔÉËÁ ÏȭÑÉÔÉÓÈÄÁȟ ÁÙÎÉÑÓÁȟ ÇÅȤ
ÏÍÅÔÒÉÙÁ ÄÁÒÓÌÁÒÉÄÁ ËÅÎÇ ÑÏȭÌÌÁÎÉÌÁÄÉȢ "Õ ÖÏÓÉÔÁÌÁÒ ÔÕÒËÕÍÉÇÁ ÒÁÓÍȟ ÄÉÁÇÒÁÍÍÁȟ ÓØÅÍÁȟ 
ÖÁ ÂÏÓÈÑÁ ÇÒÁÆÉËÁÖÉÙ ÔÁÓÖÉÒÌÁÒȟ ÇÒÁÆÉËÁÖÉÙ ÍÏÄÅÌÌÁÒ ËÉÒÁÄÉȢ 5ÌÁÒÎÉ ÑÏȭÌÌÁÓÈ 
ØÕÓÕÓÉÙÁÔÌÁÒÉÇÁ ËÏȭÒÁȡ ÊÁÄÖÁÌÌÁÒȟ ÄÉÁÆÉÌÍÌÁÒȟ ÄÉÁÐÏÚÉÔÉÖÌÁÒ ÖÁ ÔÒÁÎÓÐÏÒantlarga ajratish 
mumkin. 
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ˠˑ˗ σχψ 
МЕТОДЫ ВОСПИТАНИЕ МОЛОДЁЖИ В ДУХЕ БОРЬБЫ СО ЗЛОМ 

 
ˑȢ ˢ̏̓́̍̏̃́1 

Аннотация 
 

ˏ ̝̒̓́̓̆ ̐̑̏́̎́̌̉̈̉̑̏̃́̎́ ̍̆̓̏̅̉̋́ ̠̃̏̒̐̉̓́̎̉ ̧̍̏̌̏̅̇̉ ̃ ̖̅̔̆ ̝̜̂̏̑̂ 
̒̏ ̈̌̏̍ ̃ ̒̉̒̓̆̍̆ ̘̔̆̂̎̏-̝̃̏̒̐̉̓́̓̆̌̎̏̄̏ ̗̐̑̏̆̒̒́Ȣ 
 
Ключевые слова: ̜̍̆̓̏̅ ̠̃̏̒̐̉̓́̎̉ȟ ̜̃̑̆̅̎̊ȟ ̜̄̔̍́̎̉̓́̑̎̊ȟ ̝̍̏̑́̌̎̏̆ 
̃̏̒̐̉̓́̎̉̆Ȣ 

 
4ÁÒÂÉÙÁ ÑÏÉÄÁÌÁÒÉ ÐÅÄÁÇÏÇÉË ÔÁȭÌÉÍ ÖÁ ÔÁÒÂÉÙÁ ÊÁÒÁÙÏÎÉÎÉ ÙÁØÓÈÉÒÏÑ ÔÁÓÈËÉÌ ÅȭÔÉÓÈ 

ÍÁÑÓÁÄÉÄÁ ÆÏÙÄÁÌÁÎÁÌÁÄÉÇÁÎ ÂÏÓÈÌÁÎÇȭÉÃÈ ÈÏÌÁÔȟ ÒÁÈÂÁÒÌÉË ÁÓÏÓÉÄÉÒȢ 4ÁȭÌÉÍ ÑÏÉÄÁÌÁÒÉ 
ÏȭÑÉÔÕÖÃÈÉȟ ÔÁÒÂÉÙÁÃÈÉÌÁÒÇÁ ÙÏȭÌ-ÙÏȭÒÉÑ ËÏȭÒÓÁÔÕÖÃÈÉ ÑÏÉÄÁÌÁÒ ÈÉÓÏÂÌÁÎÁÄÉȟ ÙÁÎÇÉ ËÉÓÈÉÎÉ 
shakllantirish vazifalari bilan belgilanadi. Tarbiya qoidalari sharq va markaziy Osiyo 
ÆÁÙÌÁÓÕÆ ÄÏÎÉÓÈÍÁÎÄÌÁÒÉÎÉÎÇ ÆÉËÒÌÁÒÉ ÖÁ ÍÉÌÌÉÙ ÐÅÄÁÇÏÇÉËÁÄÁ ÅȭÒÉÓÈÇÁÎ ÙÕÔÕÑÌÁÒÇÁ ÁÓÏÓȤ
ÌÁÎÁÄÉȢ4ÁÒÂÉÙÁÎÉÎÇ ÍÁÚÍÕÎÉȟ ÔÁÓÈËÉÌ ÅȭÔÉÓÈÉȟ ÕÓÕÌÌÁÒÉ ÖÁ ÕÌÁÒÇÁ ÑÏȭÙÉÌÁÄÉÇÁÎ ÔÁÌÁÂÌÁÒ ÓÈÕ 
ÑÏÉÄÁÌÁÒÄÁ ÏȭÚ ÉÆÏÄÁÓÉÎÉ ÔÏÐÁÄÉȢ 

-ÔÁÒÂÉÙÁÎÉÎÇ ÍÁȭÌÕÍ ÍÁÑÓÁÄÇÁ ÑÁÒÁÔÉÌÇÁÎÌÉÇÉ 
-tarbiyaning insonparvarligi va demokratligi 
-ÔÁÒÂÉÙÁÎÉÎÇ ÈÁÙÏÔ ÖÁ ÍÅÈÎÁÔ ÂÉÌÁÎ ÂÏÇȭÌÉÑÌÉÇÉ 
-tarbiyada milliy madaniy va umuminsoniy qadriyatlarning utsivorligi 
-ÏȭÑÉÔÕÖÃÈÉÎÉÎÇ ÙÏÓÈÉÎÉ ÖÁ ÓÈÁØÓÉÙ ØÕÓÕÓÉÙÁÔÌÁÒÉÎÉ hisobga olish 
-ÉÚÃÈÉÌÌÉËȟ ÔÉÚÉÍÃÈÉÌÉËȟ ÏȭÚÌÕËÓÉÚÌÉÇÉȢ 
Ȱ-ÅÔÏÄȱ- ÓÏȭÚÉ ÇÒÅËÃÈÁ ÂÏȭÌÉÂ ÙÏȭÌ ÕÓÕÌ ÍÁȭÎÏÓÉÎÉ ÂÉÌÄÉÒÁÄÉȢ 4ÁÒÂÉÙÁ ÖÏÓÉÔÁÌÁÒÉ ÂÕ 

ÂÉÒÏÎ ÂÉÒ ÔÁÒÉÂÉÙÁÖÉÙ ÍÁÓÁÌÁÎÉ ÍÁÑÓÁÄÇÁ ÍÕÆÏÖÉÑ ÙÏȭÌ ÂÉÌÁÎ ÈÁÌ ÑÉÌÉÓÈÎÉ ÔÁÓÈËÉÌ ÅȭÔÉÓÈ 
uchun ishlatiladi. Tarbiya vositalari tarbiyaviy maqsadlarni amalga oshirish uchun 
ÏȭÑÉÔÕÖÃÈÉ ÔÁÒÂÉÙÁÃÈÉÎÉÎÇ ÔÁÒÂÉÙÁ ÔÉÚÉÍÉÇÁ ËÉÒÉÔÉÌÉÓÈÉ ÌÏÚÉÍȢ 4ÁÒÂÉÙÁ ÎÁÔÉÊÁÌÁÒÉ ÔÁÒÂÉÙÁÖÉÙ 
ÊÁÒÁÙÏÎÉÎÉÎÇ ÕÓÕÌÌÁÒÉȟ ÕÓÌÕÂÉȟ ÖÏÓÉÔÁÌÁÒÉ ÖÁ ÓÈÁËÌÌÁÒÉÄÁÎ ÍÏØÉÒÏÎÁ ÆÏÙÄÁÌÁÎÉÓÈÇÁ ÂÏÇȭÌÉÑȢ 
Tarbiya usullari bir bÏÌÁÇÁȟ ØÁÒ ÑÁÙÓÉ ÂÏÌÁÌÁÒ ÊÁÍÏÁÓÉÇÁ ÁÌÏÈÉÄÁ ÍÕÎÏÓÁÂÁÔÄÁ ÂÏȭÌÉÓÈÎÉ 
ÎÁÚÁÒÄÁ ÔÕÔÁÄÉȢ 3(ÕÎÄÁÙ ÑÉÌÉÂ ÔÁÒÂÉÙÁ ÊÁÒÁÙÏÎÉÄÁ ÏȭÑÉÔÕÖÃÈÉ ÙÁËËÁ ÏȭÑÕÖÃÈÉÇÁ ÙÏËÉ ÓÉÎÆ 
ÍÁÎÆÁÁÔÉ ÙÏȭÌÉÄÁ ÂÉÒÏÎ ÂÉÒ ÔÁÒÂÉÙÁÖÉÙ ÍÁÓÁÌÁÎÉ ÈÁÌ ÑÉÌÉÓÈ ÕÃÈÕÎ ÏȭÑÕÖÃÈÉÌÁÒÎÉ ÙÏÓÈ ÖÁ 
individual xususiyatlarini. Tarbiyalanganlik darajasini, pedagogik vaziyat xarakterini 
ÈÉÓÏÂÇÁ ÏÌÇÁÎ ØÏÌÄÁ ÔÁȭÓÉÒ ÅȭÔÉÓÈ ÓÈÁËÌÌÁÒÉ ÍÁÊÍÕÁÓÉÇÁ ÔÁÒÂÉÙÁ ÍÅÔÏÄÉ ÄÅÙÉÌÁÄÉȢ 4ÁÒÂÉÙÁ 
ÇȭÏÙÁÔÄÁ ÍÕÒÁËËÁÂ ÊÁÒÁÙÏÎ ÂÏȭÌÉÂ ÈÁÒ ÄÁÖÒÎÉÎÇ ÉÊÔÉÍÏÉÙ ÓÉÙÏÓÉÙ ÈÁÙÏÔÉÎÉ ÏȭÚÉÄÁ ÁËÓ 
ÅȭÔÔÉÒÁÄÉȢ 5ÎÉÎÇ usullar, shakllari, vositlari va omillari asrlar davomida shakllanib 
ÔÁËÏÍÉÌÌÁÓÈÁÄÉȟ ÁÎȭÁÎÁÇÁ ÁÙÌÁÎÁÄÉȢ 3(Õ ÓÁÂÁÂÌÉ ÔÁÒÂÉÙÁ ÍÉÌÌÉÙ ÖÁ ÔÁÒÉØÉÙ ÚÁÍÉÎÄÁÎ ÏȭÚÉÌȤ
masligi kerak. 

Yoshlarda bugungi kundagi zararli oqibatlarga qarshi kurashish ruhida tarbiya-
lash ucÈÕÎ ÕÌÁÒÎÉ ÁÖÖÁÌÏ ÏȭÚ-ÏȭÚÉÎÉ ÔÁÒÂÉÙÁÌÁÓÈÇÁ ÏȭÒÇÁÔÉÓÈȟ ÏȭÚÉ ÕÓÔÉÄÁÎ ÎÁÚÏÒÁÔ ÏȭÒÎÁÔÉÓÈ 
ruhida tarbiyalash kerak.  

O’z- o’zini tarbiyalash usullari. 
/ȭÚ ÏȭÚÉÎÉ ÔÁÒÂÉÙÁÌÁÓÈ ÓÉÆÁÔÌÁÒÉ ÂÏÌÁ ÂÕÎÇÁ ÔÁÙÙÏÒ ÂÏȭÌÇÁÎÄÁȟ Õ ÏȭÚÉÎÉ ÓÈÁØÓ ÄÅÂ ÁÎȤ

glay boshlagach, amaliy ishÌÁÒÄÁ ÍÕÔÓÁÑÉÌÌÉË ËÏȭÒÓÁÔÁ ÂÏÓÈÌÁÇÁÎ ÖÁÑÔÄÁÎ ÂÏÓÈÌÁÎÁÄÉȢ 
/ȭÚ ÏȭÚÉÎÉ ÔÁÒÂÉÙÁÌÁÓÈÄÁ ɉÁØÌÏÑÉÙȟ ÊÉÎÓÉÙȟ ÉÎÔÅÍÅÎÔÕÁÌȟ ØÉÓÓÉÙ-irodaviy) maslaxat va 
ËÏȭÎÉËÍÁ ÌÁÒ ÂÅÒÉÌÉÓÈÉ ÌÏÚÉÍȢ 

-ÏȭÚ ÏȭÚÉÎÉ ÔÁÈÌÉÌ ÑÉÌÉÓÈ  
-ÏȭÚ ÏȭÚÉÎÉ ÂÁÈÏÌÁÓÈ ÏȭÚ ÏȭÚÉÇÁ ØÏÌÉÓÏÎÁ ÂÁÈÏ ÂÅÒÉÓÈȟ ÑÏÎÉÑÉÓÈ ÈÏÓÉÌ ÑÉÌÉÓÈ ÖÁ ÏȭÚ 

hatti -harakatlarini nazorat qila olishdan iborat.  
Bugungi kunda zararli odatlardan biri bu chekish va spirtli ichimliklarni istemol 

ÑÉÌÉÓÈÄÉÒȢ #ÈÅËÉÓÈ ÏÄÁÔÉÇÁ ÙÏÓÈÌÁÒÎÉÎÇ ÑÉÚÉÑÉÓÈÉ ÁÓÏÓÁÎ ÏÓÍÉÒÌÉË ÄÁÖÒÉÄÁ ÐÁÙÄÏ ÂÏȭÌÁÄÉȢ 
Bu davrda ÈÁÒ ÎÁÒÓÁÇÁ ÑÉÚÉÑÕÖÃÈÁÎÌÉËȟ ÏȭÚÉÎÉ ËÁÔÔÁÌÁÒÄÅË ÈÉÓ ÑÉÌÉÓÈȟ ËÁÔÔÁÌÁÒÇÁ ÔÁÑÌÉÄ ÑÉȤ
ÌÉÓÈȟ ÄÏȭÓÔÌÁÒÉÎÉ ÈÁÙÒÁÔÇÁ ÓÏÌÉÓÈ ÍÁÑÓÁÄÉÄÁ ÂÕ ÙÏȭÌÇÁ ËÉÒÇÁÎ ÙÏÓÈÌÁÒ ËÏȭÐÃÈÉÌÉËÎÉ ÔÁÓÈËÉÌ 
qiadi. Bu holatda avvalambor ota-ÏÎÁÌÁÒȟ ÔÁȭÌÉÍ ÍÁÓËÁÎÉȟ ÍÁÈÁÌÌÁÄÏÓÈÌÁÒ ÂÕ ÎÁÒÓÁÇÁ 
parda ostidan qaramasdan tushuntirish, chekuvchi yoshlarni uning oqibatlari haqida 

                                                           
1Хотамова Дилдораȟ ̒̓̔̅̆̎̓̋́ȟ ˎ̖̔́̑̒̋̉̊ ̜̄̏̒̔̅́̑̒̓̃̆̎̎̊ ̔̎̉̃̆̑̒̉̓̆̓ȟ ˠ̈̂̆̋̉Ȥ
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ÍÉÓÏÌÌÁÒ ËÅÌÔÉÒÉÂȟ ÔÏȭÇȭÒÉ ÙÏȭÌÇÁ ÂÏÓÈÌÁÓÈÌÁÒÉ ÚÁÒÕÒȢ "ÕÎÄÁÙ ÙÏÓÈÄÁ ÕÌÁÒÇÁ ÔÁÎÂÅÈ ÂÅÒȤ
ÍÁÓÄÁÎȟ ÄÏȭÓÔÏÎÁ ÍÕÎÏÓÁÂÁÔÄÁ ÂÏȭÌÉÂȟ ÕÌÁÒ ÂÉÌÁÎ ÓÕÈÂÁÔÌÁÓÈÉÓÈȟ ÚÁÒÁÒÌÉ ÏÄÁÔÌÁÒÎÉÎÇ 
ayanchli oqibatlari haqida turli misollar keltirish kerak.  

Tarbiya jarayonida yoshlarni zararli odatlarga qarshi kurash ruhida tarbiya-
ÌÁÓÈÄÁ ÏÉÌÁȟ ÔÁȭÌÉÍ ÍÕÁÓÓÁÓÁÓÉ ÖÁ ÍÁÈÁÌÌÁ ÈÁÍËÏÒÌÉËÄÁ ÉÓÈ ÏÌÉÂ ÂÏÒÉÓÈÉ ÖÁ ÕÌÁÒÎÉ ÍÁȭÎÁÖÉȤ
yatini shakllantirish, ularning qiziqishlÁÒÉÄÁÎ ËÅÌÉÂ ÃÈÉÑÉÂ ÔÕÒÌÉ ÆÁÎ ÖÁ ÓÐÏÒÔ ÔÏȭÇÁÒÁËȤ
ÌÁÒÉÇÁ ÊÁÌÂ ÑÉÌÉÓÈ ÚÁÒÕÒȢ 9ÏÓÈÌÁÒÎÉÎÇ ÂÏȭÓÈ ÖÁÑÔÌÁÒÉÎÉ ÍÁÚÍÕÎÌÉ ÔÁÓÈËÉÌ ÅÔÉÓÈ ÕÌÁÒÎÉÎÇ ÙÏÔ 
ÇȭÏÙÁÌÁÒÄÁÎ ÁÓÒÁÓÈȟ ËÉÔÏÂÇÁ ÂÏȭÌÇÁÎ ÑÉÚÉÑÉÓÈÉÎÉ ÏÓÈÉÒÉÓÈ ÔÁÒÂÉÙÁÎÉÎÇ ÓÁÍÁÒÁÌÉ ÕÓÕÌÌÁÒÉȤ
ÄÁÎ ÂÉÒÉÄÉÒȢ :ÁÍÏÎÁÖÉÙ ÍÁȭÎÁÖÉÙ ÔÁÈÄÉÄ ÖÁ ØÁÔÁÒÌÁÒÎÉ ÔÏȭÇÒÉ ÂÁÈÏÌÁÂȟ ÕÌÁÒÄÁÎ ÔÅÇÉÓÈÌÉ 
xulosa va saboqlar chiqarish zamon talabidir. Tarbiyaning turli usullaridan foydalanib, 
ota-onalar bilan hamkorlikda ishlash, zamonaviy yoshlar tarbiyasi muammolarini bir-
galikda hal etish, milliy tarbiyani mahalla, mahalla oqsoqollari kengashi faoliyati 
ÙÏȭÎÁÌÉÓÈÉÇÁ ÁÙÌÁÎÔÉÒÉÓÈ ÖÁ ÏÔÁ-onalarning tarbiyachilar sifatida faolliklarining oshish-
ÉÇÁ ÏÌÉÂ ËÅÌÁÄÉȢ "ÕÎÉÎÇ ÎÁÔÉÊÁÓÉÄÁ ÙÏÓÈÌÁÒÉÍÉÚÎÉÎÇ ÍÁȭÎÁÖÉÙ-ahloqiy tarbiyasida hech 
ÑÁÎÄÁÙ ÙÏÔ ÇÏÙÁÌÁÒÇÁ ÏȭÒÉÎ ÑÏÌÍaydi, 
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ˠˑ ̠002:001.4 
PRACTICAL TOOLS OF PHYSICAL EDUCATION  

AND SPORTING EVENTS 
 

M.M. Turaev1 
 
Abstract 
 

The article provides information about practical means of physical culture and 
sports. 
 
Keywords: physical education, sport, exercise, hygiene, improved health. 

 
˓̉̒̍̏̎̉̊ ̠̓́̑̂̉ ̃́ ̒̐̏̑̓ ̒̏ ̙̙̌̏̍̌́̓̉̑̉ ̓́̅̂̉̑̌́̑̉ ̍́ ̒́̅̉ ̰ ̘̔̃̉ 

̃́ ̓́̌́̂́̌́̑̎̉ ̏̑̄́̎̉̈̍̉̎̉ ̇̉̒̍̏̎̉̊ ̙̑̉̃̏̇̌́̎̓̉̑̉ ̃́ ̒̏ ̌̏̍ ̙̓̔̑̍̔ ̓́Ȥ
̑̈̉ ̘̙̋̆̉̑̉ ̓́̌́̂̌́̑̉̄́ ̰̙̑̄́̓̉̅́̎ ̉̂̏̑́̓ ̰̂̌́̅̉Ȣ ˥̔ ̂̉̌́̎ ̂̉̑̄́ ̇̉̒̍̏̎̉̊ 
̠̓́̑̂̉ ̒̐̏̑̓ ̃́ ̒̏ ̙̙̌̏̍̌́̓̉̑̉ ̓́̅̂̉̑̌́̑̉ ̖̍̔̓́́̒̒̉̒̌̉̋ ̙̍́ ̔̌̏̓̌́̑̉̎̉ 
̉̇̏̂̉̊ ̰̙̙̈̌́̓̉̑̉̄́ ̋́̓̓́ ̧̑̅́̍ ̂̆̑́̅̉Ȣ 

˓̉̒̍̏̎̉̊ ̙̍́ ̌́̑ȟ ̓́̂̉́̓̅́̄̉ ̒̏ ̙̘̌̏̍̌́̓̉̑̔̃̉ ̘̋̔̌́̑ ̃́ ̄̉̄̉̆̎̉̋ 
̏̍̉̌̌́̑ ̇̉̒̍̏̎̉̊ ̠̓́̑̂̉ ̃̏̒̉̓́̌́̑̉̎̉ ̙̓́̋̉̌ ̞̓́̅̉Ȣ ˓̉̒̍̏̎̉̊ ̙̍́ ̌́̑ ̇̉Ȥ
̒̍̏̎̉̊ ̠̓́̑̂̉ ̠̏̎̔̎̉̓̌́̑̉̄́ ̍̔̃̏̉̕  ̙̑́̃̉̅́ ̏̊̅́̌́̎̉̌́̅̉̄́̎̕ ́̑́̋́̓Ȥ
̌́̑̎̉ȟ ̉̎̒̏̎̎̉ ̇̉̒̍̏̎̉̊ ̠̙̓́̑̂̉̌́ ̃̏̒̉̓́̒̉̅̉̑Ȣ ˓̉̒̍̏̎̉̊ ̙̍́ ̌́̑ ̖̓́̑̉̉̊ 
̇̉ ́̓̅́̎ ̓́̑̋̉̂ ̓̏̐̉̂ȟ ̔̒̌̔̂̉̊ ̇̉ ́̓̅́̎ ̄̉̍̎́̒̓̉̋́ȟ ̰̊̉̎ȟ ̒̐̏̑̓ ̃́ ̓̔̑̉̈̍ ̒̉Ȥ
́̓̉̅́̕ ̙́̋̌̌́̎̄́̎̅̉̑Ȣ ˓̉̒̍̏̎̉̊ ̠̓́̑̂̉ ̃̏̒̉̓́̒̉ ̒̉́̓̉̅́̕ ̇̉̒̍̏̎̉̊ 
̙̍́ ̌́̑ ̙̍́ ̔̌ ̰̘̂̌̔̃̉̎̉̎̄ ́̋̓̉̃ ́̑́̋́̓ ̠́̏̌̉̓̉̎̉̕ ̰̋̈̅́ ̓̔̓́̅̉Ȣ ˓̉̒̍̏Ȥ
̎̉̊ ̙̍́ ̌́̑̎̉̎̄ ̰̈̉̄́ ̖̏̒ ̖̠̔̒̔̒̉̓̌́̑̉ ́̑́̋́̓̌́̑̎̉ ̙̙́̋̌̌́̎̓̉̑̉ ̃́ ̓́̋̏Ȥ
̙̙̍̉̌̌́̓̉̑̉̄́ ̰̂̌̄́̎ ̧̙̉̓̉ ȟ ́̑́̋́̓̌́̑̎̉̎̄ ̍́ ̒́̅̉ ̃́ ̔̎̄́ ̞̙̙̑̉̉ ̃̏̒̉Ȥ
̓́̌́̑̉ ́ ̉̅́̄̉ ̓́̒́̃̃̔̑ ́̍̅́ ́̑́̋́̓̌́̑̎̉ ̙̂́̇́̑̉ ̠̎̉̓̉ ̃́ ̉̑̏̅́ ̔̑̉̎̉Ȥ
̙̌́̑̉̅́ ̉̏̅́̌́̎́̅̉̕Ȣ ˓̉̒̍̏̎̉̊ ̙̍́ ̌́̑ ̉̎̒̏̎̎̉ ̧̅̔̎ ̙́̑́̉̎̉ȟ ̖̐̒̉̉̋ 
̑̔ ̉̊ ̠́̏̌̉̓̉̎̉̕ ̋̆̎̄́̊̓̉̑́̅̉ ̃́ ̙̓́̋̏̍̉̌̌́̓̉̑́̅̉Ȣ ˠ̎̉̎̄ ̉̒ ̓̔̊ ̔̌́̑̉ ̃́ 
̉̑̏̅́̒̉̎̉ ́̍̅́ ̖́̑́̋̓̆̑̉̎̉ ̋́̍̏̌ ̓̏̐̓̉̑́̅̉Ȣ ˓̉̒̍̏̎̉̊ ̙̍́ ̌́̑̎̉̎̄ ̋̆̌̉̂ 
̘̉ ̙̉̉ ̉̎̒̏̎ ̠̇́̍̉̓̉̎̉̎̄ ̔̈̏  ̰̙̓̍̉̉̄́ ̂̏̑̉̂ ̓́ ́̌́̅̉Ȣ ˓̉̒̍̏̎̉̊ 
̙̍́ ̌́̑̎̉̎̄ ̐́̊̅̏ ̰̙̂̌̉̉̅́ ̍̏̅̅̉̊ ̧́̓ ̙́̑̏̉̓̌́̑̉-̅́̒̓́̃̃́̌ ̂̔̓̔̎ ̍̆ ̎́̓ 
̠́̏̌̉̓̉̕ ́̌ ̘̉̌̔̃̉ ̝̑̏̌ ̰̊̎́̄́̎Ȣ ˙̆ ̎́̓ȟ ̇́̎̄̏̃́̑ ̃́ ̙̓̔̑̍̔ ̠́̏̌̉̓̉̅́̎̕ 
̖̓́̑̉̉̊ ̇̉ ́̓̅́̎ ̏̌̉̎̄́̎ ̙̍́ ̌́̑̅́̎ ̙̓́ ́̑̉ ɉ̟̙̑̉ȟ ̟̙̄̔̑̉ȟ ̙̓̉̑̍́̉̂ 
̘̉ ̙̉ȟ ̙̒́̋̑́ȟ ̂̉̑̏̑ ̎́̑̒́̎̉ ̉̑ ̙̉̓̉ȟ ̏ ̉̑ ̎́̑̒́̎̉ ̂̉̑ ̇̏̊̅́̎ ̘̉̋̋̉̎̉ 
̇̏̊̄́ ̰̋̓́̑̉̂ ̰̙̓̉ȟ ̙̒̔̈̉ ̃́ Ȣ̋ȢɊȟ ̇̉̒̍̏̎̉̊ ̠̓́̑̂̉ ̠̎́̈́̑̉̒̉ ̃́ ̧́̍́̌̉̓̉̎̉ 
̙̑̉̃̏̇̌́̎̓̉̑̉ ̧̇́̑́̎̉̅́ ̍́ ̒̔̒ ̠̑́̓̉̌̄ ́̎ ̃́ ́̎́̌̉̓̉̋ ̙̍́ ̌́̑ ̅̆̂ ́̓́̌̄́̎ 
̙̍́ ̌́̑ ̐́̊̅̏ ̰̂̌̅̉Ȣ ˎ̔ ̙̍́ ̌́̑ ́̑́̋́̓ ̒̉́̓̌́̑̉̎̉̕ ̙̑̉̃̏̇̌́̎̓̉̑̉ ̘̔̔̎ 
̙̔̎̉̎̄̅̆̋ ́̌̏ ̉̅́ ̐̆̅́̄̏̄̉̋ ̧̋̉ ̙̅́̃̏̌́ ̃́̈̉́̌́̑̉̎̉̕ ́̌ ̞̙̓̉ ̘̔̔̎ ̰̌̌́Ȥ
̎̉̌́̅̉Ȣ ˓̉̒̍̏̎̉̊ ̙̍́ ̌́̑ ̉̎̒̏̎̎̉̎̄ ̏̎̄̌̉ ́̑́̋́̓̉ ̎́̓̉̇́̒̉̅̉̑Ȣ ˠ̌́̑ ̙́Ȥ
̋̌̉ ̃́ ̛̓́̒̉̑̉ ́̍̅́ ̂́̇́̑́̅̉̄́̎ ̃́̈̉́̌́̑̉̄́̕ ̍̔̃̏̉̕  ̂̉̑ ́̓̏̑ ̓̔̑̌́̑̄́ 
̰̂̌̉̎́̅̉Ȣ  

˓̉̒̍̏̎̉̊ ̙̍́ ̌́̑̎̉̎̄ ̍́̈̍̔̎̉ ̂̉̌́̎ ̙́̋̌̉ ̰̈́̑̏ ́̌̏ ́̅́Ȣ ˙́̈̍̔̎ 
̙̍́ ̌́̑̎̉̎̄ ̘́̎́ ̒̆̑ ́̑́̋́̓ȟ ̰̖̓̓̏̃̒̉̈ ̰̈̄́̑̉̂ ̓̔̑́̅̉̄́̎ ̓̏̍̏̎̉̅̉̑Ȣ ˙́̈̍̔̎ 
̙́̋̌̄́ ̎̉̒̂́̓́̎ ̘̆̓́̋̉ ̝̑̏̌ ̰̊̎́̊̅̉Ƞ ̍́̈̍̔̎̎̉̎̄ ̰̙̈̄́̑̉̉ ̂̉̌́̎ ̙́̋̌ ̰̈̄́Ȥ
̑́̅̉ȟ ̍́̒́̌́̎ȟ ̓̔̑̌̉ ̍́̒̏́̄́̕ ̟̙̄̔̑̉̅́ ̓̆̈̌̉̋ ̒̉́̓̌́̑̉̕ ́̑ ̖̉̌ ̰̂̌́̅̉ ̃́ 
̟̙̄̔̑̉ ̖̓̆̎̉̋́̒̉̎̉̎̄ ̋̏̍̐̏̎̆̎̓̌́̑̉ȡ ́̅́̍̎̉̎̄ ̋́̓̓́̌̉̄̉ȟ ̄́̃̅́̎̉ ̙̓̔̓̉ 
̏̌́̓̉ ̃́ ̙̂̏ ́̌́̑ ́̍ ́̑ ̖̉̌ ̰̂̌́̅̉Ȣ ˟́̂̉́̓̎̉̎̄ ̒̏ ̙̘̌̏̍̌́̓̉̑̔̃̉ ̘̋̔̌́̑̉-
̧̙̔ ̗̠̑́̅̉́̉̒̉ȟ ́̃̏ ̃́ ̒̔̃ ̙̔̎̉̎̄̅̆̋ ̄̉̄̉̆̎̉̋ ̏̍̉̌̌́̑ ɉ̙̖́̒̉̊ ̃́ ̇́̍̏́̓ 
̄̉̄̉̆̎́̒̉ ̓́̌́̂́̌́̑̉̄́ ̠̑̉̏ ̙̉̌̉̎̉̉Ɋ ̇̉̒̍̏̎̉̊ ̠̓́̑̂̉̎̉̎̄ ̰̈̉̄́ ̖̏̒ ̃̏̒̉Ȥ
̓́̒̉ ̒̉́̓̉̅́̕ ̖̉̈̍́̓ ̉̌́̅̉ȟ ̔̌́̑ ̙̔ ̘̔̌̌́̎̔̃̉̎̉̎̄ ̇̉̒̍̏̎̉̊ ̙̍́ ̌́̑̉̄́ 
̠̎́̅́ ̒́̍́̑́̌̉ ̛̓́̒̉̑ ̰̋̑̒́̓́̅̉Ȣ ˓̉̒̍̏̎̉̊ ̠̓́̑̂̉ ̧̇́̑́̎̉̅́ ̓́̂̉́̓̎̉̎̄ 
̒̏ ̙̙̌̏̍̌́̓̉̑̉ ̘̋̔̉̅́̎ ̙̍́ ̔̌̏̓̌́̑̎̉ ̒́̍́̑́̌̉ ̙̓́̋̉̌ ̞̙̓̉ ̃́ ̰̙̓̋́̈̉ 
́̍̅́ ̘̉̎̉ ̙̉ ̃̏̒̉̓́̒̉̅́̎ ̏̊̅́̌́̎̉̌́̅̉̕Ȣ ˟́̂̉́̓ ̘̋̔̌́̑̉ ̒̏ ̌̉ ̎̉ ̍̔Ȥ
̒̓́ ̙̋́̍̌́ ̃́ ̙̉ ̠̏̂̉̌̉̓̉̎̉ ̙̙̏̉̑̉̎̉̎̄ ̍̔ ̉̍ ̃̏̒̉̓́̒̉Ȣ ˠ̌́̑ ́̑́̋́̓̌́̑ 

                                                           
1Тураев Махмуд Мухаммедович, ̝̐̑̆̐̏̅́̃́̓̆̌ȟ ̝́̋̔̌̓̆̓̕ ̘̉̈̉̆̒̋̏̊̕ ̝̜̋̔̌̓̔̑ȟ 
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̃́ ̙̍́ ̌́̑̎̉ ̏̑̄́̎̉̈̍̄́ ̉̇̏̂̉̊ ̛̓́̒̉̑̉̎̉ ̏̑̓̉̑́̅̉Ȣ ˟́̂̉́̓̎̉̎̄ ̘̋̔̌́̑̉̅́̎ 
̖̍́̒̔̒ ̅́̃̏ ̒̉́̓̉̅́̕ ́̍ ̏̊̅́̌́̎̉̌́̅̉̕Ȣ ˞̏ ̙̙̌̏̍̌́̓̉̑̉ ̘̋̔̌́̑̎̉̎̄ 
̛̓́̒̉̑̉ ̙̋̉̉ ̏̑̄́̎̉̈̍̉̎̉ ̘̉̎̉ ̙̉̉ ̖̠̔̒̔̒̉̓̉̎̉ ̙̏̑̓̓̉̑̉̄́ ́̑́̓̉̌̄́̎Ȣ ˛̑Ȥ
̄́̎̉̈̍̎̉̎̄ ̘̉̎̉ ̙̉̉ȟ ̙̙́̍̏̌̌́ ̃́ ̟ ̔̍̌̉ ̋́̒́̌̌̉̋̌́̑ȟ ̖̔̒̔̒́̎ ̄̑̉̐̐ ̉̎̆̋̕Ȥ
̗̠̉̒̉̄́ ̙́̑̉ ̓̔̑́ ̙̏̌̉̉̅́ ̧̎́̍̏̎ ̰̂̌́̅̉Ȣ ́̃̏ȟ ̒̔̃ ̃́ ̧̙̔ ̘̉̎̉ ̙̉̎̉̎̄ ́̒̏Ȥ
̒̉̊ ̓́̂̉̉̊ ̃̏̒̉̓́̌́̑̉ ̉̒̏̂̌́̎́̅̉Ȣ ˤ̉̎̉ ̙̉ȟ ́̃̏ȟ ̧̙̔ ̃́̎̎́̒̉ȟ ̒̔̃ ̍̔̏̌́̇́Ȥ
̌́̑̉̎̉̎̄ ̏̑̄́̎̉̈̍̄́ ̛̓́̒̉̑ ̰̙̋̑̒́̓̉̉̅̉̑Ȣ ˛̘̉  ́̃̏̅́ ̇̉̒̍̏̎̉̊ ̙̍́ ̌́̑ ̂̉Ȥ
̌́̎ ̙̔ ̙̔̌̌́̎̉ȟ ̍̏̒ ́̑̏̑́̓̎̉ ̒́ ̙̌́ȟ ̧̙̌̉̋̅́̎ ̙̂̏̌́̂ ̰̈̉̎̉ ̓̏̈́ ́̃̏̅́ ̰̋̐ 
̰̙̂̌̉̄́ ́̍̅́ ̒̏̃̔  ̒̔̃̄́ ̰̙̋̎̉̋̓̉̑̉ȟ ̇̔̅́ ̉̒̒̉  ̋̉̊̉̎̍́̒̌̉̋̋́ȟ ̙̖́̒̉̊ ̄̉Ȥ
̄̉̆̎́ ̏̉̅́̌́̑̉̄́ ̏ ̙̉̍́̊ ́̍́̌ ̙̉̌̉̄́ ̰̙̑̄́̎̉ȟ ̰̂̌́̑̎̉̎̄ ̘̂́̑́̒̉ 
̒̏ ̌̉̋̎̉ ̍̔̒̓́ ̋́̍̌́̊̅̉ȟ ̏̑̄́̎̉̈̍̎̉̎̄ ̙̓́ ̉ ̍̔ ̉̓̎̉̎̄ ̎̏ ̔̌́̊ ̛̓́̒̉̑̉̄́ 
̔̍̔̍̉̊ ̂́̑ ́̑̏̑̌̉̋̎̉ ̙̏̉̑́̅̉Ȣ ˳̈̅́ ̙̒̔̈̉ ̃́ ̘̰̙̍̉̌̉̅́̎ ̰̒̎̄ ̧̙̔ ̃́̎̎́̌́Ȥ
̑̉̎̉ ́̂̔̌ ̙̉̌̉ ̛̠̎̉ ̧̙̔̅́ ̙̓̏̂̌́̎̉ ̓̆̑̉̅́ ˑ ̃̉̓́̍̉̎ ̏̒̉̌ ̉̌́̅̉ ̂̔ ̂̉Ȥ
̌́̎ ̠̘̓́̎ ́̑́̋́̓ ́̐̐́̑́̓̉ȟ ̍̔̒̋̔̌ ̓̉̈̉̍̉ ̠́̏̌̉̓̉̕ ̘̠̋̔́̅́ȟ ̏̑̄́̎̉̈̍̎̉ ̋́Ȥ
̒́̌̌̉̋̌́̑̄́ ̘̉̅́̍̌̉̌̉̄̉ ̏̑̓́̅̉Ȣ  

˓́̍̏́̓ ̄̉̄̉̆̎́̒̉ ̇̉̒̍̏̎̉̊ ̠̓́̑̂̉ ̃́ ̒̐̏̑̓ ̙̍́ ̔̌̏̓̌́̑̉ȟ ̍̔̒̏Ȥ
̂́ ́̌́̑̉ ́̍̅́ ̍́̅́̎̉̊ ̏̑̅̉  ̘̉ ̙́̑̉ ̍̔́̒̒́̒́̌́̑̉̎̉̎̄ ̓̏̈́̌̉̄̉ȟ ̓̏̈́ ́̃̏ȟ 
̒̔̃ ̂̉̌́̎ ̛̙̓́̍̉̎̌́̎̉̉ȟ ̠̗̠̃̆̎̓̉̌̉ȟ ̧̙̑̉̓̉̌̉̉ȟ ̒̐̏̑̓ ̇̉ ̏̈̌́̑̉ ̃́ ̒̐̏̑̓ 
̈́̌̌́̑̉ȟ ̍́̊̅̏̎̌́̑̉̎̉ ̒̏̈̌̉̄̉ȟ ̇́̍̏́̓ ̇̏̊̌́̑̉̎̉ ̙̏̂̏̅̏̎̌́̓̉̑̉̌̄́̎̌̉̄̉̎̉ 
̙̋̉̑̉̓̉ ̍̔̍̋̉̎Ȣ ˥̖́̒̉̊ ̄̉̄̉̆̎́̄́ ̘̒̐̏̑̓̉̌́̑̎̉ ̰̈ ̓́̎́̒̉̎̉ ̓̏̈́ ̙̓̔̓̉̉ȟ ̒̔̃ 
̍̔̏̌́̇́̌́̑̉̎̉ ́̂̔̌ ̙̉̌̉̉ȟ ̒́̑́̎̇̏̍ ̙̋̉̊̉̎̉̉ȟ ̒̐̏̑̓ ̋̉̊̉̍̌́̑̉̎̉ ̓̏̈́ 
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ˠˑ˗ ππςȡππρȢτ 
THE ROLE OF PHYSICAL EDUCATION AND SPORT  

IN THE SPIRITUAL FORMATION OF STUDENTS 
 

O.Kh. Uzokov1  
 

Abstract 
 

The article provides information about the role of physical education and sport in the 
spiritual formation of students. 
 
Keywords: maturity, perseverance, courage, difficulties, self-control, discipline, har-
mony. 

 
ˎ̘́̑́̄́ ̛̍́̌̔̍̋̉ȟ ̋́̒̂̉̊ ̧̓́̊̑̌́̎̄́̎ȟ ̛̓́̌̉̍ ̏̌̄́̎ȟ ̛̍́̎́̃̉̊ ̃́ 

̖́̌̏ ̉̊ ̂̏̊ȟ ̇̉̒̍̏̎̉̊ ̒̏ ̌̏̍ ̙̖́̒̒̉̈ ̉ ̧̓̉̒̏̅̉̓̅́ȟ ̉̇̓̉̍̏̉̊ ̃́ ̛̍́̎́̃̉̊ 
̒̏ ́̌́̑̅́ȟ ̅́̃̌́̓ ̃́ ̠̇́̍̉̓̅́ ̙̑̉̃̏̇̌́̎̉ȟ ̰̙̒̉ ̰̂̌̍́̊̅̉Ȣ ˥̔̎̉̎̄ ̘̔̔̎ ́̍ 
˗́̅̑̌́̑ ̧̙̓́̊̑̌́ ̍̉̌̌̉̊ ̅́̒̓̔̑̉̎̉̎̄ ̔̒̓̔̃̏̑ ̍́̒́̅̉ ̔̈̌̔̋̒̉̈ ̛̓́̌̉̍ ̓̉Ȥ
̈̉̍̉ ̒́̌̏ ̠̉̓̉ȟ ̉̇̓̉̍̏̉̊ ̉̎̒̓̉̓̔̓̌́̑̎̉̎̄ ̰̈́̑̏ ̍̔̎̏̒́̂́̓̉ȟ ̙̔̎̉̎̄̅̆̋ȟ 
̇̉̒̍̏̎̉̊ ̠̓́̑̂̉ ̃́ ̒̐̏̑̓̎̉̎̄ ̔̌̋́̎ ̠̉̍̋̏̎̉̓̉̎̉ ̰̙̌̌́ ̏̑ ́̌̉ ̂́̑̋́̍̏̌ 
̙̖́̒̎̉ ̠̙̓́̑̂̉̌́ ̉̒̏̂̌́̎́̅̉Ȣ ˓̉̒̍̏̎̉̊ ̠̓́̑̂̉ ̧̇́̑́̎̉̅́ ̙̖́̒̎̉ ̙́̋̌̌́Ȥ
̙̎̉̉̅́̄̉ ̞̙̑̉̄́̎ ̟̓̔ ̌́̑̉ ̘́̎́̌̉̋ ̇̉̒̍̏̎̉̊ ̠̓́̑̂̉̎̉̎̄ ̖̍́̒̔̒ ̃́̈̉́̕Ȥ
̌́̑̉ ̍̔̃́́̕̕ ̠̉̓̌̉ ́̍́̌̄́ ̙̏̉̑̉̌̄́̎̌̉̄̉̄́ ̰̋̑́ ́̍̅́ ̙̔̂̔ ̧̇́̑́̎̅́ ́̎Ȥ
̘́̌̉̋ ̂́̑̋́̍̏̌ ̙̖́̒̎̉̎̄ ̙̑̉̃̏̇̌́̎̉̉̅́̄̉ ̠̉̍̋̏̎̉̓̉ ̰̙̌̌́̎̉̌̉̉̄́ ̰̋̑́ 
́̎̉ ̌́̎́̅̉Ȣ ˟́̌́̂́̌́̑̅́ ̇̉̒̍̏̎̉̊ ̠̓́̑̂̉ ̧̇́̑́̎̉ ̏̑ ́̌̉ ̖́̌̏ ̉̊ ̖̔̌-̏̅̏̂Ȥ
̌́ ̑ȟ ̉̑̏̅́̎̉ ̘̑̉̃̏̇̌́̎̓̉̑̔̃̉ ̒̉́̓̌́̑̕ȡ ̍́̓̏̎́̓̌̉̋ȟ ̝̠́̓̉̓̌̉̌̉̋ȟ ̇́̒̔̑̌̉̋ȟ 
̏ ̉̑-̃́̈̍̉̎̌̉̋ȟ ̰̈̉̎̉ ̓̔̓́ ̙̂̉̌̉ ̰̋̎̉̋̍́̌́̑̉ ̙́̋̌̌́̎̉̂ ̂̏̑́̅̉Ȣ ˓̉̒̍̏̎̉̊ 
̙̍́ ̌́̑ ́̒̏̒́̎ ̇́̍̏́̅́ ́̍́̌̄́ ̙̏̉̑̉̌́̅̉ȟ ̙̔̎̉̎̄ ̘̔̔̎ ́̍ ́̍̋̏̑̌̉̋̅́̄̉ 
́̑́̋́̓ ̠́̏̌̉̓̉̎̉̎̄̕ ̍́̈̍̔̎̉ ̃́ ̔̎̉̎̄ ̐̆̅́̄̏̄̉̋ ̙̂̏ ̙́̑̉̌̉̉ ̓́̌́̂́̌́̑Ȥ
̎̉̎̄ ̰̈̌́̑̉̎̉ ̇́̍̏́̅́ ́̎̅́̊ ̙̓̔̓̉̌́̑̉̎̉ ̙̂̉̌̉̌́̑̉̄́ȟ ̔̎̉̎̄ ̍́ ̒́̅́̌́Ȥ
̑̉̄́ ̰̙̂̊̒̔̎̉̉̄́ȟ ̔̎̉ ̠̉̍̏ ̙̌̉̄́ ̰̊̎́̌̓̉̑̉̌̄́̎ ̰̙̂̌̉̉ ̋̆̑́̋Ȣ ˼̊̉̎̌́̑̅́ȟ 
̍̔̒̏̂́ ́̌́̑̅́ ̑́ ̉̂̄́ȟ ̇́̍̏́̅́̄̉ ̰̑̓̏ ̉̄́ȟ ́̋́̍̌́̑̄́ ̖̍́̒̔̒ ̍̔̎̏̒́̂́̓̌́̑ 
̙́̋̌̌́̎̉̂ ̂̏̑́̅̉Ȣ ˞̐̏̑̓ ̞̓̉̋́̒̉ ̒̐̏̑̓ ̠́̏̌̉̓̉̕ ̧̇́̑́̎̉̅́ ̂̆̌̄̉̌́̎̄́̎ ̏Ȥ
̉̅́ ̃́ ̖̔̌-́̓̃̏̑ ̏̉̅́̌́̑̉̄́ ́̍́̌ ̙̉̌̉ ̂̉̌́̎ ̂̏ ̌́̎̄́̎ ̰̂̌̉̂ȟ ̔̎̅́ ̙̔̂̔ 
̏̉̅́̌́̑ ̍̔̒̓́ ̋́̍̌́̎́̅̉ ̃́ ̋̔̎̅́̌̉̋ ̧́̓ ̃̏ ̆̌̉̄̉̄́ ̓́̅̂̉  ̞̓̉̌̉̂ ̂̏̑̉Ȥ
̌́̅̉Ȣ ˛ ̉̑-̃́̈̍̉̎̌̉̋ȟ ̋́̍̓́̑̌̉̋ȟ ̉̎̒̏̎̌́̑̄́ȟ ̑́ ̉̂̌́̑̉̄́ ́̍ ̔̑̍́̓̅́ 
̰̙̂̌̉ȟ ́̅̏̌́̓̒̉̈̌̉̋̋́ ́̍̅́ ̒̐̏̑̓ ̙̋̔̑́̉̅́̄̉ ̉̑̑̏̍ ̠̃́̈̉̓̌́̑̄́ȟ ̏Ȥ
̌́̓̌́̑̄́ ̘̉̅́̊ ̏̌̍́̒̌̉̋ȟ ̍̆ ̎́̓̒̆̃́̑̌̉̋ȟ ̉̎̓̉̈̏̍̌̉̌̉̋ ɀ ̂̔̎̅́̊ ̒̉́̓̌́̑̎̉̕ 
̠̙̓́̑̂̉̌́ ̘̂́̑́ ̇̉̒̍̏̎̉̊ ̠̓́̑̂̉ ̙̍́ ̔̌̏̓̌́̑̉̅́ ̙́̍̉́ ́̌̏ ̉̅́ ́ ̠̍̉̓̄́ 
̞̄́ ̰̙̂̌̉̉ ̋̆̑́̋Ȣ ˓̉̒̍̏̎̉̊ ̠̓́̑̂̉ ̧̇́̑́̎̉̅́ ̉̎̓̉̈̏̍̌̉̌̉̋̎̉ȟ ́̍̇̉ ́̓̌̉Ȥ
̌̉̋̎̉ ̠̙̓́̑̂̉̌́ ̂̆̌̄̉̌́̎̄́̎ ̏̉̅́̌́̑̄́ ́̍́̌ ̙̉̌̉̎̉ ̰̙̑̄́̓̉ȟ ̛̂́̈̉ ̂̉̑ ̏Ȥ
̌́̓̌́̑̅́ ɉ̖́̂̏̑̏̓ ɉ̑́̐̏̑̓Ɋ ̙̂̆̑̉ ̓́̑̓̉̂̉ȟ ̙̍́ ̌́̑̎̉ ̙̂́̇́̑̉̎̉ ̰̖̙̓̓́̓̉ȟ 
̰ ̘̉̓̔̃̉ȟ ́̋́̍̎̉̎̄ ̙̉̏̑́̒̉̄́ ̰̋̑́ ̰̊̉̎̎̉ ̰̖̙̓̓́̓̉Ɋ ̛́̎́̎́̃̉̊ ̰̂̌̉̂ ̂̏̑̉Ȥ
̙̌̉̉ ̎́̈́̑̅́ ̓̔̓̉̌́̅̉Ȣ ˞́̅́̕ ̙̓̔̑̉ ̙̍́ ̌́̑̉ȟ ́̊̓́ ̙̒́̌́̎̉̕ȟ ̒́̎̉̕ ̧̊̍̏  
̰̋̑̒́̓̍́̌́̑̎̉ ́̎̉  ̙̂́̇́̑̉̌̉̉̎̉ ̓́̌́̂ ̙̉̌̉̎̉̉ ́̍ ̉̎̓̉̈̏̍̄́ ̰̑̄́̓́̅̉Ȣ 
˞̙́̌́̎̉̎̉̕ ̎́̈̏̑́̓ ̙̉̌̉ ɀ ̙̙̓́̋̉̌̌́̓̉̑̉̌̄́̎ ̃́ ̓́̑̓̉̂̌́̎̄́̎̌̉̋̎̉ ̓̆̋Ȥ
̙̙̉̑̉̎̉̎̄ ̠ ̏̌ ̍̉̒̏̌̉̅̉̑Ȣ ˓́̍̏́̃̉̊̌̉̋̎̉ ̠̙̓́̑̂̉̌́ ̰̈ ̘̉̉̄́ ̖̙̔̍̔̏̍́Ȥ
̌́̌̉̋ȟ ̏̅̏̂̌̉̌̉̋ȟ ̰̑̓̏ ̌́̑̉̄́ ̉̈̈́̓- ̔̑̍́̓̅́ ̰̙̂̌̉̎̉ ́̍̑́̂ ̏̌́̅̉Ȣ ˎ̔̎̅́̊ 
̧̛̍̆̑̌́̑̎̉̎̄ ̙̂́̇́̑̉̌̉̉̎̉ ̓́̌́̂ ̙̉̌̉ ̂̉̑ ́̓̏̑ ̏̉̅́̌́̑ ̂̉̌́̎ ̍̔Ȥ
̒̓́ ̋́̍̌́̎́̅̉Ȣ ˢ̔̒̔̒́̎ȟ ́̑ ̂̉̑ ̍̔̒̏̂́ ́̎̉̄ ̙̓̔̄́̉ ̂̉̌́̎ ̔̎̉̎̄ ̙̘̉̓̉̑̏̋̉Ȥ
̌́̑̉ ̟̈́̄́ ̋̆̌̄́̎ ̉̒-̰̓̊ ̔̌́̑̄́ ́̑́̍́̒̅́̎ ̂̉̑-̂̉̑̉̎̉ ̙̔̓̌́̉ ̋̆̑́̋Ƞ ̖̂̆̏Ȥ
̒̅́̎ ̏̉̅́̎̉ ̂̔̈̄́̎ ̰̘̊̉̎̉ ̰̌ ̉̎̉ ̰̙̋̓́̑̉ ̏̑ ́̌̉ ̖́̂́̑ ̙̂̆̑̉̉ ̋̆̑́̋ ̃́ 
̙̂̏ ́̌́̑Ȣ ˍ̊̎̉ ̒́ȟ ̰̊̉̎ ̞̎̄ ̉̈ ̉̎ ̎̔ ̓́̒̉̄́ ̘̉ ́̎̅́ȟ ̰̈̉̎̉̎̄ ̍́̎́̓̌́̑̉̕ 
̰̊̌̉̅́ ́̑́̋́̓ ̉̌̄́̎̅́ ̰̑̓̏ ̉̄́ ̧̑̅́̍ ̙̂̆̑̉ ̍́ ̒́̅̉̅́ ̰̈̉̎̉ ̙̓̉̊̉̉ ̇̔Ȥ
̠̅́̍ ́̅̑̌́̎́̅̉Ȣ ˞̧́ ́̓̌̉ ̒́́̑̌́̑̕ ̙̘̉̓̉̑̏̋̉̌́̑̉̄́ ̔̌́̑̅́ ̰̑̓̏ ̉̎̉̎̄ 

                                                           
1Узоков Ориф Хамроевич, ̝́̋̔̌̓̆̓̕ ̘̉̈̉̆̒̋̏̊̕ ̝̜̋̔̌̓̔̑ȟ ˎ̖̔́̑̒̋̉̊ ̄̏̒̔̅́̑Ȥ

̜̒̓̃̆̎̎̊ ̔̎̉̃̆̑̒̉̓̆̓ȟ ˠ̈̂̆̋̉̒̓́̎Ȣ 



˜̘̆̅́̄̏̄̉̆̒̋̉̆ ̎́̔̋̉ 

 

38 

̖́̃̒̉̈̌̉̄̉̄́̕ ̇́̃̏̂̄́̑̌̉̄̉̎̉ ̠̘̓́̑̂̉̌̏̃̉ ̖̍́̒̔̒ ̞ ̧̓̉̓ ̙̉̌̉ ̃́ ̧̑̅́̍ ̂̆Ȥ
̙̑̉ ̰̋̎̉̋̍́̌́̑̉̎̉ ̰̙̑̄́̓̉́̅̉Ȣ ˓́̍̏̃̉̊̌̉̋ ̘̂̔̑̉̎̉ȟ ̇́̍̏́ ̏̌̅̉̅́ ̇́̃̏̂Ȥ
̄́̑̌̉̋̎̉ ̠̙̓́̑̂̉̌́ ̇́̍̏́̃̉̊ ̙̓̏̐̉̑̉ ̌́̑̎̉ ̙̂́̇́̑̉ ̧̇́̑́̎̉̅́ȟ ̰̊̉̎̌́̑ 
̃́ ̓̉̅́ ́̑ ̂̉̑ ̙̘̉̓̉̑̏̋̉ ̔̍̍̉̊ ̍́ ̒́̅̌́̑ ̏̒̓̉̅́ ́̑̋́̓ ̉̌̄́̎̅́ ̍̔̃́̕Ȥ
́̕ ̠̉̓̌̉ ́̍́̌̄́ ̙̏̉̑̉̌́̅̉Ȣ ˓̉̒̍̏̎̉̊ ̠̓́̑̂̉ ̧̇́̑́̎̉̅́ ̓́̌́̂́-̧̙̌́̑̅́ 
̔̕ ́̑̏̌̉̋ ̇́̃̏̂̄́̑̌̉̄̉̎̉ ̙̙́̋̌̌́̎̓̉̑̉ ̠̇̔̌́̍ ̈́̑̔̑̅̉̑Ȣ ˥̖́̒ ̙́̋̌̌́̎̉Ȥ
̙̉̅́ ̉̑̏̅́̎̉ ̠̙̓́̑̂̉̌́ ́̌̏ ̉̅́ ́ ̠́̍̉̓ ̋́̒̂ ̞̓́̅̉Ȣ ˼̈ ̏̌̅̉̄́ ̍́ ̒́̅́̌́̑̎̉ 
̰̙̊̉ ̃́ ̔̌́̑̄́ ̞̙̑̉̉ ̏̑ ́̌̉ ̉̎̒̏̎ ̓̔̑̌̉-̖̉̌ ̰̓̒̉ ̌́̑̎̉ ̂́̑̓́̑́̕ ̞̙̓̉̅́ 
́̕ ́̓̄̉̎́ ̇̉̒̍̏̎̉̊ ̘̋̔ ̞̍́̒ȟ ̂́̌̋̉ ̛̍́̎́̃̉̊ ̘̋̔̌́̑ ́̍ ̅́̑̋̏̑̅̉̑Ȣ ˙́ ̒́̅̄́ 
̞̙̙̑̉̉ ̰̊̌̉̅́ ̙̓̉̑̉ ̏ ̌̉̋ȟ ̍̆ ̎́̓̒̆̃́̑̌̉̋ ̠̇̔̅́̍ ̈́̑̔̑̅̉̑Ȣ ˼̈̉̎̉ ̎́̈̏̑́̓ 
̉̌́ ̙̏̌̉ ̧̌́ ́̓̉̅́̎ ̙́̎̏́̓̌́̎̉ ̧̉̒̒̉̓̉ ̙̖́̒̎̉̎̄ ̰̈ ̍́̃ ̆̉̎̉ ́̎̉ ̌́̂ 
̙̏̌̉̉̄́ ̧̑̅́̍ ̂̆̑́̅̉Ȣ  

˛ ̉̑-̃́̈̍̉̎̌̉̋̎̉ ̠̙̓́̑̂̉̌́ ̉̑̏̅́̎̉ ̠̙̓́̑̂̉̌́̎̉̎̄ ̍̔ ̉̍ ̓̏̍̏̎̉ 
̉̒̏̂̌́̎́̅̉Ȣ ˠ̙̂̔ ̒̉́̓̕ ̇̉̒̍̏̎̉̊ ̠̓́̑̂̉ ̙̍́ ̔̌̏̓̌́̑̉̅́ ́̏̌̕ ́̑́̋́̓ ́̏̕Ȥ
̠̌̉̓̉̎̉ ́̍́̌̄́ ̙̙̏̉̑̉̅́ȟ ́̊̎̉ ̒́ ̰̊̉̎̌́̑ ̃́ ̍̔̒̏̂́ ́̌́̑̅́ ̏̑̓̉ ̘́ ̞̗̍̏̉̏Ȥ
̝̎́̌ ̝̓́̒̉̑̅́̎ ̰̈ ̙́̌̉̎̉ ̙̂̏̒̓̉̑̉̅́ ̧̎́̍̏̎ ̰̂̌́̅̉Ȣ ˼̊̉̎̌́̑ ̍̏̂́̊̎̉̅́ 
́̓̑̏̅́̄̉̌́̑̄́̕ ̃́ ̑̉ ̉̂̌́̑̄́ ̂̉̑ ̖̉̌ ̧̛̍̆̑̅́̄̉ ̍̔̎̏̒́̂́̓̎̉ ̧̎̏̍̏̎ ̙̉̌̉ 
̠̓́̃̒̉ ̞̓̉̌́̅̉Ȣ ˎ̔̎̅́̊ ̏̌́̓̌́̑̅́ ̔̌́̑̄́ ̧̑̅́̍̎̉ ́̋́̍̌́̑ ̃́ ̏̍̍ ́̃̉̊ ̒̐̏̑̓ 
̓́̅̂̉̑̌́̑̉ȟ ̍̔̒̏̂́ ́ ̙̘̓́̋̉̌̏̓̉̌́̑̉ ̰̙̋̑̒́̓̉̉ ̋̆̑́̋Ȣ ˙̆ ̎́̓ ̃́ ̇̉̒̍̏̎̉̊ 
̠̓́̑̂̉̎̉̎̄ ̰̈́̑̏-́̌̏ ́̅̏̑̌̉̄̉ ̇̉̒̍̏̎̉̊ ̠̓́̑̂̉ ̍́ ̒́̅̉̎̉̎̄ ̰̈̉ ̂̉̌́̎ȟ ̛̠̎̉ 
̧̙̌́̑̎̉̎̄ ̉̇̏̅̉̊ ̙̉̌́̂ ̘̉ ̙́̑̉ ̍̆ ̎́̓̉̄́ ̧̙̓́̊̑̌́̅́ ́̑ ̓̏̍̏̎̌́̍́ 
̇̉̒̍̏̎̉̊ ̧̓́̊̑̄́̑̌̉̋̎̉ ̛̙̓́̍̉̎̌́ ̎́̓̉̇́̒̉ ̂̉̌́̎ ́̒̏̒̌́̎̉̌́̅̉Ȣ ˓̉̒̍̏̎̉̊ 
̠̓́̑̂̉ ̧̇́̑́̎̉̅́ ̙̔̂̔ ̂̏ ̌̉ ̌̉̋ ̂̆̃̏̒̉̓́ ̍̆ ̎́̓̎̉̎̄ ́̑ ̖̉̌ ̓̔̑̌́̑̉̅́ȡ 
̰ ̔̃ȟ ̇́̍̏́̃̉̊ ̏̊̅́̌̉̕ȟ ̰̈-̰̈̉̄́ ̖̉̈̍́̓ ̰̙̋̑̒́̓̉ ̰̙̋̑̉̎̉̌́̑̉̅́ ̙̉̓̉̑̏̋ 
̞̙̓̉ ̏̑ ́̌̉ ̧̎́̍̏̎ ̰̂̌́̅̉Ȣ ˠ ́̕ ́̓̄̉̎́ ̙̖́̒̉̊ ̍́̎́́̓̌́̑̕ ̘̔̔̎ ̞̍́̒ȟ ̂́̌̋̉ 
̇́̍̏́̃̉̊ ̍́̎́́̓̌́̑̕ ̔ ̘̔̎ ́̍ ̰̊̎́̌̓̉̑̉̌̄́̎ ̰̂̌̉̂ȟ ̓́̌́̂́̌́̑ ̒̐̏̑̓ ̇̉ ̏̈̌́Ȥ
̑̉̎̉ ̙̓̔̈́̓̉̄́ȟ ̒̐̏̑̓ ̍́̊̅̏̎̌́̑̉ ̃́ ̙̉̎̏́̓̌́̑̉̎̉ ̙̙̏̂̏̅̏̎̌́̓̉̑̉̄́ȟ ̰ ̔̃ 
̰̌̌́̎̍́̌́̑̎̉ ̓ ̧̙́̊̑̌́ ̃́ ̙̂̏ ́̌́̑̄́ ̇́̌̂ ̉̌̉̎́̅̉Ȣ ˍ̎̄̌́̎̄́̎ ̃́ ̰̋̎̄̉̌̌̉ 
̇̉̒̍̏̎̉̊ ̍̆ ̎́̓ ̓́̌́̂́-̧̙̌́̑̅́ ̙̓̏̐̉̑̉̌̄́̎ ̙̉ ̘̔̔̎ ̇́̃̏̂̄́̑̌̉̋ ̉̒̒̉̎̉ 
̙́̋̌̌́̎̓̉̑́̅̉Ȣ ˓̉̒̍̏̎̉̊ ̍̆ ̎́̓ ̰̓ ̑̉ ̙̙̓́̋̉̌̌́̓̉̑̉̌̄́̎̅́ ̇̉̒̍̏̎̉̊ ̒̉Ȥ
́̓̌́̑̎̉̕ ̙̑̉̃̏̇̌́̎̓̉̑̉̄́ȟ ̒́̌̏̍́̓̌̉̋̎̉ ̍̔̒̓́ ̙̋́̍̌́̄́ ̖̉̈̍́̓ ̉̌́̅̉Ȣ  

 
Фойдаланилган адабиётлар: 
 
1. ˙́̓̃̆̆̃ ˘Ȣ˜Ȣ ˛̜̒̎̏̃ ̏̂̆̊̚ ̓̆̏̑̉̉ ̒̐̏̑̓́ ̉ ̜̒̉̒̓̆̍ ̐̏̅̄̏̓̏̃̋̉ ̒̐̏̑̓̒̍̆̎̏̃Ȣ 
ɀ ̠ ̉̆̃ȟ ρωω9 ̄ .  

΄ ̨ȢˢȢ ˠ̈̏̋̏̃, 2019. 
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ˠˑ˗ ψππ 
МЕТОДЫ ИСПОЛЬЗОВАНИЯ ИННОВАЦИОННЫХ ТЕХНОЛОГИЙ  

ОБУЧЕНИЯ В УЧЕБНОМ ПРОЦЕССЕ 
 

˚Ȣ˟Ȣ ˟̙̏̆̃́1ȟ ˢȢ˛Ȣ ˍ̈̉̍̏̃́2  
 

 
Аннотация 
 

ˏ ̝̒̓́̓̆ ̜̐̑̏́̎́̌̉̈̉̑̏̃́̎ ̜̍̆̓̏̅ ̝̠̉̒̐̏̌̈̏̃́̎̉ ̗̜̖̉̎̎̏̃́̉̏̎̎ ̖̓̆Ȥ
̎̏̌̏̄̉̊ ̘̠̏̂̔̆̎̉ ̃ ̘̔̆̂̎̏̍ ̗̐̑̏̆̒̒̆ ̉ ̖̉ ̍̆̒̓̏ ̃ ̘̔̆̂̎̏-̝̃̏̒̐̉̓́̓̆̌̎̏̍ ̐̑̏Ȥ
̗̆̒̒̆̉. 
 
˗̟̘̜̌̆̃̆ ̒̌̏̃́: ̗̠̉̎̎̏̃́̉ȟ ̜̍̆̓̏̅ ̘̠̏̂̔̆̎̉ȟ ̖̠̓̆̎̏̌̏̄̉ȟ ̙̒̍̆̆̎̎̏̄̏ 
̘̠̏̂̔̆̎̉. 
  

˔́̍̏̎́̃̉̊ ̛̓́̌̉̍ ̧̇́̑́̎̉̎̉ ̙̙̙̓́̋̉̌̌́̓̉̑̉̅́ ̗̉̎̎̏̃́̉̏̎ ̛̓́̌̉̍ 
̖̠̓̆̎̏̌̏̄̉̌́̑̉̅́̎ ̙̏̊̅́̌́̎̉̕ ̂̔̄̔̎̄̉ ̋̔̎̅́ ̛̓́̌̉̍̎̉̎̄ ̒̉́̓̕ ̃́ 
̒́̍́̑́̅̏̑̌̉̄̉̎̉ ̙̙̏̉̑̉̄́ ̰̈ ̖̉̒̒́̒̉̎̉ ̰̙̉̂ ̋̆̌̍̏ ̅́Ȣ  

Ȱ˕̗̎̎̏̃́̉̏̎ ̛̓́̌̉̍ ̖̠̓̆̎̏̌̏̄̉̌́̑̉ȱ ̧̑̅́̍̉̅́ ̰ ̙̉̓̉ ̧̇́̑́̎̉̅́ȡ 
- ̛̍́̑̔̈́ ̅́̑̒̌́̑̉̅́ ̈́̍̏̎́̃̉̊ ̝̟̋̏̍̐̓̆̑ ̖̠̓̆̎̏̌̏̄̉̌́̑̉ ̧̑̅́̍̉̅́ 

̗̐̑̆̈̆̎̓́̉̏̎ ̃́ ̞̌̆̋̓̑̏̎-̅̉̅́̋̓̉̋ ̖̠̓̆̎̏̌̏̄̉̌́̑̅́̎Ƞ  
- ̰̓̋́̈̉̌́̅̉̄́̎ ́̍́̌̉̊ ̙̍́ ̔̌̏̓̌́̑̅́ ̖̓̆̎̉̋ ̃̏̒̉̓́̌́̑̅́̎ȟ 

̞̰̋̒̐̑̆̒̒̒̑̏̃̌́̑ȟ ̓̆̒̓ ̰̒̑̏̃̌́̑̉ȟ ́ ̌̉̊ ̔̇̔̍ȟ ̄̔̑̔ ̌̉ ̙̉̋̑̌́̕ȟ ̘̋̉̉̋ 
̄̔̑̔ ̌́̑ ̂̉̌́̎ ̙̙̉̌́ȟ ̃́ ̙̂̏ ́ ̉̎̓̆̑́̏̌̕ ̛̓́̌̉̍ ̔̒̔̌̌́̑̉̎̉ ̰̙̌̌́ ̎́̈́̑̅́ 
̓̔̓̉̌́̅̉Ȣ ˎ̔̎̅́̊ ̖̠̓̆̎̏̌̏̄̉̌́̑̄́ ́̍́̌̉̊ ̰̊̉̎̌́̑ȟ ̍̔́̍̍̏̌̉ ̰ ̙̉̓̉ȟ 
̉̎̓̆̑́̏̌̕ ̛̓́̌̉̍ȟ ̍̏̅̔̌̌̉-̋̑̆̅̉̓ ̓̉̈̉̍̉ȟ ÂÌÅÎÄÅÄ ÌÅÁÒÎÉÎÇ ɉ̙́̑́̌́ ̰ ̙̉̓̉Ɋȟ 
ÃÁÓÅ ÓÔÕÄÙ ɉ̋̆̊̒ ̒̓́̅̉Ɋȟ ̍́̒̏́̌̉̕ ̰ ̙̉̓̉ȟ ̍́ ̏̑́̓ ̅́̑̒̌́̑̉ȟ ̃̆̂̉̎́̑ ̃́ 
́̒̒̆̒̍̆̎̓ ̖̓̆̎̏̌̏̄̉̌́̑̉Ɋ̄́ ́̒̏̒̌́̎̄́̎ ̰ ̔̃-̙̂̉̌̉ ̠́̏̌̉̓̉̎̉̕ ̙̋̉̑̉̓̉ 
̍̔̍̋̉̎Ȣ ˑ́̑̒ ̧̇́̑́̎̉̎̉ ̙̓́̋̉̌ ̙̉̌̉̅́ ́̒̏̒́̎ ̔̊̉̅́̄̉ ̖̠̓̆̎̏̌̏̄̉̌́̑ 
̍́̃̈̔̎̉ ̰̙̙̈̌́̓̉̑̉̄́ ̠̖̙̉ ̒́̍́̑́ ̂̆̑́̅̉Ȣ 

“Фсму” технологияси: Ȱˡ̒̍̔ȱ ̖̠̓̆̎̏̌̏̄̉̒̉̎̉̎̄ ́̒̏̒̉̊ 
̖́̑́̋̓̆̑̉̒̓̉̋́̒̉ ̘̔̊̉̅́̄̉́ȡ ˠ̙̂̔ ̖̠̓̆̎̏̌̏̄̉ ̍̔̎̏̈́̑́̌̉ ̍́̒́̌́̌́̑̎̉ ̖́̌ 
̞̙̓̉̅́ȟ ̖̂́̒-̍̔̎̏̈́̑́̌́̑ ̰̙̓̋́̈̉̅́ ̧̋̉ ̰̋̔̃- ̒̆̍̉̎́̑̉ ̠̋̔̎̉̅́ 
̰ ̘̔̃̉̌́̑̎̉̎̄ ̰̋̔̃ ̙̍́̄̔̌̏̓̌́̑̉ ̖́̍̅́ ̰̓̉̌̄́̎ ̍́̃̈̔ ̃́ ̰̂̌̉̍̌́̑̅́̄̉ ̛̂́̈̉ 
̍́̃̈̔̌́̑ȟ ̍̔́̍̍̏̌́̑̄́ ̎̉̒̂́̓́̎ ̉̋̑̌́̑̉̎̉̕ ̙̂̉̌̉ ̍́̋̒́̅̉̅́Ɋ ̧̋̉ ̰̋̔̃ 
̑̆̇́̒̉ ́̒̏̒̉̅́ ̂̉̑̏̑-̂̉̑ ̰̂̌̉̍ ̰̘̑̄́̎̉̌̄́ ̰̙̌̌́̎̉̌̉̉ ̍̔̍̋̉̎Ȣ ˤ̔̎̋̉ ̂̔ 
̖̠̓̆̎̏̌̏̄̉ ̰̘̋̔̃̉̌́̑̎̉ ̔̈ ̉̋̑̉̎̉̕ ̖̠̉̍̏ ̙̋̉̌̉̄́ȟ ̞̑̋̉̎ ̙̉̋̑̌́̕ ̃́ ̔̈ 
̉̋̑̉̎̉̕ ̙̂̏̋́̌́̑̄́ ̙̔̓̋́̈̉̄́ȟ ̘̏̉̋ ̖̏̌̅́ ̖̙̙̂́̒̌́̉̄́ȟ ̙̔ ̂̉̌́̎ ̂̉̑ ̋́̓̏̑̅́ 
̓́̌́̂́̌́̑ ̓̏̍̏̎̉̅́̎ ̔̋̔̃ ̧̇́̑́̎̉̅́ ̞̄́̌̌́̎̄́̎ ̂̉̌̉̍̌́̑̉̎̉ ̖̓́̌̉̌ ̞̙̓̉̄́ 
̃́ ̞̄́̌̌́̄́̎̌̉̋ ̅́̑́̇́̒̉̎̉ ̙́̎̉̋̌́̄́ȟ ̖̙̂́̏̌́̄́ ̖́̍̅́ ̘̓̉̎̄̌̏̃̉̌́̑̎̉ 
̖̙̙̂́̒̌́̉ ̠̍́̅́̎̉̓̉̄́ ̔̑̄́̓́̅̉Ȣ 

Технологияни қўллашда талабаларни ̓́̑̋́̓̉̌̄́̎ ̏̅̅̉̊ ̋̏̄̏̈̄́ ̔̈ 
̉̋̑̌́̑̉̎̉̕ ́̎̉̋ ̃́ ̋̉̒̋́ ̖̏̌́̓̅́ ̉̏̅́̕ ̞̓̉̂ȟ ̘̓́̒̅̉̋̌̏̃̉ ̅́̌̉̌̌́̑ ̧̋̉ ̉̎̋̏̑ 
̞̘̓̔̃̉ ̉̋̑̌́̑̎̉̕ ̧̂́̎ ̞̙̓̉̄́ ̧̑̅́̍ ̂̆̑́̅̉Ȣ ˼ ̘̉̓̔̃̉ ̖́̑ ̂̉̑ ̘̔̋̔̃̉̄́ ˡ˞˙ˠ 
̖̠̓̆̎̏̌̏̄̉̒̉̎̉̎̄ ̓̔̑̓ ̘̂̏̒̋̉̉ ̧̈̉̌̄́̎ ̋̏̄̏̈ ̃́̑́̋̅́̑̉̎̉ ̓́̑̋́̓́̅̉ ̃́ ̠̋̋́ 
̓́̑̓̉̂̅́ ̔̌́̑̎̉ ̙̓̔̌̅̉̑̉̎̉ ̉̌̓̉̍̏̒ ̋̉̌́̅̉Ȣ  

ˡ ɂ ̕ ̉̋̑̉̎̄̉̈̎̉ ̧̂́̎ ̞̓̉̎̄Ƞ 
˞ ɂ ̕ ̉̋̑̉̎ ̄̉̈ ̧̂́̎̉̄́ ̒́̂́̂ ̋̔̑̒́̓̉̎̄Ƞ 
˙ ɂ ̋ ̔̑̒́̓̄́̎ ̒́̂́̂̉̎̄̉̈̎̉ ̘́̒̏̒̌̏̃̉ ̅́̌̉̌ ̋̆̌̓̉̑̉̎̄Ƞ 
ˠ ɂ ̕ ̉̋̑̉̎̄̉̈̎̉ ̙̔̍̔̍̌́̓̉̑̉̎̄Ȣ 
˼ ̘̉̓̔̃̉ ̓́̌́̂́̌́̑ ̂̉̌́̎ ̖̂́̒ ̍́̃̈̔̒̉̎̉ ̂̆̌̄̉̌́̂ ̏̌́̅̉. 
- ̰̘̋̉̓̔̃̉ ̘̋̉̉̋ ̖̄̔̑̔̌́̑̎̉̎̄ ̧̈̄́̎ ̉̋̑̌́̑̉̎̉̕ ̇́̍̏́ ̰̑̓́̒̉̅́ ̖̠̉̍̏ 

̙̋̉̌̉̌́̑̉̎̉ ̰̒̑́̊̅̉Ȣ 

                                                           
1Тошева Нурзода Тоштемировнаȟ ̙̒̓́̑̉̊ ̝̐̑̆̐̏̅́̃́̓̆̌ȟ ˎ̖̔́̑̒̋̉̊ ̄̏̒̔̅́̑̒̓̃̆̎Ȥ

̜̎̊ ̔̎̉̃̆̑̒̉̓̆̓ȟ ˠ̈̂̆̋̉̒̓́̎Ȣ 
2Азимова Хулкар Отамурод қизиȟ ̒̓̔̅̆̎̓̋́ȟ ˎ̖̔́̑̒̋̉̊ ̜̄̏̒̔̅́̑̒̓̃̆̎̎̊ ̔̎̉̃̆̑̒̉Ȥ

̓̆̓ȟ ˠ̈̂̆̋̉̒̓́̎Ȣ 
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ˑ́̑̒ ̧̇́̑́̎̉̅́ ̛̓́̌̉̍ ̖̠̓̆̎̏̌̏̄̉̌́̑̉̅́̎ ̠̎́ ̂̉̑̉ Ȱ˞̋́̑́̂̆̊ȱ 
̉̎̓̆̑́̏̌̕ ̖̠̓̆̎̏̌̏̄̉ ̂̔̌̉̂ȟ ̔ ̰̘̋̔̃̉̌́̑̅́ ̉̋̑̉̊̕ ̂̏̄̌̉̋̌̉̋ȟ ̍́̎̓̉̋ȟ 
̖̏̓̉̑́̌́̑̉̎̉̎̄ ̙̑̉̃̏̇̌́̎̉̉̄́ ̠̉̍̋̏̎̉̓ ̠̑́̓́̅̉ȟ ̋́̎̅́̊̅̉̑ ̍̔́̍̍̏̎̉ ̖́̌ 
̙̋̉̌̉̅́ ̔̈ ̉̋̑̉̎̉̕ ̘̏̉̋ ̃́ ̞̑̋̉̎ ̙̉̏̅́̌́̕ ̖̍́̏̑́̓̉̎̉ ̙́̋̌̌́̎̓̉̑́̅̉Ȣ 
Ȱ˞̋́̑́̂̆̊ȱ ̖̠̓̆̎̏̌̏̄̉̒̉ ̔̎̉̃̆̑̒́̌ ̖̠̓̆̎̏̌̏̄̉̌́̑̅́̎ ̂̔̌̉̂ȟ ̔̎̅́̎ ̰̋̔̃ 
̍́̓̆̑̉́̌̌́̑̉̎̉ ̰̘̋̔̃̉̌́̑ ̓̏̍̏̎̉̅́̎ ̞̙̄́̌̌́̎̉̎̄ ̓̔̑̌̉ ̘̂̏̒̋̉̌́̑̉̅́ȟ ̛̠̎̉ȡ 
-̙̂̏̉̅́ - ̰ ̋̔̃ ̠́̏̌̉̓̉̎̉̕ ̙̑́̄̂́̓̌́̎̓̉̑̉ ̒̉́̓̉̅́̕ ɉȺˍ̋̌̉̊ ̖̔̇̔̍ȻɊȠ  

-̍́̃̈̔̎̉ ̰̙̑̄́̎̉ ̧̇́̑́̎̉̅́ ɂ ̔̎̉̎̄ ̖̠̍̏̉̓̉ȟ ̙̓̔̈̉̌̉̉ ̃́ ̍́̈̍̔̎̉̎̉ 
̙̂̆̌̄̉̌́Ƞ  

̍́̃̈̔ ̍́̈̍̔̎̉ ̘̉̉̅́̄̉ ́̒̏̒̉̊ ̋̉̒̍̌́̑ȟ ̙̘̓̔̔̎́̌́̑ȟ ́̌̏̋́̌́̑ ̖́̑́̋̓̆Ȥ
̑̉̎̉ ̙́̎̉̋̌́ȟ ̍́̈̍̔̎̎̉ ̠̎́̅́ ̘̔̋̔̑̑̏̋ ̙̔̑̄́̎̉ȟ ̠̎̄̉ ̖̇̉́̓̌́̑̉̎̉ ̋̔̑̒́Ȥ
̙̓̉̅́Ƞ 

-̖̏̉̑̉̅́ - ̏ ̌̉̎̄́̎ ̂̉̌̉̍̌́̑̎̉ ̖̙̍̔̒̓́̋́̍̌́ ̃́ ̠̙̋̔̎̌́ ̍́̋̒́̅̉̅́ ̕ ̏̊Ȥ
̙̅́̌́̎̉ ̍̔̍̋̉̎Ȣ Ȱ˞̋́̑́̂̆̊ȱ ̖̠̓̆̎̏̌̏̄̉̒̉ ̰̋ ̘̔̃̉̌́̑ ̓̏̍̏̎̉̅́̎ ̏̒̏̎ ̋́̂̔̌ ̋̉Ȥ
̌̉̎́̅̉ȟ ̘̔̎̋̉ ̔ ̠́̏̌̉̓̎̉̎̄̕ ̙̉̋̑̌́̕ȟ ̙̂̉̌̉ ̖̠̔̒̔̒̉̓̌́̑̉̎̉ ̉̎̏̂́̓̄́ ̏̌̄́̎ 
̖̏̌̅́ ̙̉̌́̂ ̘̉̋̉̌̄́̎Ȣ ˟̖̠̆̎̏̌̏̄̉ ̘̔̋̔̃̉̌́̑ ̓́̇̑̉̂́̒̉̅́̎ ̙̏̊̅́̌́̎̉̎̉̕ 
̋̔̈̅́ ̓̔̓́̅̉ȟ ̑̆̌̆̋̓̉̃̕ ̙̋̔̈́̓̉̌́̑̎̉ ́̍́̌̄́ ̙̏̉̑́̅̉ȟ ́̏̌̕ ̉̇̏̅̉̊ ̙̉̈̌́ ̃́ 
̉̋̑̉̊̕ ̓́̇̑̉̂́ ̙̔̓̋́̈̉ ̠̉̍̋̏̎̉̓̌́̑̉̄́ ̞̄́Ȣ  

˟̛́̌̉̍ ̧̇́̑́̎̉̅́ ̏̊̅́̌́̎̉̌́̅̉̄́̎̕ ̖̠̓̆̎̏̌̏̄̉̌́̑ ̂̉̑ ́̓̏̑ ̓́̑̂̉Ȥ
̠̃̉̊ ̖́̑́̋̓̆̑̄́ ̞̄́ȟ ̛̠̎̉ ̔̈̄́̌́̑ ̉̋̑̉̎̉̕ ̖̔̑̍́̓ ̙̋̉̌̉, ̇ ́̍̏́ ̂̉̌́̎ ̙̙̉̌́ 
̖̍́̏̑́̓̉, ̕ ́̏̌̌̉̋, ̖ ̙̔̍̔̏̍́̌́̌̉̋, ̉ ̙̄́ ̉̇̏̅̉̊ ̧̙̙̎̅́̉, ̍ ́̃̇̔̅ ̠̉̍̋̏̎̉̓Ȥ
̌́̑̎̉ ̙̋̔̑̒́̓̉, ̔̈ ̠̋̏̂̉̌̉̓̉ ̃́ ̠̉̍̋̏̎̉̓̌́̑̉̎̉ ̙̙̓̆̋̉̑̉ ̋́̂̉ 
̖̠̔̒̔̒̉̓̌́̑̎̉ ̙́̋̌̌́̎̓̉̑́̅̉Ȣ  

 
Фойдаланилган адабиётлар 
 
1. ̟ ̰̙̌̅̏̆̃ ˓Ȣ Ȣȟ ˠ̒̍̏̎̏̃ ˞Ȣ ˕̌ ̏̑ ̐̆̅́̄̏̄̉̋ ̖̠̓̆̎̏̌̏̄̉̌́̑Ȣ ɀ ˟ Ȣȡ ˼ ̘̉̓̔̃̉ȟ ςππτȢ 
2. ˟ ̏̌̉̐̏̃ ˼Ȣȟ ˠ̒̍̏̎̂̏̆̃́ ˙Ȣ ˜̆̅́̄̏̄̉̋ ̖̠̓̆̎̏̌̏̄̉̌́̑̎̉̎̄ ̓́̅̂̉ ̉̊ ́̒̏̒̌́̑̉ ɀ ˟ Ȣȡ 

2006. 
 

΄ ̊Ȣ˟Ȣ ˟̙̏̆̃́ȟ ˢȢ˛Ȣ ˍ̈̉̍̏̃́, 2019. 
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ˠˑ˗ σχψ 
ТАБИИЙ ФАНЛАРНИ ЎҚИТИШДА АМАЛИЙ ВА ПЕДАГОГИК  
ДАСТУРИЙ ВОСИТАЛАРДАН ФОЙДАЛАНИШ УСУЛЛАРИ  

 
ˡȢ˙Ȣ ˢ́̌̉̌̏̃́1ȟ ˡȢˡȢ ˕̖̂̑̏̉̍̏̃́2  

 
Аннотация 

 
˙́̋̏̌́̅́ ̛̓́̌̉̍ ̧̇́̑́̎̉̅́ ́̍́̌̉̊ ̃́ ̅́̒̓̔̑̉̊ ̃̏̒̉̓́̌́̑̅́̎ 

̙̏̊̅́̌́̎̉̕ ̔̒̔̌̌́̑̉ ̖̓́̌̉̌ ̉̌̉̎̄́̎Ȣ  
 
Калит сўзлар:̛̍̆̅̉́̓́̌̉̍ȟ ̃̉̅̆̏ȟ ̗̠́̎̉̍́̉ȟ ̋́̅̑ȟ ̙̓̏̃̔ȟ ̄̑́̉̋̕ȟ̉̎̓̆̑́̋̓̉̃. 

 
˜̆̅́̄̏̄̉̋ ̃́ ̖́̂̏̑̏̓ ̖̠̓̆̎̏̌̏̄̉̌́̑̉̎̉̎̄ ̛̓́̌̉̍ ̧̇́̑́̎̉̅́ ̇̏̑̉̊ 

̞̙̓̉̌̉̉ ̛̓́̌̉̍ ̃̏̒̉̓́̌́̑̉̎̉̎̄ ̠̎̄̉ ́̃̌̏̅̉ ̃́ ̛̓́̌̉̍̎̉̎̄ ̠̎̄̉ ̓̔̑̌́̑̉ 
̰̙̋̑̉̎̉̉̅́ ̰̈ ̖̠̍̏̉̓̉̄́ ̞̄́ ̰̙̂̌̉̉ ̂̉̌́̎ ̖̠́́̍̉̓̌̉̅̉̑Ȣ ˎ̔̄̔̎̄̉ ̋̔̎̅́ 
̛̓́̌̉̍ ̧̇́̑́̎̉̅́ ̧̏̊̅́̌́̎̉̌́̓̄́̎̕ ̛́̎́̎́̃̉̊ ̰ ̙̉̓̉ ̔̒̔̌̌́̑̉̄́ ̰̙̘̉̍́ 
̓́̑̈̅́ ̰ ̔̃ ̃̏̒̉̓́̌́̑̉ ̅̆̂ ̖̉̒̏̂̌́̎̄́̎ ̘̂́̑́ ̍̔̌̓̉̍̆̅̉́ ̓̉̈̉̍̌́̑̉̎̉ ̰̈̉̅́ 
̇́̍̌́̄́̎ ̝̟̋̏̍̐̓̆̑ ̖̠̓̆̎̏̌̏̄̉̌́̑̉̅́̎ ̏̊̅́̌́̎̉̌̄́̎̕ ̰ ̔̃ ̔̒̌̔̂̉̊ 
̞̌̆̋̓̑̏̎ ̖̍́̒̔̌̏̓̌́̑ ̋̉̑̉̂ ̋̆̌̍̏ ̅́Ȣ ˟́̂̉̉̊ ́̎̌́̑̎̉̕ ̰ ̙̉̓̉ ̧̇́̑́̎̉̅́ 
̈́̍̏̎́̃̉̊ ̛̓́̌̉̍ ̖̠̓̆̎̏̌̏̄̉̌́̑̉̅́̎ ̙̏̊̅́̌́̎̉̕ ̂̔̄̔̎̄̉ ̋̔̎̎̉̎̄ ́̒̏̒̉̊ 
̃́̈̉́̌́̑̉̅́̎̕ ̂̉̑̉̅̉̑Ȣ  

˟̛́̌̉̍ ̧̇́̑́̎̉̅́ ̧̰̌̌́̎̉̌́̓̄́̎ ̈́̍̏̎́̃̉̊ ̖́̂̏̑̏̓ 
̖̠̓̆̎̏̌̏̄̉̌́̑̉̎̉̎̄ ̃̏̒̉̓́̌́̑̉ ́̓̏̑̉̄́ȡ ̝̟̋̏̍̐̓̆̑ȟ ̒̋́̎̆̑ȟ ̰̃̉̅̆̏̋̈ȟ 
̃̉̅̆̏̋́̍̆̑́ȟ ,#$ ̐̑̏̆̋̓̏̑ȟ ̉̎̓̆̑́̋̓̉̃ ̞̌̆̋̓̑̏̎ ̅̏̒̋́ȟ ́̋̒̕ ̍̏̅̆̍ȟ ̓̆̌̆̏̎̕ȟ 
̞̌̆̋̓̑̏̎ ̘̐̏̓́ȟ ̝̍̔̌̓̉̍̆̅̉́ ̃̏̒̉̓́̌́̑̉ȟ ˕̎̓̆̑̎̆̓ ̃́ ˕̎̓̑́̎̆̓ ̓́̑̍̏ ́̌́̑̉ȟ 
̝̍̏̂̉̌ ́̌̏ ́ ̓̉̈̉̍̌́̑̉ȟ ̛̍́̌̔̍̏̓̌́̑ ̏̍̂̏̑̉̎̉ ̙̂̏ ̙́̑̉ ̓̉̈̉̍̌́̑̉ȟ ̛̒̔̎̉̊ 
̉̎̓̆̌̆̋̓ ̓̉̈̉̍̌́̑̉̎̉ ̙̋̉̑̉̓̉ ̍̔̍̋̉̎Ȣ ˑ́̑̒ ̧̇́̑́̎̉̅́ ̂̔ ̖̓̆̎̉̋ 
̃̏̒̉̓́̌́̑̎̉̎̄ ̰̙̌̌́̎̉̌̉̉ ̛̓́̌̉̍ ̙̏̌̉̅́ ̰̋̑̄́̈̍́̌̉̄̉ȟ ̗́̎̉̍́̉̏̎ 
̖́̑́̋́̓̌́̑ ̏̑ ́̌̉ ̍́̃̈̔̎̉ ̰̓̌̉  ̧̑̉̓̉̂ ̙̂̆̑̉ ̠̉̍̋̏̎̉̓̌́̑̉̎̉̎̄ 
̍́̃̇̔̅̌̉̄̉ ̂̉̌́̎ ̛̓́̌̉̍ ̒̉́̓̕ ̃́ ̒́̍́̑́̅̏̑̌̉̄̉̎̉ ̙̙̏̉̑̉̄́ ̖̉̈̍́̓ ̉̌́̅̉Ȣ 
ˍ̖̂̏̑̏̓ ̖̠̓̆̎̏̌̏̄̉̒̉ ̃̏̒̉̓́̌́̑̉ ̠̍̔́̊̎ ́̍́̌̌́̑̎̉ ̏̎̄̌̉ ̃́ ̑̆̇́̌̉ ́̍́̌̄́ 
̙̙̏̉̑̉̅́ ̰̙̈̌́̓̉̑̉̌́̅̉Ȣ ˎ̔ ̧̇́̑́̎̅́ ̔̊̉̅́̄̉̌́̑̅́̎ ̏̊̅́̌́̎̉̌́̅̉̕ȡ 

Å  ̋ ̝̟̏̍̐̓̆̑ȟ ̙̔̎̉̎̄̅̆̋ȟ ̐̑̉̎̓̆̑ȟ ̍̏̅̆̍ȟ ̍̉̋̑̏̏̎̕ ̃́ ̏̃̏̈ ̞̙̙̉̓̓̉̑̉ 
̔̑̉̌̍́̒̉ȟ ̒̋́̎̆̑ȟ ̑́ ́̍̌̉ ̃̉̅̆̏̋́̍̆̑́ȟ ̝̍̔̌̓̉̍̆̅̉́ ̐̑̏̆̋̓̏̑̉ȟ ̘̙̉̈̉ ̐̌́̎Ȥ
̙̆̓̉ȟ ̍̔̒̉ ́̌̉ ̋̌́̃̉́̓̔̑́ ̋́̂̉̌́̑ ́̍̅́ ̔̌́̑̎̉̎̄ ̅́̒̓̔̑̉̊ ̛̓́̍̉̎̏̓̉Ƞ  

Å  ̔ ̒̋̔̎́̃̉̊ ̅́̒̓̔̑̉̊ ̛̓́̍̉̎̏̓Ƞ  
Å  ̃ ̉̑̓̔́̌ ̍́̓̎ ̋̏̎̒̓̑̔̋̓̏̑̌́̑̉ȟ ̝̗̠̍̔̌̓̉̐̌̉̋́̉̌́̑ȟ ̍̔̒̉ ́̌́̑ȟ ̉̈̉̋̕ 

̍̏̅̆̌̌́̑ȟ ̄̆̏̄̑́̉̋̕ ́̑̉̓́̌́̑ȟ ̞̋̑́̎ ̗̐̑̏̆̒̒̏̑̌́̑̉ ̃́ ̖Ȣ̋ȢȠ  
Å  ́ ̖̂̏̑̏̓̌́̑ ̍́̇̍̔̉ ɂ ̛̍́̌̔̍̏̓̎̏̍́̌́̑ȟ ̞̗̠̎̉̋̌̏̐̆̅̉̌́̑ȟ ̃̉̑̓̔́̌ 

̍̔̈̆̊̌́̑ ̃́ ̖Ȣ̋ȢȠ  
Å  ̓ ̖̆̎̉̋ ̰̋̎̉̋̍́̌́̑ ̧̓̑̆̎́̇̑̌́̑̉ ɉ̘̓̔̄̍́́̌́̑ ̍́̇̍̔̉̅́̎ ̘̓̔̄̍́́̌́Ȥ

̑̄́ ́̑́̍́̒̅́̎ ̛̍́̌̔̍̏̓ ̙̋̉̑̉̓̉ȟ ̅́̒̓̔̑̉̊ ̃̏̒̉̓́̌́̑̎̉ ̅́̒̓̌́̂̋̉ ̰̙̈̌́̓̉Ȥ
̙̑̉ ̃́ ̖Ȣ̋ȢɊȢ  

˟́̂̉̉̊ ́̎̌́̑̅́̎̕ ̅́̑̒ ̧̇́̑́̎̉̅́ ̖̓̆̎̉̋ ̃̏̒̉̓́̌́̑̅́̎ ̙̏̊̅́̌́̎̉̅́̕ 
̙̅́̒̓̔̑̌́ ̓̉̌̌́̑̉̎̉ ̓́̌́̂ ̉̌̍́̊̅̉̄́̎ ̅́̒̓̔̑̉̊ ̃̏̒̉̓́̌́̑̅́̎ Courselab, 
Ispring , Hot Potetos ̅́̒̓̔̑̌́̑̉̅́̎ ̙̏̊̅́̌́̎̉̕ ̅́̑̒̎̉ ̙̙̙̓́̋̉̌̌́̓̉̑̉̅́ȟ 
̍́̃̈̔̎̉ ̰̓̌̉  ̰̙̙̈̌́̓̉̑̉̄́ ̖̉̈̍́̓ ̉̌́̅̉Ȣ  

Педагогик таълим жараёнларини замонавий ахборот технологиялари 
асосида самарали ташкил этиш: 

Å ̍́̒̏́̃̉̊̕ ̰ ̔̃ ̋̔̑̒̌́̑̉̎̉ ̃́ ̞̌̆̋̓̑̏̎ ̧́̅́̂̉̓̌́̑̎̉ ̠̘̑́̓̔̃̉ ̇́̍̏Ȥ
́̄́ ̐̆̅́̄̏̄̌́̑ȟ ̝̟̋̏̍̐̓̆̑ ̘̅́̒̓̔̑̉̌́̑ȟ ̙̓̆̄̉̌̉ ̖̍̔̓́́̒̒̉̒̌́̑̎̉̎̄ ̙̂̉̑̌́̔Ȥ
̃̉̎̉Ƞ  

Å ̐̆̅́̄̏̄̌́̑ ̰̑̓́̒̉̅́ ̃ ́̈̉́̌́̑̎̉̎̄̕ ̓́ ̙̒̉̍̌́̎̉̉̎̉Ƞ  

                                                           
1Халилова Феруза Маматқуловнаȟ ˎ̖̔́̑̒̋̉̊ ̜̄̏̒̔̅́̑̒̓̃̆̎̎̊ ̔̎̉̃̆̑̒̉̓̆̓ȟ 

ˠ̈̂̆̋̉̒̓́̎Ȣ 
2Иброхимова Фарангиз Фурқат қизиȟ ̒̓̔̅̆̎̓̋́ȟ ˎ̖̔́̑̒̋̉̊ ̜̄̏̒̔̅́̑̒̓̃̆̎̎̊ 

̔̎̉̃̆̑̒̉̓̆̓ȟ ˠ̈̂̆̋̉̒̓́̎Ȣ 
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Å ̛̓́̌̉̍ ̧̇́̑́̎̉̎̉ ̙̓́̋̉̌ ̙̉̌̉̎̉ ̙̙̓́̋̏̍̉̌̌́̓̉̑̉ ̃́ ̐̆̅́̄̏̄̉̋ 
̠́̏̌̉̓̎̉̎̄̕ ̒́̍́̑́̅̏̑̌̉̄̉̎̉ ̍̏̎̉̓̏̑̉̎̄ ̞̙̓̉̎̉ ̓́ ̏̈̏ ̞̓́̅̉Ȣ  

˙̝̔̌̓̉̍̆̅̉́̌̉ ̞̌̆̋̓̑̏̎ ̰ ̔̃ ̋̔̑̒̌́̑̎̉ ̠̙̑́̓̉ ̠̉̍̋̏̎̉̓̉̎̉ ̘̂̆̑̔̃̉ 
̐̆̅́̄̏̄̉̋ ̅́̒̓̔̑̉̊ ̃̏̒̉̓́̌́̑ ̘̉̉̅́ ̟ ̏̑̉ ̑̆̊̓̉̎̄̄́ ̞̄́ ̰̂̌̄́̎ É3ÐÒÉÎÇ ̅́̒̓̔̑̉ 
́ ̉̅́ ̰̖̓̓́̌̉̂ ̰̓́̍̉̈Ȣ ˑ́̒̓̔̑ ̏̑ ́̌̉ ̘̏̊̅́̌́̎̔̃̉̌́̑̕ &ÌÁÓÈ-̑̏̌̉̋̌́̑ ̃́ 

YouTube-̃̉̅̆̏ ̑̆̒̔̑̒̌́̑̎̉ 0Ï×ÅÒ0ÏÉÎÔ ̓́ ̅̉̍̏̓ ̒̌́̊̅̌́̑̉̄́ 
̙̇̏̊̌́ ̙̓̉̑̉̌́̑̉ ̍̔̍̋̉̎Ȣ 

0Ï×ÅÒ0ÏÉÎÔ ̅́̒̓̔̑̉̅́ ̠̑́̓̉̌̄́̎ ̓́ ̅̉̍̏̓ ́̊̌̉̎̉̎̄̕ ̠̙̉̍̏̌́̎̉̉̎̉ 
̛̓́̍̉̎̌́̊̅̉  

É3ÐÒÉÎÇ &ÒÅÅ ̅́̒̓̔̑̉ ̍̔̓̌̏  ̓̆̋̉̎ ̉̒̏̂̌́̎́̅̉Ȣ É3ÐÒÉÎÇ 3ÕÉÔÅ ́̒̂̏̂ 
̔̒̋̔̎́̌́̑̉ ̏̑ ́̌̉ ɉ1ÕÉÚ-ÁËÅÒȟ É3ÐÒÉÎÇ 6ÉÓÕÁÌÓȟ É3ÐÒÉÎÇ $ÉÁÌÏÇ4ÒÁÉÎÅÒɊ ̞̌̆̋̓̑̏̎ 
̅́̑̒̌̉̋̌́̑ȟ ̛̃̉̅̆̏̍́̑̔̈́̌́̑ȟ 1ÕÉÚ-ÁËÅÒ ̏̑ ́̌̉ ̞̌̆̋̓̑̏̎ ̎́̈̏̑́̓ ̓̆̒̓̌́̑̉ȟ 
̰̒̑̏̃̎̏̍́̌́̑ȟ É3ÐÒÉÎÇ $ÉÁÌÏÇ4ÒÁÉÎÅÒ -̓́̑̍̏ ̌́̎̄́̎ ̅̉́̌̏̄̌̉ ̞̌̆̋̓̑̏̎ 
̋̔̑̒̌́̑̎̉ ̃́ ̏̎̌́̊̎-̗̠̐̆̑̆̈̆̎̓́̉̌́̑̎̉ ̠̙̑́̓̉ ̍̔̍̋̉̎Ȣ  

CourseLab ɀ ̙̏̊̅́̌́̎̉̉̕ ̒̏̅̅́ ̃́ ́̊̎̉ ̐́̊̓̅́ ̠̉̍̋̏̎̉̓̌́̑̉ ̋̆̎̄ 
̅́̒̓̔̑̉̊ ̃̏̒̉̓́ ̰̂̌̉̂ȟ ˕̎̓̆̑̎̆̓ ̓́̑̍̏ ̉̅́ȟ ̍́̒̏́̅́̎̕ ̰ ̙̉̓̉ ̓̉̈̉̍̉̅́ȟ 
̋̏̍̐́̋̓-̅̉̒̋̅́ȟ ̔̍̔̍́̎ ̧̖̉̓̉̑̉̊ ̗̠̉̎̏̑̍́̉̕ ̒́ ̘̌́̄̉̅́ ̉̎̓̆̑́̋̓̉̃ ̰ ̔̃ 
̍́̓̆̑̉́̌̌́̑̉̎̉ ɉ̞̌̆̋̓̑̏̎ ̋̔̑̒Ɋȟ ̠̙̑́̓̉̄́ ̰̍̌̇́̌̌́̎̄́̎Ȣ  

ˎ̔̎̅́̊ ̅́̒̓̔̑̉̊ ̃̏̒̉̓́̌́̑̅́̎ ̙̏̊̅́̌́̎̉̕ ̐̆̅́̄̏̄̉̋ ̘̔̔̎ ̂̉̑̏̑ ̂̉̑ 
̙̅́̒̓̔̑̌́ ̓̉̌̉̎̉ ̙̂̉̌̉̎̉ ̓́̌́̂ ̞̓̍́̊̅̉Ȣ ˎ̔ ̅́̒̓̔̑̌́̑ ̧̑̅́̍̉̅́ ̧̖̉̓̉̑̉̊ 
́̎̅́̎̕ ̞̌̆̋̓̑̏̎ ̋̔̑̒̌́̑ȟ ̞̌̆̋̓̑̏̎ ̋̉̓̏̂ ̠̙̑́̓̉ ̍̔̍̋̉̎Ȣ  

 
Фойдаланилган адабиётлар: 

 
1. ˎ ̆̄̉̍̋̔̌Ï̃ ˠȢ˥Ȣ ˜̆̅Á̄Ï̄̉̋ ̓Á̛̌̉̍̅Á ̈Á̍Ï̎Á̃̉̊ ÁØ̂Ï̑Ï̓̓̆Ø̎Ï̌Ï̠̄̉̌Á̑̉̎̉ 
̇Ï̑̉̊ ̞̙̓̉̎̉̎̄ ̉̌̍̉̊-̎Á̈Á̑̉̊ Á̒Ï̒̌Á̑̉Ȣ-Ï̎Ï̄̑Á̠̉̕Ȣ -4Ȣȡ ˡÁ̎ȟ ςππχȢ 

2. Ï̅̉̑Ï̃ ˎȢ Ȣȟ ˎ̆̄̉̍ ̔̌Ï̃ ˠȢ˥Ȣȟ !̂̅̔ Ï̅̉̑Ï̃ !Ȣ!Ȣ Ȱ!Ø̂Ï̑Ï̓̓̆Ø̎Ï̌Ï̠̄̉̌Á̑̉ȱȢ 
˪̌̆̋̓̑Ï̎ ̅Á̑̒̌̉̋Ȣ ςππς ̊Ȣ 
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UDC 82 
DIFFERENT USAGES OF NOUN-PART OF SPEECH BY INTERNATIONAL– 

UZBEK STUDENTS AND NATIVE SPEAKERS OF ENGLISH 
 

M. Absamadova1, S. Ibragimova2 
 

Abstract 
 

The focus of this article is investigating Nouns used in two languages which are 
English and Uzbek. Since with the advent of widely using of English language in Uzbek-
istan, it becomes to be more necessary to compare both of them and find differences 
and similarities in their grammar. This article also makes a contribution in exploring all 
information about focusing theme in Uzbek and English languages and they are proved 
by exact examples. This is likely to be helpful for the ESL Uzbek learners, as they can 
begin to comprehend much more after being introduced with this article. 
 
Key words: Uzbek grammar, English Grammar, part of speech, suffixes. 

 
Noun in English simply refers to the things. To be more precise, those things de-

fine everything which around us. They can be people, animals, places, feelings and oth-
ers [2017]. Quite similarly, in Uzbek language this means the name of human, inanimate 
things, fauna and flora and other things [2013]. According to some data we identified 
facts about the usage of nouns in different languages by answering specific questions: 

What kind of questions do both languages have?  
EL: What? Who? [1999] 
I know him very well. Who knows him? 
UL: What? Who? Where? 
Tashkent is the capital of Uzbekistan. Where is the capital of Uzbekistan? 
What sort of suffixes is  used? 
EL: 1) -s for forming plural form. A great number of cars are manufactured. 
2) ‘S or S’ in order to form possessive case. Students’ marks are announced. 
σɊȣ ÓÕÆÆÉØÅÓ ×ÈÉÃÈ ÉÎÄÉÃÁÔÅ ÔÈÅ ×ÏÒÄ ÉÓ ÁÂÓÏÌÕÔÅÌÙ ÎÏÕÎȡ -age, -ance, -er, -tion, -

ist, -ment. Argue + ment = argument 
τɊ 3ÏÍÅ ÁÂÓÔÒÁÃÔ ÎÏÕÎÓȭ ÓÕÆÆÉØÅÓȡ -tion, -ism, -ity, -ment, -ness, -age, -ance, -ence, 

-ship, -ability, -acy. Children should be brought up this patriotism. [1999]  
UL: 1) ɀlar  which is used for plural form 
-ÅÎÉÎÇ ËÏȭÐÌÁÂ ËÉÔÏÂlar im bor 
I have many books  
2) There are also some suffixes which create noun from other parts of speech 

and organize various meanings [2013]. 
Noun of person:-chi, -soz, -kor, -xon, -dosh, -boz, -vchi. Soat + soz = soatsoz 

(watch maker)  
Noun of things: -gich, -gi, -k, -q, -oq, -(i)ndi, -ma, -don. Chiqar + gich = chiqargich 

(pencil sharpener)   
Noun of places: -zor, -loq, -iston, -goh, -xona. Gul + zor = gulzor (flower garden) 
Noun of actions: -lik, -chilik, Ahmoq + lik = (stupitness) 
Abstract noun: -inch, -ch, Sev + inch = sevinch (happiness) 
4) Some suffixes such as –cha, -choq, --chak  minimize, while –gina( -kina) pet 

somebody. [2013] 
Hovuzchada kichkinagina baliqcha borekan. 

                                                           
1Абсамадова Махлиё – студентка ф̝́̋̔̌̓̆̓́ ́̎̄̌̉̊̒̋̏̄̏ ̠̜̈̋́ȟ ˞́̍́̑̋́̎̅̒̋̉̊ 

̜̄̏̒̔̅́̑̒̓̃̆̎̎̊ ̉̎̒̓̉̓̔̓ ̜̖̉̎̏̒̓̑́̎̎ ̠̜̈̋̏̃ȟ ˠ̈̂̆̋̉̒̓́̎Ȣ 
2Ибрагимова Ситораȟ ̒̓̔̅̆̎̓̋́ ̝́̋̔̌̓̆̓́̕ ́̎̄̌̉̊̒̋̏̄̏ ̠̜̈̋́ȟ ˞́̍́̑̋́̎̅̒̋̉̊ 

̜̄̏̒̔̅́̑̒̓̃̆̎̎̊ ̉̎̒̓̉̓̔̓ ̜̖̉̎̏̒̓̑́̎̎ ̠̜̈̋̏̃ȟ ˠ̈̂̆̋̉̒̓́̎Ȣ 
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There was a little fish in the little pond (minimizing the noun) 
Ukajon im men aytgan ishlarning hammasini bajaribdi!  
My dear brother carried out everything which I told him! (appreciating brother) 
How are they categorized?  
EL: Nouns, in general, are divided into common, proper, abstract, material ones. 

Moreover, they are again separated into two types-countable and uncountable accord-
ing to whether they can be counted or not. [1999] 

Common nouns involve all items which are words related to both people and in-
animate things as well as nature. For example: He observed 5 boys, one window, book-
shelf, two cats, flowers on the table, when he glanced the room. 

Proper nouns are the names of person, city, corporation, planet, country and 
other common nouns: Malika and Umida are about to travel to China. 

Abstract noun is the opposite of concrete noun. This type of nouns includes the 
nouns which cannot be touched, seen, heard and sometimes really difficult to describe 
with one or two words. After seeing beauty of that girl, he felt in love with her. 

Countable nouns are counted and have singular and plural forms. This occurs vice 
versa when it comes to uncountable nouns. She was looking for her glasses (count.n). 
Sugar was so expensive that even he could not afford to purchase. 

UL: Uzbek language exists common and proper nouns. In common noun there 
are five main types of nouns including personal noun, noun of things, abstract noun, 
action noun and noun of places [2013] 

Personal noun is related to person: Mother, father, girl, boy, teacher, builders. 
Noun of things indicates all inanimate items: Book, transport, scissors, notebook. 
Abstract noun has the same meaning as it is used in English language: love, luck. 
Action noun expresses the processes of activity, work, functions usually, done by 

people: cotton-picking, farming, horse-breeding. 
Noun of places just includes nouns which are about places and situations. Uzbek-

istan, village, north, countryside, street. 
)Ô ÃÁÎ ÂÅ ÓÅÅÎ ÔÈÁÔ ÑÕÅÓÔÉÏÎ Ȱ×ÈÅÒÅȩȱ ÄÏÅÓ ÎÏÔ ÅØÉÓÔ ÉÎ %ÎÇÌÉÓÈ ÌÁÎÇÕÁÇÅȢ )Î ÁÄÄÉȤ

tion, both languages have proper, abstract, common nouns. However, in Uzbek language 
there are not uncountable nouns as all of them can be counted except abstract noun. Or 
when we look at the English language grammar, it is not categorized as personal noun, 
noun of things action noun and noun of places. What is more, Uzbek people express 
benevolent attitude to somebody with the help of suffixes (-jon, -xon), but this event is 
carried out with words by English (dear, darling). 
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THE ROLE OF VOCABULARY GAMES IN TEACHING  

FOREIGN LANGUAGES 
 

M.H. Azimova1, M.U. Rakhmonova2, Z. Baronova3 
 

Abstract 
 

Games help students to make and sustain the effort of learning. Games provide 
language practice in the various skills ɀ speaking, writing, listening and reading. They 
encourage students to interact and communicate. They create a meanwhile context for 
language use. 
 
Key words: motivation, games, communicative orientation, involuntary memorize, new 
words, learning process, teacher`s aim, category games. 

 
In teaching a foreign language, vocabulary plays an significant role. It is one ele-

ment that links the four skills of speaking, listening, reading and writing all together. In 
order to communicate well in foreign language, students should acquire an adequate 
number of words and should know how to use them accurately. With the use of games, 
the teacher can create various contexts n which students have to use the language to 
communicate, exchange information and express their own notions; the article focuses 
on effectiveness and role of using games in vocabulary acquisition. Language game help 
students to decrease their stress which affects their learning process negatively. Games 
can help and inspired students to sustain their interest. If students have fun while learn-
ing vocabulary. Also, motivation is very important for students` learning. 

Vocabulary is the total number of words in a language. Vocabulary is an im-
portant part to master English well. There are essential steps of learning vocabulary: 

¶ Having source for encountering new words; 
¶ Getting a clear image for the form of words; 
¶ Learning the meaning of new words; 
¶ Making a strong memory connection between the form and the meaning of the. 
To increase the vocabulary we need media to be used. Games can make the stu-

dents more focus in learning, because they do not feel that they are forced to learn.  
Games can lower anxiety, thus making the acquisition of input more likely. They are 
highly motivating and entertaining, and they can give shy students more opportunity to 
express their option and feelings. They also enable learners to acquire new experiences 
within a foreign language which are not always possible during a typical lesson. Games 
can be media that will give many advantage for teacher and the students as well. The 
use of games attract the students to learn English because it is fun and make them want 
to have experiment, discover and interact with their environment.  Some experts have 
also figured out characteristics of games that make vocabulary learning more effec-
tively. Armstrong [1.4]suggest board games as a teaching strategy might suit students 
with interpersonal intelligence because they provide an excellent setting for interaction 
between students. Games are away to help students not only enjoy and amuse with the 
language they learn, but also practice it incidentally. To be short, games can be consid-
ered useful and effective tools that may be applied in vocabulary classes. The use of 
games in teaching vocabulary is away to make the lesson more interesting, enjoyable 
and effective. 

There are numerous techniques concerned with vocabulary presentation. How-
ever, there are a few things that have to be remembered irrespective of the way new 
lexical items are presented. If teachers want students to remember new vocabulary bet-
ter, it needs to be learnt in context, practiced, and then revised to prevent students from 
forgetting. Teachers must make sure students have understood the new words, which 
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̜̒̓̃̆̎̎̊ ̉̎̒̓̉̓̔̓ ̜̖̉̎̏̒̓̑́̎̎ ̠̜̈̋̏̃ȟ ˠ̈̂̆̋̉̒̓́̎Ȣ 
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×ÉÌÌ ÂÅ ÒÅÍÅÍÂÅÒÅÄ ÂÅÔÔÅÒ ÉÆ ÉÎÔÒÏÄÕÃÅÄ ÉÎ Á ȰÍÅÍÏÒÁÂÌÅ ×ÁÙȱȢ "ÅÁÒÉÎÇ ÁÌÌ ÔÈÉÓ ÉÎ ÍÉÎÄȟ 
teachers have to remember to employ a variety of techniques for new vocabulary 
presentation and revision. We believe that one of the effective ways of vocabulary 
presentation games. 

Games are an important part of a teacher`s repertoire. The purpose of games in 
the learning process is to reinforce what has already been taught. During the game, 
learners are engaged in an enjoyable and challenging activity with a clear goal. Often, 
students are so involved in playing the games that they do not realize they are practic-
ing language. So games can provide vocabulary practice. Vocabulary study an amusing 
and satisfying experience for a teacher and students at the same time. Some games are 
played with the whole class, often with the students divided into two teams, while oth-
ers can be played in pairs or small groups 

At different stages of the lesson, teacher`s aims connected with a game way vary: 
1.Provide a good model making its meaning clear; 
2.Controlled practice. Elicit good imitation of new language and appropriate re-

sponses. 
3.Communicative practice. Give students a chance to use the language. 
It is a important to acknowledge is the fact that not all games ft the classroom 

environment or all group of students and that it can be hard finding the right game. In 
fact, it is good to keep in mind when selecting a game that a recipe for a good educational 
game is one that balances both fun and challenge. [ Steve Sugar. [2.16].  

Now let us look at what games the teacher may exploit while working with word: 
1.Word association  requires students to name all the words they know associ-

ated with any lexical category. One student says a word form the category. The next 
student continues with another word and so on around the class.  

2.Memory game  begins with one students saying a sentence and the next stu-
dent in turn adds another word or phrase to the sentence, repeating what has gone be-
fore in the same order. 

3.Guess the total game provides a good opportunity to develop students skills in 
defining words and paraphrasing. For this game the teacher puts the students in pairs, 
facing each other, and gives a card with two words written on it to each student and 
ÁÓËÓ ÔÈÅÍ ÎÏÔ ÔÏ ÓÈÏ× ÅÁÃÈ ÏÔÈÅÒ ÔÈÅÙȭÒÅ ÔÈÅ Ô×Ï ×ÏÒÄÓ ×ÒÉÔÔÅÎ ÏÎ ÔÈÅ ÃÁÒÄ ÁÒÅ Á ÔÏÏÌ 
and a relate occupation, for example, saw and carpenter, blackboard and teacher. One 
at a time, each student describes the tool without saying its name. The other students 
have to guess the tool and name an occupation that uses the tool. 

4.Team game. For this game the teacher has to prepare cards with  the names  
of different. The students are divided into two teams. Then the teacher takes any card 
and reads out the country. The first team must name the language of this country, the 
second team ɀ the capital of this country. Then the teams exchange their tasks. 

Although game in general might emphasize fluency the category speaking games 
can be divided in two main categories. Those categories are: linguistic games and com-
municative games. Even though they both aim towards teaching speech in the target 
language they put emphasis on very different things. While linguistic games emphasize 
speaking correctly the goal when plating communicative games is fluency. Had-
field.[3.8].Under such circumstances, games have been shown to have advantage and 
effectiveness in learning vocabulary in various ways. First, games bring in relaxation 
and fun for students, thus help them learn and retain new words more easily. Second, 
games usually involve friendly competition and they keep learners interested. These 
create the motivation for learners of English to get involved and participate actively in 
the learning activities. Third, vocabulary games bring real world context into the class-
ÒÏÏÍȟ ÁÎÄ ÅÎÈÁÎÃÅ ÓÔÕÄÅÎÔȭÓ ÕÓÅ ÏÆ %ÎÇÌÉÓÈ ÉÎ Á ÆÌÅØÉÂÌÅȟ ÃÏÍÍÕÎÉÃÁÔÉÖÅ ×ÁÙȢ 
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UDC 378 
TEACHING ENGLISH RULES THROUGH FOREIGN  

LANGUAGE MATERIAL 
 

L.A. Usmanova1 
 
Abstract 
 

This article will provide how to present the rules in teaching English as a foreign 
language and describe their theoretical part, their types, what their importance in 
learners understanding and how perfect rule can facilitate the process of the lesson. 
 
Key words: verbal rule, visual rule, analogy, rule-instruction, rule-generation, verbal 
learner, visual learner. 

 
The idea that linguistic practice is essentially rule-governed has found wide-

spread acceptance, especially among those engaged in constructive work in grammar 
or semantics, and has been regarded by some as almost self-evident. Nonetheless it is 
highly controversial within the philosophy of language. Proponents have suggested a 
great number of kinds of linguistic rule, and serious attempts at demarcating and expli-
cating the concept of a rule have been made, whereas opponents have concentrated on 
more general epistemological issues particularly regarding what it is to know a lan-
guage: and the place that rules might have in such knowledge.  

The term 'rule' belongs to a group of terms, including 'norm,' 'convention,' 
'standard,' 'regulation,' 'directive,' 'instruction,' 'law' (in the prescriptive sense), many 
of which frequently occur together in dictionary explanations, sometimes presented as 
synonyms. Ordinary linguistic usage does not provide clear-cut distinctions and no tax-
onomic consensus has been established among theorists. 

The question of what rules really are has received much less attention. It is com-
mon to think of rules as abstract entities. Some, however, take them to be linguistic, 
while others take them to be nonlinguistic. Ross, for instance (1968), takes rules to be 
a species of directives, themselves intrinsically normative entities that are meanings of 
prescriptive sentences, like propositions are of descriptive sentences. Although rules 
have even been thought to be particular inscriptions of rule-sentences, the concept of a 
rule is normally distinguished from that of a formulation of a rule, as described by Max 
Black (1962). Black, however, denies that rule-formulations designate, describe, or 
even express rules (as their meanings). Instead, to understand what a rule is we must 
look to the use of rule-formulations. This is in line with Wittgenstein's later philosophy 
(see Wittgenstein, Ludwig). 

Many other theorists insist on social function or social acceptance as part of what 
it is to be a rule. Ross, for instance (1968), takes a rule to be a rule of some community, 
a (general) directive corresponding to social facts, being generally complied with in the 
community. Bartsch (1987) characterizes norms, social rules, as the social reality of 
correctness notions. This feature is particularly prominent in Shwayder's attempt at a 
truly informative explication (Shwayder 1965). Roughly, a rule (in the primary, com-
munal sense) is a system of expectations in a community concerning behavior of its 
members, such that (a) members believe other members to have the same expectation, 
(b) the expectations of others constitute the reason for a member to act in accordance 
with them, and (c) members expect that other members conform for this reason. This 
idea has been developed and refined by David Lewis for the notion of a convention (re-
garded by Lewis as a kind of rule) and has, via Lewis, given rise to a whole tradition of 
varieties of the approach (see Convention), 

The notion of a linguistic rule is perhaps most immediately associated with very 
general rules of traditional school grammars; rules of spelling (e.g., tin never occurs be-
fore), phonological rules (e.g., voiced endings turning voiceless in certain contexts), 

                                                           
1Усманова Лобар Абдувасиловнаȟ ̝̐̑̆̐̏̅́̃́̓̆̌ȟ ˠ̈̂̆̋̒̋̉̊ ̜̄̏̒̔̅́̑̒̓̃̆̎̎̊ 

̔̎̉̃̆̑̒̉̓̆̓ ̜̖̍̉̑̏̃ ̠̜̈̋̏̃ȟ ˟̙́̋̆̎̓ȟ ˠ̈̂̆̋̉̒̓́̎Ȣ 



ˡ̘̉̌̏̌̏̄̉̆̒̋̉̆ ̎ ́̔̋̉ 

 

48 

morphological rules (e.g., endings of regular verbs in various tenses), and simple syn-
tactic rules (e.g., noun and verb must agree in number). Rules of this kind are explicitly 
stated, used in language teaching, applied as standards of correct linguistic usage, and, 
usually in contradistinction to much else included in grammars, called rules. 

Uzbek scientist and Methodist J.Jalolov has described that linguistic rule is a set 
of using generations and directions in gaining process of grammar speech habits [1] . He 
classified rules in using into three types: 

1. Verbal rules. 
2. Visual rules. 
3. Analogy. 
Verbal rules is characterized or explained with words: 
(a) verbal graphic ruleɀ is given in the textbook, 
(b)  verbal (-understanding) ruleɀ is made up by teacher or pupil. 
Visual rules are described without any words and they explained by visual ma-

terials: 
(a) schemes 
(b)  tables 
(c) symbols (e.g. S+P+O and etc.) 
Analogy is characterized without any words. 
He remarks that the rules make easy to learn English speech. By using rules in 

English speech he divided them into two groups: 
1. Rule-generation 
2. Rule-instruction  
)ÔȭÓ ÎÅÃÅÓÓÁÒÙ ÔÏ ÕÓÅ ÒÕÌÅÓ ÃÏÒÒÅÃÔÌÙ ÉÎ ÔÅÁÃÈÉÎÇ ÌÁÎÇÕÁÇÅ ÍÁÔÅÒÉÁÌȢ Rule-instruc-

tion is used in teaching inductive approaches. Rule instruction is served to recognizing 
grammatical action in speech activities or in reading and listening. 

Rule-generation is used in teaching deductive approaches. It is a simple theoret-
ical information of studied a disconnected grammatical material in possessing speech 
activities. It must be directed to know a grammatical action in teaching foreign lan-
guage. 

And also he distinguished between a rule and algorithm. He says that an algo-
rithm is a definite instruction of simple operations in consistency and every of algo-
ÒÉÔÈÍ ÃÁÎ ÂÅ Á ÒÕÌÅȟ ÂÕÔ ÎÏÔ ÁÌÌ ÒÕÌÅÓ ÁÒÅ ÁÌÇÏÒÉÔÈÍȢ &ÏÒ ÅØÁÍÐÌÅȟ ÔÈÅ ×ÏÒÄ ȰÏÂÊÅÃÔȱ 
means any of the things in order to use cannot be algorithm, because it is not the in-
struction of using in speech. On the other hand, we would like to draw your attention to 
ÁÎÏÔÈÅÒ ÅØÁÍÐÌÅȡ ȰÏÂÊÅÃÔȱ ÁÌÓÏ ÅØÐÒÅÓÓÅÄ ÁÓ Á ÐÁÒÔ ÏÆ ÓÅÎÔÅÎÃÅ ÔÈÁÔ ÃÁÎ ÂÅ ÁÌÇÏÒÉÔÈÍȟ 
because we follow that instruction in hearing, speaking, reading and writing. We use it 
ÉÎ ÓÐÅÁËÉÎÇ ÁÎÄ ÕÎÄÅÒÓÔÁÎÄÉÎÇ ÓÏÍÅÏÎÅȭÓ Ópeech. 

Students learn in many ways by seeing and hearing; reflecting and acting; rea-
soning logically and intuitively; memorizing and visualizing. However, teaching lan-
ÇÕÁÇÅ ÍÁÔÅÒÉÁÌ ÄÏÅÓÎȭÔ ÈÁÖÅ ÂÅÎÅÆÉÔÓ ÉÆ ÔÈÅ ÔÅÁÃÈÅÒ ÕÓÅÓ ÏÎÌÙ ÔÒÁÄÉÔÉÏÎÁÌ ÍÅÔÈÏÄÓȢ 4Ï 
facÉÌÉÔÁÔÅ ÓÔÕÄÅÎÔÓȭ ÁÃÈÉÅÖÅÍÅÎÔ ÉÎ ÔÅÁÃÈÉÎÇ ÐÒÏÃÅÓÓ ÔÈÅ ÔÅÁÃÈÅÒ ÓÈÏÕÌÄ ÍÉØ ÖÁÒÉÏÕÓ 
methods which are suitable for the learners and provide their psychological ability.  

We propose to classify the ways people receive sensory information as visual, 
verbal, and other (tactile, gustatory, and olfactory). Visual learners prefer that infor-
mation be presented visuallyɂin pictures, diagrams, flow charts, time lines, films, and 
demonstrationsɂrather than in spoken or written words. Verbal learners prefer spo-
ken or wri tten explanations to visual presentations. The third category (touch, taste, 
smell) plays at most a marginal role in language instruction and will not be addressed 
further.  

Visual and Verbal Learners describe about three ways people receive sensory 
information as visual, verbal and other (tactile, gustatory, olfactory). Visual learners 
prefer that information be presented visuallyɂin pictures, diagrams, flow charts, time 
lines, films, and demonstrationsɂrather than in spoken or written words. In learning 
Arabic Language, listening skills are learning through visual way such as watching Ara-
bic movies, listening Arabic program in radio, watching television program and others. 
Verbal learners prefer spoken or written explanations to visual presentations. Learning 
Arabic Language in speaking, reading, and writing skills need to be explained by spoken 
and written. The third category (touch, taste, smell) plays at most a marginal role in 
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language instruction. Recent studies of learning styles in foreign language education 
(e.g., Oxford & Ehrman, 1993) consistently place reading in the visual category, imply-
ing that instructors can meet the needs of visual learners solely by relying on written 
instructional material. Certainly visual learners learn better if they see and hear words 
in the target language, but so do auditory learners: presenting the same material in dif-
ferent ways invariably has a reinforcing effect on retention. The challenge to teacher is 
to devise ways of augmenting their verbal classroom presentation with nonverbal vis-
ual materialɂfor example, showing photographs, drawings, sketches, and cartoons to 
reinforce presentation of vocabulary words, and using films, videotapes, and dramati-
zations to illustrate lessons in dialogue and pronunciation. 

Active and Reflective Learners describe the complex mental processes by which 
perceived information is converted into knowledge can be conveniently grouped into 
two categories: active experimentation and reflective observation (Kolb 1984). Active 
processing involves doing something in the external world with the informationɂdis-
cussing it or explaining it or testing it in some wayɂand reflective processing involves 
examining and manipulating the information introspectively. Active learners learn well 
in situations that enable them to do something physical and students get information 
from it. 

Finally, it is evident that teaching English rules at school and make effectiveness 
ÉÎ ÌÅÁÒÎÅÒÓȭ ÁÃÈÉÅÖÅÍÅÎÔ ÄÅÐÅÎÄ ÏÎ ÓÅÌÅÃÔÉÎÇ ÔÈÅ ÐÒÏÐÅÒ ÔÙÐÅ ÏÆ ÒÕÌÅ ÁÎÄ ÆÉÔ ÔÏ ÔÈÅ ÌÅÁÒÎȤ
ersȭ level of the course (beginning, intermediate, or advanced), the age of the students. 
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THE EFFICIENCY OF GRADED READING  

IN LANGUAGE LEARNING PROCESS 
 

S.A. Atamuradova1, N.N. Khamrakhanova2 
 
Abstract 
 

The article illustrates the efficiency of extensive reading, focusing on its contri-
butions to language proficiency development and stresses out the benefit of grader 
readers in the language learning process. 
 
Keywords: extensive reading, graded readers, language proficiency, language skills, Uz-
bek graded books. 

 
Among the most efficient way to enhance reading speed, increase vocabulary 

ÂÁÓÅ ÁÎÄ ÌÁÎÇÕÁÇÅ ÐÒÏÆÉÃÉÅÎÃÙ ÁÓ ×ÅÌÌ ÁÓ ÌÅÁÒÎÅÒÓȭ ÁÔÔÉÔÕÄÅȟ ÓÅÌÆ-motivation towards 
learning process is reading extensively at high numbers and suitable levels of under-
standing. According to the general fact, the range of vocabulary and the accuracy of 
grammar define linguistic proficiency when individuals perform a language in the real 
world situations and in spontaneous interaction that can be appropriate to the language 
of native speakers. Extensive reading is a truly helpful approach for the second language 
learners who are attempting to gain language competencies. The reason is that students 
have capability to choose reading materials regarding their level and interest, namely, 
they can be certain type of text they read for pleasure. Comparing to the intensive learn-
ing which means to read in detail with specific purpose and way, extensive reading is 
considered to be an alternative means of learning language. Graded readers are essen-
tial materials for extensive reading and readers can obtain the very plot of great novels, 
folklore, and tales in the language. They are particularly designed in order to enable 
learners for practicing reading skills and provide them opportunities to reinforce the 
vocabulary in the texts. With realizing how to function sentences grammatically correct, 
learners are able to learn new vocabulary, more importantly, they have a privilege to 
work with words in the discourse. Since the graded books conducts various number of 
collocations, compounds, idioms that are actually utilized in the real speech of people, 
learners can easily learns the vocabulary and use in their communication with others.  
Graded readers inspire students, assist them to gain reading fluency, extended vocabu-
lary and become an expert at the grammatical terms.  

Being known as one the main features of extensive reading, graded reading is a 
general term for most that means to read a large amount of text materials which can 
ÇÒÁÂ ÒÅÁÄÅÒÓȭ ÉÎÔÅÒÅÓÔ ÁÎÄ ÁÔÔÅÎÔÉÏÎȢ 2ÁÔÈÅÒ ÔÈÁÎ ÌÅÁÒÎÉÎÇ ÔÈÅ ÌÁÎÇÕÁÇÅ ÉÎ Á ÓÉÍÐÌÙ ×ÁÙȟ 
the highlight is on allowing the learns to produce and comprehend proper spoken lan-
guage and create interpersonal communication effectively. When it comes to reading a 
wide variety of things, this is a real chance for learners to build normal reading speed 
and enhance reading confidence. That means that whenever learners face with sudden 
strange vocabulary and perpetual unknown word, they feel confidently free with the 
context as they are used to working with the functions of words. Moreover, constant 
repetitio n of the words and structures permits learners to method them quicker, which 
leads to interpret the meaning without looking up the dictionary simultaneously. With 
this skill, the learner precisely achieves the capability to socialize naturally in the lan-
guage studying. Recent studies reveal that extensive reading impacts the language pro-
ficiency and increase in reading rate. Another evidence for this study can be found that 
extensive reading results in increase vocabulary. Furthermore, other scientists and 
teachers report that extensive reading leads to increase in motivation, helps improve 
writing proficiency, and plays an important role in listening and writing skills develop-
ment. 
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)Î ÔÏÄÁÙȭÓ ÔÅÁÃÈÉÎÇ ÐÒÏÃÅÓÓ ÁÎÄ ÌÉÔÅÒÁÔÕÒÅ ÇÒÁÄÅÄ ÒÅÁÄÅÒÓ ÁÒÅ ÍÏÓÔÌÙ ÐÒÏÄÕÃÅd 
for second language learners across the world. Despite the fact that many foreign stu-
dents have preference for these sorts of books, one school of researchers note them as 
ȰÂÏÏËÓ ×ÒÉÔÔÅÎ ÆÏÒ ÌÅÁÒÎÅÒÓ ÏÆ %ÎÇÌÉÓÈ ÕÓÉÎÇ ÌÉÍÉÔÅÄ ÌÅØÉÓ ÁÎÄ ÓÙÎÔÁØȱ [1] . For this state-
ment, those researches probably want to say that readers can read the same short and 
easy version of the books but they have the same meaning whilst not the total. For the 
native speakers graded readers could not be a real enjoy in reading. However, person-
ally I reckon that initial learners of the language do not have capacity to obtain and 
comprehend the language of the books totally. Whenever students read at their reading 
ability, they stand a better chance of developing their reading skills and fluency practi-
cally. Graded readers embrace limiting grammatical structures and vocabulary which 
are understandable to catch. It is vital that learners should be able to know what they 
are reading as well as enjoy, otherwise, reading process is likely to discourage them to 
read together with learn the language they want, if they confront with too many unfa-
miliar words. In graded readers new vocabulary and grammatical structures are inten-
tionally repeated and recycled for learners so that they become familiar with them. For 
that reason, learners are recommended to read any material regarding their ability and 
skill, then their language skills progressively promote, in addition, they are encouraged 
to learn and read more. Apparently, during reading continuously, learners come across 
several new vocabularies, but they are sufficient to remember and recall them later in 
writing or speaking. By this, graded readers contribute to vocabulary development. 
'ÒÁÄÅÄ ÒÅÁÄÅÒÓ ÈÅÌÐ ÌÅÁÒÎÅÒÓ ×ÉÔÈ ȰÇÁÉÎÉÎÇ ÓËÉÌÌÓ ÁÎÄ ÆÌÕÅÎÃy in reading, establishing 
ÐÒÅÖÉÏÕÓÌÙ ÌÅÁÒÎÅÄ ÖÏÃÁÂÕÌÁÒÙ ÁÎÄ ÇÒÁÍÍÁÒȟ ÌÅÁÒÎÉÎÇ ÎÅ× ÖÏÃÁÂÕÌÁÒÙ ÁÎÄ ÇÒÁÍÍÁÒȱ 
[3] . 

Reading significantly improves language ability and reading comprehension of 
learners. Learners by means that of graded readers expertise how structures and words 
function in texts. This experience at the same time motivates them to use vocabulary 
and grammatical structures in their communication. One amazing fact is that learners 
enhance their listening and speaking abilities through extensive reading. Learners not 
solely develop their vocabulary data which is one among the keys to language learning 
however, also conjointly enhance their writing, listening and speaking skills as a result 
of their, multiplied lexical knowledge. 

Nowadays there are wide ranges of websites, companies that are providing the 
people with graded readers. They offer different kinds of books at a less demanding 
language level. They are also actually specialized for the second language learners or 
the people who are learning the language for their work, business, such as, business-
men, engineers, programmers, etc. Here are the examples of graded reader series: Cam-
bridge Readers, Helbling Young Readers, Macmillan Guided Readers, Oxford Book-
worms, Penguin Readers, Read Listen Learn, Richmond Readers, Scholastic Readers, e-
future [4] . From the Internet it is not challenging to download any type of book in dif-
ferent level, in particular, equal the level of learner, whether it is beginner, elementary, 
pre-intermediate, intermediate, upper-intermediate. The readers, no matter, they can 
be children, teenager or adult, are capable to load any story, fairy-tale, novel depending 
their capacity of obtaining the information in them. For instance, anyone browses 
http://www.macmillanenglish.com , there they are to come across several variations of 
ÔÈÅ ÂÏÏË Ȱ(ÁÍÌÅÔȱ ÂÙ 7ÉÌÌÉÁÍ 3ÈÁËÅÓÐÅÁÒÅȟ ×ÈÉÌÅ ÔÈÅ ÂÏÏË ÖÁÒÉÅÔÉÅÓ ÈÁÖÅ ÂÅÅÎ ÒÅ×ÒÉÔȤ
ten by other writers for the learner as its original version is precisely difficult for most. 
However, there the readers are likely to supply with the same meaning as the former 
one does. 

In the Uzbek literature it is quite hard to find graded readers. Considering the 
benefits of them, it is extremely effectual for foreigners who have a desire to get by in 
the Uzbek language, to prepare extensive reading materials for the great novels, like 
Ȱ/ȭÔËÁÎ ËÕÎÌÁÒȱ ÂÙ !ÂÄÕÌÌÁ 1ÏÄÉÒÉÙȟ Ȱ+ÅÃÈÁ ÖÁ +ÕÎÄÕÚȱ ÂÙ #ÈÏȭÌÐÏÎ ÁÎÄ ÏÔÈÅÒ ÏÕÔÓÔÁÎÄȤ
ing works. Making them adjust to the level of readers (e.g. elementary, intermediate, 
upper-intermediate, advanced) quite important doubles its efficacy. 

In brief, the effectiveness of extensive reading by graded readers has been incon-
testable in an exceedingly range of studies. In general, there is robust influence of ex-
tensive reading on language acquisition. It has been found in experimental and quasi-
experimental studies that extensive reading brings about improvement in not only 

http://www.macmillanenglish.com/
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reading rate, but motivation, attitude and enhancement in language skills (listening, 
writing, reading, and speaking). Learners who read extensively are vulnerable to create 
achievements in the overall language proficiency. Extensive reading develops vocabu-
lary base which provides a chance for learners to promote writing, listening and speak-
ing skill. Learners are at a plus to develop these skills if they have increased vocabulary 
knowledge. In addition, reading notably allows learners to encounter new words and 
structures. Multiple exposures to new words and structures enhance leaÒÎÅÒÓȭ ÌÁÎÇÕÁÇÅ 
knowledge. As learners perceive better in the target language they develop positive at-
titudes and increased motivation towards language learning. 

 
Reference: 
 
1. Hill, D. (2008). Graded readers in English. ELT Journal, 62 (2), 184-204. 
2.Mustafa, A. (2017).The Benefits of Graded Reading. International Journal of Social Sci-

ences & Educational Studies. 
3.Nation, P. & Ming-Tzu, K.W. (1999). Graded readers and vocabulary. Reading in a For-

eign Language, 12(2), 355-379. 
4. http://www.macmillanenglish.com  
5. https://www.teachingenglish.org.uk/article/using -graded-readers 

 
΄ S.A. Atamuradova, N.N. Khamrakhanova, 2019. 

 

 

  

http://www.macmillanenglish.com/
https://www.teachingenglish.org.uk/article/using-graded-readers


ˠ̘̜̆̎̊ 88) ̃̆̋́ Ɇ ςπρω Ɇ Ο ρ (48)  
 

 

53 

UDC 378 
TECHNOLOGY INTEGRATION IN LANGUAGE TEACHING 

 
M.F. Shavkatjonova1  

 
Abstract 
 

This article rightly reveals the primal and undeniable fore deals of utilizing cut-
ting- edge technology in terms of instructing fremd languages together with putting for-
ward unelectable evidences that indicates the sufficient effects of taking advantage of 
contemporary technology. The author further provides convincing facts concerning fi-
nancial states of every fervent individual as well as creating adequate occupational va-
cancies. 
 
Key words: computer ɀ modified teaching, technological knowledge, conceptual and 
methodological materials, authentic materials, holistic teaching. 

 
We live in a global world, it influences simultaneously on evolving of language as 

English. Nowadays this language is getting paramount in every corner of the world. 
There has been great impact on language teaching and learning due to the fact of tech-
nological developments for the last twenty years. In the past the language laboratories 
were considered useful part of learning English, later it was discovered that it influ-
ences on learners less than waited result. However, there are precise difference be-
tween earlier technological development and the present one. In the language labora-
tories, for instance, students practice mostly on drilling exercise and there was an in-
teraction of student ɀto- machine which performance an unreal way of communication. 
"ÕÔ ÔÏÄÁÙȭÓ ÔÅÃÈÎÏÌÏÇÙ ÓÕÐÐÌÉÅÓ ÉÔÓ ÕÓÅÒ ×ÉÔÈ ÖÁÒÉÏÕÓ ÏÐÐÏÒÔÕÎÉÔÉÅÓ ×ÈÉÃÈ ÆÁcilitate 
learners to interact with their foreign peers, native language speakers and at the same 
time it greatly influence their learning process. In fact, modern technology helps the 
students to experience their new learned language through person-to-person interac-
tion via telecommunications and computer networks. For instance, the initiative usage 
of computer in English classes was mostly based on repetitive work and to teach some 
grammar forms which were related principles of structural approach of language teach-
ing. Computers were mostly brought into language education as the role of tutorials 
where learners go and practice in the target language.  

 The advantages of computer-mediated teaching are unnumbered; they encour-
ÁÇÅ ÓÔÕÄÅÎÔÓȭ ÍÏÔÉÖÁÔÉÏÎ ÁÎÄ ÉÎÃÒÅase their self-discovery of complete situations. Sec-
ond, current computer technologies give them the opportunity to put their knowledge 
into practice through networks and they develop their language competence by sharing 
their ideas with their native speaker peers through virtual world. In computer-medi-
ated learning the teacher use three kind of knowledge: content, pedagogical and tech-
nological knowledge which are interrelated in language pedagogy, in current days the 
last one is in the ongoing process. Another advantage of incorporating technology in 
language education is defined with the opportunity to interact within meaningful con-
text. This interaction can be happened in concordance software, telecommunications, 
text-reconstruction software and multimedia simulation software. There is no neces-
sity for human-to human interaction. 

Nowadays the best medium of communication is the Internet what the students 
can use it in any location and time. It supplies language learners both authentic tasks 
and projects which help students to learn both content and language. Though technol-
ogy integrated learning has been used in the simple form since the middle years of last 
century, it has only gave its huge fruit in the last ten years due to computer technologi-
cal development. The computer shows the greatest impact on language methodology. It 
is full of with a great deal of information which can be utilized in learning and teaching 
process. This information is helpful to make better the efficiency of teaching and it leads 
to successful learning. It includes physical materials (images, board, book, poster, video 

                                                           
1 Шавкатжонова Мафтуна Фуркатовна, ̍ ́̄̉̒̓̑́̎̓ȟ ˞ ́̍́̑̋́̎̅̒̋̉̊ ̄̏̒̔̅́̑̒̓̃̆̎Ȥ

̜̎̊ ̉̎̒̓̉̓̔̓ ̜̖̉̎̏̒̓̑́̎̎ ̠̜̈̋̏̃ȟ ˠ̈̂̆̋̉̒̓́̎Ȣ 
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ÐÒÏÊÅÃÔÏÒȟ ÃÈÁÒÔ ȢȢȢɊ ÏÒ ÃÏÎÃÅÐÔÕÁÌ ÁÎÄ ÍÅÔÈÏÄÏÌÏÇÉÃÁÌ ÍÁÔÅÒÉÁÌÓȢ Ȱ7ÈÅÎ ×Å refer to web 
teaching resources we are talking about the different kinds of materials and tools that 
we can find on the Internet, with  the same purpose of improving  the quality and effi-
ciency of learning in activities which make use of those resources. Therefore, a first dis-
tinction can be made between materials, which provide contents, and tools, which let 
us process those contents, create our own materials or interact and collaborate with 
other people in learning environments. The type of web resources to be used will de-
pend on the kind of activity to be developed. By searching the Internet, not only can we 
find text documents, but also images, videos, audio files, presentations, conceptual 
maps or documents with a diverse kind of interactivity and graphic or multimedia com-
binations. And what more, most of those are for free.  

1. Teaching materials: They are usually created with a curricular didactic aim 
and may include different kinds of documents and activities: practice exercises (gram-
mar, vocabulary, and skills), tutorials, simulations, games, etc).  

2. Authentic materials: Their communicative or social function is authentic; they 
haven't been modified or adapted for teaching purposes. They can be used as a resource 
in discovery based learning activities and web tasks for language learning.  

3. Reference materials: Dictionaries, encyclopedias, manuals, concordances 
ÏÎÌÉÎÅȢȱ  

Nowadays the most wide used approach in teaching the English language is con-
sidered Communicative language teaching which provides the lessons with various in-
teractive activities. Though this approach was introduced in 1970s, it is continuing to 
renew due to demands of learners and teachers. The important dimension of this 
method is that teachers can be flexible in the way they use activities to create classroom 
climate conducive. They are required also to change their roles as abovementioned ac-
ÃÏÒÄÉÎÇ ÔÏ ÔÈÅ ÇÉÖÅÎ ÔÁÓËÓȢ "ÅÓÉÄÅÓȟ ÔÈÉÓ ÍÅÔÈÏÄ ÉÓ ÔÈÅ ÂÅÓÔ ÔÏ ÉÎÖÏÌÖÅ ÌÅÁÒÎÅÒȭÓ ÉÎÔÅÒÁÃȤ
tion by implementing pair work, group work, project work, role playing, presentation, 
discussion and debate. These activities stimulate learneÒÓȭ ÃÕÒÉÏÓÉÔÙ ÁÎÄ ÅÎÃÏÕÒÁÇÅ 
their autonomy. Nowadays these activities are frequently used in advanced classes 
which augment student speaking time. In addition to this Communicative language 
teaching method comprises all four skills- reading, writing, listening and speaking and 
also additional skills such as knowledge of vocabulary, spelling, pronunciation, syntax, 
meaning and usage. 

After quick review of literature on methods, we illustrated the peculiar sides of 
this interactive method in such lines: 

1.Language competency can be obtained efficiently through interaction of people 
in community. Teachers should create peer community where interaction appears 
among them 

2.The teacher talk is reduced, the student talk is increased; 
3.Teacher should be tolerant of ÌÅÁÒÎÅÒÓȭ ÅÒÒÏÒÓȟ ÔÒÉÁÌÓ ÁÎÄ ÍÉÓÔÁËÅÓȟ ÔÈÅÙ ÁÒÅ 

should be corrected at the end of the lesson. 
4.Usage of specially designated authentic materials 
5.Holistic teaching ( integrating skills) is claimed to lead to the good communi-

cation skills 
6.Grammar and other relevant skills are taught inductively. 
Lately, we can watch in modern language classrooms that some teachers try to 

teach their students with the help of highly developed computer technologies in order 
to improve the quality of their lesson. Above we spoke about how to integrate computer 
technologies in language classrooms and how they can impact on learners. With the 
advent of communicative language teaching in 1980s and 1990s, however, learners be-
came the center of teaching activities in which engagement with  authentic, meaningful, 
contextualized discourses are required. This new trend led to the exploration of inte-
gration technology into the classroom. Holistic teaching demands technology. And tech-
nology has the potential to play a major role in English language teaching. First of all, a 
more authentic learning environment is created, since listening is combined with see-
ing, just like in the real world. Secondly, skills are easily integrated, since the variety of 
media make it natural to combine reading, writing, speaking and listening in a single 
activity. Third, students have great control over their  learning (autonomy), since they 
can not only go at their own pace but even on their own individual path, going forward 
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and backwards to different parts of the program, refining in on particular aspects and 
skipping other aspects altogether.  

Finally, a major advantage of technology is that it facilitates a principle focus on 
the content, without sacrificing a secondary focus on language form or learning strate-
gies.  
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UDC 378 
THE ADVANTAGES OF USING GAMES IN TEACHING ENGLISH 

 
M.F. Shavkatjonova1 

 
Abstract 
 

The article deals with the advantages and useful sides of using games in teaching 
the English language. 
 
Key words: games, lessons, teaching, communicative competence, goal of teaching, 
skills. 
 

In our eagerness to establish a welfare society, we seem to be working at cross 
purposes, when we deprive students from the weaker sections, of an important tool of 
advancement, namely, communicative competence in English. Well-to-do parents send 
their children to English medium schools while the poorer sections send their children 
to local schools and institutes. At the collegiate level the two streams come together and 
present a sharp contrast.  

The English teacher therefore, is faced with a difficult three-fold task; (a) moti-
vating the weaker students from the regional medium schools; (b) providing an atmos-
phere conducive enough for them to overcome their inhibitions, and interact fruitfully 
with their classmates and with the teacher; (c) and making the classes interesting and 
challenging for those students whose level of competence in English is comparatively 
high.  

Nowadays the main goal of teaching any foreign language is to teach pupils to 
communicate in the target language. However, communication is impossible without 
knowledge of grammar, phonetics, orthography and especially vocabulary. Communi-
cation is one of the implementation of language function in society as a means of carry-
ing out the affairs. Students are not easy to speak English fluently if they only study at 
school generally, they will get it in real life listening to the native speaker. But, if the 
school has certain rule and has good condition of school environment, so the students 
can speak English as well. 

The game is excellent for practicing speaking skills; though make sure you save 
a time for after the game to comment on any mistakes students may have made during 
the game. (I generally like to reserve this for after the game, so you don't disrupt their 
fluency by correcting them as they speak). With older groups you can have some real 
ÆÕÎ ÁÎÄ ÙÏÕ ÍÉÇÈÔ ÂÅ ÓÕÒÐÒÉÓÅÄ ×ÈÁÔ ÙÏÕȭÌÌ ÌÅÁÒÎ ÁÂÏÕÔ ÓÏÍÅ ÏÆ ÙÏÕÒ ÓÔÕÄÅÎÔÓ ×ÈÅÎ 
playing this particular educational game.  

As with other learning activities, teachers need to pay careful attention to the 
difficulty level of games. Part of the appeal of games lies in the challenge, but if the chal-
lenge is too great, some students may become discouraged. The challenge can be of two 
kinds: understanding how to play the game and understanding the language content. 
Some suggestions for both types of understanding are:  

1.Demonstrations of how the game is played. The teacher can demonstrate with 
a group of students or a group can demonstrate for the class.  

2.A kind of script of what people said as they played or a list of useful phrases. 
Similarly, key vocabulary and concepts may need to be explained. 

3.Clear directions. Demonstrations can accompany directions, and directions can 
be given when needed, rather than explaining all the steps and rules in one go. Some 
init iated- ÓÔÕÄÅÎÔÓȭ modifications can be accepted. 

4.Games already known to students. 
5.Games used to revise and recycle previously studied content, rather than in-

volving new content.  
6.A game must be more than just a fun. 
7.A game should involve "friendly" competition. 

                                                           
1Шавкатжонова Мафтуна Фуркатовна, ̍ ́̄̉̒̓̑́̎̓ȟ ˞ ́̍́̑̋́̎̅̒̋̉̊ ̜̄̏̒̔̅́̑̒̓̃̆̎̎̊ ̉̎Ȥ
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8.A game should keep all of the students involved and interested. 
9. A game should encourage students to focus on the use of language rather than 

on the language itself. 
10.A game should give students a chance to learn, practice, or review specific lan-

guage material. 
11. Students may wish to play games purely for fun. Teachers, however, need 

more convincing reasons. 
12.Teachers need to consider which games to use, when to use them, how to link 

them up with the syllabus, text book or programmed, and how, more specifically, dif-
ferent games will benefit students in different ways. The key to a successful language 
game is that the rules are clear, the ultimate goal is well defined and the game must be 
fun. 

13.Groups are heterogeneous in terms of current language proficiency, so that 
the more proficient members can help others. 

14.Resources, online or print, such as dictionaries and textbooks. 
3ÉÎÃÅ ÃÈÉÌÄÒÅÎȭÓ ÃÏÎÃÅÎÔÒÁÔÉÏÎ ÁÎÄ ÁÔÔÅÎÔÉÏÎ ÓÐÁÎÓ ÁÒÅ ÓÈÏÒÔȟ ÖÁÒÉÅÔÙ ÉÓ Á ÍÕÓÔȢ 

This means variety of activity, variety of pace, variety of organization. As already men-
tioned, children have an amazing ability to absorb language through play and other ac-
tivities which they find enjoyable. That is why games seem to be a challenging and ex-
citing tool to make the young learners motivated and satisfied with making progress in 
acquiring a language. There are many reasons why creating activities for young chil-
ÄÒÅÎȭÓ ÌÁÎÇÕÁÇÅ ÌÅÁÒÎÉÎÇ ÉÓ ÖÅÒÙ ÉÍÐÏÒÔÁÎÔȢ &ÉÒÓÔ ÏÆ ÁÌÌȟ ÉÔ ÉÓ ÅØÔÒÅÍÅÌÙ ÖÁÌÕÁÂÌÅ ÂÅÃÁÕÓÅ 
ÉÔ ÁÌÌÏ×Ó ÆÏÒ ÍÅÅÔÉÎÇ ÐÕÐÉÌÓȭ ÉÎÄÉÖÉÄÕÁl needs. Complete dependence on the textbook is 
not suitable for all students as they are of different levels and have different interests 
and diverse learning styles. Furthermore, the textbook being designed for a general au-
dience may not fully match the ÓÔÕÄÅÎÔÓȭ ÓÐÅÃÉÆÉÃ ÒÅÑÕÉÒÅÍÅÎÔÓȢ (Ï×ÅÖÅÒȟ ÃÒÅÁÔÉÎÇ ÍÁȤ
terials for learning can be very time consuming and often needs resources, like photo-
copying facilities. Moreover, the most common barriers can also be the cost involved in 
realizing some conceptions, lack of handbooks from which to get ideas, lack of skills to 
design some activities. A good solution to overcome some of the difficulties mentioned 
above seems to be to involve pupils in preparing activities. They are full of ideas and 
enthusiasm. They can do some illustrations, they can prepare short stories and dia-
logues or riddles, and they can also make rhymes, chants, or short poems. It gives them 
a real reason for using language; and gradually, they can create activities for each other. 

There are many ways to introduce English for school students. One of them is by 
means of games. As all of us know that children like to play so by means of games as a 
teaching method students can be more interested in learning English. Games can be 
used not only for an entertainment, but also for motivation of students to master Eng-
lish easily and quickly. Training at practice is a good way to make them easily under-
stand about English because with doing amusing actions, they will find it easy to re-
member and to learn material which is taught by the teacher. 

Teaching English is a hard work. Interest in studying English steadily grows in 
recent years. To help children to study and develop skills of conversation becomes more 
important, than just to learn language. Nevertheless, the teaching process should not be 
difficult or painful. Teachers can teach English in an amusing way. There was a move-
ment from traditional methods of teaching English by writing, copying and worksheets 
to more active approach ɀ teaching English by means of games.  

Researches show that games help and encourage many pupils to maintain their 
interest and work. Games in language class help pupils to see that studying of English is 
pleasant and useful. Playing games in class develops ability to communicate in cooper-
ation without being aggressive and to be "a good loser". 

Games also help teachers to create conditions in which their language is useful 
and significant. Pupils want to take part and to make very much to understand what is 
told by others, or was written, and they have to speak or write to express their own 
point of view or to give information. 

Besides, games have advantage that allows students to practice and to analyze 
vocabulary, grammar widely. They can make it because students are often more moti-
vated to play games, than work at a table. Besides, during games students are concen-
trated on activity and finally absorb language subconsciously. It is also possible to add 
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that cheerful educational games, as a rule, contain repetition which allows the language 
to stick. 

The last concern of teachers of a foreign language is that using games they teach 
their pupils to communicate. After realization of communicative competence, activity 
or methods which are purposeful and which direct children to use language inventively 
have gained recognition.  

Games also can be used for revision of the exercises helping pupils to remember 
material in pleasant, entertaining form. All authors mentioned in the present article 
agree that even if games lead only to noise and entertain students, all of them still are 
worth paying attention to and realization them in class as they motivate pupils, promote 
communicative competence, and also generate fluency. 

In order to put a game into practice the teacher should get ready to check the 
access of the game, to examine physical space, to take into account the size of the class 
and the last to anticipate possible problems. In general, games increase the independ-
ence, confidence and language practice of the learners. They are useful tools in language 
teaching methodology. 
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UDC 82 
ТАРЖИМА ЛУҒАТЛАРИДА ФРАЗЕОЛОГИК БИРЛИКЛАР  

 
˚ȢˍȢ ̞ ̂́̅̏̃́1 

 
Аннотация 
 

ˠ̂̔̚ ̍́ ̏̌́ȟ ̑́̈̆̏̌̏̄̉̋̕ ̂̉̑̌̉̋̌́̑ ̃́ ̓́̑̇̉̍́ ̌̔ ́̓̌́̑̉̅́ 
̘̔̑́̊̅̉̄́̎ ̑́̈̆̏̌̏̄̉̋̕ ̂̉̑̌̉̋̌́̑̅́ ̘̔̑́̊̅̅̉̄́̎ ́̊̑̉̍ ̍̔́̍̍̏̌́̑ ̖́ ̉̅́Ȣ 
 
Калит сўзлар: ̌ ̠̆̋̒̉̋̏̄̑́̉̕ȟ ̌̔ ́̓ȟ ̑́̈̆̏̌̏̄̉̋̕ ̂̉̑̌̉̋̌́̑ȟ ̑́̈̆̏̌̏̄̉̈̍̕. 

 
˘̠̆̋̒̉̋̏̄̑́̉̕ ̧́̍́̌̉̓̉̅́ ̞̎̄ ̖̍̔̉̍ ̘̉̊̉̎̉̌̉̋̌́̑̅́̎ ̂̉̑̉ ̂̔ ̰̒̈ ̧̋̉ 

̰̒̈ ̂̉̑̉̋̍́̒̉̎̉̎̄ ̛̍́̎̏̒̉̎̉ ̔̎̉̎̄ ̰̙̌̌́̎̉̉̅́̎ ́̑̕ ̙̌́ 
̉̒̏̂̌́̎́̅̉Ȣȱ ̙̔̌̌́ ̍́̈̍̔̎ ̂̉̌́̎ ̓̆̎̄ ̉̊̍́̓̄́ ̞̄́ ̞̍́̒ȟ̔̎̅́ ̰̒̈̎̉̎̄ ̰̋̐̌́̂ 
̍́̈̍̔̎̉̊ ̠̉̍̋̏̎̉̓̌́̑̉ ̠̙̉̑̉̎̅̉̑Ȣ ȢȢȢ ̙̔̌̌́-̂̔ ́̕ ́̓̄̉̎́ ̰̒̈̎̉̎̄ ̔ ̧̋̉ ̂̔ 
̛̍́̎̏̒̉̎̉ ̙̙̉̌́̓̉ ̅̆̍́̋̅̉̑ȱ ɉρȟωςɊȢ 

ˎ̔ ̋́̂̉ ̍̔́̍̍̏ ̑́̈̆̏̌̏̄̉̋̕ ̍́̓̆̑̉́̌̄́ ́̍ ̖̅́̌̅̏̑̅̉̑Ȣˍ̍̍̏ ˡˎ ̰̒̈̄́ 
̎̉̒̂́̓́̎ ̎̔̓ ̉̊ ̒̆̍́̎̓̉̋ ̖̉̌̍́-̖̉̌̌̉̋̎̉̎̄ ̠̙̉̑̉̎ ̠̉̍̋̏̎̉̓̌́̑̉̄́ ̰̋̐̑̏  
̞̄́̅̉̑ȟ̘̔̎̋̉ ˡˎ ̎̔̓  ̧̇́̑́̎̉̅́ ̙̉̓̉̑̏̋ ̞̙̓̉̉ ̍̔̍̋̉̎ ̰̂̌̄́̎ ̂̉̑ ̘́̎́ 
̒̆̍́̎̓̉̋ ̇̉ ́̓̌́̑̅́̎ ̉̂̏̑́̓̅̉̑Ȣˡ̠̑́̈̉̏̌̏̄̉̎̉̎̄ ̂̔ ̉̌̅́̄̉ 
̍̔̎̓́̈́̍ȟ̂́̓́̑̓̉̂ ̖́̑́̋̓̉̑̉̒̓̉̋́̒̉  "ÒÅ×ÅÒ %Ȣ#Ȣ ! $ÉÃÔÉÏÎÁÒÙ ÏÆ 0ÈÒÁÓÅ ÁÎÄ 
Fable.Cent.ed. 2nd impr. London, 1991; Hyamson A.M. A Dictionary of English Phrases.-
London: New York, 1992: Longman Dictionary of English Idioms.-London, Longman 
Group Ltd., 1999 ̋ ́̂̉ ̌̔ ́̓̌́̑̅́ ̋̆̌̓̉̑̉̌́̅̉Ȣ 

˟̛́̑̉̕ ɉ̗̠̅̆̆̎̉̉̒̉̕Ɋ ̰̈̉̄́ ̖̏̒ ̃́̈̉́̒̉̕ ̂̏̉̒ȟ̓̉̌ ̂̉̑̌̉̄̉ 
̍́̈̍̔̎̉̎̉̎̄ȟ̙̔ ̇̔̍̌́̅́̎ȟˡˎ̎̉̎̄ ́̍ ̒̉̒̓̆̍-̋̏̎̎́̓́̓̉̃ ̇̉ ́̓́̎̉ ́̋̒ 
̞̓̓̉̑̍́̊̅̉Ȣ˙́̈̍̔̎̎̉̎̄ ̒̉̒̓̆̍-̋̏̎̎̏̎́̓̉̃ ̇̉ ́̓̉̎̉ ̛̓́̑̉̕ ̓́̑̋̉̂̉̄́ 
̙̋̉̑̉̓̉̄́ ̰̂̌̄́̎ ̠̄̏̎́ ̙̔̑̔̎̉ ˡȢˏ̔̅ ̓̏̍̏̎̉̅́̎ ́̍́̌̄́ ̙̏̉̑̉̌̄́̎Ȣˍ̊̎́̎ 
̂̉̓̓́ ̓̉̌ ̂̉̑̌̉̄̉̎̉̎̄ ̛̍́̎̏̌́̑̉̎̉ ̛̙̓́̑̉̌́̅́̕ȟ̛̠̎̉ ̂̔ ̂̉̑̌̉̋ ̒̆̍́̎̓̉̋ 
̂̆̌̄̉̌́̑̉̎̉ ̓́̑̓̉̂̄́ ̙̒̏̌̉̅́ ̌̆̋̒̉̋̏̄̑́̕ ́̌̂́̓̓́ ́̑ ̅̏̉̍ ́̎̉  ̒̆̍́̎̓̉̋ 
̂̆̌̄̉̌́̑̉̎̉̎̄ ́̎̅́̊̅̉̑ ̔̍̔̍̉̊ ɉ̛̠̎̉ ̈̄́̑̍́̒Ɋ ̰̓̐̌́̍̉̎̉ ́̇̑́̓̉̂ 
̰̙̋̑̒́̓̉́̅̉Ȣˎ̔ ̔̍̔̍̉̊ ̰̓̐̌́̍ ̏̅́̓̅́ ̙̔̂̔ ̓̉̌ ̂̉̑̌̉̄̉̎̉̎̄ ́̒̏̒̉̊ ́̇̑́̌̍́̒ 
̒̆̍́̎̓̉̋ ̂̆̌̄̉̌́̑̉̅́̎ ̓̔̈̉̌̄́̎ ̰̂̌́̅̉Ȣˍ̊̑̉̍ ̏̌̌́̑̅́ ̂̉̑ ̂̉̑̉̅́̎ 
́̑̕ ̘̌́̎̔̃̉ ̂̆̌̄̉̌́̑ ́̍ ̰̂̌̉̂ȟ̔̌́̑ ̏̅́̓̅́ ̖́̑ ̖̉̌ ̏̎̓̆̋̒̓̌́̑̅́̎ ̏̌̉̎̄́̎ 
̰̂̌́̅̉Ȣ˥̔̎̄́ ̰̋̑́ȟ̔̌́̑ ̔ ̧̋̉ ̂̔ ˡˎ ̍́̈̍̔̎̉̎̉̎̄ ̰̘̈̄́̑̔̃́̎ ̉̒̍̉̎̉ ̙̓́̋̉̌ 
̉̌́̅̉̌́̑Ȣˎ̔ ̋́̂̉ ̛̍́̌̔̍̏̓̌́̑ ̓̔̑̌̉ ̖̉̌ ̍́̓̎̌́̑̎̉ ̘̉̈̉̌ ̓́̑̈̅́ ̓́ ̌̉̌ 
̙̉̌̉ ̎ ́̓̉̇́̒̉̅́ ̏̌̉̎́̅̉Ȣ 
˟́̑̇̉̍́ ̌̔ ́̓̌́̑̉̅́ ̑́̈̆̏̌̏̄̉̈̍̌́̑̎̉̎̄̕ ̍́̈̍̔̎ ̍̏ ̠̉̓̉̎̉ ̘̏̉̂ 

̙̂̆̑̉ ̞̎̄ ̙̍̔̋̔̌ ̃́̈̉́̌́̑̅́̎̕ ̒́̎́̌́̅̉Ȣˠ̙̂̔ ̃́̈̉́̎̉̎̄̕ ́̊ ̅́̑́̇́̅́ 
̙̂́̇́̑̉̌̉̉ ̓́̑̇̉̍́ ̌̔ ́̓̉̎̉̎̄ ̉̊̍́̓̉ ̃́ ̒̉́̓̉̎̉̕ ̂̆̌̄̉̌́̊̅̉Ȣ 

˟́̑̇̉̍́ ̌̔ ́̓̌́̑ ̙̓̔̈̉ ̧̇́̑̏̎̉̅́ ́̒̏̒́̎ ̉̋̋̉ ̖̉̌ ̂̉̑̌̉̋̌́̑̉ 
̰̑̓́̒̉̅́ ̞̋̃̉̃́̌̆̎̓̌̉̋ ̍̔̎̏̒́̂́̓̌́̑̉̎̉ ̰̙̑̎́̓̉ ̍́̒́̌́̒̉ ̧̓́̅̉Ȣˠ̙̂̔ 
̞̋̃̉̃́̌̆̎̓ ̍̔̎̏̒́̂́̓̌́̑ ́̒̏̒́̎ ̓̔̑̌̉ ̓̉̌ ̃́̋̉̌̌́̑̉ ̍́̎̓̉ ̉̊ ̙̘̓̔̔̎́ 
̒̉̒̓̆̍́̌́̑̉̎̉̎̄ ̔̍̔̍̉̊̌̉̄̉̄́ ́̒̏̒̌́̎́̅̉ȟ̛̠̎̉ ̖́̌ ̌́̑̎̉̎̄ ́̊̒̉ ̔̅̔̅̅́ 
̉̒̓̉ ̏̍́̓ ̙̉̌̉̉̅́̎ ̛́̓̉̊ ̎́̈́̑ḩ̌̅̔̎̎̉ ̉̅̑̏̋ ̙̉̌̉̅́̄̉ ̍́̎̓̉ ̉̊ 
̙̘̓̔̔̎́̌́̑̉ ̂̉̑ ̖̉̌ ̉̒̏̂̌́̎́̅̉Ȣˠ̙̂̔ ́̌̒́̉̊̕̕ ̓́̍̏̊̉̌ ̂̉̑ ̓̉̌ 
̞̌̆̍̆̎̓̌́̑̉ ̂̉̌́̎ ̘̉̋̋̉̎̉ ̓̉̌ ̞̌̆̍̆̎̓̌́̑̉ ̰̑̓́̒̉̅́ ̞̋̃̉̃́̌̆̎̓ 
̍̔̎̏̒́̂́̓̌́̑ ̰̙̑̎́̓̉ ̍̔̍̋̉̎̍́̒̌̉̄̉̎̉ ́̒̏̒̌́̊̅̉Ȣ 

˟́̑̇̉̍́ ̌̔ ́̓̌́̑̉̅́ ̙̓̔̈̉ ̧̇́̑́̎̉̅́ ̔̊̉̅́̄̉ ̞̋̃̉̃́̌̆̎̓ 
̍̔̎̏̒́̂́̓̌́̑ ̰̙̑̎́̓̉ ̗̐̑̉̎̉̐̌́̑̉̅́̎ ̙̏̊̅́̌́̎̉̕ ̍̔̍̋̉̎ȡ 

ρȢˡ̑́̈̆̏̌̏̄̉̈̍ ̂̉̑ ̓̉̌̅́̎ ̘̉̋̋̉̎̉ ̓̉̌̄́ ̰̓̌̉  ̞̋̃̉̃́̌̆̎̓ ̏̑ ́̌̉ 
̓́̑̇̉̍́  ̉̌̉̎́̅̉Ȣˎ̔̎̉ ̔̊̉̅́̄̉ ̒̉̍̃̏̌̌́̑ ̏̑ ́̌̉ ̉̏̅́̌́̊̍̉̈̕ȡ 

 

                                                           
1Ибадова Нафиса Ахматиллоевна, ̐ ̝̑̆̐̏̅́̃́̓̆̌ ́̎̄̌̉̊̒̋̏̄̏ ̠̜̈̋́ ̜̋́̆̅̑̕ Ⱥˍ̎Ȥ

̄̌̉̊̒̋̏̄̏ ̠̜̈̋́ ̉ ̜̌̉̓̆̑́̓̔̑Ȼȟ ˞́̍́̑̋́̎̅̒̋̉̊ ̜̄̏̒̔̅́̑̒̓̃̆̎̎̊ ̉̎̒̓̉̓̔̓ ̜̖̉̎̏̒̓̑́̎̎ 
̠̜̈̋̏̃ȟ ˠ̈̂̆̋̉̒̓́̎Ȣ 
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ˎ̔̎̅́  !Ϲ"Ѐ!"   ́̑ ́̎̅́̊ ̒̓̑̔̋̓̔̑́̄́ ̞̄́ ̰̂̌̄́̎    

̑́̈̆̏̌̏̄̉̈̍̌́̑̎̉̎̄̕ ̑́̍̈̉̊ ̂̆̌̄̉̒̉Ȣ            
˙́̒́̌́̎ȟ ̔̊̉̅́̄̉ ̉̂̏̑́̌́̑̎̉̎̄ ̙́̋̌̉ ́̍ȟ̛̍́̎̏̒̉ ̖́̍ ̰̓̌́ ̍̏̒ ̙̓̔́̅̉ȡ      

 
ςȢˡ̑́̈̆̏̌̏̄̉̈̍ ̂̉̑ ̓̉̌̅́̎ ̘̉̋̋̉̎̉ ̓̉̌̄́ ̉̒̍́̎ ̞̋̃̉̃́̌̆̎̓ ̏̑ ́̌̉ 

̓́̑̇̉̍́ ̉̌̉̎́̅̉Ȣˎ̔̎̅́ ̑́̈̆̏̌̏̄̉̈̍̌́̑̕ ̙́̋̌̉̅́ ̛̂́̈̉ ̰̙̈̄́̑̉̌́̑̄́ 
́̑́̍́̒̅́̎ȟ̛̍́̎̏ ̞̋̃̉̃́̌̆̎̓ ̉̒̏̂̌́̎́̅̉Ȣˎ̔̎̅́ ̔̊̉̅́̄̉ ̓́̑̈̅́ ̙̉̏̅́̌́̕ 
̍̔̍̋̉̎ ȡ 

 
ˎ̔̎̄́ ̍̉̒̏̌ ̉̌̉̂ ̔̊̉̅́̄̉̌́̑̎̉ ̋̆̌̓̉̑́̍̉̈ȡ 

 
σȢˍ̎́̌̏̄ ̏̑ ́̌̉ ̓́̑̇̉̍́ ̙̉̌̉ ̗̐̑̉̎̉̐̉Ȣ 
˫ ̏̑̉̅́̄̉  ̔̒̌̔̂̌́̑̅́̎ ̙̏̊̅́̌́̎̉̕ ̠̉̍̋̏̎̉̓̉ ̙̍̔̋̔̌ ̰̂̌̉̂ ̏̌̄́̎ 

̃́ ̓̅́ ̓̉̌̌́̑̅́̄̉ ̰̖̙̙́ ̉̂̏̑́̌́̑̎̉ ̇́̌̂ ̙̉̌̉ ̏̑ ́̌̉ ̓́̑̇̉̍́ ̙̉̌̉ 
̍̔̍̋̉̎Ȣ 

 
ˠ̙̂̔ ̑́̈̉̏̌̏̄̉̈̍̌́̑̅́̕ ̙́̋̌ ̓̔̑̌̉ ̰̙̂̌̉̉̄́ ́̑́̍́̒̅́̎ȟ̞̋̃̉̃́̌̆̎̓ 

̛̍́̎̏ кузатилади. 
 
 

 
Everything is at sixes and sevens              ˢ́̍̍́̒̍̎̍̎̄ ̧̏ ̉ ̏̒̍̏̎̅́̎ ̰̂̌̍̏ 

 
˫ ̏̑̉̅́̄̉ ̍̉̒̏̌̌́̑̅́̎ ̰̋̑̉̎̉̂ ̓̔̑̉̂̅̉̋̉ȟ̑́̈̆̏̌̏̄̉̋̕ 

̂̉̑̉̋̍́̌́̑̎̉̎̄ ́̒̌ ̍́̈̍̔̎ ̍̏ ̠̉̓̌́̑̉̎̉ ̓́̑̇̉̍́ ̌̔ ́̓̌́̑̉̅́ ̰̓̌́ ̏̎̌̉ 
̘̏̉̂ ̙̂̆̑̉ ̇̔̅́ ̙̍̔̋̔̌ ̙̉Ȣˎ̔ ̂̏̑́̅́ ̌̆̋̒̉̋̏̄̑́̌́̑̕ ̏̌̅̉̅́ ̂̉̑ ́̓̏̑ 
̍̔́̍̍̏̌́̑ ̰̋̎̅́̌́̎̄ ̓̔̑́̅̉Ȣˢ̔̌̏̒́ ̒̉́̓̉̅́̕ ̙̔̎̉ ̙́̊̓̉ ̍̔̍̋̉̎̋̉ȟ̙̔̂̔ 
̍̔́̍̍̏̌́̑̎̉̎̄ ́̊ ̅́̑́̇́̅́ ̉̇̏̂̉̊ ́̌ ̞̙̓̉̌̉̉ ̓́̑̇̉̍́ ̌̔ ́̓̉̎̉̎̄ 
̒̉́̓̉̎̉̕ ̂̆̌̄̉̌́̂ ̂̆̑́̅̉Ȣ 

 
Фойдаланилган адабиётлар: 
 
1. ˎ̙̔̔̊ ˟ȢˍȢ ˡ̝̑́̈̆̏̒̉̒̓̆̍̎̏̒̓ ̃ ̋̏̎̓̑́̒̓̎̏̍ ̘̌̆̋̒̉̆̒̋̏̍ ̒̌̏̃́̑̆ ȾȾ ˏ̆̒̓̎̉̋ 
˗́̑́̋́̌̐́̋̒̋̏̄̏ ̠̏̓̅̆̌̆̎̉ ˍ̋́̅̆̍̉̉ ̎́̔̋ ˝̆̒̐̔̂̌̉̋̉ ˠ̈̂̆̋̉̒̓́̎Ȣ-
˚̔̋̔̒ȟςππρȢ - ΟυȢ  ɀ ˞ Ȣως-93. 

                                      L1                                          L2 

                              A+B=AB                                   A+B=AB                                

                  L1                                                       L2 

 Life and death struggle                           ׳ʘʸʪ ʤʘʤʦʪ ʞʘʥʛʠ 

 To draw the line                                       ʏʠʟʠץ ʪʦʨʪʤʦץ 

 The seven wonders of the world               ɼʫʥʸʥʠʥʛ ʝʪʪʠ ʤ˄ ʞʠʟʘʩʠ 

 The seven deadly sins                                ɽʪʪʠ ʢʝʯʠʨʠʣʤʘʩ ʛʫʥʦ״ 

                                   L1                                                L2 

                               A+B=AB                                   A+C=AC                                

                                   L1                                                L2 

                               A+B=AB                                   A+C=AC 

                                   L1                                                L2 

                        The last straw                               ʆʭʠʨʛʠ ʪʦʤʯʠ 

                        The seven virtues                   ɽʪʪʠ ʵʟʛʫ ʠʰ,ʝʪʪʠ ʵʟʛʫ ʬʘʟʠʣʘʪ 

                                    L1                                                 L2 

                              A+B=AB                                     C+D=CD 

                                     L1                                                    L2 

To join the angels                                      ʋ ʜʫʥʸʛʘ ʨʠʭʣʘʪ ץʠʣʤʦץ 

Play the advantages over smb.                   ʂʠʤʥʠʜʠʨ ʯʫʚ ʪʫʰʠʨʤʦץ 

Back and forth                                            ʄʠʨʠʜʘʥ ʩʠʨʠʛʘʯʘ 
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ˠˑ˗ ψς 
THE LINGUISTIC ASPECT OF ADVERTISING IN ENGLISH 

 
Z.O. Kurbanova1  

 
Abstract 
 

The article is about the linguistic aspects of advertising in English and in Ameri-
can style. In article we showed the example for linguistic aspects. 
 
Key words: linguistic aspect, English, communicative tasks, complex constructions. 
 

)Î ÔÈÅ 5ÎÉÔÅÄ 3ÔÁÔÅÓ ÁÎÄ ÏÔÈÅÒ ÉÎÄÕÓÔÒÉÁÌÌÙ ÄÅÖÅÌÏÐÅÄ ÃÏÕÎÔÒÉÅÓȟ ÔÈÅ ÔÅÒÍ ȰÁÄÖÅÒȤ
ÔÉÓÉÎÇȱ ɉÓɊ ÉÓ ÁÌÓÏ ÒÅÐÏÒÔÅÄ ÂÙ ÔÈÅ ÓÐÏÎÓÏÒÓ ÔÏ ÔÈÅ ÐÁÒÔÉÃÉÐÁÎÔÓ ÏÆ ÔÈÅ ÃÁÍÐÁÉÇÎȟ prestig-
ious events, aimed at achieving a benevolent public attitude, - PR or public relations 
(public relations, PR), as well as a rapidly developing specific area of advertising activ-
ity, the essence of which is in direct relations produced Consumer with the consumer - 
direct marketing (direct-marketing) [1].  

In domestic practice, in contrast to Western, the concept of advertising is wider. 
It includes exhibitions, commercial seminars, packaging, printed products, the distribu-
tion of souvenirs and other means of stimulating trade. 

From a philological point of view, advertisements represent a special field of 
practical activity, the product of which is verbal works - advertising texts.  

Communication between advertising texts and the potential recipient takes 
place in special cognitive conditions, characterized by a minimum of attention and con-
centration, parity of the analysis, fragmental perception and the inadequacy of the 
reader. Structural and informative construction of the text should be implemented in 
such a way as to maximally simplify the understanding and remembrance of the infor-
mation of the advertising text. 

A wonderful text has a number of communicative tasks, the most important of 
which is to create a positive image of the advertised product, a positive attitude to this 
product. This is impossible without a clear structural organization of advertising text, 
all parts of which perform their specific functions. 

The most striking and interesting technique in advertising is the use of various 
linguistic means. A well-known text, on the one hand, should appeal to the recipient 
(potential buyer), look like it would be more harmless, and on the other hand, skillfully 
mask the true intentions of the advertiser, be attractive, understandable and readable. 

In modern advertising texts, various means are used for almost all language lev-
els: graphic, phonetic, lexical, grammatical and syntactic. At the graphic level, as the 
main manipulative means, there are violations of orthographies, duplication of letters, 
use of various fonts and elements that replace letters or whole concepts, violation of 
punctuation [2]. 

An effective slogan supports, in the minds of the target group of consumers, the 
motivating idea that was laid out in the brand. 

Complex constructions make phrases difficult to understand and remember. A 
well-defined motto must merge with the consumer's consciousness and evoke bright, 
ÅÍÏÔÉÏÎÁÌ ÁÓÓÏÃÉÁÔÉÏÎÓ ×ÉÔÈ ÔÈÅ ÂÒÁÎÄ ÉÎ ÔÈÅ ÒÅÃÉÐÉÅÎÔȢ (Å ÍÕÓÔ ȰÃÏÍÍÕÎÉÃÁÔÅȱ ×ÉÔÈ 
consumers in the language in which they communicate with each other. 

The described verbal units can and should have the following rhetorical charac-
teristics: 

Ɇ ÔÈÅ ÅÆÆÅÃÔ ÏÆ ÔÈÅ ÈÉÄÄÅÎ ÄÉÁÌÏÇÕÅȠ 
Ɇ ÌÁÎÇÕÁÇÅ ÇÁÍÅȠ 
Ɇ ÒÈÙÔÈÍÉÃ ÁÎÄ ÐÈÏÎÅÔÉÃ ÒÅÐÅÔÉÔÉÏÎÓȠ 
Ɇ ÂÒÉÇÈÔÎÅÓÓ ɍσɎȢ 
Foreign researchers identify two of his important goals: 

                                                           
1Курбонова Зарина Одилжоновнаȟ ̝̐̑̆̐̏̅́̃́̓̆̌ ́̎̄̌̉̊̒̋̏̄̏ ̠̜̈̋́ ̜̋́̆̅̑̕ Ⱥ˘̆̋Ȥ

̒̉̋̏̌̏̄̉̉ ̉ ˞̓̉̌̉̒̓̉̋̉ ́̎̄̌̉̊̒̋̏̄̏ ̠̜̈̋́Ȼȟ ˞́̍́̑̋́̎̅̒̋̉̊ ̜̄̏̒̔̅́̑̒̓̃̆̎̎̊ ̉̎̒̓̉̓̔̓ 
̜̖̉̎̏̒̓̑́̎̎ ̠̜̈̋̏̃ȟ ˠ̈̂̆̋̉̒̓́̎Ȣ 
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ensuring the continuity of advertising campaign; 
the reduction of key advertising information to a short, easily remembered 

phrase [4]. 
In one of the comparative studies, 64 slogans were analyzed. It was found that 

the average length of the slogan is equal to 6.4 words. Slogans consisting of 5 words are 
especially popular, and the coefficient of variation is 4.19, that is, variability is very low, 
and there is almost no dispersion - a large part of slogans consist of 5-6, maximum 7 
words [5]. 

Classification of advertising slogans. 
You can classify slogans for several reasons: 
a) depending on what is advertised, they can be separated into branded and mer-

chandise; 
b) according to the duration of use, the slogans are divided into strategic and 

tactical. The first ones are calculated for a long time or even for the whole time, while 
there is a brand. The use of the second is associated with the adjustment of positioning, 
seasonal changes (sales, new collections), etc. According to marketing experts, if the 
strategic slogan does not change in the order of ten years, it works even without the 
name of the brand and logo; 

can be distinguished slogans with a rational and emotional accent; 
the emphasis can be made on the personal qualities of the product, and it is pos-

sible to compare with competitors and show differences [6]. 
Among the authors of advertising texts there is the so-called professional jargon 

- words and phrases that provoke reaction. These include: new, free, present resent, 
declare, mystery, secret, magic, mother, economy, guarantee, more, cheap, better, su-
per, now, first, revolution, unreal and more [7]. 

Of particular importance are those syllables, the essential part of which are not 
explicitly expressed, but are implied and, therefore, have to be added by the reader. One 
of the most interesting rhetorical methods of this type is the reception of a conditional 
ÒÅÐÌÉÃÁȢ 4ÈÅ ÔÅÒÍ ȰÃÏÎÄÉÔÉÏÎÁÌ ÒÅÐÌÉÃÁȱ ÉÍÐÌÉÅÓ ÓÕÃÈ Á ÍÅÔÈÏÄ ÏÆ ÃÏÎstructing a slogan, 
in which the phrase looks like it is pulled out of the dialogue, sometimes as an answer 
ÔÏ ÓÏÍÅ ÑÕÅÓÔÉÏÎ ÏÒ ÒÅÐÌÉÃÁ ÉÎ ÔÈÅ ÄÉÓÐÕÔÅ ɉȰ) ÌÏÖÅ ÉÔȦȱɊȢ 3ÕÃÈ ÐÈÒÁÓÅÓ ÇÉÖÅ ÁÄÖÅÒÔÉÓÅȤ
ments a situational understanding, lead the consumer himself to fill the meaning that is 
included in them; they immediately immerse the consumer in the current dialogue, in 
his culminating part [8]. 

Informative texts should be simple and concise. The reminders are short. Inspir-
ing texts should contain a multiple repetition of the name of the product. Persuasive 
texts in emotional form focus attention on the merits of the product. 

The creation of imaging 
Idioms (phraseological units with a completely rethought meaningful of syntac-

tic integrity) help create a pattern that is the central means of influence on the recipient. 
In the perception of the advertisement text, the main thing is the reaction to the image, 
which will remain in the memory of the perceiving advertisement. The main purpose of 
the language of advertising is the ability to make an impression, leaving a vivid emo-
tional trace about the text. Reason is also created at the expense of the semantics of 
words, from which they are connected with what emotions. The strongest feeling is 
pages, and at the expense of amplifiers - awfully, terribly a strong impression of phrase 
is created [11]. 

The use of verb 
The semantic-communicative task of the text of the ad is a call to action, which 

results in the predominant use of the voice (in the form of an impediment) compared 
to other parts of speech. Also used is the joint action design - let - Let's do things better 
(a well-known advertising slogan of Philips) 

The study of English advertising texts shows that the most frequently used in the 
impersonal headlines include the following: Buy, try, ask, get, see, call, feel, taste, watch, 
smell, find, listen, drive, let, look, drink, do, discover, start, enjoy [12]. 
For example: your lips a double infusion of color. (Estee Louder). 

The use of personal and possessive pronouns. 
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The convincing tone of advertising (which is also characteristic of Russian adver-
tising texts) is often based on the successive application of the following communica-
ÔÉÏÎ ÍÏÄÅÌȡ Ȱ7Åȟ ÏÕÒȱ - ÔÏ ÄÅÎÏÔÅ ÔÈÅ ÁÄÖÅÒÔÉÓÅÒȟ ȰÙÏÕȟ ÙÏÕÒȱ - to apply, for the promotion 
ÏÆ ÔÈÅ ÁÄÖÅÒÔÉÓÅÒȟ ȰÙÏÕȟ ÙÏÕÒȱ - ÆÏÒ ÁÐÐÌÙÉÎÇȟ ÆÏÒ ÔÈÅ ÄÅÓÉÇÎÁÔÉÏÎ ÏÆ ÔÈÅ ÁÄÖÅÒÔÉÓÅÒȟ ȰÙÏÕȟ 
ÙÏÕÒȱ - ÆÏÒ ÁÐÐÌÙÉÎÇȟ ÆÏÒ ÔÈÅ ÄÅÓÉÇÎÁÔÉÏÎ ÏÆ ÔÈÅ ÁÄÖÅÒÔÉÓÅÒȟ ȰÙÏÕȟ ÙÏÕÒȱ - for applying, for 
ÔÈÅ ÄÅÓÉÇÎÁÔÉÏÎ ÏÆ ÔÈÅ ÁÄÖÅÒÔÉÓÅÒȟ ȰÙÏÕȟ ÙÏÕÒȱ - for the treatment of the reader, to desig-
ÎÁÔÅ ÔÈÅ ÁÄÖÅÒÔÉÓÅÒȟ ȰÙÏÕȟ ÙÏÕÒȱ - for the treatment of the reader, to designate the ad-
ÖÅÒÔÉÓÅÒȟ ȰÙÏÕȟ ÙÏÕÒȱ - ÆÏÒ ÔÈÅ ÔÒÅÁÔÍÅÎÔ ÏÆ ÔÈÅ ÒÅÁÄÅÒȟ ÔÏ ÄÅÓÉÇÎÁÔÅ ÔÈÅ ÁÄÖÅÒÔÉÓÅÒȟ ȰÙÏÕȟ 
ÙÏÕÒȱ ÔÏ ÁÐÐÌÙȟ ÆÏÒ ÔÈÅ ÁÄÈÅÒÅÎÃÅ ÆÏÒ ÒÅÆÅÒÅÎÃÅ ÔÏ ÐÏÓÓÉÂle competitors, for example: 
own car. Your own phone. Your own place. Your dad's insurance? (Nationwide Insur-
ance) 

Nominative proposals. 
Widely distributed in the plan of use in advertising texts are nominative sen-

tences. In terms of its communicative function, the nominative sentence is a statement 
about the presence of the subject or phenomenon in the sentence. The main task of ad-
vertising text is to attract the attention of the audience to a particular product, product, 
object or event through a relatively short message. Laconism and expressiveness of 
nominative sentences correspond to the fulfillment of this task, which causes their fre-
quent use in advertising texts [13]. 

Especially characteristic of advertising texts is the design in the form of nomina-
tive naming of a product, company or brand issuing a product. For example: Pasha 
Cronograph. The Art of Being Unique. 

These advertising messages consist of two nominal sentences, the first of which 
is the name of the advertisement of the watch brand. These advertisements, in spite of 
their conciseness, are very vivid and memorable thanks to the introduction of the name 
of the goods into a separate proposal and sufficiently unconventional graphic design. 
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THE USE OF SOCIOLINGUISTIC TERMS IN THE THEORETICAL  

AND METHODOLOGICAL PREPARING OF PHILOLOGISTS 
 

A.A. Marupova1 
 
Abstract 
 

The article examines the question of the use of sociolinguistic conditions in the 
theoretical and methodological training of philologists. 
 
Key words: terms, directions, national language, culturology, preparing, methodology. 
 

New linguistic directions emerge as a response to the demands of the life of so-
ciety, which means the life of the language due to the growing interest in the national-
cultural, ethno-linguistic, gender aspects of the language, which are expressed in Rus-
sian. The newest linguistic concepts were formed as a result of the involvement of psy-
chology, culturology, sociology, philosophy and a number of other anthro-oriented dis-
ÃÉÐÌÉÎÅÓ ÉÎ ÔÈÅ ÌÉÎÇÕÉÓÔÉÃ ÄÅÓÃÒÉÐÔÉÏÎȢ )Ô ÉÓ ËÎÏ×Î ÔÈÁÔ ÔÈÅ ÍÁÉÎ ÃÏÎÔÅÎÔ ÏÆ ÌÉÎÇÕÉÓÔÉÃÓ ˢρˢ 
- the first quarter of the twentieth centuries. There were searches for general laws of 
language evolution. Fundamental theoretical and methodological training of philolo-
gists ensures their professional competence and social mobility in today's changing 
world. 

Let us consider the main sociolinguistic terms used by philologists in their re-
search work. 

The concepts of general and communicative language competence are consid-
ÅÒÅÄ ÉÎ ÔÈÅ Ȱ#ÏÍÍÏÎ %ÕÒÏÐÅÁÎ #ÏÍÐÅÔÅÎÃÅȱȢ 5ÎÄÅÒ ÔÈÅ ÃÏÍÍÕÎÉÃÁÔÉÖÅ ÌÁÎÇÕÁÇÅ ÃÏÍȤ
petence, the authors imply the performance of the necessary language actions and pro-
cesses of transfer (production) and reception (reception) of texts. It consists of three 
components: linguistic, sociolinguistic and pragmatic [1.82-92.]. 

The linguistic component includes phonological, lexical, grammatical knowledge 
and skills, regardless of the sociolinguistic value and the pragmatic functions of their 
realization. 

The sociolinguistic component, determined by the socio-cultural conditions of 
language use, is a link between communicative and other competences. 

The pragmatic component, in addition to general competencies, includes ex-
tralinguistic elements (facial expressions, gestures) [1, 82-92.]. 

Language situation - ȰÔÈÉÓ ÉÓ ÔÈÅ ÃÏÎÔÅØÔ ÏÆ ÔÈÅ ÒÅÁÌ ÕÓÅ ÏÆ ÌÁÎÇÕÁÇÅ Ⱦ ÌÁÎÇÕÁÇÅÓ ÉÎ 
society; a set of languages, forms of language, territorial and social dialects, koine, jar-
gons, functioning in a given administrative-territorial association in a certain historical 
period [3,289]. 

For example, in the basis of the nationalization of languages are different criteria. 
Four criteria are distinguished: the autochthonous of the population, the number of 
speakers in a given territory in this language as their mother tongue, prestige, the cred-
ibility of the language, the neutrality of the language. [4] L.L. Ayupova suggests to add 
with another one - ÐÏÌÙÆÕÎÃÔÉÏÎÁÌÉÔÙ ÏÆ ÔÈÅ ÌÁÎÇÕÁÇÅȟ ÓÉÎÃÅ Ȱ4ÈÉÓ ÃÒÉÔÅrion is to a greater 
extent an indicator of the difference between the state and official languages, the status 
and functioning of which do not coincide either in the repertoire of social functions or 
ÉÎ ÔÈÅ ÌÅÇÁÌ ÐÏÓÉÔÉÏÎ ÉÎ ÓÏÃÉÅÔÙȱ ɍυȢσωɎȢ 

The state language is defined in the literature as follows: 
¶ The main language of the state used in legislation and official proceedings, court 

proceedings, training, etc. [7]. 
¶ The state language is a language that performs integration, consolidating func-

tion within a single state in the political, socio-economic and cultural spheres, acting as 
a symbol of this state [8]. 

¶ The state language is a language that performs integration, consolidating func-
tion within a single state in the political, socio-economic and cultural spheres, acting as 
a symbol of this state and obligatory in use in official spheres of life. [9]. 

                                                           
1Марупова Азиза Ахтамовна, ̐ ̝̑̆̐̏̅́̃́̓̆̌ ́̎̄̌̉̊̒̋̏̄̏ ̠̜̈̋́ ̜̋́̆̅̑̕ Ⱥ˟̆̏̑̉̉ 

̉ ̐̑́̋̓̉̋̉ ̠̐̑̆̐̏̅́̃́̎̉ ́̎̄̌̉̊̒̋̏̄̏ ̠̜̈̋́Ȼȟ ˞́̍́̑̋́̎̅̒̋̉̊ ̜̄̏̒̔̅́̑̒̓̃̆̎̎̊ ̉̎̒̓̉Ȥ
̓̔̓ ̉ ̜̖̎̏̒̓̑́̎̎ ̠ ̜̈̋̏̃, ɣ ̈̂̆̋̉̒̓́̎Ȣ 
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It is necessary to distinguish between state (official) languages and officially rec-
ognized languages of national minorities in which children can be taught in schools and 
which can be used in proceedings. In the "Dictionary of ethno-linguistic concepts and 
ÔÅÒÍÓͼ -Ȣ)Ȣ )ÓÁÅÖÁ ɍρπɎ 4ÈÅ ÓÔÁÔÅ ÌÁÎÇÕÁÇÅ ÉÓ ÄÅÆÉÎÅÄ ÁÓ ȰÌÁÎÇÕÁÇÅȱȟ ×ÈÉÃÈ ÉÎ ÏÎÅ ÏÒ ÁÎȤ
other state enjoys the statutory status of compulsory in use in official spheres of life. 

¶ The official language is the language of state administration, legislation, legal 
proceedings, governed on a par with the state language in all spheres of social life. 

¶ Minority language is the language of an ethnic, political or demographic minor-
ity, the language of a particular ethnic group represented by a minority in relation to 
the title language and coexisting with it on the territory of a given state and time local-
ized in time and space [3,284]. 

¶ Language tolerance is the highest degree of cultural and linguistic self-aware-
ness, expressed in the same high respect for a different language as for its native. Lan-
guage tolerance along with its other types (ideological, religious, class, class) partici-
pates in the formation of intercultural and interethnic consensus in a multi-ethnic soci-
ety [8]. 

¶ The majority language is the language of the national majority, the language of 
a numerous people (ethnic group) [3,21]. 

The basic terms of sociolinguistics are: language policy, language forecasting, 
language planning, language construction, linguistic competence, social language com-
petence, grammatical competence, communicative competence, linguistic social com-
petence, sociolinguistic competence, strategic competence, discursive competence, cul-
tural social subjective competence, social competence, social competence, social com-
petence 

All these competencies will help philologists to orient themselves in various di-
rections and concepts of modern linguistics in order to further apply this knowledge 
when choosing initial theoretical positions in scientific research; 

¶ apply the methodological provisions of the studied new linguistic concepts in 
the analysis of language units; 

¶ be able to systematize, qualify language material using various research meth-
ods, focused on a particular linguistic direction, concept; 

¶ isolate, formulate the problems of their research and solve them with a projec-
tion on the actual problems of new directions of Russian linguistics; 

¶ to be competent in covering the new directions of Uzbek linguistics at the turn 
of the millennium; 

¶ in conducting linguistic research with the use of new methods, with the involve-
ment of electronic Internet resources and data from the National Corps of the Uzbek 
language. 
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ГРАММАТИКА ВА СЕМАНТИКА ЎРТАСИДАГИ ЎЗАРО 

АЛОҚАДОРЛИКНИНГ КОГНИТИВ ТАБИАТИ 
 

ːȢ˝Ȣ ˚̉̄̍́̓̔̌̌̉̎́1  
 

Аннотация  
 

˙́̈̋̔̑ ̍́ ̏̌́̅́ ̄̑́̍̍́̓̉̋́ ̃́ ̒̆̍́̎̓̉̋́ ̰̑̓́̒̉̅́̄̉ ́̌̏ ́̌́̑ȟ ̰̒̈ 
̛̍́̎̏̒̉ȟ ̰̒̈ ̂̉̑̉̋̍́ ̃́ ̄́̐̌́̑ ̰̑̓́̒̉̅́̄̉ ̍̔̎̏̒́̂́̓̌́̑ ̍́̒́̌́̒̉ ̓́ ̌̉̌ 
̉̌̉̎̄́̎Ȣ ˙́ ̏̌́ ̍̔́̌̌̉̉̕ ̄̑́̍̍́̓̉̋́ ̃́ ̒̆̍́̎̓̉̋́ ̰̑̓́̒̉̅́̄̉ 
̍̔̎̏̒́̂́̓̎̉̎̄ ̋̏̄̎̉̓̉̃ ́̒̏̒̌́̑̉̎̉ ́̍ ̰̋̑̉̂ ̘̉ ̄́̎Ȣ 
 
Калит сўзлар: ̋̏̄̎̉̓̉̃ ̙̓̉̌̔̎̏̒̌̉̋ȟ ̰̒̈ ̂̉̑̉̋̍́̒̉ȟ ̄̑́̍̍́̓̉̋ ̒̆̍́̎̓̉̋́ȟ 
̄̑́̍̍́̓̉̋ ̃̏̒̉̓́̌́̑ȟ ̒̉̎̓́̋̒̉̒ȟ ̒̆̍́̎̓̉̋ ̛̍́̎̏Ȣ 

 
˗̏̄̎̉̓̉̃ ̙̓̉̌̔̎̏̒̌̉̋̎̉̎̄ ̙̑̉̃̏̇̌́̎̉̉ ̛́̎́̎́̃̉̊ ̒̓̑̔̋̓̔̑́̌ ̃́ 

̄̆̎̆̑́̓̉̃ ̙̓̉̌̔̎̏̒̌̉̋̅́ ́̂̔̌ ̉̌̉̎̄́̎ ̰̋̐̌́̂ ̙̘̓̔̔̎́ ̃́ ̓́̍̏̊̉̌̌́̑ȟ 
́̓́̍́̌́̑ ̧̇́̑́̎̌́̑̉̎̉ ̓̉̌̎̉̎̄ ̏̌́̓̉̎̉ ̓́ ̌̉̌ ̙̉̌̉̅́ ̋̆̑́̋̒̉̈ȟ ̏̑̓̉ ̘́̄́ 
̘̉ ́̑̉̂ ̰̊̅̉Ȣ ˟̉̌̎̉̎̄ ̋̏̍̍̔̎̉̋́̓̉̃ ̗̠̔̎̋̉̒̉̎̉̕ ̰̙̑̄́̎̉ ̞̎̅̉ ̓̉̌ 
̂̉̑̌̉̋̌́̑̉̎̉ ̋̏̄̎̉̓̉̃ ̗̠̔̎̋̉̌́̑̉̎̉̕ ̰̙̑̄́̎̉ ̂̉̌́̎ ̙́̌̍́̓̉̑̉̌̅̉Ȣ ˟̉̌ 
̂̉̑̌̉̄̉̎̉ ̋̏̄̎̉̓̉̃ ̗̠̔̎̋̉̒̉̉̉̕ ̰̙̑̄́̎̉ ̞̒́ ̓̉̌ ̞̌̆̍̆̎̓̉ ̋̏̄̎̉̓̉̃ 
̗̠̔̎̋̉̒̉̎̉̎̄̕ ̃̏ ̙̆́̌́̎̉ ̃̏̒̉̓́̌́̑̉ ̃́ ̃̏ ̙̆́̌́̎̉ ̔̒̔̌̌́̑̉̎̉ ̓́ ̌̉̌ 
̙̉̌̉̅́̎ ̉̂̏̑́̓̅̉̑ ɍςȟ ρςτɎȢ 
ˠ̙̂̔ ̍́ ̏̌́̅́ ̂̔ ̃́̈̉́̎̉̕ ̙̂́̇́̑̉ ̘̔̔̎ ̓̉̌ ̂̉̑̌̉̋̌́̑̉̎̉ ̒̆̍́̎̓̉̋́ 

̃́ ̄̑́̍̍́̓̉̋́̒̉̎̉̎̄ ̰̈́̑̏ ́̌̏ ́̅̏̑̌̉̄̉̎̉ ̓́ ̌̉̌ ̉̌̉̎̅̉Ȣ ˙̛́̌̔̍̋̉ 
̓̉̌̅́̄̉ ̄̑́̍̍́̓̉̋ ̃̏̒̉̓́̌́̑ ̓̉̌ ̧́̍́̌̉̓̉̅́ ̰̋̐ ̊̉̌̌́̑ ̍̏̂́̊̎̉̅́ ́̒̏̒́̎ 
̋̏̍̔̎̉̋́̓̉̃ ̎̔̓ ̉̊ ̠́̏̌̉̓̕ ̧̇́̑́̎̉̅́ ̑̉̃̏̇̌́̎́̅̉Ȣ 

˟̉̌ ̃̏̒̉̓́̌́̑̉ ̰̈̉̅́ ̍́̓̎̎̉ ́̋̒ ̞̘̓̓̉̑̔̃̉ ̋̏̍̍̔̎̉̋́̓̉̃ ̎̔̓ ̉̊ 
̂̉̑̌̉̋̌́̑̉̎̉ ̧̎́̍̏̎ ̉̌́̅̉Ȣ ˠ̌́̑̎̉ ̰̙̑̄́̎̉ ̧̇́̑́̎̉̅́ ̰̒̈ ̃́ ̙̘̓̔̔̎́ 
̔̒̓̉̅́ ̙̉̈̌́̎̉ ̙̉̌̉ȟ ̌̆̋̒̆̍́̌́̑ȟ ̒̆̍̆̍́̌́̑ ̞̎̏̍́̌́̑ ̗̠̔̎̋̉̌́̑̉̎̉̕ 
́̎̉ ̙̌́ ̈́̑̔̑Ȣ 

ː̑́̍̍́̓̉̋́ ̃́ ̒̆̍́̎̓̉̋́ ́̌̏ ́̅̏̑̌̉̄̉̎̉ ̉̈̏ ̙̌́̅́ ̗̠̍̏̎̏̒̆̍̉̎̉̈́̉ 
̛̍́̎̏̌́̑̉ ̘̔̔̎ ̂̉̑ ̘́̎́ ̂̏̒ ̘̉̌́̑ ̋̆̑́̋ȡ ̘̂̉̑̉̎̉ ̂̏̒ ̘̉ȟ ́̑ ̂̉̑ ̰̒̈ 
̂̉̑̉̋̍́̒̉̎̉̎̄ ̘̂́̑́ ̋̆̑́̋̌̉ ̐̑̆̅̍̆̓ ̛̍́̎̏̌́̑̉ȡ ̘̉̋̋̉̎̉̅́̎ȟ ̰̒̈ 
̂̉̑̉̋̍́̒̉̅́̄̉ ̒̉̎̓́̋̓̉̋ ̙́̑̓̌́̑ȡ ̘̘̔̉̎̉̅́̎ȟ ̰̒̈ ̂̉̑̉̋̍́̌́̑̉̅́̄̉ 
̌̆̋̒̆̍́̌́̑ ̗̠̔̎̋̉̒̉̎̉̕ ̘̘̏̔̃̉ ̒̆̍́̎̓̉̋ ̙́̑̓̌́̑ȡ ̰̘̓̑̓̉̎̉̅́̎ȟ ̰̙̘̉̍́ 
̛̍́̌̔̍̏̓ ̙̏̌̉ ̏̎̔̎ ̏̉̅́̌́̑̉ȟ ̛̠̎̉ ̂̔ ̠̉̍̋̏̎̉̓̌́̑̅́̎ ́̄́̑ ̍́̓̎̅́̎ ̰̒̈ 
̂̉̑̉̋̍́̌́̑̉ ̂̉̑ ̘̎̆́ ̠̉̍̋̏̎̉̓̌́̑ ̋́̒̂ ̞̓̒́ȟ ̙̏̊̅́̌́̎̉̕ ̍̔̍̋̉̎ȡ 
̙̘̂̆̉̎̉̅́̎ ̰̙̘̉̍́ ̏̍̉̌̌́̑Ȣ 

˞̆̍́̎̓̉̋ ̍̔̎̏̒́̂́̓̌́̑̎̉ ̌̏̄̉̋ ̛̍́̎̏̎̉̎̄ ̓́ ̌̉̌̉ ̏̑ ́̌̉ ́̎̉ ̙̌́ 
̍̔̍̋̉̎ ̞̍́̒ ̞̋́̎ȟ ̌̏̄̉̋ ̛̍́̎̏̃̉̊ ́̌̏ ́̌́̑ ̰̈ ̎́̃̂́̓̉̅́ ́̕ ́̓ ̍́̓̎̅́̎ 
́̎̉ ̌́̎́̅̉Ƞ ̰̒̈ ̂̉̑̉̋̍́̌́̑ ̃́ ̰̒̈̌́̑̎̉̎̄ ̒̆̍́̎̓̉̋́̒̉̎̉ ́̎̉ ̙̌́̅́ 
̋̏̎̓̆̋̒̓̔́̌ ̄̑́̍̍́̓̉̋ ̍̔ ̉̓ ̋́̓̓́ ́ ̠́̍̉̓ ̋́̒̂ ̞̓́̅̉Ȣ ˑ̆̍́̋ȟ ̄̑́̍̍́̓̉̋́ ̃́ 
̒̆̍́̎̓̉̋́ ̰̑̓́̒̉̅́̄̉ ̂̏ ̌̉ ̌̉̋ ̙̔̎̅́̋̉ȟ ̗̠̍̏̎̏̒̆̍̍̉̈́̉ ́̕ ́̓̄̉̎́ ̰̒̈ 
̂̉̑̉̋̍́̌́̑̉ ̋̏̎̓̆̋̒̓̉ ̘̉̉̅́̄̉ ̄̑́̍̍́̓̉̋ ̖̠̔̒̔̒̉̓̌́̑̎̉ ̓́ ̌̉̌ ̙̉̌̉ 
̏̑ ́̌̉ ́̎̉ ̙̌́ ̍̔̍̋̉̎ ɍσȟ ρρτɎȢ 

ˍ̙̎̄̌́̉̌̄́̎ ̛̍́̎̏ ̰̒̈ ̏̑ ́̌̉ ̉̏̅́̌́̎̍́̊̅̉̕ȟ ̂́̌̋̉ ̰̒̈̎̉̎̄ ̰̈̉̅́ 
̧̎́̍̏̎ ̰̂̌́̅̉Ȣ ˍ̄́̑ ̓̉̌̎̉ ̒̉̒̓̆̍́ ̃́ ̎̔̓  ̠́̏̌̉̓̉̕ ̒̉́̓̉̅́̕ ́̑́̒́̋ȟ ̰̒̈ ̃́ 
̰̒̈ ̂̉̑̉̋̍́̌́̑̉̎̉ ̘̉̋̋̉̌́̍̉ ̛̏̂̆̋̓̉ ̒̉́̓̉̅́̕ ̙́̑́ ̍̔̍̋̉̎Ȣ ˎ̔̎̄́ ̒́̂́̂ 
̙̔ ̎̅́̋̉ȟ ̘̂̉̑̉̎̉̅́̎ȟ ̰̒̈ ̅̏̉̍̉̊ ̌̆̋̒̉̋ ̛̍́̎̏̄́ ̞̄́ȡ ̘̉̋̋̉̎̉̅́̎ȟ ̄̑́̍̍́̓̉̋ 
̇̉ ́̓̉̅́̎ ́̑̕ ̌́̎́̅̉̄́̎ ̰̒̈ ̂̉̑̉̋̍́̌́̑̉̎̉ ̙̉̏̅́̌́̕ ̘̔̔̎ ̈́̑̔̑Ȣ 

˗̰̐̄̉̎́ ̌̔ ́̓̌́̑̅́ ̓̉̌ ̃̏̒̉̓́̌́̑̉̎̉ ̙̉̏̅́̌́̅́̕ȟ ̛̠̎̉ ̰̋̐ 
̛̍́̎̏̌̉̌̉̋ȟ ̠̒̉̎̏̎̉̍̉ ̃́ ̠́̎̓̏̎̏̍̉̎̉ ̙̉̏̅́̌́̅́̕ ̰̒̈ ̂̉̑̉̋̍́̌́̑̉ 
̋̆̌̓̉̑̉̌̅̉Ȣ ˥̔̎̉̎̄ ̘̔̔̎ ́̍ ̌̔ ́̓̌́̑̅́ ̰̒̈̎̉̎̄ ̅̆̎̏̓́̓̉̃ ̃́ ̋̏̎̎̏̓́̓̉̃ 
̛̍́̎̏̒̉̅́̎ ̙̓́ ́̑̉ȟ ̓̔̑̌̉ ̖̉̌ ̰̒̈ ̂̉̑̉̋̍́̌́̑ ̘̉̉̅́̄̉ ̉̏̅́̒̉̕ ̂̆̑̉̌́̅̉Ȣ 
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˞̰̈ ̂̉̑̉̋̍́̌́̑̉ȟ ̔̍̔̍́̎ ̄́̐ ̙̓̔̈̉̅́ ̉̋̋̉ ́̒̏̒̉̊ ̎́̑̒́̄́ ̛̞̓̉̂̏̑ 
́̑́̓̉̌́̅̉ȡ Ȱ̂̆̌̄̉ ́̍̅́ ̛̍́̎̏ ̰̑̓́̒̉̅́̄̉ ́̌̏ ́ ̃́ ̛̍́̎̏ ́̍̅́ ́ ̉ ́̓ 
̰̑̓́̒̉̅́̄̉ ́̌̏ ́ȱ ̰̒̈ ̂̉̑̉̋̍́̌́̑̉̅́ ̰̒̈̌́̑ ́̒̏̒́̎ ̰̈́̑̏ ̂̉̑-̂̉̑̉̄́ 
́̎̉ ̘̌̏̃̉-́̎̉ ̙̌́̎̍̉ ̓́̑̈̉̅́ ̂̏ ̌́̎́̅̉Ȣ ˫ ̏̑̉̅́ ̒́̎́̂ ̰̓̉̌̄́̎ ̄̑́̍̍́̓̉̋́ 
̃́ ̒̆̍́̎̓̉̋́ ̰̑̓́̒̉̅́̄̉ ́̌̏ ́̌́̑ ̓̉̌̎̉̎̄ ̂̉̑̄̉̎́ ̂̏̒ ̘̉̉̅́ ̞̍́̒ȟ ̂́̌̋̉ ̂̉̑ 
̘̎̆́ ̂̏̒ ̘̉̉̅́ ́̒̏̒̉̊ ̑̏̌ ̰̊̎́̊̅̉Ȣ ˞̰̈̎̉̎̄ ̛̍́̎̏̌́̑̉̎̉ ̙̙̓̔̔̎̓̉̑̉̅́ ̰̙́ 
̰̒̈̎̉̎̄ ̙̂̏ ́ ̰̒̈ ̂̉̑̉̋̍́̌́̑̉ ̘̉̉̅́̄̉ ̂̉̑̉̋̔̃̉̄́ ́ ̠́̍̉̓ ̂̆̑̉̌́̅̉Ȣ 

˞̰̈ ̂̉̑̉̋̍́̌́̑̉ ̍́̓̎̉̅́̄̉ ̛̍́̎̏̒̉̎̉ ̔̅̅̉ ̰̙́ ̂̉̑̉̋̍́̌́̑̉̎̉ ̧̋̉ 
̂̉̑̉̋̍́̌́̑̅́̄̉ ̰̒̈̎̉ ̙̂̏ ́ ̍́̓̎ ̂̉̌́̎ ̙̋̆̌̉̉̎̉ȟ ̔̎̅́̄̉ ̰̙̈̄́̑̉̌́̑̎̉ 
̧̉̒̌́̂ ̰̙̋̑̉ ̋̆̑́̋Ȣ ˞̓̑̔̋̓̔̑́̃̉̊ ̃́ ̗̓̑́̎̒̏̑̍́̉̏̎̕ ́̎́̌̉̈ ̏̑ ́̌̉ ̰̒̈ 
̂̉̑̉̋̍́̌́̑̉̎̉̎̄ ̄̑́̍̍́̓̉̋ ́̌̏ ́̌́̑̉̎̉ ́̎̉ ̙̌́ ̍̔̍̋̉̎Ȣ ˟́̑̇̉̍́ ̒̏ ́̒̉̅́ 
́̍ ̄̑́̍̍́̓̉̋ ̒̆̍́̎̓̉̋ ̍̔̎̏̒́̂́̓̉̄́ ̋́̓̓́ ̛̞̓̉̂̏̑ ̂̆̑̉̌́̅̉Ȣ 
ː̑́̍̍́̓̉̋ ̒̆̍́̎̓̉̋́ ̓̆̑̍̉̎̉ ̏̅́̓̅́ ̛̍́̎̏̌́̑̉̎̉̎̄ ̌̉̎̄̃̉̒̓̉̋ 

̓́̂̉́̓̉̄́ ̰̊̎́̌̓̉̑̉̌́̅̉ ̂̔ ̆̑̅́ ̄̑́̍̍́̓̉̋ ̃́ ̌̆̋̒̉̋ ̂̉̑̌̉̋̌́̑ ̗̠̅̒̎̏̓́̉̒̉ 
̎́̈́̑̅́ ̓̔̓̉̌̍́̊̅̉Ȣ ˎ̉̑̏ ȟ ̰̋̐̄̉̎́ ̏̌̉̍̌́̑ ̉̋̑̉̄́̕ ̰̋̑́ȟ ̄̑́̍̍́̓̉̋ ̎̔ ̓́̉ 
̎́̈́̑̅́̎ ̉̏̅́̌́̎́̅̉̄́̎̕ ̓̉̌ ̃̏̒̉̓́̌́̑̉ ́̕ ́̓ ̄̑́̍̍́̓̉̋ ̃́ ̓̉̌ ̃̏̒̉̓́̌́̑̉ 
̉̒̏̂̌́̎́̅̉Ȣ 
ˍ̌̂́̓̓́ȟ ̄̑́̍̍́̓̉̋ ̃́ ̄̑́̍̍́̓̉̋ ̰̂̌̍́̄́̎ ̃̏̒̉̓́̌́̑ ̛̍́̎̏̒̉̎̉ 

́̐̉ ̙̌́ ̉̊̉̎ ̍́̒́̌́ȟ ̍́̒́̌́̎ ̛̂́̈̉ ̏̌̉̍̌́̑ ̉̋̑̉̄́̕ ̏̑́ Ȱ̎̏̌̆̋̓̉̃̕ 
̠̍̏̑̏̌̏̄̉̕ȱ ́ ̉̅́ ̰̒̈ ̟̑̉̓̉̌̄́̎̅́ȟ ̔̎̄́ ̔̊̉̅́̄̉ ̙̘̓̔̔̎́̌́̑ ̓́́̌̌̔ ̌̉ 
̰̂̌́̅̉ȡ ́̎́̌̉̓̉̋ ̓̉̌̌́̑̅́̄̉ ̐̑̆̅̌̏̄̌́̑̎̉̎̄ ̰̈̉ ̓́̌́̂ ̉̌̄́̎ ̰̒̈̌́̑ ̂̉̌́̎ 
̰̙̉̌̉ ̂ ̂̉̑̉̋̍́ ̏̒̉̌ ̉̌̉̂ȟ ̖̔̅̅̉ ̌̆̋̓̉̃̕ ̓̉̌̌́̑ ̋́̂̉ ̙̋̆̌̉̉ ́̍̅́ 
̠̌̆̒̉̌́̑̎̉̎̄̕ ̃́̈̉́̒̉̎̉̕ ̂́̇́̑̉̂ ̙̋̆̌̉̉ ̎́̈́̑̅́ ̓̔̓̉̌́̅̉Ȣ ˑ̆̎̏̓́̓̉̃ 
̍̔ ̉̓̅́ ̄̑́̍̍́̓̉̋ ̂̉̑̌̉̋̌́̑̎̉ ́̎̉ ̙̌́ ̉̊̉̎ ̍́̒́̌́Ȣ ˍ̍̍̏ ̙̘́̊̓̉̌́̑̉́ȟ 
̍́̒́̌́̎ȟ ̌̆̋̒̉̋ ̃̏̒̉̓́̌́̑̉̅́̎ ́̑̕ ̌̉ ̙̑́̃̉̅́ ̄̑́̍̍́̓̉̋ ̃ ̏̒̉̓́̌́̑ Ȱ̎́̑̒́̌́̑ 
̏̌́̍̉̎̉ȱ ̓́̒̃̉̑̌́̍́̊̅̉ȟ ̂́̌̋̉ ̌̆̋̒̉̋ ̂̉̑̌̉̋̌́̑̎̉ ̓́̑̓̉̂̄́ ̒̏̌́̅̉Ȣ ˥̔̎̉̒̉ 
́̎̉ ̋̉ȟ ̄̑́̍̍́̓̉̋ ̒̆̍́̎̓̉̋́ ̞̋̒̓̑́̌̉̎̄̃̉̒̓̉̋ ̑̆́̌̌̉̋̋́ ̙̋̉̑̉̄́ ̧̑̅́̍ 
̂̆̑́̅̉ȟ ́̊̎́̎ ̔ Ȱ̐̑̆̅̍̆̓̌́̑ ̏̌́̍̉̎̉ȱ ̓́̒̃̉̑̌́̊̅̉̄́̎ ̌̆̋̒̉̋ ̒̆̍́̎̓̉̋́̅́̎ 
̋̆̎̄̑̏  ̙̘̓̔̔̎́̅̉̑Ȣ ˥̔̎̉ ̉̎̏̂́̓̄́ ̙̏̌̉ ̋̆̑́̋̋̉ȟ ́̍̍́ ̓̉̌ ̛̍́̎̏̒̉ ̖́̍ 
̒̆̍́̎̓̉̋́̄́ ̂̏ ̌̉  ̰̂̌́̃̆̑̍́̊̅̉ȟ ̂̔̎̅́ ̓̉̌ ̙̓̔̈̉̌̉̉̎̉̎̄ ́̌̏ ̉̅́ ̓̔̑̉ 
̒̓̑̔̋̓̔̑́̃̉̊ ̛̍́̎̏ ̛̞̓̉̂̏̑̄́ ̏̌̉̎́̅̉Ȣ ˟́̑̇̉̍́ ̠̎́̈́̑̉̒̉̅́ ̞̒́ Ȱ̎̏̒̆̍́̎̓̉̋ 
̄̑́̍̍́̓̉̋́ȱ ̈́̑̔̑ȟ ́̊̎́̎ ̙̔ ̍̔ ̉̓̅́ ̠̗̓̑́̎̒̌̉̏̉ ̎̏̑̆̌̆̃́̎̓ ̛̍́̌̔̍̏̓̌́̑ 
̆̓́̅̉Ȣ ˢ̔̌̌́̒ȟ ̂̆̑̉̌̄́̎ ̄̑́̍̍́̓̉̋ ̛̍́̎̏ ̉̎̏̑̍́̓̉̃̕ ̑̆̌̆̃́̎̓ ̰̂̌̒́ȟ ̔ ́̌̂́̓̓́ 
̓́̑̇̉̍́̅́ ́̍ ̙́̋̒̌́̎̓̉̑̉̌̉̉ ̋̆̑́̋Ȣ  

ː̑́̍̍́̓̉̋ ̛̍́̎̏̎̉̎̄ ̉̎̏̑̍́̓̉̃̕ ̑̆̌̆̃́̎̓̌̉̌̉̄̉̅́̄̉ ̓̉̌̉̅́̄̉ 
́̎́̌̏̄̉̋ ̄̑́̍̍́̓̉̋ ̃̏̒̉̓́̌́̑ ̓́̑̇̉̍́̒̉̅́ ̰̙̂̌̉̉ ̙́̑̓ ̞̍́̒Ȣ ˙́̒́̌́̎ “I am 
sad” ̄́̐̉ ̄̑́̍̍́̓̉̋ ̎̔ ̓́̉ ̎́̈́̑̅́̎ ̑̔̒ ̓̉̌̉̅́̄̉ “Я грустен” ̋́̂̉ 
̞̋̃̉̃́̌̆̎̓̉̄́ ̍̏̒ ̰̈̂̆̋ ̓̉̌̉̅́ ̞̒́ “Мен ғамгинман” ̄́ ̍̏̒Ȣ ˎ̉̑̏  ́̒̌ ̓́̑̇̉̍́ 
“Я грустен” ̃́ “Мен гамгинман” ̃́̑̉́̎̓̌́̑̉ ̰̑̎̉̅́ “Мне грустно” ̃́ “Я грущу”, 
̰̈̂̆̋ ̓̉̌̉̅́̄̉ “Ғам қайгу чекяпман” ̃́ “Изтиробда қолдим” ̃́̑̉́̎̓̌́̑̉ ̰̓ ̑̉ 
̋̆̌́̅̉Ȣ ˗̏̎̓̆̋̒̓̔́̌ ̑̆̌̆̃́̎̓̌̉̋ ̰̙̘̉̍́̌́̑ ̧̑̅́̍̉̅́ ̓̔̑̌́̎́̅̉Ȣ ˍ̎̉  
̓́̑̇̉̍́̎̉̎̄ ̋̏̍̐̌̆̋̒ ̖́̑́̋̓̆̑̉̅́ ̓́̑̇̉̍́̄́ ̍̏̒ ̙̋̆̌̉̉ ́̊̎́̎ ̒̆̍́̎̓̉̋ 
̒̆̑́̅́̕ ́̎̉ ̌́̎́̅̉Ȣ 

ː̑́̍̍́̓̉̋́ ̃́ ̒̆̍́̎̓̉̋́̎̉̎̄ ̓̔̑̌̉ ̗̗̠̋̏̎̆̐̉̌́̑̉ ̂̏̑ȟ ̔̌́̑̄́ ̰̋̑́ȟ 
̓́̑̇̉̍́ ̎̔ ̓́̉ ̎́̈́̑̉̅́̎ȟ ̘̂̉̑̉̎̉̅́̎ȟ ̒̆̍́̎̓̉̋ ̛̍́̎̏̎̉ ̂̉̑ ̘̎̆́ ̄̑́̍̍́̓̉̋ 
̃̏̒̉̓́̌́̑ ̏̑ ́̌̉ ̙̂̆̑̉Ƞ ̘̉̋̋̉̎̉̅́̎ ̄̑́̍̍́̓̉̋ ̃̏̒̉̓́̌́̑ ̓̉̌ ̠̓́̂̉̓̉̄́ ̖̏̒ȟ 
̛̍́̎̏ ̃́ ̍́̈̍̔̎ ̞̒́ ̰̋̐̑̏  ̎̔̓ ̄́ ̖̏̒Ȣ ˙̛́̎̏ ́̊̎́̎ ̄̑́̍̍́̓̉̋ ̃̏̒̉̓́̌́̑ 
̏̑ ́̌̉ ̂̆̑̉̌́̅̉ȟ ̔̌́̑ ̰̑̓́̒̉̅́ ̛́̓̉̊ ́̌̏ ́ ̰̊ Ȣ 

ˢ̔̌̏̒́ ̉̌̉̂ ́̊̓̄́̎̅́ȟ ̄̑́̍̍́̓̉̋́ ̒̆̍́̎̓̉̋ ́̌̏ ́̌́̑ ̰̈ ̂̉̑̉̋̍́̒̉̎̉ 
̍́̓̎̎̉̎̄ ̛̍́̎̏ ̃́ ̍́̈̍̔̎̉̎̉ ́̑̕ ̙̌́̅́ ̔̌́̑ ̰̑̓́̒̉̅́̄̉ ̰̖̙̙́̌̉̋̎̎ 
́̎̉ ̙̌́ ̘̔̔̎ ̋̆̑́̋ ̰̒̈ ̂̉̑̉̋̍́̌́̑̎̉̎̄ ̄̑́̍̍́̓̉̋ ̒̆̍́̎̓̉̋́̒̉ȟ ̔̎̉̎̄ 
̄̑́̍̍́̓̉̋ ̍̔ ̉̓̅́ ̓̔̓̄́̎ ̰̑̎̉̎̉̎̄ ̰̈̉̄́ ̖̏̒ ̖̠̔̒̔̒̉̓̌́̑̉ ̃́ ̒̆̍́̎̓̉̋́̒̉ȟ 
́̍̅́ ̘̉̋̉ ̒̆̍̆̎̓̉̋́̒̉̎̉̎̄ ̓̔̑́̕ ̗̠̋̌́̒̒̉̉̋́̉̒̉̄́̕ ́̑́̓̉̌́̅̉Ȣ ˞̉̎̓́̋̒̉̒ 
̄̑́̍́̓̉̋́̎̉̎̄ ̂̉̑ ̉̒̍̉ ̰̂̌̉̂ȟ ̂̔̎̅́ ̄́̐ ̒̓̑̔̋̓̔̑́̒̉ ̙̓̔̈̉̌̉̉ȟ ̄́̐ 
̰̂̌́̋̌́̑̉ȟ ̄́̐ ̓̔̑̌́̑̉ ̰̒̈̌́̑̎̉̎̄ ̂̉̑-̂̉̑̉ ̂̉̌́̎ ̂̏ ̙̌́̎̉ ̰̊̌̌́̑̉ ̃́ ̰̒̈ 
̂̉̑̉̋̍́̌́̑̉ ̰̑̄́̎̉̌́̅̉Ȣ ˠ ̰̒̈̎̉̎̄ ̂̉̑-̂̉̑̉̄́ ̰̙̉̌̉̂ ̰̒̈ ̂̉̑̉̋̍́̒̉ ̃́ ̄́̐ 
̙̓̔̈̔̌̉̉̎̉ȟ ̄́̐ ̃́ ̄́̐ ̰̂̌́̋̌́̑̉ ̔̌́̑̎̉̎̄ ̓̔̑̌́̑̉̎̉ ̰̑̄́̎́̅̉Ȣ ː́̐ ́ ̉̅́̄̉ 
̛̓́̌̉̍̏̓ ̒̉̎̓́̋̒̉̒̎̉̎̄ ́̒̏̒̉̅̉̑Ȣ ˞̰̈ ̂̉̑̉̋̍́̒̉ ̄́̐̎̉̎̄ ̙̔̑̉̌̉ 
̍́̓̆̑̉́̌̌́̑̉ ̃̏̒̉̓́̒̉ ̰̂̌̄́̎̌̉̄̉ ̘̔̔̎ ́̍ ̒̉̎̓́̋̒̉̒̅́ ̙̓̆̋̉̑̉̌́̅̉Ȣ 
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˞̉̎̓́̋̒̉̒̅́ ́̑ ́̎̅́̊ ̰̒̈ ̂̉̑̉̋̍́̒̉ ̰̑̄́̎̉̌́̃̆̑̍́̊̅̉Ȣ ˕̋̋̉ ̃́ ̔̎̅́̎ ̏̑̓̉  
̰̒̈̎̉̎̄ ̰̙̉̌̉̂ ̰̙̍́ ̰̒̈ ̏̒̉̌ ̙̉̌̉̉ ̠̌̆̋̒̉̋̏̌̏̄̉̎̉̎̄ ̰̙̑̄́̎̉ 
̛̏̂̆̋̓̉̅̉̑Ȣ 

˞̉̎̓́̋̒̉̒̎̉̎̄ ̞̎̄ ̘̋̉̉̋ ̎̔̓ ̉̊ ̂̉̑̌̉̄̉ ̰̒̈ ̂̉̑̉̋̍́̒̉ ̰̂̌̉̂ȟ ̔ ̋́̍̉̅́ 
̉̋̋̉̓́ ̍̔̒̓́ ̉̌ ̰̒̈̌́̑̎̉̎̄ ̰̈́̑̏ ̌̆̋̒̉̋ ̃́ ̄̑́̍̍́̓̉̋ ̇̉ ́̓̅́̎ ̂̉̑̉̋̔̃̉̅́̎ 
̙̓́̋̉̌ ̓̏̐́̅̉Ȣ ˞̰̈ ̂̉̑̉̋̍́̌́̑̉ ́̍ ̰̒̈̌́̑ ̋́̂̉ ̎́̑̒́ȟ ̂̆̌̄̉ ́̑́̋́̓̎̉ ̙́̓́̄́ 
̖̉̈̍́̓ ̉̌́̅̉Ȣ ˡ́ ́̓ ̰̒̈ ̂̉̑̉̋̍́̌́̑̉̅́ ̛̍́̎̏ȟ ̓́̒̃̉̑ ̘́̎́ ́̎̉  ̃́ ̙̑́̃́̎ 
̉̏̅́̌́̎́̅̉̕Ȣ 

ˢ̔̌̏̒́ ̉̌̉̂ ̙̔̎̉ ̙́̊̓̉ ̍̔̍̋̉̎̋̉ȟ ̋̏̄̎̉̓̉̃ ̙̓̉̌̔̎̏̒̌̉̋ ̰̒̈ȟ ̄́̐ ̋́̂̉ 
̙̘̓̔̔̎́̌́̑̅́̎ ̏̊̅́̌́̎̒́̕-̅́ȟ ̙̓̉̌̔̎̏̒̌̉̋̎̉̎̄ ̂̔ ̓̔̑̉̅́ ̍̏̑̆̍́̕ȟ ̰̒̈ 
̂̉̑̉̋̍́̒̉ ̃́ ̙̔ ̋́̂̉ ́̊̑̉̍ ̙̘̓̔̔̎́̌́̑̅́̎ȟ ̄̑́̍̍́̓̉̋ ̠̋́̓̆̄̏̑̉̌́̑ȟ ̙̓̔̒̌́ȟ 
̙̓̔̑̌́̎̉ ̃́ ̙̔ ̋́̂̉ ̄̑́̍̍́̓̉̋ ̙̘̓̔̔̎́̌́̑̅́̎ ̏̊̅́̌́̎̉̌̍́̊̅̉̕Ȣ ˕̎̒̏̎ 
̏̎̄̉̅́̄̉ ̍̆̎̓́̌ ̧̇́̑́̎̌́̑ ̂̏̑̌̉ ̎̉̎̄ ̉̎̒̏̎ ̏̎̄̉̅́ ̃̏ ̙̆́̌́̎̎ ̃̏̒̉̓́̌́̑̉ 
̘̓̔̑̌̉́ ̃́ ̰̈̉̄́ ̖̏̒ ̰̂̌̄́̎̌̉̄̉ ̘̔̔̎ ̔̌́̑̎̉ ̃̏ ̙̆́̌́̎̓̉̑̉ ̔̒̔̌̌́̑̉ ́̍ 
̘̓̔̑̌̉́̅̉̑Ȣ ˎ̔ ̆̑̅́ ̓̉̌ ̂̉̑̌̉̋̌́̑̉ ̠̖̌̉̓ ̙̔̍̔̍̌́̓̉̑̉̌̄́̎ ̍̏ ̠̉̓ ̒̉́̓̉̅́̕ 
̧̎́̍̏̎ ̰̂̌́̅̉ ̃́ ̔̌́̑ ̰̑̓́̒̉̅́ ̙́̋̌̉̊ ́̑̕ ̌́̑̅́̎ ̰̋̑́ ̙̃̏̆́̌́̎̉ ̔̒̔̌̌́̑̉ 
̃́ ̔̌́̑̅́ ̋̔̈́̓̉̌́̅̉̄́̎ ̗̔̎̋̉̏̎́̌̕ ̇̉ ́̓̅́̎ ̙́̏̌̌́̄́̎̕ ̙́̋̌̌́̑ ̓́ ̌̉̌ 
̉̌̉̎́̅̉ ̖̏̌̏̒Ȣ ˚̗̠̏̍̉̎́̉ȟ ̗̠̍̏̅̉̉̋́̉̕ȟ ̗̠̋́̓̆̄̏̑̉̈́̉ȟ ̗̠́̓̑̉̂̔̉ȟ ̗̠̌̏̋́̉ 
̃́ ̙̔ ̋́̂̉ ̔̒̔̌̌́̑̎̉̎̄ ̙́̏̌̌́̎̉̉̅́̕ ̙̉̓̉̑̏̋ ̞̓́̅̉̄́̎ ̃̏̒̉̓́̌́̑ ̓̉̌ 
̄̑́̍̍́̓̉̋́̒̉̎̉̎̄ ̞̎̄ ̍́̑̋́̈̉̊ ̃́ ̗̔̎̋̉̏̎́̌̕ ̇̉ ́̓̅́̎ ́̏̌̕ ̔̎̒̔̑̌́̑̉ 
̉̒̏̂̌́̎́̅̉Ȣ 
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UDC 82 
COMMUNICATIVE USE ENGLISH PROPER NAMES  

WITH PROVERBS AND IDIOMS 
 

E. Egamqulova1  
 
Abstract 
 

The article considers a question of communicative use of English own names 
with proverbs and idioms with examples. 
 
Key words: proper names, proverbs, English, idioms, information, phraseological units. 

 
The world around us is always painted and for this reason now and again we use 

colorful terms in our daily speech. During life we can meet many new things, and every 
time when we want to receive something new to ourselves. When we want to learn 
something new first of all we want to know about its origin. Really, we accumulate so-
ciohistorical, intellectual and emotional information of concrete national character.  

In all spheres of linguistics we can notice that proverbs and idioms are the basic 
part of communication. Proverbs and idioms gained popularity among linguistics and 
represent what can probably be characterized as the most attractive, picturesque, sub-
stantial, colorful and expressive part of the dictionary of language. As proverbs and id-
ioms are characterized by double sense and they are well-known around the world as 
combinations of words creating a certain picture, but the actual meaning of all combi-
nation has a little or at all to do nothing with this image. Now I want to explain it with 
examples. Thus, dark horse is not actually a horse, and the person about whom nobody 
knows anything certain and therefore one isn't sure that it is possible to expect from 
him.  

In linguistic proverbs differ from sayings which were discussed above. The first 
distinctive feature which is evident is structural dissimilarity or a structural order. 
Proverbs and idioms are some kind of ready blocks which fit a sentence structure, car-
rying out defined syntactic function. If to compare proverbs and sayings and idioms in 
semantic aspect, the difference, apparently, becomes more and more obvious. By these 
comparison of proverbs could be best mentioned with minute fables for, like the latter, 
they sum up the collective experience of the community. As it is familiar to us, we can 
meet it in classification by Kunin. The system of classification of proverbs and idioms 
offered by professor A.V. Kunin is the last outstanding achievement in Russian theory 
of phraseology. The classification is based on combined structural-semantic principle, 
and it also considers a factor of stability of phraseological units, proverbs and idioms. 
Communicative phraseological units are presented by proverbs and sayings. These four 
classes are divided into subgroups according to type of structure of phraseological unit.  

Proverbs have figurative meaning. When someone says: "The devil is in the de-
tails" one doesn't express faith in demons, and means rather that things can look good 
on a surface, but when checking, problems are revealed. In linguistics, idioms, as a rule, 
assume, the figures of speech contradicting to the principle of sequence. This principle 
says that sense in general has to be constructed of meanings of parts. In other words, it 
is necessary to be able to understand the meaning of the whole.  

Common name - a noun which usually doesn't precede article or other limit mod-
ifier as any or some, and it is randomly used for designation of the specific person re-
gardless of any descriptive meaning the word or the phrase can have the place, a subject 
as Lincoln, names of Beth Pittsburgh. Common are also told proper names. There is an-
other large group of idioms in English - with names of places (crossing the Rubicon, 
Himalayan blunder,  New York minute, Shipshape and Bristol fashion, Dunkirk spirit, 
on Carey Street, not for all tea in China, Saigon moment, send someone to Coventry, 
coals to Newcastle. Considering the idioms with place names, we can find out the most 

                                                           
1Эгамкулова Элёраȟ ̍́̄̉̒̓̑́̎̓ȟ ̍́̄̉̒̓̑́̎̓ȟ ˞́̍́̑̋́̎̅̒̋̉̊ ̜̄̏̒̔̅́̑̒̓̃̆̎̎̊ ̉̎Ȥ
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common place name used in idioms is Rome (all roads lead to Rome, fiddle while Rome 
burns, Rome was not built in a day, when in Rome, do as the Romans do). 

According to Valeika "Proper name is a name of the specific member of a class or 
a set of certain members". Also Valeika introduces the idea that function of a proper 
name is the same as of a definite article because both particularize: Smith means the 
man Smith/the Smith man. Thus, the presented idea shows a difference between an ar-
ticle and a proper name as addition of the corresponding name of the reason to become 
the common name semantic unnecessary and dropping in structure of a surface. 

One more difference added by Valeika two modes of a name concern a way to 
explain a problem of uniqueness of the reference: proper names are not always correct 
because they can concern to an individual. As a result, it shows that proper names can 
function as uniform names. Next when proper names have no unique reference they 
behave as the common names. 

The sense of the word or the words making proper names can be not connected 
with object to which the proper noun belongs. For example, someone can be called 
"Tiger Smith" despite the fact that he is neither a tiger, nor the smith. For this reason, 
proper names, as a rule, aren't translated are not translated into other languages though 
they can be transliterated. For example, the German surname of Knodel becomes 
Knodel or Knoedel in English (not literal Trickled pastries). Nevertheless, transcrip-
tions of place names and names of monarchs, fathers, and without modern writers are 
the general, and sometimes universal. For example, the Portuguese word Lisboa be-
comes Lisbon in English; the English London becomes Londres in French; and the Greek 
(Aristotel s̈) becomes Aristotle in English. A proper name first of all a kind of noun. As 
well as the person, the place or a thing can mark other nouns; a proper name can des-
ignate concrete object or abstractions. The majority of proper names concern the spe-
cific people - Julius Caesar, in a certain place - Istanbul, concrete establishment or the 
organization - the Red Cross, or a concrete event ɀ Renaissance. In English there are 
several typical characteristics which allow being nouns recognized. A proper noun typ-
ically: 

1....has its initial letter capitalized? 
2....is not used in the plural. 
3....is not preceded by adjectives, articles, numerals, demonstratives, or other 

modifiers. 
Philosophical consideration of proper names finds three properties: 
Ɇ 5ÎÉÑÕÅÎÅÓÓ ÏÆ ÒÅÆÅÒÅÎÔȢ !ÃÃÏÒÄÉÎÇ ÔÏ 3Ȣ -ÉÌÌͻÓ * ÐÒÏÐÅÒ ÎÁÍÅÓ ÉÄÅÎÔÉÆÙ Á ÃÏÎÃÒÅÔÅ 

thing that is unique. Differentiation, therefore, between the common names, and also 
individual or special names, is initial; also can be considered as the first grandiose divi-
sion of names. The general name was closely praised, the name which is capable to bring 
really has confirmed, in the same sense, each of uncertain quantity of things. The natural 
person or a separate name is a name which is only able to be really confirmed, in the 
same sense. 

Ɇ 3ÐÅÃÉÆÉÃÉÔÙ ÏÆ ÌÁÂÅÌȢ $Ȣ ,ÏÃËÅȢ ) ÈÁÖÅ ÎÏÔÅÄ ÔÈÁÔ ÔÈÉÓ ÐÒÏÐÅÒÔÙ ÃÏÍÅÓ ÆÒÏÍ ÈÏ× 
proper names are used for division of one concrete point from all others. In the same 
way people, countries, cities, rivers, mountains and other distinctions of the place have, 
as a rule, found peculiar names. 

Ɇ $ÏÅÓ ÎÏÔ ÉÍÐÁÒÔ ÃÏÎÎÏÔÁÔÉÏÎ ÏÒ ÁÔÔÒÉÂÕÔÅÓȢ  
According to S. Mill's J proper names don't bear sense, except as a tag for concrete 

object, and they aren't translated. Thus, the person is capable to be Ioann, Pyotr, Georgy 
and other people who don't have the appointed limits: and it is confirmed that all of 
them in the same sense; for names of people expresse certain qualities, and when we 
predicate these people, we categorically declare that all of them own these qualities. 
But John is only capable to be really confirmed one certain person, at least, in the same 
sense. Because though there are many people who bear this name, it didn't grant to 
them to specify the qualities, or everything that belongs to them generally. 

Proper names can be divided into several groups: place names, personal names 
and diacritics. 

Using idioms every day makes the person wise and clever, the reason we can 
guess, someone's opinion very quickly. In English idioms express a sound it is free and 
easy to communicate with others speaking English. Well, that is why we can give or 
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explain actually to you any idioms with the final answer to this question as they are 
used. 

English proverbs are very rich and have big history. This way we can notice their 
semantic, syntactic, grammatical categories. As we know, in grammar the main thing 
we can learn are grammatical categories, parts of speech and their functions in sen-
tences. For a long time proverbs and sayings help us to learn English because these 
proverbs entered history of the country, their lives, traditions, customs and culture, by 
the way, they are a good examples of the English culture and language. In former times 
people learned Latin by means of proverbs. At that time and now proverbs were useful 
material to show how one thought can be understood in several various ways, and we 
can distinguish sense of proverbs. They make our speech live and interesting. The Eng-
lish proverbs also have exclusive meaning, each proverb can be used in various situa-
tions, they can be understood generally in English-speaking countries and other parts 
of the world, but not with other people because if the foreigner translates them into the 
native language he will get something strange. Very small part of the English proverbs 
and sayings can be translated into another language and stay clear. In most cases the 
English proverbs make the same sense, as sayings in other languages. On their transla-
tion we can see similarities and distinctions of proverbs. 

Proverbs often have several meanings and, therefore, depend on a context and 
will have to be analysed as they are found in any context. Other features of sayings be-
long to style. We can define some stylistic features which are applicable to proverbs. 
Phonic markers, such as alliteration, a rhyme and meter concern them, for example, 
Practice makes perfect; A little pot is soon hot. Semantic markers, such as overlapping, 
irony, paradox, for example: Easy come, easy go; The longest way around is the shortest 
way home, and lexical markers like archaic words. Traditional function of proverbs is 
didactic as they contain "wisdom, however, morals and traditional views". Proverbs are 
generally colloquial, as are usually met in colloquial and written communication, for 
example, in lecture, newspapers, performances, books, fairy tales and verses. Proverbs 
are used in the wide range of situations and there are no restrictions for use of a prov-
erb. 

Idioms with personal names are more often used, than idioms with the place 
names. Geographical or place names are nouns which belong to concrete places and 
geographical features.  

At the end I want to say that proverbs and idioms are used for communication. 
Generally authors use idioms or proverbs for colouring the opinion.  

 
References: 
 
1. Collins ˞ obuild Dictionary of Idioms. London: HarperCollins Publishers, 1995. ɀ 454 

p.   
2. Cowie A., Mackin R. The Oxford Dictionary of Current Idiomatic English. London: Ox-

ford Univ. Press, 1985. ɀ Vol. 1. ɀ 576 p. 
3. Grant Lynn.   Frequency of 'core idiom' in the British National Corpus (BNC). // Inter-

national Journal of Corpus Linguistics, 2005. - ΟρπȾτȢ ɀ ̋ .  429ɀ451  
4. Knappe Gabriele. Idioms and Fixed Expressions in English Language Study before 

1800. ɀ Peter Lang, 2004. ɀ 186 ̑ .  
5. ˗̔̎̉̎ ˍȢˏȢ ˗̔̑̒ ̑́̈̆̏̌̏̄̉̉̕ ̒̏̃̑̆̍̆̎̎̏̄̏ ́̎̄̌̉̊̒̋̏̄̏ ̠̜̈̋́Ȣ ɀ 2-̆ ̉̈̅Ȣ ̐̆̑̆Ȥ
̑́̂Ȣ ɀ ̇ ̏̒̋̃́ȡ ˏ̜̙̠̒́ ̙̋̏̌́ȟ ρωωφȢ ɀ ρυφ ̒Ȣ 

 
΄ E. Egamqulova, 2019. 

 
 

  



ˠ̘̜̆̎̊ 88) ̃̆̋́ Ɇ ςπρω Ɇ Ο ρ (48)  
 

 

73 

UDC 82 
THE INVESTIGATION OF PHRASEOLOGICAL  

UNITS WITH PROPER NAMES 
 

E. Egamqulova1  
 
Abstract 

 
A peculiar prominence and vantages of phraseological idioms, particularly 

proper names of the English Language in terms of educating it as a fremd language as 
well as their derivation and utilization are indicated in this article. Further and even 
more pivotally, the author provides invaluable data and facts concerning the origin of 
some literal complexions in relation with other languages that are derived from identi-
cal language family with English.  
 
Key words: phraseology, lexicology, comparative tendency, PN, denotation and conno-
tation meaning. 

 
If we pay attention to the linguistic we can mention some problematic features 

of the language. Naming a single entity is one of the basic speech acts, included by Searle 
in the class of declaratives. Naming people and places, animals and hurricanes, rock 
groups and festivities, institutions and commercial products, works of art and shops 
sometimes daily activities are given a name subject. Naming serves to highlight entities 
that play a role in people's daily life, and to establish and maintain individuality in soci-
ety. Every country has its own culture, tradition, proverbs and idioms. English proper 
nouns include people's names and surnames (Martin, Mrs. Brown), geographical name 
(Japan, the Nile), names of institutions (the United Nations, the British Museum), places 
in the city (Big Ben, Fifth Avenue), historical and other events (the German Revolution, 
the Oscar Festival). English proper nouns also include nationalities (Italian, Spanish), 
weekdays (Monday, Saturday), months (January, May) and other notions, objects and 
places that are capitalized and used as names. We should be underlined, that our peo-
ple, which in the recent past was really behind of universal development, made right 
conclusions from this little experience, and after identifying the aspiration to science 
and education, intellectual development, growing harmoniously developed youth 
which is second to none, achieved significant practical results in this direction. 

Phraseological units were studied by many scholars, but there is not any work, 
which is dedicated to comparative tendency of investigation of the phraseological units 
in English. Phraseological units are traditionally classified into several groups accord-
ing to their emotional-stylistic coloring. One of the groups are characterized by high 
expressive potential, these are called idioms proper. Other group of phraseological 
units, on the other hand, is devoid of stylistic features and can be called neutral phrase-
ological units. First of all, phraseological units are used in author's speech, in character's 
speech and in inner monologue. After the investigation, we found out that the phraseo-
logical units are used in character's speech and in inner monologue more often. Phra-
seological units, which are used in character's speech, help us to learn about the char-
acter, his manners of speech and about his emotional state. The phraseological units 
which are used in inner monologue help us understand his inside qualities. 

Of course, the usage of phraseological units in Uzbek, Russian and English is dif-
ferent, because these languages differ from each other by their culture, mentality. And 
the themes of emotive writing are different, because of the interests of people. Also we 
took into account writers skills. 

In linguistics, phraseology describes the context in which a word is used. This 
often includes typical usages and sequences, such as idioms, phrasal verbs, and multi-
word lexical units. Phraseology appeared in the domain of lexicology and is undergoing 
the process of segregating as a separate branch of linguistics.  Lexicology deals with 
words and their meanings, whereas phraseology studies such collocations of words 

                                                           
1Эгамкулова Элёраȟ ̍́̄̉̒̓̑́̎̓ȟ ̍́̄̉̒̓̑́̎̓ȟ ˞́̍́̑̋́̎̅̒̋̉̊ ̜̄̏̒̔̅́̑̒̓̃̆̎̎̊ ̉̎Ȥ
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(phraseological units, idioms), where the meaning of the whole collocation is different 
from the simple sum of literal meanings of the words, comprising a phraseological unit. 
&ȢÅȢ Ȭ$ÕÔÃÈ ÁÕÃÔÉÏÎȭ ÉÓ ÎÏÔ ÁÎ ÁÕÃÔÉÏÎ ÔÁËÉÎÇ ÐÌÁÃÅ ÉÎ .ÅÔÈÅÒÌÁÎÄÓȢ 4ÈÅ ÍÅÁÎÉÎÇ ÏÆ ÔÈÉÓ 
phraseological unit refers to any auction, where instead of rising, the prices fall (com-
ÐÁÒÅ Ȱ$ÕÔÃÈ ÃÏÍÆÏÒÔȱȟ Ȱ$ÕÔÃÈ ÃÏÕÒÁÇÅȱȟ Ȱ$ÕÔÃÈ ÔÒÅÁÔȱ ÒÅÆÌÅÃÔÉÎÇ ÃÏÍÐÌÉÃÁÔÅÄ ÈÉÓÔÏÒÉÃÁÌ 
factors). Phraseological units are stable word-groups with partially or fully transferred 
ÍÅÁÎÉÎÇÓ ɉͼÔÏ ËÉÃË ÔÈÅ ÂÕÃËÅÔͼȟ Ȱ'ÒÅÅË ÇÉÆÔȱȟ ȰÄÒÉÎË ÔÉÌÌ ÁÌÌͻÓ ÂÌÕÅȱȟ ȰÄÒÕÎË ÁÓ Á ÆÉÄÄÌÅÒ 
ɉÄÒÕÎË ÁÓ Á ÌÏÒÄȟ ÁÓ Á ÂÏÉÌÅÄ Ï×ÌɊȱȟ ȰÁÓ ÍÁÄ ÁÓ Á ÈÁÔÔÅÒ ɉÁÓ Á -ÁÒÃÈ ÈÁÒÅɊȱɊȢ 

4ÈÁÔȭÓ ×ÈÙ ÉÎ ÔÈÅ ÓÐÈÅÒÅ ÏÆ ÌÉÎÇÕÉÓÔÉÃÓ ÅÖÅÒÙ ÂÒÁÎÃÈ ÏÆ ÌÁÎÇÕÁÇÅ ÃÏÎÎÅÃÔÅÄ ×ÉÔÈ 
each other. With the help of each other they can show their grammatical, phraseological 
and lexicological features. 

It is generally agreed among linguists that PNs are a universal linguistic category. 
Their status and function is a theoretical issue debated by many scholars, whose views 
are discussed in Carroll, Coates and Van Langendonck. The topic is complex and contro-
versial, and the account given will be brief and schematic; this means that some aspects 
will not be considered. 

Proper names constitute a system organized according to criteria varying across 
cultures, and provide an interpretation of the society of which they are the expression. 
They are linguistic items fulfilling a referential function, i. e. they refer to single entities 
existing in the real world. Let us now survey the main linguistic features of Proper 
names in English.  Their first feature is the initial-capitalization in writing, whose func-
tion is to distinguish a PN from a common noun, e.g. Rosemary vs. rosemary.  

A phraseological expression is a sequence constituted by at least two independ-
ent lexical items, stored as a unit in lexis. Its basic features, as mentioned in the litera-
ture, are: a) fixedness ɀ it is a multiword unit, fixed in syntax as well as lexis; b) institu-
tionalization ɀ it is a conventionalized unit, being the result of an initially novel expres-
sion; c) non-compositionality ɀ its global meaning is not predictable from the meaning 
of its constituent words. Phraseology is a scholarly approach to language which devel-
oped in the twentieth century. It took its start when Charles Bally's notion of locutions 
phraseologies entered Russian lexicology and lexicography in the 1930s and 1940s. 
From the late 1960s on it established itself in (East) German linguistics but was also 
sporadically approached in English linguistics, too.  

Phraseology appeared in the domain of lexicology and is undergoing the process of 
segregating as a separate branch of linguistics.  Lexicology deals with words and their mean-
ings, whereas phraseology studies such collocations of words (phraseological units, idioms), 
where the meaning of the whole collocation is different from the simple sum of literal mean-
ings of the words, ÃÏÍÐÒÉÓÉÎÇ Á ÐÈÒÁÓÅÏÌÏÇÉÃÁÌ ÕÎÉÔȢ &ȢÅȢ Ȭ$ÕÔÃÈ ÁÕÃÔÉÏÎȭ ÉÓ ÎÏÔ ÁÎ ÁÕÃÔÉÏn tak-
ing place in Netherlands. 

Proper names constitute a system organized according to criteria varying across 
cultures, and provide an interpretation of the society of which they are the expression. 
Proper names can occur in different appositional structures.  The interpretation of PNs 
depends on the linguistic context and encyclopedic knowledge. Proper names 

 in particular personal names, more rarely place names, are used figuratively as 
ÍÅÔÁÐÈÏÒÓȟ ÓÉÍÉÌÅÓȟ ÈÙÐÅÒÂÏÌÅÓ ÁÎÄ ÁÎÔÏÎÏÍÁÓÉÁȭÓȟ ÅÉÔÈÅÒ ÉÎ Á ÃÒÅÁÔÉÖÅ ×ÁÙ ɉÅȢÇȢ He is a 
new Hemingway) or as lexicalized items. In these uses, PNs have a descriptive function: 
they indicate some salient attribute or property of the referent of the name. They func-
tion as nouns, taking on both a denotation and a connotation meaning originated in a 
selection of salient bits of information extracted from encyclopedic knowledge about a 
referent. 

English proper nouns include people's names and surnames (Smith, Madonna, 
Brown), geographical names (Canada, the Nile), names of institutions (the United Na-
tions, the British Museum), places in the city (Big Ben, Fifth Avenue), historical and 
other events (the French Revolution, the Jazz Festival). English proper nouns also in-
clude nationalities (French, Uzbek), weekdays (Tuesday, Saturday), months (March, 
May) and other notions, objects and places that are capitalized and used as names. 
There are many phraseological units and expressions that contain proper names. The 
same as other idioms, they came from people's everyday life, folklore, prose and poetry, 
myths, fairy tales, fables, songs, slang and other sources.   

http://en.wikipedia.org/wiki/Lexicology
http://en.wikipedia.org/wiki/Lexicography
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So proper name in phraseological units play main role in our society, because 
without it is impossible to share our opinions with each other. Proverbs and proper 
names in phraseological units teach us how to lead ourselves or how to be ideal man in 
the society i.e. how to create ourselves and to show our statue among others. Mostly 
ancestries use in their daily speech proverbs in order to be high educated man or 
×ÏÍÁÎ ÁÍÏÎÇ ÔÈÅ ÃÏÌÌÅÁÇÕÅÓȢ 7Å ÈÁÖÅ ÐÒÏÖÅÒÂÓ ÁÍÏÎÇ ÔÈÅ ÐÅÏÐÌÅ ȰÌÉÆÅ ÉÓ Á ÔÅÁÃÈÅÒȱ 
i.e. during the life we can learn everything. In order to be a real person we sometimes 
need help of somebody. In this way proverbs will be light for our way and show our 
future clearly. 4ÈÁÔȭÓ ×ÈÙ ×ÉÔÈÏÕÔ ÈÉÓÔÏÒÙ ×Å ÃÁÎÎÏÔ ÂÕÉÌÄ ÔÈÅ ÆÕÔÕÒÅ ÉȢÅȢ ×Å ÃÁÎȭÔ ÉÍÁÇȤ
ine the origin of proverbs and idioms without their history. By the origin of history of 
ÐÒÏÖÅÒÂÓ ÁÎÄ ÉÄÉÏÍÓ ×Å ÃÁÎ ÃÏÍÐÁÒÅ ÔÈÅ ÏÔÈÅÒ ÐÅÏÐÌÅÓȭ ÃÕÌÔÕÒÅȟ ÓÏÃÉÁÌ ÏÒ ÅÔÈÉÃÁÌ ÉÓÓÕÅÓ 
and linguistic features of language too. The proper names in phraseological units and 
proverbs are considered as richness and decoration of the speech. Especially the prov-
erbs reflect the culture and the way of life of this or that language, they help to make a 
speech more expressive and colourful. 
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ˠˑ˗ ψς 
ФРАЗЕОЛОГИЧЕСКИЕ ЕДИНИЦЫ С ИМЕНАМИ СОБСТВЕННЫМИ  

БИБЛЕЙСКОГО И АНТИЧНОГО ПРОИСХОЖДЕНИЯ 
 

ːȢˢȢ ̨ ̂̑̔̆̃́1 
 

Аннотация 
 

ˏ ̝̒̓́̓̆ ̑ ̠́̒̒̍́̓̑̉̃́̆̓̒ ̠̉̒̓̏̑̉ ̖̠̐̑̏̉̒̏̇̅̆̎̉ ̘̜̖́̎̓̉̎ ̉ ̖̂̉̂̌̆̊̒̋̉ 
̘̖̑́̈̆̏̌̏̄̉̆̒̋̉̕ ̗̆̅̉̎̉ ̒ ̉̍̆̎́̍̉ ̜̒̏̂̒̓̃̆̎̎̍̉Ȣ 
 
Ключевые слова: ̘̑́̈̆̏̌̏̄̉̆̒̋̉̆̕ ̗̜̆̅̉̎̉ ɉˡ˒Ɋȟ ̉̍̆̎́ ̜̒̏̂̒̓̃̆̎̎̆ȟ ̐̑̏̉̒Ȥ
̖̠̏̇̅̆̎̉ȟ ̉̒̒̌̆̅̏̃́̎̉̆ ˡ˒. 
 

˛̘̠̎̏̍́̒̓̉̆̒̋́ ̠̑́̈̆̏̌̏̄̉̕ȟ ̘̟̠̠̏̓̌̉́́̒̚ ̏̒̏̂̏̊ ̗̝̎́̉̏̎́̌̎̏̊ ̗̒̐̆̉Ȥ
̘̝̟̉̎̏̒̓̕ȟ ̠̠̠̃̌̆̓̒ ̎́̉̂̏̌̆̆ ̜̒́̍̏̂̓̎̏̊ ̘̝̟́̒̓ ̑́̈̆̕ ̏̎̅́̕ ̟̌̂̏̄̏ ̠̜̈̋́Ȣ 
˔̝̅̆̒ ̒̌̆̅̔̆̓ ̘̜̝̔̉̓̃́̓ ̉ ̘̖̑́̈̆̏̌̏̄̉̆̒̋̉̕ ̗̆̅̉̎̉ ̒ ̉̍̆̎́̍̉ ̜̒̏̂̒̓̃̆̎̎̍̉ 
̂̉̂̌̆̊̒̋̏̄̏ ̉ ̘́̎̓̉̎̏̄̏ ̖̠̐̑̏̉̒̏̇̅̆̎̉Ȣ ˎ̝̙̏̌̉̎̒̓̃̏ ̧̘̜̖̔̎ȟ ̟̖̉̒̒̌̆̅̔̉̚ 
̑́̈̆̕ ̏̎̅̕ ̋́̋̏̄̏-̌̉̂̏ ̠̜̈̋́ȟ ̘̟̠̏̄̑́̎̉̉̃́̓̒ ̘̐̆̑̆̉̒̌̆̎̉̆̍ ˡ˒ ̅́̎̎̏̊ 
̜̄̑̔̐̐ȟ ̜̠̔̋́̈̃́ ̎́ ̖̉ ̝̐̑̉̎́̅̌̆̇̎̏̒̓ ̋ ̠̑́̈̑̅̔ ̗̉̎̓̆̑̎́̉̏̎́̌̉̈̍̏̃Ȣ 

˜̜̏̅̏̂̎̊ ̖̐̏̅̏̅ ̏̂̔̒̌̏̃̌̆̎ ̟̒̔̆̒̓̃̔̉̍̚̚ ̅̏ ̖̒̉ ̐̏̑ ̔̂̆̇̅̆̎̉̆̍ ̏ 
̐̏̌̎̏̊ ̓̏̇̅̆̒̓̃̆̎̎̏̒̓̉ ̗̝̜̖̉̎̓̆̑̎́̉̏̎́̌̎ ˡ˒ ̃  ̖̆̃̑̏̐̆̊̒̋̉ ̠̜̖̈̋́ȟ ̖̉ ̎̆̉̈Ȥ
̍̆̎̎̏̒̓̉ ̉ ̏̂̏̒̏̂̌̆̎̎̏̒̓̉ ̏̓ ̖̅̑̔̄̉ ̗̆̅̉̎̉ ̠̜̈̋́ȟ ̘̓̏ ̅́̌̆̋̏ ̎̆ ̓́̋Ȣ 

˒̃̑̏̐̆̊̒̋̉̆ ̠̜̈̋̉ ̎́ ̠̐̑̏̓̇̆̎̉̉ ̖̍̎̏̄̉ ̃̆̋̏̃ ̘̆̑̐́̌̉ ̠̑̋̉̆ ̉ ̜̃̑́̈̉Ȥ
̝̜̓̆̌̎̆ ̜̏̂̑́̈ ̉̈ ̗̜̒̏̋̑̏̃̉̎̉̚ ̖̂̉̂̌̆̊̒̋̉ ̉ ̘̜̖́̎̓̉̎ ̍̉̏̃̕Ȣ ˡ˒ȟ ̙̒̓́̃̉̆ 
̗̝̜̉̎̓̆̑̎́̉̏̎́̌̎̍̉ȟ ̗̟̔̎̋̉̏̎̉̑̔̓̕ ̃ ̓̆̒̎̏̍ ̆̅̉̎̒̓̃̆ ̒ ̅̑̔̄̉̍̉ ̠̑́̈̑̅́̍̉ 
̠̜̈̋́ ̉ ̘̠̟̠̐̏̅̉̎̓̒ ̈́̋̏̎́̍ ̆̄̏ ̠̑́̈̃̉̓̉Ȣ ˏ ̗̐̑̏̆̒̒̆ ̞̟̗̃̏̌̉̉ ̎̆̑̆̅̋̏ ̃̏̈Ȥ
̟̎̉̋́̓ ̘̒̆̍́̎̓̉̆̒̋̉̆ ̖̠̑́̒̏̇̅̆̎̉ ̃ ˡ˒ ̒ ̘̝̐̆̑̃̏̎́́̌̎̏ ̓̏̇̅̆̒̓̃̆̎̎̏̊ ̒̆Ȥ
̍́̎̓̉̋̏̊Ȣ  

˟́̋ȟ ̍̉̕ ̏ ̝̒̓̑̏̉̓̆̌̒̓̃̆ ̃́̃̉̌̏̎̒̋̏̊ ̙̂́̎̉ ̧̙̎́̌ ̏ ̓̑́̇̆̎̉̆ ̃̏ ̑́̈̆̏̕Ȥ
̌̏̄̉̉ ́̎̄̌̉̊̒̋̏̄̏ ̉ ̑̔̒̒̋̏̄̏ ̠̜̈̋̏̃Ȣ ˞̑Ȣȡ ̠̃́̃̉̌̏̎̒̋́ ̙̠̂́̎ Ѐthe tower  of Babel. 
˕̌̉ ̇̆ ̘̘́̒̓̉̎̏ ̠́̐̆̌̌̓̉̃̉̑̏̃́̎̎̏̆ ˕˞ ̂̉̂̌̆̊̒̋̏̄̏ ̘̐̆̑̃̏̆̌̏̃̆̋́ ˍ̅́̍́ 
̒̓́̌̏ ̘̏̎̏̍́̒̓̉̆̒̋̉̍ ̋̏̍̐̏̎̆̎̓̏̍ ρς ˡ˒ ̑̔̒̒̋̏̄̏ȟ ρτ - ́ ̎̄̌̉̊̒̋̏̄̏ȟ ρς - ̎ ̗̆̍̆Ȥ
̋̏̄̏ ̉ ρτ ̑́̈̆̏̌̏̄̉̈̍̏̃̕ ̗̑́̎̔̈̒̋̏̄̏̕ ̠̜̈̋́Ȣ ˤ̘̠́̒̓̉̎́ ̠̗̠́̐̆̌̌̓̉̃́̉ ˕˞ ̃ 
̘̖̑́̈̆̏̌̏̄̉̆̒̋̉̕ ̖̋̏̎̓̆̋̒̓́ ̖̐̑̏̉̒̏̅̉̓ ̎́ ̏̒̎̏̃̆ ̆̄̏ ̏̂̆̉̈̃̆̒̓̎̏̄̏̚ ̞̗̎̉̋Ȥ
̘̌̏̐̆̅̉̆̒̋̏̄̏ ̘̠̈̎́̆̎̉ȟ ̓Ȣ̆Ȣ ̒̃̆̅̆̎̉̊ ̏̂ ˍ̅́̍̆ȟ ̜̖̉̈̌̏̇̆̎̎ ̃ ˏ̖̆̓̏̍ ̈́̃̆̓̆ȟ ́ 
̓́̋̇̆ ̃ ̖̌̆̄̆̎̅́ ̉ ̃ ̠̖̐̑̆̅́̎̉ ̘́̐̏̋̑̉̉̆̒̋̏̊̕ ɍ̖̑́̎̎̆̑̉̒̓̉́̎̒̋̏̊Ɏ ̉ ̂̉̂̌̆̊Ȥ
̒̋̏̊ ̜̌̉̓̆̑́̓̔̑Ȣ 

˟́̋̉̍ ̏̂̑́̈̏̍ȟ ̘̓̆̏̑̆̓̉̆̒̋̉ ̃̒̆ ̘̑́̈̆̏̌̏̄̉̆̒̋̉̆̕ ̘̠̈̎́̆̎̉ ˕˞ Ⱥˍ̅́̍Ȼ 
̜̅̏̌̇̎ ̜̝̂̓ ̜̓̏̇̅̆̒̓̃̆̎̎ ̃ ̠̜̖̒̏̐̏̒̓́̃̌̆̍ ̠̜̈̋́Ȣ ˏ ̝̅̆̊̒̓̃̉̓̆̌̎̏̒̓̉ ̇̆ 
̝̈̅̆̒ ̠̎́̑̅̔ ̒ ̠̒̏̃̐́̅̆̎̉̍̉ ̟̟̠̎́̂̌̅́̓̒ ̉ ̘̠̑́̈̌̉̉Ȣ  

˕̈ ρχ ̘̖̑́̈̆̏̌̏̄̉̆̒̋̉̕ ̘̈̎́̆̎̉̊ȟ ̜̖̐̑̆̅̒̓́̃̌̆̎̎ ̃ ̒̔̍̍̆ ̃ ̠̒̏̐̏̒̓́̃̌Ȥ
̜̖̆̍ ̠̜̖̈̋́ȟ ρπ ̖̠̐̑̉̏̅̉̓̒ ̎́ ˡ˒ ̑̔̒̒̋̏̄̏ ̠̜̈̋́ȟ ω-́̎̄̌̉̊̒̋̏̄̏ȟ φ- ̗̎̆̍̆̋̏̄̏ 
̉ ρς ̎́ ˡ˒ ̗̑́̎̔̈̒̋̏̄̏̕ ̠̜̈̋́Ȣ ˒̒̌̉ ̃̃̆̒̓̉ ̝̈̅̆̒ ̒̃̏̆̄̏ ̑̏̅́ ̞̗̋̏̉̉̆̎̓̕̕ ̉̈Ȥ
̝̂̉̑́̓̆̌̎̏̒̓̉ȟ ̜̠̃̃̏̅ ̆̄̏ ̉̈ ̙̠̏̓̎̏̆̎̉ ̜̒̔̍̍ ̘̖̑́̈̆̏̌̏̄̉̆̒̋̉̕ ̘̈̎́̆̎̉̊ ˕˞ȟ 
̜̖̐̑̆̅̒̓́̃̌̆̎̎ ̎́ ̘̑́̈̆̏̌̏̄̉̆̒̋̏̍̕ ̔̑̏̃̎̆ ̅́̎̎̏̄̏ ̠̜̈̋́ȟ ̋ ̒̔̍̍̆ ̖̃̒̆ ̑́̈Ȥ
̘̟̖̠̌̉́̉̒̚ ̘̖̑́̈̆̏̌̏̄̉̆̒̋̉̕ ̘̈̎́̆̎̉̊ ˕˞ ̃ ̠̜̖̒̏̐̏̒̓́̃̌̆̍ ̠̜̖̈̋́ȟ ̓̏ ̃ ̑̔̒Ȥ
̒̋̏̍ ̠̜̈̋̆ ̏̎ ̂̔̅̆̓ ̑́̃̆̎ πȟφȟ ̃ ́̎̄̌̉̊̒̋̏̍ - πȟυȟ ̃ ̗̎̆̍̆̋̏̍ - πȟσȟ ́ ̃̏ ̗̑́̎̔̈̕Ȥ
̒̋̏̍ ̠̜̈̋̆ πȟχȢ  

˟́̋ȟ ̃ ˡ˒ ̖̅̑̔̄̉ ̠̜̖̒̏̐̏̒̓́̃̌̆̍ ̠̜̈̋̏̃ ̎̆ ̘̠̃̒̓̑̆́̆̓̒ ̓̏ ̇̆ ̘̈̎́̆̎̉̆ 
̎́̈̃́̎̎̏̊ ˕˞ȟ ̘̓̏ ̃ ̑̔̒̒̋̏̊ ̗̐̏̒̌̏̃̉̆ Ⱥˢ̠̏̈̉̎ ̃ ̅̏̍̆ȟ ̘̓̏ ˍ̅́̍ ̃ ̟̑́ȻȢ 

 ̝ ̘̎́̆̎̉̆ȟ ̐̑̉̏̂̑̆̓́̆̍̏̆ ̞̓̉̍ ˕˞ ̃ ˡ˒ Ȱ̃ ̟̋̏̒̓̍̆ ˍ̅́̍́ȱȟ ̃ ̗̎̆̍̆̋̏̍ 
̠̜̈̋̆ ̜̠̠̠̃̃̌̆̓̒ ̃ ̘̒̌̏̃̏̒̏̆̓́̎̉̉ ̒ ̅̑̔̄̏̊ ̒̓̑̔̋̓̔̑̏̊ ̉ ̝̟̏̂̑́̈̎̏̒̓ȡ Adam 
und Eva spielenȟ ́ ́̎̄̌̉̊̒̋̉̊ ̠̜̈̋ ̃̏̏̂̆̚ ̎̆ ̏̒̃́̉̃́̆̓ ̘̑́̈̆̏̌̏̄̉̆̒̋̉̕ ̓̏̓ ̇̆ 

                                                           
1Обруева Гулчехра Хамракуловнаȟ ̋́̎̅̉̅́̓ ̘̖̉̌̏̌̏̄̉̆̒̋̉̕ ̎́̔̋ȟ ̟̠̈́̃̆̅̔́̚ ̋́Ȥ

̆̅̑̏̊̕ Ⱥˍ̎̄̌̉̊̒̋̏̄̏ ̠̜̈̋́ ̉ ̜̌̉̓̆̑́̓̔̑Ȼȟ ˞́̍́̑̋́̎̅̒̋̉̊ ̜̄̏̒̔̅́̑̒̓̃̆̎̎̊ ̉̎̒̓̉̓̔̓ 
̜̖̉̎̏̒̓̑́̎̎ ̠̜̈̋̏̃ȟ ˠ̈̂̆̋̉̒̓́̎Ȣ 
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̋̏̍̐̏̎̆̎̓ ̞̗̘̎̉̋̌̏̐̆̅̉̆̒̋̏̄̏ ̘̠̈̎́̆̎̉ ˕˞ȟ ̎́ ̂́̈̆ ̋̏̓̏̑̏̄̏ ̃̏̈̎̉̋̌̉ ̎́̈̃́̎Ȥ
̜̎̆ ˡ˒ ̑̔̒̒̋̏̄̏ ̉ ̗̎̆̍̆̋̏̄̏ ̠̜̈̋̏̃Ȣ  

ˑ̑̔̄̏̊ ̇̆ ̋̏̍̐̏̎̆̎̓ ̞̗̘̎̉̋̌̏̐̆̅̉̆̒̋̏̄̏ ̘̠̈̎́̆̎̉ ̞̓̏̄̏ ̉̍̆̎̉ ̐̑̆̏̂̑́Ȥ
̠̈̔̆̓̒ ̃̏ ̘̑́̈̆̏̌̏̄̉̆̒̋̏̆̕ ̘̈̎́̆̎̉̆ ˕˞ ̃̏ ̖̃̒̆ ̠̜̖̒̏̐̏̒̓́̃̌̆̍ ̠̜̖̈̋́ ɉ̐̑́̃̅́ȟ 
ˡ˒ ̍̏̄̔̓ ̘̝̠̑́̈̌̉́̓̒ ̒̓̑̔̋̓̔̑̎̏Ɋȟ ̋̑̏̍̆ ̗̎̆̍̆̋̏̄̏ȡ ̑̔̒̒̋Ȣ Ȱ̝̐̑̏̇̉̓ ˍ̜̅́̍̏̃ 
̌̆̓́ȱȟ ́̎̄̌Ȣ as old as Adamȟ ̗̑́̎̕Ȣ vieux comme Adam ɍȺ̘̝̏̆̎ ̒̓́̑ȻɎȢ 

˞ ̅̑̔̄̏̊ ̜̒̓̏̑̏̎ȟ ̎́ ̘̖̑́̈̆̏̌̏̄̉̆̒̋̉̕ ̠̖̔̑̏̃̎ ̖̅̑̔̄̉ ̠̜̖̒̏̐̏̒̓́̃̌̆̍ 
̠̜̈̋̏̃ ̎̆ ̐̑̆̅̒̓́̃̌̆̎̏ ̘̈̎́̆̎̉̆ȟ ̧̐̑̉̏̂̑̆̓̎̎̏̆ ˕˞ ̃ ˡ˒ ̗̑́̎̔̈̒̋̏̄̏̕ ̠̜̈̋́ 
voyager par la diligence dȭAdam Ѐ ɉȺ̙̝̐̔̓̆̆̒̓̃̏̃́̓ ̎́ ̖̒̃̏̉ ̖̅̃̏̉ȻɊȢ 

˚̗̝̠́̉̏̎́̌̎́ ̜̝̒́̍̏̂̓̎̏̒̓ ̋́̇̅̏̄̏ ̉̈ ̠̜̖̒̏̐̏̒̓́̃̌̆̍ ̠̜̈̋̏̃ ̠̠̐̑̏̃̌Ȥ
̠̆̓̒ ̎̆ ̝̓̏̌̋̏ ̃ ̝̉̈̂̉̑́̓̆̌̎̏̍ ̘̑́̈̆̏̌̏̄̉̆̒̋̏̍̕ Ⱥ̏̒̃̏̆̎̉̉Ȼ ̝̜̖̏̓̅̆̌̎ ̋̏̍Ȥ
̐̏̎̆̎̓̏̃ ̞̗̘̎̉̋̌̏̐̆̅̉̆̒̋̏̄̏ ̘̠̈̎́̆̎̉ ˕˞ȟ ̎̏ ̉ ̃ ̒́̍̏̊ ̏̑̍̆̕ ̆̄̏ ̑́̈̆̏̌̏̄̉̕Ȥ
̘̆̒̋̏̄̏ ̜̠̏̒̍̒̌̆̎̉ȟ ̘̓̏ ̖̎́̏̅̉̓ ̏̓̑́̇̆̎̉̆ ̃ ̘̠̖̑́̈̌̉̉ ̃ ̒̓̑̔̋̓̔̑̎̏̍ ̏̏̑̍̕Ȥ
̌̆̎̉̉ȟ ̏̂̑́̈̎̏̒̓̉ȟ ́ ̘́̒̓̏ ̉ ̃ ̘̟̖̠̑́̈̌̉́̉̒̚ ̝̜̖̄̌̏̂́̌̎ ̘̠̖̈̎́̆̎̉ ˡ˒ȟ ̒̏̅̆̑Ȥ
̖̇́̉̚ ˕˞ ̒ ̜̓̏̇̅̆̒̓̃̆̎̎̍̉ ̘̑́̈̆̏̌̏̄̉̆̒̋̉̍̉̕ ̘̠̈̎́̆̎̉̍̉Ȣ 

˚́̐̑̉̍̆̑ȟ ̘̑́̈̆̏̌̏̄̉̆̒̋̏̆̕ ̘̈̎́̆̎̉̆ȟ ̙̃̏̈̎̉̋̆̆ ̎́ ̂́̈̆ ̏̅̎̏̄̏ ̉ ̓̏̄̏ 
̇̆ ̋̏̍̐̏̎̆̎̓́ ̞̗̘̎̉̋̌̏̐̆̅̉̆̒̋̏̄̏ ̘̠̈̎́̆̎̉ ˕˞ ˍ̅́̍ȟ ̃ ̑̔̒̒̋̏̍ ̠̜̈̋̆ ̜̠̠̃̃̌Ȥ
̠̆̓̒ ̃ ˡ˒ ̞̓̏ ̐̑̉ ˍ̅́̍̆ ̜̂̌̏ȟ ̃ ́̎̄̌̉̊̒̋̏̍ since Adam was a boy ɉ̂̔̋̃Ȣ Ⱥ̋̏̄̅́ 
ˍ̅́̍ ̜̂̌ ̧̑̆̂̎̋̏̍ȻɊȟ ɍЀȬ̅́̃̎̏ȭɎȟ ́ ̃ ̗̎̆̍̆̋̏̍ ̠̜̈̋̆ ̃ ˡ˒ ̒ ̅̑̔̄̉̍ ̝̜̄̌̏̂́̌̎̍ 
̘̈̎́̆̎̉̆̍ȡ er war mit  Adam jung ɉ̂̔̋̃Ȣ Ⱥ̏̎ ̑̏̃̆̒̎̉̋ ˍ̅́̍́ȻɊ Ȭ̏̎ ̘̝̏̆̎ ̒̓́̑ȭȢ 

ˏ̒̆̄̏ ̝̔̅́̌̏̒ ̜̠̝̃̃̉̓ ψχ ˕˞ȟ ̟̖̉̍̆̉̚ ̟̋̏̎̋̑̆̓̎̔ ̟̅̆̎̏̓́̓̉̃̎̔ ̒̏̏̓Ȥ
̧̝̎̆̒̎̎̏̒̓ȟ ̜̋̏̓̏̑̆ ̖̠̃̏̅̓ ̃ ̒̏̒̓́̃ ˡ˒ ̠̜̖̒̏̐̏̒̓́̃̌̆̍ ̠̜̈̋̏̃Ȣ ˍ̎́̌̉̈ ̞̖̓̉ ˡ˒ 
̠̐̏̈̃̏̌̆̓ ̝̋̏̎̒̓́̓̉̑̏̃́̓ ̜̎̆̋̏̓̏̑̆ ̘̜̆̑̓ ̉̈̏̍̏̑̉̈̍́̕ȟ ̠̠̟̠̐̑̏̃̌̉̆̒̚ȡ 

ρɊ ̃ ̒̏̃̐́̅̆̎̉̉ ̘̖̑́̈̆̏̌̏̄̉̆̒̋̉̕ ̘̈̎́̆̎̉̊ ̘̏̎̏̍́̒̓̉̆̒̋̏̄̏ ̋̏̍̐̏̎̆̎̓́ 
̃ ̘̟̖̠̑́̈̌̉́̉̒̚ ̘̖̑́̈̆̏̌̏̄̉̆̒̋̉̕ ̖̋̏̎̓̆̋̒̓́Ƞ 

ςɊ ̃ ̛̠̜̍̆̇̈̋̏̃̏̍ ̈́̉̍̒̓̃̏̃́̎̉̉ ˡ˒ ̒ ˕˞ȡ ̝̜̔̅̆̌̎̊ ̃̆̒ ˡ˒ȟ ̖̠̖̃̏̒̏̅̉̚ 
̋ ̏̅̎̏̍̔ ̘̉̒̓̏̎̉̋̔ȟ ̘̈̎́̉̓̆̌̆̎Ȣ 

˛̅̎́̋̏ȟ ̠̎̆̒̍̏̓̑ ̎́ ̓̏ȟ ̘̓̏ ̘̑́̈̆̏̌̏̄̉̆̒̋̏̍̔̕ Ⱥ̟̏̒̃̏̆̎̉Ȼ ̠̐̏̅̃̆̑̄́̆̓̒ 
̗̠̉̎̏̑̍́̉̕ ɉ̞̗̘̎̉̋̌̏̐̆̅̉̆̒̋̏̆ ̘̈̎́̆̎̉̆ ˕˞Ɋȟ ̋̏̓̏̑̏̊ ̎̏̒̉̓̆̌̉ ̠̒̏̐̏̒̓́̃̌̆Ȥ
̜̖̍ ̠̜̈̋̏̃ ̟̏̂̌́̅́̓ ̃ ̟́̂̒̏̌̓̎̏ ̑́̃̎̏̍ ̧̛̏̂̍̆ȟ ̜̋́̇̅̊ ̠̜̈̋ ̠̠̐̑̏̃̌̆̓ 
̝̈̅̆̒ ̟̒̃̏ ̜̝̒́̍̏̂̓̎̏̒̓ ɍσςȟ c. 110-ρρρɎȟ ̅̆̊̒̓̃̔̆̓ ̗̐̑̉̎̉̐ ̝̉̈̂̉̑́̓̆̌̎̏̒̓̉ȟ 
̋̏̓̏̑̏̍̔ ̍̏̇̎̏ ̝̅́̓ ̘̟̋̏̌̉̆̒̓̃̆̎̎̔ ̗̏̆̎̋̔ ̉ ̜̋̏̓̏̑̊ ̖̎́̏̅̉̓ ̏̓̑́̇̆̎̉̆ȡ 

ρɊ ̃ Ⱥ̝̉̎̅̉̃̉̅̔́̌̎̏̍ ̐̏̉̒̋̆Ȼ ̋̏̍̐̏̎̆̎̓̏̃ ̞̗̘̎̉̋̌̏̐̆̅̉̆̒̋̏̄̏ ̘̈̎́̆Ȥ
̠̎̉ ̉̍̆̎̉ ̠̅̌ ̖̉ ̘̑́̈̆̏̌̏̄̉̆̒̋̏̄̏̕ Ⱥ̠̏̒̃̏̆̎̉ȻȠ 

ςɊ ̃ ̘̖̌̆̋̒̉̆̒̋̉ȟ ̜̖̒̓̑̔̋̓̔̑̎ ̉ ̜̖̏̂̑́̈̎ ̘̠̖̑́̈̌̉̉ ̃ ˡ˒ ̠̜̖̒̏̐̏̒̓́̃̌̆̍ 
̠̜̈̋̏̃ ̐̑̉ ̐̏̌̎̏̍ ̒̏̃̐́̅̆̎̉̉ ̘̖̑́̈̆̏̌̏̄̉̆̒̋̉̕ ̘̈̎́̆̎̉̊ ̖̉ ˕˞Ƞ 

σɊ ̃ ̘̑́̈̆̏̓̃̏̑̆̒̓̃̆̕ ̎́ ̏̒̎̏̃̆ ̜̖̈́̉̍̒̓̃̏̃́̎̎ ˡ˒Ȣ ˚́̐̑̉̍̆̑ȟ ̃̏̈̎̉̋Ȥ
̙̆̆ ̉̈ ̓̑́̄̆̅̉̉ ˏȢ ˥̆̋̒̐̉̑́ Ⱥː́̍̌̆̓Ȼȟ ̙̒̓́̃̆̆ ̃ ̠̜̖̒̏̐̏̒̓́̃̌̆̍ ̠̜̖̈̋́ ̑́̕Ȥ
̈̆̏̌̏̄̉̈̍̏̍ ̜̃̑́̇̆̎̉̆ ̘̓̏ ̏̎ ː̆̋̔̂̆ȟ ̘̓̏ ̏̎́ ̆̍̔ȩ ɉ̘̜̌̉̎̆ ̠̍̆̒̓̏̉̍̆̎̉ ̝̈̅̆̒ 
̝̟̠̃́̑̉̑̔̓̒Ɋ ̃ ̘̈̎́̆̎̉̉ ȭ̙̑́̃̎̏̅̔̎̏̆ ̙̏̓̎̏̆̎̉̆ ̋ ̘̆̍̔-̌̉̂̏ȟ ̝̓̏̌̋̏ ̃ ̗̎̆̍̆Ȥ
̋̏̍ ̠̜̈̋̆ ̒̓́̌̏ ̏̒̎̏̃́̎̉̆̍ ̠̅̌ ̝̙̅́̌̎̆̊̆̄̏ ̘̑́̈̆̏̓̃̏̑̆̒̓̃́̕Ȣ ˔̝̅̆̒ ̜̂̓̔̆̓ 
ˡ˒ Ⱥ̞̓̏ ̋̏̍̔-̌̉̂̏ ̘̂̆̈̑́̈̌̉̎̏ȻȠ 

τɊ ̗̎́̋̏̎̆ȟ ̗̐̑̉̎̉̐ ̝̉̈̂̉̑́̓̆̌̎̏̒̓̉ ̠̠̠̐̑̏̃̌̆̓̒ ̉ ̃ ̓̏̍ȟ ̘̓̏ ̃ ̏̅̎̏̍ ̉̈ 
̠̜̖̒̏̐̏̒̓́̃̌̆̍ ̠̜̈̋̏̃ ̘̘̠́̒̓̉̎́ ̠̗̠́̐̆̌̌̓̉̃́̉ ̅́̎̎̏̄̏ ˕˞ ̃ ̘̑́̈̆̏̌̏̄̉̆̕Ȥ
̒̋̏̍ ̋̏̎̓̆̋̒̓̆ ̃̏̏̂̆̚ ̎̆ ̖̐̑̏̉̒̏̅̉̓ȟ ̖̠̏̓ ̉ ̘̟̎́̌̉̆̒̓̃̔̓ ̛̜̏̂̆̋̓̉̃̎̆ ̐̑̆̅Ȥ
̜̐̏̒̌̋̉ ̠̅̌ ̧̎̆ȡ ̠̉̍ ̘́̒̓̏̓̎̏ȟ ̞̗̘̎̉̋̌̏̐̆̅̉̆̒̋̏̆ ̘̈̎́̆̎̉̆ ̆̄̏ ̖̙̏̑̏̏ ̉̈Ȥ
̃̆̒̓̎̏ ̠̎̏̒̉̓̆̌̍ ̠̜̈̋́ȟ ́ ̐̏̒̌̆̅̎̉̊ ̋̏̎̓́̋̓̉̑̔̆̓ ̒ ̠̜̈̋́̍̉ȟ ̃ ̜̖̋̏̓̏̑ ̔̎̋̕Ȥ
̗̉̏̎̉̑̔̆̓ ˡ˒ ̒ ̜̅́̎̎̍ ˕˞ȟ ̎̏ ̎̆ ̈́̉̍̒̓̃̔̆̓ ̖̉Ȣ 

˟́̋̉̍ ̏̂̑́̈̏̍ȟ ̠̠̒̏̐̏̒̓́̃̌ ̝̜̏̓̅̆̌̎̆ȟ ̠̜̒̃̈́̎̎̆ ̜̆̅̉̎̍ ̐̑̉̈̎́̋̏̍ 
̜̑́̄̍̆̎̓̕ ̘̖̑́̈̆̏̌̏̄̉̆̒̋̉̕ ̒̉̒̓̆̍ ̝̖̎̆̒̋̏̌̋̉ ̠̜̈̋̏̃ȟ ̍̏̇̎̏ ̘̝̐̏̌̔̉̓ 
̠̎́̄̌̅̎̏̆ ̐̑̆̅̒̓́̃̌̆̎̉̆ ̏ ̓̏̍ȟ ̋́̋ ̐̏̅ ̃̏̈̅̆̊̒̓̃̉̆̍ ̖̏̅̎̉ ̉ ̖̓̆ ̇̆ ́̋̓̏̑̏̃̕ȟ 
̙̖̃̎̆̎̉ ̐̏ ̙̟̏̓̎̏̆̎̉ ̋ ̘̑́̈̆̏̌̏̄̉̆̒̋̉̍̕ ̒̉̒̓̆̍́̍ȟ ̠̠̟̠̐̑̏̃̌̓̒ ̜̔̈̌̏̃̆ 
̜̐̔̎̋̓ ̖̉ ̠̒̂̌̉̇̆̎̉ ̉ȟ ̃ ̓̏ ̇̆ ̠̃̑̆̍ȟ ̖̠̠̒̏̑́̎̆̓̒ ̄̌̔̂̏̋̏̆ ̗̝̎́̉̏̎́̌̎̏̆ ̒̃̏̆Ȥ
̏̂̑́̈̉̆ ̘̖̑́̈̆̏̌̏̄̉̆̒̋̉̕ ̒̉̒̓̆̍ ɍρπςȟ c. 88-89].   

˕̒̒̌̆̅̏̃́̎̉̆ ˡ˒ȟ ̃ ̒̏̒̓́̃̆ ̜̖̋̏̓̏̑ ̠̉̍̆̆̓̒ ̠̉̍ ̒̏̂̒̓̃̆̎̎̏̆ ɉ˕˞Ɋ ̐̏̋́Ȥ
̜̈̃́̆̓ ̃ ̒̏̃̑̆̍̆̎̎̏̍ ́̎̄̌̉̊̒̋̏̍ ̠̜̈̋̆ȟ ̘̓̏ȡ  

́Ɋ ˕˞ ̘̋́̆̒̓̃̆̎̎̏ ̟̠̐̑̆̏̂̑́̈̔̓̒ ̃ ˡ˒ ̐̏ ̌̉̎̉̉ ̖̉ ̠̒̂̌̉̇̆̎̉ ̒ ̉̍̆̎́̍̉ 
̗̝̜̎́̑̉́̓̆̌̎̍̉ ̉ ̠̐̑̉̏̂̑̆̓̆̎̉ ̉̍̉ ̒̐̏̒̏̂̎̏̒̓̉ ̜̝̃̑́̇́̓ ̏̂̆̆̚ ̠̐̏̎̓̉̆ 
̐̑̉ ̘̏̓̃̌̆̆̎̉̉ ̏̓ ̘̆̅̉̎̉̎̏̄̏ȟ ̋̏̎̋̑̆̓̎̏̄̏ȟ ̘́̒̓̎̏̄̏ȟ ̃ ̘̏̓̌̉̉̆ ̏̓ ̒̃̏̂̏̅̎̏̄̏ 
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̠̔̐̏̓̑̆̂̌̆̎̉ȟ ̃ ̋̏̓̏̑̏̍ ˕˞ ̏̂̌́̅́̆̓ ̜̒̍̒̌̏̃̏̊ ̒̓̑̔̋̓̔̑̏̊ȟ ̠̟̐̑̆̅̒̓́̃̌̆̊̚ 
̒̏̂̏̊ ̆̅̉̎̒̓̃̏ ̏̂̆̄̏̚ ̉ ̘̆̅̉̎̉̎̏̄̏ ̘̠̈̎́̆̎̉ ̉ ̜̟̃̒̓̔̐́̆̊̚ ̜̃̑́̈̉̓̆̌̆̍ ̏̅Ȥ
̎̏̃̑̆̍̆̎̎̏ ̋́̋ ̏̂̆̄̏̚ȟ ̓́̋ ̉ ̘̆̅̉̎̉̎̏̄̏ ̠̠̐̏̎̓̉Ƞ  

̂Ɋ ̝̙̂̏̌̏̆ ̘̈̎́̆̎̉̆ ̃̏ ̑́̈̆̏̏̂̑́̈̏̃́̎̉̉̕ ˕˞ ̉̍̆̆̓ ̒̐̏̒̏̂ ̜̐̆̑̆̏̒̍̒Ȥ
̠̌̆̎̉ ˕˞ ̃ ̒̏̒̓́̃̆ ˡ˒Ȣ 

˪̓̉ ̜̅́̎̎̆ ̠̟̐̑̆̅̒̓́̃̌̓ ̉̎̓̆̑̆̒ ̠̅̌ ̜̠̠̃̒̎̆̎̉ ̑̏̌̉ ˕˞ ̋́̋ ̋̏̍̐̏Ȥ
̎̆̎̓́ ˡ˒ ̃ ̗̅̆̓̆̑̍̉̎́̉̉ ̧̆ ̘̒̓̉̌̉̒̓̉̆̒̋̏̊ ̒̔̎̏̒̓̉̚ȟ ̞̜̖̋̒̐̑̆̒̒̉̃̎ ̉ ̞̗̍̏̉Ȥ
̝̜̖̏̎́̌̎ ̑́̈̆̏̒̆̍̕Ȣ ˜̑̉ ̞̓̏̍ ̄̆̎̆̈̉̒ ˡ˒ȟ ̒̆̍́̎̓̉̋́ ˕˞ȟ ̠̠̏̐̑̆̅̆̌̆̍́ ̒̃̏̊Ȥ
̒̓̃́̍̉ ̘̆̅̉̎̉̎̏̄̏ ̅̆̎̏̓́̓́ȟ ̉ ̝̒̐̏̒̏̂̎̏̒̓ ˕˞ ̋ ̘̋́̆̒̓̃̆̎̎̏̍̔ ̐̑̆̏̂̑́̈̏̃́Ȥ
̟̎̉ ̟̉̄̑́̓ ̟̃́̇̎̔ ̝̑̏̌ ̃ ̒̓́̎̏̃̌̆̎̉̉ ̎̏̃̏̊ ˡ˒ ̉ ̃ ̏̐̑̆̅̆̌̆̎̉̉ ̧̆ ̞̋̒̐̑̆̒Ȥ
̜̖̒̉̃̎ ̉ ̞̗̝̜̖̍̏̉̏̎́̌̎ ̒̃̏̊̒̓̃ȟ ̝̐̏̒̋̏̌̋̔ ̍̎̏̄̉̆ ˕˞ȟ ̧̜̈́̋̑̆̐̌̎̎̆ ̔̈̔̒̏̍ ̉ 
̗̓̑́̅̉̉̆̊ ̃ ̒̏̒̓́̃̆ ˡ˒ȟ ̖̠̃̏̒̏̅̓ ̋ ̧̏̐̑̆̅̆̌̎̎̏̍̔ ̅̆̎̏̓́̓̔-́̎̓̑̏̐̏̎̉̍̔ ɉ̒̋́Ȥ
̇̆̍ȟ ˕˞ ̘̌̉̎̏̍̔ ̉̌̉ ˕˞ ̝́̍̉̌̎̏̍̔̕Ɋ ̂̉̂̌̆̊̒̋̏̄̏ȟ ̘̍̉̏̌̏̄̉̆̒̋̏̄̏̕ȟ ̌̉̓̆̑́Ȥ
̓̔̑̎̏̄̏ȟ ̘̉̒̓̏̑̉̆̒̋̏̄̏ ̉̌̉ ̐̑̏̒̓̏ ̎́̑̏̅̎̏̄̏ ̖̠̐̑̏̉̒̏̇̅̆̎̉Ȣ ˕̌̉ ̇̆ ̝̈̅̆̒ ̘̝̑̆ 
̧̉̅̓ ̏ ̓̏̐̏̎̉̍̆ ̉ ̞̓̎̏̎̉̍̆ȟ ̠̐̑̉̃̎̏̒̉̆̚ ̃ ̘̈̎́̆̎̉̆ ˡ˒ ̗̗́̒̒̏̉́̉̉ ̒̏ ̒̃̏̊Ȥ
̒̓̃́̍̉ ̒̃̏̆̄̏ ̖̉̒̏̅̎̏̄̏ ̅̆̎̏̓́̓́Ȣ 
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UDC 82 
THE LINGUISTIC ASPECT OF ADVERTISING IN ENGLISH 

 
G.N. Samatova1 

 
Abstract 
 

The article is about the linguistic aspects of advertising in English and in Ameri-
can style. In article we showed the example for linguistic aspects. 
 
Key words: linguistic aspect, advertising, the use of verbs, nominative proposal, per-
sonal and possessive pronouns. 
 

)Î ÔÈÅ 5ÎÉÔÅÄ 3ÔÁÔÅÓ ÁÎÄ ÏÔÈÅÒ ÉÎÄÕÓÔÒÉÁÌÌÙ ÄÅÖÅÌÏÐÅÄ ÃÏÕÎÔÒÉÅÓȟ ÔÈÅ ÔÅÒÍ ȰÁÄÖÅÒȤ
ÔÉÓÉÎÇȱ ɉÓɊ ÉÓ ÁÌÓÏ ÒÅÐÏÒÔÅÄ ÂÙ ÔÈÅ ÓÐÏÎÓÏÒÓ ÔÏ ÔÈÅ ÐÁÒÔÉÃÉÐÁÎÔÓ ÏÆ Ôhe campaign. , pres-
tigious events, aimed at achieving a benevolent public attitude, - PR or public relations 
(public relations, PR), as well as a rapidly developing specific area of advertising activ-
ity, the essence of which is in direct relations produced Consumer with the consumer - 
direct marketing (direct-marketing). 

In domestic practice, in contrast to Western, the concept of advertising is wider. 
It includes exhibitions, commercial seminars, packaging, printed products, the distribu-
tion of souvenirs and other means of stimulating trade. 

From a philological point of view, advertisements represent a special field of 
practical activity, the product of which is verbal works - advertising texts.  

Communication between advertising texts and the potential recipient takes 
place in special cognitive conditions, characterized by a minimum of attention and con-
centration, parity of the analysis, fragmental perception and the inadequacy of the 
reader. Structural and informative construction of the text should be implemented in 
such a way as to maximally simplify the understanding and remembrance of the infor-
mation of the advertising text. 

A wonderful text has a number of communicative tasks, the most important of 
which is to create a positive image of the advertised product, a positive attitude to this 
product. This is impossible without a clear structural organization of advertising text, 
all parts of which perform their specific functions. 

The most striking and interesting technique in advertising is the use of various 
linguistic means. A well-known text, on the one hand, should appeal to the recipient 
(potential buyer), look like it would be more harmless, and on the other hand, skillfully 
mask the true intentions of the advertiser, be attractive, understandable and readable. 

In modern advertising texts, various means are used for almost all language lev-
els: graphic, phonetic, lexical, grammatical and syntactic. At the graphic level, as the 
main manipulative means, there are violations of orthographies, duplication of letters, 
use of various fonts and elements that replace letters or whole concepts, violation of 
punctuation. 

An effective slogan supports, in the minds of the target group of consumers, the 
motivating idea that was laid out in the brand. 

Complex constructions make phrases difficult to understand and remember. A 
well-defined motto must merge with the consumer's consciousness and evoke bright, 
ÅÍÏÔÉÏÎÁÌ ÁÓÓÏÃÉÁÔÉÏÎÓ ×ÉÔÈ ÔÈÅ ÂÒÁÎÄ ÉÎ ÔÈÅ ÒÅÃÉÐÉÅÎÔȢ (Å ÍÕÓÔ ȰÃÏÍÍÕÎÉÃÁÔÅȱ ×ÉÔÈ 
consumers in the language in which they communicate with each other. 

The described verbal units can and should have the following rhetorical charac-
teristics: 

Ɇ ÔÈÅ ÅÆÆÅÃÔ ÏÆ ÔÈÅ ÈÉÄÄÅÎ ÄÉÁÌÏÇÕÅȠ 
Ɇ ÌÁÎÇÕÁÇÅ ÇÁÍÅȠ 
Ɇ ÒÈÙÔÈÍÉÃ ÁÎÄ ÐÈÏÎÅÔÉÃ ÒÅÐÅÔÉÔÉÏÎÓȠ 
Ɇ ÂÒÉÇÈÔÎÅÓÓȢ 

                                                           
1Саматова Гулноза Негматовнаȟ ̝̐̑̆̐̏̅́̃́̓̆̌ ́̎̄̌̉̊̒̋̏̄̏ ̠̜̈̋́ ̜̋́̆̅̑̕ Ⱥ˘̆̋Ȥ

̒̉̋̏̌̏̄̉̉ ̉ ˞̓̉̌̉̒̓̉̋̉ ́̎̄̌̉̊̒̋̏̄̏ ̠̜̈̋́Ȼȟ ˞́̍́̑̋́̎̅̒̋̉̊ ̜̄̏̒̔̅́̑̒̓̃̆̎̎̊ ̉̎̒̓̉̓̔̓ 
̜̖̉̎̏̒̓̑́̎̎ ̠̜̈̋̏̃ȟ ˠ̈̂̆̋̉̒̓́̎Ȣ 



ˡ̘̉̌̏̌̏̄̉̆̒̋̉̆ ̎ ́̔̋̉ 

 

80 

Foreign researchers identify two of his important goals: 
ensuring the continuity of advertising campaign; 
the reduction of key advertising information to a short, easily remembered 

phrase . 
In one of the comparative studies, 64 slogans were analyzed. It was found that 

the average length of the slogan is equal to 6.4 words. Slogans consisting of 5 words are 
especially popular, and the coefficient of variation is 4.19, that is, variability is very low, 
and there is almost no dispersion - a large part of slogans consist of 5-6, maximum 7 
words. 

Classification of advertising slogans. 
You can classify slogans for several reasons: 
a) depending on what is advertised, they can be separated into branded and mer-

chandise; 
b) according to the duration of use, the slogans are divided into strategic and 

tactical. The first ones are calculated for a long time or even for the whole time, while 
there is a brand. The use of the second is associated with the adjustment of positioning, 
seasonal changes (sales, new collections), etc. According to marketing experts, if the 
strategic slogan does not change in the order of ten years, it works even without the 
name of the brand and logo; 

can be distinguished slogans with a rational and emotional accent; 
the emphasis can be made on the personal qualities of the product, and it is pos-

sible to compare with competitors and show differences. 
Among the authors of advertising texts there is the so-called professional jargon 

- words and phrases that provoke reaction. These include: new, free, present, declare, 
mystery, secret, magic, mother, economy, guarantee, more, cheap, better, super, now, 
first, revolution, unreal and more. 

Of particular importance are those syllables, the essential part of which are not 
explicitly expressed, but are implied and, therefore, have to be added by the reader. One 
of the most interesting rhetorical methods of this type is the reception of a conditional 
ÒÅÐÌÉÃÁȢ 4ÈÅ ÔÅÒÍ ȰÃÏÎÄÉÔÉÏÎÁÌ ÒÅÐÌÉÃÁȱ ÉÍÐÌÉÅÓ ÓÕÃÈ Á ÍÅÔÈÏÄ ÏÆ ÃÏÎÓÔÒÕÃÔÉÎÇ Á ÓÌÏÇÁÎȟ 
in which the phrase looks like it is pulled out of the dialogue, sometimes as an answer 
ÔÏ ÓÏÍÅ ÑÕÅÓÔÉÏÎ ÏÒ ÒÅÐÌÉÃÁ ÉÎ ÔÈÅ ÄÉÓÐÕÔÅ ɉȰ)ȭÍ ÌÏÖÉÎȭ ÉÔȦȱɊȢ 3ÕÃÈ ÐÈÒÁÓÅÓ ÇÉÖÅ ÁÄÖÅÒÔÉÓÅȤ
ments a situational understanding, lead the consumer himself to fill the meaning that is 
included in them; they immediately immerse the consumer in the current dialogue, in 
his culminating part . 

There are several types of text advertising messages: 
informational;  
reminders; 
inspiring;  
convincing. 
Informative texts should be simple and concise. The reminders are short. Inspir-

ing texts should contain a multiple repetition of the name of the product. Persuasive 
texts in emotional form focus attention on the merits of the product. 

Common features of all advertising texts can be called: 
Ɇ ÓÐÅÃÉÆÉÃ ÓÅÌÅÃÔÉÏÎ ÏÆ ÖÏÃÁÂÕÌÁÒÙȟ ÌÏ×-frequency words; 
Ɇ ×ÏÒÄ ÏÆÔÅÎ ÓÔÙÌÉÓÔÉÃÁÌÌÙ ÃÏÌÏÒÅÄ 
Ɇ ÁÂÕÎÄÁÎÔ ÕÓÅ ÏÆ ÉÄÉÏÍÓ ÁÎÄ ÃÉÔÁÔÉÏÎÓ ÔÏ ÃÒÅÁÔÅ ÁÎ ÉÍÁÇÅȢ 
Ɇ ÃÁÌÌ ÆÏÒ ÁÃÔÉÏÎ ÂÙ ÉÍÐÅÒÓÏÎÁÔÉÏÎ 
Ɇ ÅØÔÅÎÓÉÖÅ ÕÓÅ ÏÆ ÐÅÒÓÏÎÁÌ ÁÎÄ ÐÏÓÓÅÓÓÉÖÅ ÐÒÏÎÏÕÎÓ 
Ɇ ÕÓÅ ÏÆ ÎÏÍÉÎÁÌ ÏÆÆÅÒÓ 
Ɇ ÒÅÃÅÐÔÉÏÎ ÏÆ ÐÁÒÁÌÌÅÌÉÓÍ ÁÎÄ ÒÅÐÅtition  
Ɇ Á ×ÉÄÅ ÒÁÎÇÅ ÏÆ ÁÄÊÏÉÎÉÎÇ ÁÎÄ ÁÄÖÅÒÔÓ  
Idioms (phraseological units with a completely rethought meaningful of syntac-

tic integrity) help create a pattern that is the central means of influence on the recipient. 
In the perception of the advertisement text, the main thing is the reaction to the image, 
which will remain in the memory of the perceiving advertisement. The main purpose of 
the language of advertising is the ability to make an impression, leaving a vivid emo-
tional trace about the text. Reason is also created at the expense of the semantics of 
words, from which they are connected with what emotions. The strongest feeling is 
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pages, and at the expense of amplifiers - awfully, terribly a strong impression of phrase 
is created. 

The use of verb. 
The semantic-communicative task of the text of the ad is a call to action, which 

results in the predominant use of the voice (in the form of an impediment) compared 
to other parts of speech. Also used is the joint action design - let - Let's do things better 
(a well-known advertising slogan of Philips) 

The study of English advertising texts shows that the most frequently used in the 
impersonal headlines include the following: Buy, try, ask, get, see, call, feel, taste, watch, 
smell, find, listen, drive, let, look, drink, do, discover, start, enjoy . 
For example: your lips a double infusion of color. (Estee Louder). 

The use of personal and possessive pronouns. 
The convincing tone of advertising (which is also characteristic of Russian adver-

tising texts) is often based on the successive application of the following communica-
ÔÉÏÎ ÍÏÄÅÌȡ Ȱ7Åȟ ÏÕÒȱ - ÔÏ ÄÅÎÏÔÅ ÔÈÅ ÁÄÖÅÒÔÉÓÅÒȟ ȰÙÏÕȟ ÙÏÕÒȱ - to apply, for the promotion 
ÏÆ ÔÈÅ ÁÄÖÅÒÔÉÓÅÒȟ ȰÙÏÕȟ ÙÏÕÒȱ - ÆÏÒ ÁÐÐÌÙÉÎÇȟ ÆÏÒ ÔÈÅ ÄÅÓÉÇÎÁÔÉÏÎ ÏÆ ÔÈÅ ÁÄÖÅÒÔÉÓÅÒȟ ȰÙÏÕȟ 
ÙÏÕÒȱ - ÆÏÒ ÁÐÐÌÙÉÎÇȟ ÆÏÒ ÔÈÅ ÄÅÓÉÇÎÁÔÉÏÎ ÏÆ ÔÈÅ ÁÄÖÅÒÔÉÓÅÒȟ ȰÙÏÕȟ ÙÏÕÒȱ - for applying, for 
ÔÈÅ ÄÅÓÉÇÎÁÔÉÏÎ ÏÆ ÔÈÅ ÁÄÖÅÒÔÉÓÅÒȟ ȰÙÏÕȟ ÙÏÕÒȱ - for the treatment of the reader, to desig-
ÎÁÔÅ ÔÈÅ ÁÄÖÅÒÔÉÓÅÒȟ ȰÙÏÕȟ ÙÏÕÒȱ - for the treatment of the reader, to designate the ad-
ÖÅÒÔÉÓÅÒȟ ȰÙÏÕȟ ÙÏÕÒȱ - ÆÏÒ ÔÈÅ ÔÒÅÁÔÍÅÎÔ ÏÆ ÔÈÅ ÒÅÁÄÅÒȟ ÔÏ ÄÅÓÉÇÎÁÔÅ ÔÈÅ ÁÄÖÅÒÔÉÓÅÒȟ ȰÙÏÕȟ 
ÙÏÕÒȱ ÔÏ ÁÐÐÌÙȟ ÆÏÒ ÔÈÅ ÁÄÈÅÒÅÎÃÅ ÆÏÒ ÒÅÆÅÒÅÎÃÅ ÔÏ ÐÏÓÓÉÂÌÅ ÃÏÍÐÅÔÉÔÏÒÓȟ ÆÏÒ ÅØÁÍÐÌÅȡ 
own car. Your own phone. Your own place. Your dad's insurance? (Nationwide Insur-
ance) 

Nominative proposals. 
Widely distributed in the plan of use in advertising texts are nominative sen-

tences. In terms of its communicative function, the nominative sentence is a statement 
about the presence of the subject or phenomenon in the sentence. The main task of ad-
vertising text is to attract the attention of the audience to a particular product, product, 
object or event through a relatively short message. Laconism and expressiveness of 
nominative sentences correspond to the fulfillment of this task, which causes their fre-
quent use in advertising texts. 

Especially characteristic of advertising texts is the design in the form of nomina-
tive naming of a product, company or brand issuing a product. For example: Pasha 
Cronograph. The Art of Being Unique. 

These advertising messages consist of two nominal sentences, the first of which 
is the name of the advertisement of the watch brand. These advertisements, in spite of 
their conciseness, are very vivid and memorable thanks to the introduction of the name 
of the goods into a separate proposal and sufficiently unconventional graphic design. 
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ˠˑ˗ ψς 
ПРОБЛЕМА ЛЕКСИКОГРАФИЧЕСКОЙ ОБРАБОТКИ СЛОВА  

И СПОСОБЫ ЕЕ РЕШЕНИЯ 
 

˔ȢˎȢ ˞̏̌̉̆̃́1 
 

Аннотация 
 
ˏ ̝̒̓́̓̆ ̠̑́̒̒̍́̓̑̉̃́̆̓̒ ̐̑̏̂̌̆̍́ ̘̌̆̋̒̉̋̏̄̑́̉̆̒̋̏̊̕ ̏̂̑́̂̏̓̋̉ ̒̌̏̃́ 

̉ ̜̐̑̉̍̆̑ ̆̆ ̙̠̑̆̆̎̉Ȣ 
 
Ключевые слова: ̌ ̠̆̋̒̉̋̏̄̑́̉̕ȟ ̒̌̏̃̏ȟ ̝̒̌̏̃́̑ȟ ́̎́̌̉̈ȟ ̙̑̆̆̎̉̆ȟ ̏̂̑́̂̏̓̋́. 
 

˗́̋ ̉̈̃̆̒̓̎̏ȟ ̟̒̔̆̒̓̃̔̓̚ ̅̃́ ̝̅̉́̍̆̓̑́̌̎̏ ̜̐̑̏̓̉̃̏̐̏̌̏̇̎̆ ̘̓̏̋̉ ̈̑̆Ȥ
̠̎̉ ̎́ ̙̑̆̆̎̉̆ ̜̐̑̏̂̌̆̍ ̘̌̆̋̒̉̋̏̄̑́̉̆̒̋̏̊̕ ̏̂̑́̂̏̓̋̉ ̒̌̏̃́ ̃ ̏̂̆̍̚ ̒̌̏Ȥ
̃́̑̆Ȣ ˜̠̆̑̃́ ̘̓̏̋́ ̠̈̑̆̎̉ ̜̂̌́ ̝̅̏̃̏̌̎̏ ̘̋́̓̆̄̏̑̉̎̏ ̜̃̑́̇̆̎́ ̆̆̚ ̃ ː̆̑̍́Ȥ
̎̉̉ ˜́̔̌̆̍ȟ ̜̋̏̓̏̑̊ ̘̒̉̓́̌ȟ ̘̓̏ ̎̉̋́̋̏̊ ̘̌̆̋̒̉̋̏̄̑́̉̆̒̋̏̊̕ ̖́̑́̋̓̆̑̉̒̓̉̋̉ 
̒̌̏̃́ ̃ ̒̌̏̃́̑̆ ̝̅́̃́̓ ̎̆ ̎̔̇̎̏Ȣ ˑ̘̏̒̓́̓̏̎̏ ̐̑̉̃̆̒̓̉ ̃̏̋́̂̔̌̔ ̉ ̜̐̑̉̍̆̑ ̋ 
̎̆̊Ȣ ˏ̒̆ ̝̏̒̓́̌̎̏̆ ̐̏̊̍̆̓ ɉ̖̙̏̑̏̏ ̟̈̎́̉̊̚ ̠̜̈̋Ɋ ̘̝̉̓́̓̆̌ȟ ̠̅̌ ̋̏̓̏̑̏̄̏ȟ ̐̏ 
̟̍̎̆̎̉ ˜̠́̔̌ȟ ̉̎̓̆̑̆̒ ̠̟̐̑̆̅̒̓́̃̌̓ ̎̆ ̜̏̒̎̏̃̎̆ ̘̠̈̎́̆̎̉ ̒̌̏̃́ȟ ́ ̃ ̟̐̆̑̃̔ 
̘̝̏̆̑̆̅ ̖̉ ̟̜̎́̎̒Ȣ 

˛̅̎́̋̏ ̒̔̆̒̓̃̔̆̓̚ ̙̉̑̏̋̏ ̠̠̐̑̉̎̓́ ̠̅̑̔̄́ ̘̓̏̋́ ̠̈̑̆̎̉ ̎́ ̐̑̏̂̌̆̍̔ 
̘̌̆̋̒̉̋̏̄̑́̉̆̒̋̏̊̕ ̏̂̑́̂̏̓̋̉ ̒̌̏̃́Ȣ ˏ ̒̏̏̓̃̆̓̒̓̃̉̉ ̒ ̞̓̏̊ ̘̓̏̋̏̊ ̠̈̑̆̎̉ȟ ̋̏Ȥ
̟̓̏̑̔ ̠̟̑́̈̅̆̌̓ ̠̟̐̏̅́̃̌̆̆̚ ̘̉̒̌̏ ̌̆̋̒̉̋̏̄̑́̏̃̕ȟ ̒̌̏̃̏ ̃ ̒̌̏̃́̑̆ ̅̏̌̇̎̏ 
̜̝̂̓ ̖̏́̑́̋̓̆̑̉̈̏̃́̎̏ ̒̏ ̖̃̒̆ ̒̓̏̑̏̎ȟ ̘̉̎́̆ ̠̄̏̃̏̑ȟ ̃ ̒̌̏̃́̑̆ ̜̅̏̌̇̎ ̐̑̉̃̏Ȥ
̝̠̅̉̓̒ ̙̝̑̆̉̓̆̌̎̏ ̃̒̆ ̠̒̃̆̅̆̎̉ ̏̂ ̏̑̏̄̑́̉̉̕̕ ̒̌̏̃́ȟ ̆̄̏ ̞̏̑̏̐̉̉̕ ɉ̎̏̑̍̆ ̐̑̏Ȥ
̙̠̉̈̎̏̆̎̉Ɋȟ ̞̓̉̍̏̌̏̄̉̉ȟ ̓Ȣ̆Ȣ ̏̂ ̘̉̒̓̏̎̉̋̆ ̠̃̏̈̎̉̋̎̏̃̆̎̉ ̒̌̏̃́Ȣ  

˗̑̏̍̆ ̓̏̄̏ȟ ̉ ̞̓̏ ̘̠̐̏̅̆̑̋̉̃́̆̓̒ ̃̒̆̍̉ ̌̆̋̒̉̋̏̄̑́́̍̉̕ȟ ̃ ̒̌̏̃́̑̆ ̏̒̏̂̏ 
̝̓́̓̆̌̎̏̚ ̅̏̌̇̎́ ̜̝̂̓ ̐̑̉̃̆̅̆̎́ ̘̠̒̆̍́̒̉̏̌̏̄̉̆̒̋́ ̖́̑́̋̓̆̑̉̒̓̉̋́ ̒̌̏̃́ȟ 
̓Ȣ̆Ȣ ̅̏̌̇̎́ ̜̝̂̓ ̅́̎́ ̘̜̟̠̉̒̆̑̐̃́́̚ ̒̉̒̓̆̍́ ̆̄̏ ̘̈̎́̆̎̉̊ ̎́ ̠̐̑̏̓̇̆̎̉̉ ̓̏̄̏ 
̐̆̑̉̏̅́ ̃̑̆̍̆̎̉ȟ ̋̏̓̏̑̏̆ ̖̜̠̏̃́̓̃́̆̓̒ ̒̌̏̃́̑̆̍Ȣ ˏ̝́̇̎̏̒̓ ̜̙̃̆ ̒̋́̈́̎̎̏̄̏ 
̐̑̆̋̑́̒̎̏ ̟̟̉̌̌̒̓̑̉̑̔̓ ̒̌̏̃̏ ̙̋̑̔̐̎̆̊̆̄̏ ̒̏̃̆̓̒̋̏̄̏ ̌̆̋̒̉̋̏̄̑́́̕ ˘ȢˏȢ 
˦̜̆̑̂ ̏ ̓̏̍ȟ ̘̓̏ «…каждое мало-мальски сложное слово, в сущности, должно 
быть предметом научной монографииȻȢ 

˟́̋̉̍ ̏̂̑́̈̏̍ȟ ̃ ̠̎́̒̓̏̆̆̚ ̠̃̑̆̍ ̃ ̍̉̑̏̃̏̊ ̌̆̋̒̉̋̏̄̑́̉̉̕ ̐̑̆̃́̌̉̑̔̆̓ 
̘̓̏̋́ ̠̈̑̆̎̉ ̎́ ̝̒̌̏̃́̑ȟ ̋́̋ ̎́ ̘̒̐̑́̃̏̎̉̋ȟ ̃ ̋̏̓̏̑̏̍ ̒ ̃̏̈̍̏̇̎̏̊ ̐̏̌̎̏̓̏̊ 
̜̐̑̆̅̒̓́̃̌̆̎ ̃̒̆ ̜̒̓̏̑̏̎ ̈́̄̌́̃̎̏̄̏ ̒̌̏̃́Ȣ  

˞̏̈̅́̓̆̌̉ ̠̒̌̏̃́̑ Ⱥ4ÈÅ #ÅÎÔÕÒÙ $ÉÃÔÉÏÎÁÒÙȻ ̠̟̑́̈̅̆̌̓ ̗̟̐̏̈̉̉ ̖̓̆ ̌̆̋̒̉Ȥ
̋̏̄̑́̏̃̕ȟ ̜̋̏̓̏̑̆ ̠̒̓̏̓ ̈́ ̘̜̟̟̉̒̆̑̐̃́̔̚ ̖́̑́̋̓̆̑̉̒̓̉̋̔ ̒̌̏̃́ ̃ ˞̌̏̃́̑̆Ȣ  

˜̑̆̇̅̆ ̘̆̍ ̝̐̑̉̒̓̔̐̉̓ ̋ ̝̅̆̓́̌̎̏̍̔ ́̎́̌̉̈̔ ̠̑̅́ ̜̖̃́̇̎ ̃̏̐̑̏̒̏̃ ̌̆̋Ȥ
̘̒̉̋̏̄̑́̉̆̒̋̏̊̕ ̏̂̑́̂̏̓̋̉ ̒̌̏̃́ ̃ ˞̌̏̃́̑̆ Ⱥ4ÈÅ #ÅÎÔÕÒÙ $ÉÃÔÉÏÎÁÒÙȻȟ ̒̌̆̅̔̆̓ 
̠̝̔̐̏̍̎̔̓ȟ ̘̓̏ ̃ ̘̋́̆̒̓̃̆ ̈́̄̌́̃̎̏̄̏ ̒̌̏̃́ ̃ ˞̌̏̃́̑̆ ̍̏̄̔̓ ̜̝̃̒̓̔̐́̓ȡ  

1)̜̐̑̏̒̓̆ ̒̌̏̃́ ̃ ̖̉ ̎̏̍̉̎́̓̉̃̎̏̊ ̏̑̍̆̕Ȣ ˚́̐̑̉̍̆̑ȡ mind, place, kind, see, 
ÎÏ×ȟ ÂÒÅÁË ̉ ̍̎Ȣ̅̑ȢȠ  

2)̘̄̑́̍̍́̓̉̆̒̋̉̆ ̜̏̑̍̕ ̒̌̏̃ȟ ̋́̋ ̠̜̖̑̆̄̔̌̑̎ ɉ×ÏÒËȟ ÐÌÁÙȟ ÓÍÉÌÅɊȟ ̓́̋ ̉ ̎̆Ȥ
̠̜̖̑̆̄̔̌̑̎ ɉÅÁÔ ɉÁÔÅɊȟ ÔÁËÅ ɉÔÏÏËɊ ÓÅÅ ɉÓÁ×ɊɊȠ ̐̏̒̌̆̅̎̉̆ ̠̑̆̄̔̌̑̎̏ ̠̠̐̑̉̃̏̅̓̒ ̎́ 
̖̒̃̏̉ ̜̖́̌́̃̉̓̎̕ ̖̍̆̒̓́Ƞ     

3)̜̐̑̏̉̈̃̏̅̎̆ ̒̌̏̃́ - abolition, worker, kindness, quickly, adverbial;   
4)̜̒̌̏̇̎̆ ̒̌̏̃́ȟ ̋́̋ȟ ̎́̐̑̉̍̆̑ȟ ×ÏÒËÆÅÌÌÏ×ȟ ÓÈÏÅÂÌÁÃËÅÒȟ ÃÁÎËÅÒÂÅÒÒÙȟ 

brandstile; 
5)̘̜̔̒̓̏̊̉̃̆ ̜̜̎́̈̃̎̆ ̘̠̒̏̆̓́̎̉ ̘̓̆̑̍̉̎̏̌̏̄̉̆̒̋̏̄̏ ̖́̑́̋̓̆̑́ - 

#ÁÎÁÒÁÂÕÔÔÅÒȟ #ÁÙÌÅÙȭÓ ÔÈÅÏÒÅÍȟ -ÁËÁÓÓÁÒ ÏÉÌȟ ÐÁÓÔÉÌ ÐÁÐÅÒȠ -ÏÎÍÏÕÔÈ ÈÁÔȟ "ÅÓÓÅÍÅÒ 
converter (iron, process, steel, etc. ɉ0ÁÓÔÅÕÒȭÓ ÓÅÐÔÉÃÅÍÉ́Ƞ  

                                                           
1Солиева Зарина Ботировнаȟ ̝̐̑̆̐̏̅́̃́̓̆̌ ́̎̄̌̉̊̒̋̏̄̏ ̠̜̈̋́ ̜̋́̆̅̑̕ Ⱥˍ̎̄̌̉̊Ȥ

̒̋̏̄̏ ̠̜̈̋́ ̉ ̜̌̉̓̆̑́̓̔̑Ȼȟ ˞́̍́̑̋́̎̅̒̋̉̊ ̜̄̏̒̔̅́̑̒̓̃̆̎̎̊ ̉̎̒̓̉̓̔̓ ̜̖̉̎̏̒̓̑́̎̎ ̠̜̈Ȥ
̋̏̃ȟ ˠ̈̂̆̋̉̒̓́̎Ȣ 
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6)̝̜̃́̓̆̌̎̆ ̜̐̑̆̉̋̒̕ɊȠ -ation, -ful, -al, -ÏÕÓ ɉ̝̜̒̌̏̃̏̏̂̑́̈̏̃́̓̆̌̆̌̎̆ ̒̔̕Ȥ
̝̜̉̏̑̍́̌̎̆̕̕ ̜̍̏̑̆̍̕ȟ ̎́̐̑̉̍̆̑ȡ ÁÂ-, co-, semi-, pre- ɉ̒̌̏̃́ ̜̏̂̑́̈̏̋̒ɊȠ -ed 
ɉ̟̏̑̍̏̏̂̑́̈̔̉̊̕̚ ̝̜̄̌́̄̏̌̎̊ ̒̔̉̋̒̕̕Ɋ ̉ ̍̎Ȣ̅̑ȢȠ  

7)̜̒̏̒̓́̃̎̆ ɉ̜̐̆̑̃̆ ̉ ̜̃̓̏̑̆Ɋ ̘́̒̓̉ ̜̖̒̌̏̇̎ ̒̌̏̃ȡ -ortho, -scope, -phone, 
ultra -;  

8)̜̃́̑̉́̎̓̎̆ ̠̎́̐̉̒́̎̉ȟ ̎́̐̑̉̍̆̑ȡ ÍÅÔÅÒȟ ÍÅÔÒÅȠ ÃÅÎÔÅÒȟ ÃÅÎÔÒÅȠ ÏÕÔÅÄȟ 
quoted; vapor, vapour;  

9)̘̄̑́̉̆̒̋̉̆̕ ̜̏̂̂̑̆̃̉́̓̔̑ȡ #Ȣ%Ȣ-An abbreviation of Civil Engineer; U.K. ɀ 
United Kingdom; Dm-Doctor of music; Ag ɀ (argentum) silver; Co-cadmium;  

10)̘̜̔̒̓̏̊̉̃̆ ̒̌̏̃́ ̘̠̒̏̆̓́̎̉ ɉ̓̉̐́ ȺÍÏÔÈÅÒ-in-ÌÏ×ȻɊ ɀ parson ɀ in -the 
pulpit; stick ɀ in ɀ the - ÍÕÄ ̉ ̅̑Ȣ  

˙́̓̆̑̉́̌ ̒̌̏̃́̑̎̏̊ ̝̒̓́̓̉ ˞̠̌̏̃́̑ ̠̉̈̌́̄́̆̓̒ ̃ ̒̓̑̏̄̏ ̏̐̑̆̅̆̌̆̎̎̏̍ 
̠̐̏̑̅̋̆ ̉ ̍̏̇̆̓ ̜̝̂̓ ̔̒̌̏̃̎̏ ̑́̈̅̆̌̆̎ ̎́ σ ̜̏̒̎̏̃̎̆ ̘́̒̓̉ ɉ̠̋́̇̅́ ̉̈ ̜̖̋̏̓̏̑ 
̂̔̅̆̓ ̑́̒̒̍̏̓̑̆̎́ ̃ ̟̖̐̏̒̌̆̅̔̉̚ ̖̐́̑́̄̑́́̕Ɋȡ  

1)̈́̄̌́̃̎̏̆ ̒̌̏̃̏Ƞ 
2)̃̏ ̃̓̏̑̏̊ ̘́̒̓̉ ̠̒̏̅̆̑̇̉̓̒ ̘̠̄̑́̍̍́̓̉̆̒̋́ ̖́̑́̋̓̆̑̉̒̓̉̋́ ̒̌̏̃́ȟ ̒̃̆Ȥ

̠̅̆̎̉ ̏ ̆̄̏ ̙̐̑̏̉̈̎̏̆̎̉̉ȟ ̒̆̑̆̕ ̉ ̘́̒̓̏̓̆ ̠̔̐̏̓̑̆̂̌̆̎̉ȟ ̐̏̋́̈ ̠̑́̈̃̉̓̉ ̆̄̏ 
̝̜̖̐̉̒̍̆̎̎ ̏̑̍̕ ̉ ̜̐̏̅̑̏̂̎̆ ̞̘̓̉̍̏̌̏̄̉̆̒̋̉̆ ̠̒̃̆̅̆̎̉ ̒ ̘̐̑̉̃̌̆̆̎̉̆̍ ̍́Ȥ
̓̆̑̉́̌́ ̉̈ ̖̃̒̆ ̖̉̎̅̏̆̃̑̏̐̆̊̒̋̉ ̠̜̈̋̏̃Ƞ  

3)̃ ̝̓̑̆̓̆̊ ̘́̒̓̉ ̝̒̓́̓̉ ̠̅́̆̓̒ ̜̠̒̍̒̌̏̃́ ̖́̑́̋̓̆̑̉̒̓̉̋́ ̒̌̏̃́ ̉ ̟̉̌̌Ȥ
̜̒̓̑́̓̉̃̎̊ ̍́̓̆̑̉́̌ȟ ̟̐̏̅̓̃̆̑̇̅́̉̊̚ ̔̐̏̓̑̆̂̌̆̎̉̆ ̒̌̏̃́ ̃̏ ̖̃̒̆ ̆̄̏ ̘̈̎́̆Ȥ
̠̖̎̉ ̉ ̖̏̓̓̆̎̋́ ̘̠̈̎́̆̎̉ȟ ́ ̓́̋̇̆ ̠̐̑̉̃̏̅̉̓̒ ̆̄̏ ̘̠̒̓̉̌̉̒̓̉̆̒̋́ ̗̏̆̎̋́Ȣ  

˞̝̌̏̃́̑ ̎̆ ̅́̆̓ ̐̏̌̎̏̊ ̘̏̑̏̄̑́̉̆̒̋̏̊̕̕ ̖́̑́̋̓̆̑̉̒̓̉̋̉ ̒̌̏̃́Ȣ ˟̆̍ ̎̆ 
̍̆̎̆̆ȟ ̏̎ ̐̑̉̃̏̅̉̓ ̎̆ ̝̓̏̌̋̏ ̎́̐̉̒́̎̉̆ ̈́̄̌́̃̎̏̄̏ ̒̌̏̃́ȟ ̎̏ ̉ ̠̅̏̐̏̌̎̆̓ ̆̄̏ 
̜̃̏̈̍̏̇̎̍̉ ̃́̑̉́̎̓́̍̉Ȣ ˜̑̉ ̞̓̏̍ ̎́̐̉̒́̎̉̉ ̟̠̅́̓̒ȟ ̃̏-̜̖̐̆̑̃ȟ ̠̑̅̏̍ ̒ ̃̏̋́Ȥ
̂̔̌̏̊ - analyze, analise; Celtist, keltist; campsheet, campshed, campshot, 
campsheeting; diwan, divan; Oceanian, Oceanican; ÎÅÉÇÈÂÏÒȟ ÎÅÉÇÈÂÏÕÒȠ ̉̍̎Ȣ ˑ̑ȢȠ ̉ȟ 
̋̑̏̍̆ ̓̏̄̏ȟ ̜̋́̇̅̊ ̑́̈ ̜̅̉̂̌̉̑̏̃́̎ ̎́ ̖̒̃̏̉ ̜̖́̌́̃̉̓̎̕ ̖̍̆̒̓́ ̒̏ ̜̒̒̌̋̏̊ ̎́ 
̏̒̎̏̃̎̏̊ ̃́̑̉́̎̓Ȣ ˗́̋ ̐̑́̃̉̌̏ȟ ̖̎̉̋́̋̉ ̒̃̆̅̆̎̉̊ ̏ ̒̌̏̃̆ȟ ̋̑̏̍̆ ̜̐̏̑̍̆̓ȟ ̜̏̓̒Ȥ
̟̌́̆̊̚ ̋ ̏̒̎̏̃̎̏̊ ̃̏̋́̂̔̌̆Ȣ ˞̌̏̃́̑̆̍ ̃ ̞̓̏̍ ̘̒̌̔́̆ ̎̆ ̠̐̑̉̃̏̅̉̓̒Ȣ ˏ ˞̌̏̃́̑̆ 
̟̏̓̒̔̓̒̓̃̔̓ ̖̜̎̆̏̂̏̅̉̍̆ ̜̐̏̍̆̓ȟ ̒ ̝̟̐̏̍̏̚ ̜̖̋̏̓̏̑ ̍̏̇̎̏ ̜̂̌̏ ̜̂ ̠̝̔̒̎̉̓ȟ 
̘̐̏̆̍̔-̓̏ ̉̌̉ ̉̎̏̆ ̒̌̏̃̏ ̎́̐̉̒́̎̏ ̒ ̈́̄̌́̃̎̏̊ ̜̂̔̋̃Ƞ ̏̓̒̔̓̒̓̃̔̆̓ ̅̆̌̆̎̉̆ ̒̌̏̃ 
̎́ ̒̌̏̄̉ȟ ̃̒̌̆̅̒̓̃̉̆ ̘̆̄̏ ̘̝̉̓́̓̆̌ ̎̆ ̉̍̆̆̓ ̠̎́̄̌̅̎̏̄̏ ̐̑̉̍̆̑́ ̐̑̉ ̐̆̑̆̎̏̒̆ 
̒̌̏̃́Ȣ  

ˏ̜̠̒̎̆̎̉̆ ̑̏̌̉ ̃ ˞̌̏̃́̑̆ ́̍̆̑̉̋́̎̒̋̏̄̏ ̠̎́̐̉̒́̎̉ ̐̏̈̃̏̌̉̌̏ ̝̒̅̆̌́̓ 
̜̃̃̏̅ ̏ ̓̏̍ȟ ̘̓̏ ̒̏̒̓́̃̉̓̆̌̉ ɉ̃ ̏̂̆̍̚Ɋ ̎̆ ̙̐̏̌̉ ̝̙̅́̌̆ ̠̅̆̋̌́̑̉̑̏̃́̎̉ ̏ ̃̃̆Ȥ
̅̆̎̉̉ ̉̍̉ ̃ ˞̝̌̏̃́̑ ̎̏̃̏̊ ɉ́̍̆̑̉̋́̎̉̈̉̑̏̃́̎̎̏̊ ̏̑̏̄̑́̉̉̕̕ɊȢ 

˗́̋ ̃̉̅̎̏ ̉̈ ̜̙̃̆̉̈̌̏̇̆̎̎̏̄̏ȟ ̆̅̃́ ̌̉ ̍̏̇̎̏ ̝̔̓̃̆̑̇̅́̓ȟ ̘̓̏ ̏̑̏̄̑́̕Ȥ
̘̉̕ ̠̆̒̋́ ̖́̑́̋̓̆̑̉̒̓̉̋́ ̒̌̏̃́ ̃ ˞̌̏̃́̑̆ ̅́̎́ ̃̐̏̌̎̆ ̘̜̟̉̒̆̑̐̃́̆̚ ̉ ̐̏̌̎̏Ȥ
̝̟̒̓ ̔̅̏̃̌̆̓̃̏̑̉̓ ̜̈́̐̑̏̒ ̘̠̉̓́̓̆̌ ̃ ̒̉̌̔ ̠̜̖̔̐̏̍̎̔̓ ̎́̍̉ ̎̆̅̏̒̓́̓̋̏̃Ȣ 
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ИСТОРИЯ ГРАММАТИКИ УЗБЕКСКОГО ЯЗЫКА 
 

ːȢ˝Ȣ ˙̖̉̑̏̎̏̃́1ȟ ˛Ȣ˙Ȣ ˞́́̑̏̃́̕2  
 
Аннотация 
 

ˏ ̝̒̓́̓̆ ̠̠̐̑̉̃̏̅̓̒ ̠̒̃̆̅̆̎̉ ̏̂ ̘̉̒̓̏̑̉̆̒̋̏̊ ̄̑́̍̍́̓̉̋̆ ̔̈̂̆̋̒̋̏̄̏ 
̠̜̈̋́Ȣ 
 
Ключевые слова: ̔̈̂̆̋̒̋̉̊ ̠̜̈̋ȟ ̘̠̏̎̆̓̉̆̒̋́̕ ̒̉̒̓̆̍́ȟ ̟̓̑̋̒̋̉̆ ̠̜̈̋̉ȟ ̄̑́̍Ȥ
̍́̓̉̋́ȟ ̠̌̆̋̒̉̋̏̌̏̄̉Ȣ 

 
˼̈̂̆̋ ̓̉̌̉̎̉̎̄ ̖̓́̑̉̉̊ ̄̑́̍̍́̓̉̋́̒̉ ̰̈̂̆̋ ̓̉̌̉ ̖̓́̑̉̉ ́̎̉̎̉̎̄̕ ̂̉̑ 

̓́̑̍̏ ̉̅̉̑Ȣ ˙̛́̌̔̍̋̉ȟ ̓̉̌ ̖̓́̑̉̉ ̰̈̂̆̋ ̓̉̌̉ ̏̎̆̓̉̋̕ ̒̉̒̓̆̍́̒̉̎̉̎̄ȟ ̄̑́̍̍́Ȥ
̓̉̋ ̙̔̑̉̌̉̉ ̃́ ̌̆̋̒̉̋́̒̉̎̉̎̄ ̖̓́̑̉̉̅̉̑Ȣ ˼̈̂̆̋ ̓̉̌̉ ̖̓́̑̉̉ ̰̈́̑̏ ̂̏ ̌̉  
̰̂̌̄́̎ ̉̋̋̉ ̍̔̒̓́ ̉̌ ̐̑̆̅̍̆̓̎̉ ̰̈ ̘̉̉̄́ ̏̌́̅̉Ȣ ˎ̔ ̐̑̆̅̍̆̓̌́̑ ɀ ̰̈̂̆̋ ̓̉̌̉Ȥ
̎̉̎̄ ̖̓́̑̉̉̊ ̄̑́̍̍́̓̉̋́̒̉ ̃́ ́̅́̂̉̊ ̓̉̌ ̖̓́̑̉̉̅̉̑Ȣ ˎ̔ ̉̋̋̉ ̐̑̆̅̍̆̓ ̘̉̋̉ 
̂̉̑-̂̉̑̉̄́ ̂̏ ̌̉   ̰̙̂̌̉̉̄́ ́̑́̍́̒̅́̎ȟ ̔̌́̑̎̉̎̄ ̰̙̑̄́̎̉ ̔̒̔̌̌́̑̉ȟ ̙̓̆̋̉Ȥ
̙̑̉ ̛̏̂̆̋̓̌́̑̉ ̂̉̑-̂̉̑̉̅́̎ ́̑̕  ̉̌́̅̉Ȣ ˟̖́̑̉̉̊ ̄̑́̍̍́̓̉̋́ ̓̉̌̎̉̎̄ ̏̎̆̕Ȥ
̓̉̋ ̒̉̒̓̆̍́̒̉ ̓́̑́ ̧̉̓̉̎̉ȟ ̄̑́̍̍́̓̉̋ ̒̓̑̔̋̓̔̑́̒̉̎̉̎̄ ̙̑̉̃̏̇̌́̎̉̉̎̉ ̰̑Ȥ
̄́̎́̅̉Ȣ ˟̉̌ ̖̓́̑̉̉̎̉ ̰̙̑̄́̎̉ ̏̈̉̑̄̉ ̈́̍̏̎ ̰̈̂̆̋ ̓̉̌̉̎̉ ̖̓́̑̉̉̊ ̙̙̓̔̔̎̉ȟ 
̛̠̎̉ ̂̔ ̓̉̌ ̔̈̏  ́̒̑̌́̑ ̍̏̂́̊̎̉̅́ ̅́̃̏̍ ̞̓̄́̎ ̍̔̑́̋̋́̂ ̖̓́̑̉̉̊ ̧̇́̑́̎̌́̑ ̒́Ȥ
̍́̑́̒̉ ̞̋́̎̉̎̉ ̙́̎̄̌́ ̉̍̋̏̎̉̎̉ ̓̔ ̅̉̑́̅̉Ȣ ˼̈̂̆̋ ̓̉̌̉ ̖̓́̑̉̅́ ̛̍́̌̔̍ 
̰̂̌̄́̎ ̙̂̏ ́ ̓̉̌̌́̑ ̋́̂̉ ̔̈̏  ̓́̑́ ̧̉̓ ̂̏̒ ̘̉̉̎̉ ̙̂̏̉̅́̎ ̘̋̆̉̑̅̉Ȣ ˠ ̇́Ȥ
̠̍̉̓ ̃́ ̖́̌  ̖̓́̑̉̉ ̂̉̌́̎ ̔̈̃̉̊ ̂̏ ̌̉  ̏̌̅́ ̔̑̔  ̓̉̌̉̅́̎ ́̂̉̌́ȟ ́̂̉̌́ ̓̉Ȥ
̌̉̅́̎ ̖́̌  ̃́ ̖́̌  ̓̉̌̉̅́̎ ̍̉̌̌̉̊ ̓̉̌̄́ ́̑́̂ ̓́̑́ ̉̊ ̞̓̉̂ ̋̆̌̅̉Ȣ ˠ̈̏  ̅́Ȥ
̃̏̍ ̞̓̄́̎ ̂̔ ̧̇́̑́̎̅́ ̰̙̓̍̉ ́̒̑̌́̑̅́̄̉ ̓̉̌ ̏̅̉̒́̌́̑̉ ̋̆̊̉̎̄̉ ́̒̑̌́̑̅́̄̉ 
̓̉̌ ̏̅̉̒́̌́̑̉̅́̎ ́̑̕ ̌́̎̉̂ ̏̌̅̉Ȣ ˕̇̓̉̍̏̉̊-̖̓́̑̉̉̊ ̓́̑́ ̧̉̓̎̉̎̄ ̓́̌́̂Ȥ
̌́̑̉̄́ ̇́̃̏̂ ̂̆̑̏̌̍́̄́̎ ̓̉̌ ̏̅̉̒́̌́̑̉ ́̒̓́-̒̆̋̉̎ ̔̍̔̍̓̉̌ ́̌̏ ́̒̉̅́̎ ̘̉ ̉̂ 
̋̆̓̅̉Ȣ ˠ̌́̑̎̉̎̄ ̰̑̎̉̎̉ ̈́̍̏̎́ ̓́̌́̂̉ ̂̉̌́̎ ̐́̊̅̏ ̰̂̌̉̂ ̋̆̌̄́̎ ̠̎̄̉ ̏̅̉̒́Ȥ
̌́̑ ̙̉ ̏̌ ̞̓̅̉Ȣ ˥̔̎̉̎̄ ̎́̓̉̇́̒̉̅́ ̟ ̏̑̉̅́ ́̊̓̉̌̄́̎̉̅̆̋ȟ ̏̈̉̑̄̉ ̰̈̂̆̋ ̓̉̌̉ 
̰̈̉̎̉̎̄ ̰̙̓̍̉̉̅́̎ ̔̈̏ ̙̌́̉̂ ̏̌̅̉Ȣ ˎ̔ ̏̅̉̒́̌́̑̎̉ ̧̈̔̃ ̧̅̄̏̑̌̉̋̌́̑̉̅́ ́̋̒ 
̞̓̉̌̄́̎ ̏̅̉̒́̌́̑ ̂̉̌́̎ ̘̏ ̙̉̓̉̑̉̌̄́̎̅́ ̰̙̋̑̉ ̍̔̍̋̉̎Ȣ 

˟̖́̑̉̅́̎ ̛̍́̌̔̍̋̉ȟ ̓̉̌̎̉̎̄ ̒̓̑̔̋̓̔̑́ ̞̌̆̍̆̎̓̌́̑̉ ̔̈̏  ̰̙̓̍̉ ̅́̃̑ 
̘̉̉̅́ ̂̉̑ ̖̉̌̅́ ̰̈̄́̑̉̂ ̋̆̌̍́̅̉Ȣ ˕̇̓̉̍̏̉̊-̖̓́̑̉̉̊ ̓́̑́ ̧̉̓ ̅́̒̓́̃̃́̌ ̓̉̌Ȥ
̎̉̎̄ ̌̆̋̒̉̋́̒̉̄́ ̰̈ ̛̓́̒̉̑̉̎̉ ̰̓̋́̈́̅̉ ̃́ ̙̔̎̄́ ̰̋̑́ ̓̉̌̎̉̎̄ ̙̂̏ ́ ̓́̑̋̉̂̉̊ 
̉̒̍̌́̑̉̄́ ́̑́̄́̎̅́ ̔̎̉̎̄ ̌̔ ́̓ ̓́̑̋̉̂̉ ̇̔̅́ ̰̘̈̄́̑̔̃́̎ ̉̒̍̅̉̑Ȣ ́ ̉ ́̓́̎ 
́ȟ̍ ̉̇̓̉̍̏̉̊ ̓́̑́ ̧̉̓̎̉̎̄ ̰̙̊̎́̌̉̉ ̃́ ̖̠̔̒̔̒̉̓̌́̑̉̄́ ́̑́̂ ̰̈̂̆̋ ̓̉̌̉Ȥ
̎̉̎̄ ̌̔ ́̓ ̓́̑̋̉̂̉ ̓̆̈-̓̆̈ ̰̈̄́̑̉̂ȟ ̠̎̄̉̌́̎̉̂ ̓̔̑̅̉Ȣ ˠ̎̉̎̄ ̓́̑̋̉̂̉̅́ ̈́̍̏̎́ 
̃́ ̓́̑́ ̧̉̓ ̓́̌́̂̌́̑̉̄́ ̇́̃̏̂ ̂̆̑̏̌̍́̊̅̉̄́̎ ̰̒̈ ̃́ ̉̂̏̑́̌́̑ ̘̉ ̉̂ ̋̆̓̅̉Ȣ 
ˠ̌́̑̎̉̎̄ ̰̑̎̉̎̉ ̠̎̄̉ ̌̔ ́̓ ̃́ ̉̂̏̑́̌́̑ ̞̄́̌̌́̅̉Ȣ ́̓̏̑ ̰̒̈̌́̑ ̞̒́ ́̋̓̉̃ ̌̔ ́̓Ȥ
̅́̎ ̐́̒̒̉̃ ̌̔ ́̓̄́ ́̊̌́̎̉̂ ̋̆̓̅̉Ȣ 8)6 ́̒̑̄́ ̋̆̌̉̂ ̞̒̋̉ ̰̈̂̆̋ ́̅́̂̉̊ ̓̉̌̉ ̙́Ȥ
̋̌̌́̎́ ̙̂̏̌́̅̉Ȣ ˎ̔̎̉̎̄ ̃̔̇̔̅̄́ ̙̋̆̌̉̉̄́ ̒́̂́̂ ́̕ ́̓̄̉̎́ ̘̉̋̉ ́̋̓̏̑̌́̑̕ȡ 
̰̈̂̆̋ ̖́̌ ̉ ̙̙́̋̌̌́̎̉ ̧̇́̑́̎̉̎̉̎̄ ̘̙̋̔́̊̉̉ȟ ˡ́̑ ̏̎́ ̃́ ˙̏̃́̑̏̔̎̎́ ̑ ̓̔̑Ȥ
̋̉̊ ́ ̏̌̉̒̉ ̂̉̑̌̉̄̉̎̉̎̄ ̠̙̑́̓̉̌̉̉̄̉̎́ ̞̍́̒ȟ ̂́̌̋̉ ˗̙̏ ́̑̅́ ̃́ ˛̑̏̌ ̅̆̎̄̉Ȥ
̘̈̉̄́́ ̰̂̌̄́̎ ̆̑̎̉ ̙̉ ̏̌ ̉̌̄́̎ ˛̌̓̉̎ ˼̑̅́ ́̅́̂̉̊ ̓̉̌̌́̑̉̎̉̎̄ ̙̙́̋̌̌́̎̉̉ 
́̍ ̛̓́̒̉̑ ̉̌̅̉Ȣ ˎ̔ ̞̒́ȟ ̰̈ ̎́̃̂́̓̉̅́ȟ ̞̒̋̉ ̰̈̂̆̋ ́̅́̂̉̊ ̓̉̌̉̎̉̎̄ ̅̉́̌̆̋̓́̌ 
̖̠̔̒̔̒̉̓̌́̑̉̎̉ ̰̋̐́̊̓̉̑́̑ ̞̅̉Ȣ ˪̒̋̉ ̰̈̂̆̋ ̓̉̌̉̎̉̎̄ ̙́̋̌̌́̎́ ̙̙̂̏̌́ 
̅́̃̑̉̅́ ́̂̉̌́ ̃́ ̔̑̔  ̓̉̌̌́̑̉̎̉̎̄ ̖̠̔̒̔̒̉̓̌́̑̉ ́̅́̂̉̊ ́̒́̑̌́̑̅́ ̠ ̏̌ 
̰̋̑̉̎́̅̉Ȣ ˙̏̃́̑̏̔̎̎́ ̑ȟ ˡ́̑ ̏̎́ ̃́ ˢ̏̑́̈̍̅́ ́̑̌̔ ȟ ̔̊ ̔̑-̰ ̔̈ ̃́ ̘̉̐̏  ̅̉́Ȥ
̌̆̋̓ ̄̑̔̐̐́̌́̑̉̎̉̎̄ ̖̠̔̒̔̒̉̓̌́̑̉ ̒́ ̙̌́̎̉̉ ̂̉̌́̎ȟ ́̊̎̉ ̈́̍̏̎̅́ȟ ̔̌́̑ ́̑́̌́Ȥ
̙̉̂ ̋̆̓̄́̎ ̞̅̉̌́̑ ́̍Ȣ Ⱥ˙̔ ́̂̂́̓̎̏̍́Ȼ ̃́ Ⱥ˟̙̙́́̔ ̎̏̍́Ȼ ̅ ́ ̰ ̔̈ ̅̉́̌̆̋̓̉ ̖̔Ȥ

                                                           
1Мирхонова Гуландом Рустамовна, ̝̐̑̆̐̏̅́̃́̓̆̌ ̑̏̅̎̏̄̏ ̠̜̈̋́ȟ ˍ̘̋́̅̆̍̉̆̒̋̉̊ 

̗̌̉̆̊ ˎ̖̔́̑̒̋̏̄̏ ̗̍̆̅̉̉̎̒̋̏̄̏ ̉̎̒̓̉̓̔̓́ȟ ˠ̈̂̆̋̉̒̓́̎Ȣ 
2Сафарова Олима Мустафоевнаȟ ̝̐̑̆̐̏̅́̃́̓̆̌ ̑̏̅̎̏̄̏ ̠̜̈̋́ȟ ˍ̘̋́̅̆̍̉̆̒̋̉̊ 

̗̌̉̆̊ ˎ̖̔́̑̒̋̏̄̏ ̗̍̆̅̉̉̎̒̋̏̄̏ ̉̎̒̓̉̓̔̓́ȟ ˠ̈̂̆̋̉̒̓́̎Ȣ 
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̠̒̔̒̉̓̉ ̰̈ ́̋̒̉̎̉ ̓̏̐́̅̉Ȣ ˑ̆̍́̋ȟ ̍́̃̇̔̅ ̅̉́̌̆̋̓ ̖̠̔̒̔̒̉̓̌́̑̉̎̉ ̰̈ ̘̉̉̄́ ́Ȥ
̍̑́̂ ̏̌̄́̎ ̔̍̔̍̉̊ ́̅́̂̉̊ ̓̉̌̎̉ ̙̙́̋̌̌́̎̓̉̑̉ ̗̠̓̆̎̅̆̎̉̒̉ ̘̠̋̔́ ̂̏̑́̅̉ ̃́ 
̙̔ ̓́̑̉ ́ ̰̈̂̆̋ ́̅́̂̉̊ ̓̉̌̉ ̃̔̇̔̅̄́ ̋̆̌̅̉Ȣ  

XV-86) ́̒̑̌́̑̅́ ˙̏̃́̑̏̔̎̎́ ̑̅́ ˑ̔̑̂̆̋ȟ ˞́̋̋̏̋̉̊ȟ ˘̔̓̉̊̕ ̃́ ˚́̃̏̉̊ 
̋́̂̉ ̟̂̔̋ ̙̏̉̑̌́̑ ̙̆̓̉̉̂ ̘̉ ̅̉̋̉ȟ ̔̌́̑ ̠̑́̓̄́̎ ̧̅̄̏̑̌̉̋̌́̑̅́ ̅̉́̌̆̋̓́̌ 
́̑̕ ̌́̑ ̰̊ ̏̌́ ̂̏̑̉̂ȟ ̠̄̏̎́ ̰̈̂̆̋ ́̅́̂̉̊ ̓̉̌̉ ̙́̋̌̌́̎̅̉Ȣ  

˥̔̎̉̒̉ ̖́̑́̋̓̆̑̌̉̋̉ȟ ˚̘́̃̏̉̊̄́́ ̰̂̌̄́̎ ̙̏̉̑̌́̑̎̉̎̄ ́̒́̑̌́̑̉̅́ ̞̒̋̉ 
̓̔̑̋̉̊ ̓̉̌ ̛́̎́̎́̌́̑̉ ̅́̃̏̍ ̞̙̓̓̉̑̉̌̉̉ ̂̉̌́̎ ̂̉̑̄́ȟ ̔̌́̑̅́ ̇̏̎̌̉ ̓̉̌ ̖̔Ȥ
̠̒̔̒̉̓̌́̑̉ ̰̋̐̑̏  ̰̑̉̎ ̞̄́̌̌́̊̅̉Ȣ  

˟̔̑̋̉̊ ̓̉̌̌́̑ ̃́ ̔̌́̑̎̉̎̄ ̓̉̌̉̎̉ ̰̙̑̄́̎̉̄́ ̉̈̉ ̙̉ 8) ́̒̑̌́̑̅́̎̏  
̙̂̏̌́̎̄́̎Ȣ ˙́ ̍̔̅ ˗̙̏ ́̑̉̊ ̰̈̉̎̉̎̄ Ⱥˑ̆̃̏̎̔ ̌̔ ́̓̉̓ ̓̔̑̋Ȼ ́̒́̑̉̅́ ˼̑̓́ ˛̒̉Ȥ
̧̅́̄̉ ̓̔̑̌̉ ̓̔̑̋̉̊ ̔̑̔- ́̂̉̌́̌́̑ ̓̉̌̉̎̉ ̘̔ ̔̑ ̓́ ̌̉̌ ̉̌́̅̉Ȣ ˗̆̊̉̎̄̉ ̅́̃̑Ȥ
̌́̑̅́ ̓̔̑̋̉̊ ̓̉̌̌́̑̎̉̎̄ ̌̔ ́̓̌́̑̉ ̓̔̈̉̌́̅̉ȟ ̛̂́̈̉ ̌̔ ́̓̌́̑̅́ ̙̔ ̓̉̌̌́̑̎̉̎̄ 
̄̑́̍̍́̓̉̋ȟ ̏̎̆̓̉̋̕ȟ ̌̆̋̒̉̋ ̓́ ̌̉̌̉ ́̍ ̂̆̑̉̌́̅̉Ȣ ˔̖̙́̍́́̑̉̊̎̉̎̄ Ⱥ˙̔ ́̅̅̉Ȥ
̍́̓̔̌ ́̅́̂Ȼȟ ˍ̂̔ ̧́̊̎̎̉̎̄ Ⱥ˗̉̓́̂̔̌ ̉̅̑́̋ ̌̉̌̌̉̒́̎̔̌ ́̓̑́̋Ȼȟ ˓́̍̏̌̉̅̅̉̎ 
ˍ̂̔ ˙̔ ́̍̍́̅̎̉̎̄ Ⱥ˗̉̓́̂ ̂̔̌ ́̓̔̌ ̙̍̔̓́̑̏ ̉ ̌̔ ́̓̉̓ ̓̔̑̋ ̃́̌ ̘̉́̕ Ȼȟ ˟̛̏̌̆ 
ˢ̉̑́̃̉̊̎̉̎̄ Ⱥˎ́̅̏̆̔̌ ̌̔ ́̓Ȼȟ ˙̉̑̈́ ˙́ ̖̅̉̊̏̎̎̉̎̄ Ⱥ˞́̎̄̌̏ Ȼ ̃́ ̙̂̏ ́ ́̒́̑Ȥ
̌́̑̅́ ́̎́ ̙̔̎̅́̊ ̓́ ̌̉̌̌́̑ ̍́̃̇̔̅Ȣ ˎ̟̔̋ ̍̔̓́́̋̋̉̑̕ ˍ̙̌̉̆̑ ˚́̃̏̉̊̎̉̎̄ 
Ⱥ˙̔ ̏̋́̍́̓̔̌ ̌̔ ́̓́̊̎Ȼ ́̒́̑̉̅́ ̓̔̑̋̉̊ ̓̉̌̌́̑ ̄̑́̍̍́̓̉̋́̒̉̄́ ̏̉̅ ̉̍̍́̓̌̉ 
̉̋̑̌́̑̕ ̂̏̑Ȣ 

 
Фойдаланилган адабиётлар 
 
1. ˦ ̆̑̂́̋ ˍȢ˙Ȣ ː̑́̍̍́̓̉̋́ ̒̓́̑̏̔̈̂̆̋̒̋̏̄̏ ̠̜̈̋́Ȣ -˙Ȣ -˘ȢȟρωφςȢ 

 

΄ ːȢ˝Ȣ ˙̖̉̑̏̎̏̃́ȟ ˛Ȣ˙Ȣ ˞́́̑̏̃́̕, 2019. 
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ˠˑ˗ 894.35.1. 
ИСПОЛЬЗОВАНИЕ ФРАЗЕОЛОГИЗМОВ  

В АНГЛИЙСКОМ И ФРАНЦУЗСКОМ ЯЗЫКАХ 
 

˔ȢˎȢ ˝̖́̍̏̎̏̃́1ȟ ːȢ˔Ȣ ˑ̇̔̍́̆̃́2  
 

Аннотация 
 

ˏ ̝̒̓́̓̆ ̠̠̐̑̉̃̏̅̓̒ ̠̒̃̆̅̆̎̉ ̏̂ ̝̉̒̐̏̌̈̏̃́̎̉̉ ̑́̈̆̏̌̏̄̉̈̍̏̃̕ ̎́ ́̎Ȥ
̄̌̉̊̒̋̏̍ ̉ ̗̑́̎̔̈̒̋̏̍̕ ̠̜̖̈̋́Ȣ 
 
Ключевые слова: ́̎ ̄̌̉̊̒̋̉̊ ̠̜̈̋ȟ ̗̑́̎̔̈̒̋̉̊̕ ̠̜̈̋ȟ ̏̂̑́̈ȟ ̏̂̑́̈ȟ ̑́̈̆̏̌̏̄̉̕Ȥ
̘̠̆̒̋́ ̗̆̅̉̎̉́Ȣ 

 
˟̙̉̌̔̎̏̒̌̉̋ ̰̘̂̊̉́ ̈́̍̏̎́̃̉̊ ̓́̅ ̉ ̏̓̌́̑̅́ Ⱥ̏̂̑́̈Ȼȟ Ⱥ̏̂̑́̈̌̉̌̉̋Ȼ 

́̓́̍́̌́̑̉ ̓̆̈-̓̆̈ ̘̔̑́̂ ̓̔̑́̅̉Ȣ ˘̉̒̏̎̉̊ ̏̂̑́̈̌̉̌̉̋ ̍́̒́̌́̒̉ ́̊̎̉ ̐́̊̓̅́ ́̍ 
́̅̉̍̉̊ȟ ́̍ ̠̎̄̉ ̉̒̏̂̌́̎́̅̉Ȣ Ⱥ˛̂̑́̈̌̉̌̉̋Ȼ ́̓́̍́̒̉ ̌̉̒̏̎̉̊ ̧́̅́̂̉̓̌́̑̅́ 
̓̆̈-̓̆̈ ̘̔̑́̂ ̓̔̑́̅̉ȟ ̂̉̑̏  ̓̔̑̌̉ ̓́̅ ̉ ̘̏̓̉̌́̑ ̔̎̄́ ̘̓̔̑̌̉́ ̓́̌ ̉̎ 
̂̆̑́̅̉̌́̑Ȣ  

ˡ̑́̈̆̏̌̏̄̉̋ ̂̉̑̌̉̋̎̉̎̄ ̏̂̑́̈̉ ́̒̏̒̉ ̒̉́̓̉̅́̕ ̔̊̉̅́̄̉̌́̑ ̧̎́̍̏̎ 
̰̂̌́̅̉ȡ ρɊ ̎̔̓ ̅́ ̍́̃̇̔̅ ̐́̑́̌̌̆̌ ̞̑̋̉̎ ̂̉̑̉̋̍́ ̛̍́̎̏̒̉ȡ ÈÁÖÅ ÔÈÅ ÂÁÌÌ ÁÔ ÏÎÅȭÓ 
feet ɀ ̰ ̈̉̄́ ̖̏̎ȟ ̰̈̉̄́ ̂̆̋ ̰̂̌̍̏  ɉ̰̒̈̍́-̰̒̈ȡ ̰̈ ̧̏ ̉ ̏̒̓̉̅́ ̰̓̐̄́ ̞̄́ ̰̂̌̍̏ ɊȢ ςɊ 
̎̏̑́̈̆̏̌̏̄̉̋̕ ̖́̑́̋̓̆̑̅́̄̉ ̰̒̈̌́̑̎̉̎̄ ̂́̑ ́̑̏̑ ̂̉̑̉̋̍́̒̉ ̛̍́̎̏̒̉ȡ ÇÏ ÏÆÆ ÁÔ 
half ɀ cock ɀ ̙̙̏̉̌̉̂ȟ ̰̊̌́̍́̒̅́̎ ́̑́̋́̓ ̉̌̍̏  ̧̋̉ ̄́̐̉̑̍̏  ɉ̰̒̈̍́-̰̒̈ȡ 
̓̆̐̋̉̎̉ ̠̘̑̍̉̄́́ ̂̏̒̉̂ ̏̓̍̏ ɊȢ σɊ ̏̂̏̑̏̓̎̉̎̄ ̎̏̑̆́̌ȟ ́̍̍̏ ́̎̉  ̛̍́̎̏̒̉ȡ 
between the devil and the deep sea ɀ ̉̊̉̎ȟ ̘̏̑́̒̉̈ ́ ̃̏̌̅́ ɉ̰̒̈̍́-̰̒̈ȡ ̉̂̌̉̒ 
̂̉̌́̎ ̅̆̎̄̉̈ ̰̑̓́̒̉̅́ɊȢ τɊ ́̌̏ ̉̅́ ̋̏̍̐̏̎̆̎̓̌́̑̎̉̎̄ ́̎̉  ̛̍́̎̏̒̉ȡ ÆÁÉÒ-
weather friend ɀ ̙̘̉̏̎̒̉̈ ̰̅̒̓ ɉ̰̒̈̍́ ̰̒̈Ȣ ̠̖̙̉ ̏̂- ́̃̏ ̐́̊̓̉̅́̄̉ ̰̅̒̓ɊȢ υɊ 
̑́̈̆̏̌̏̄̉̋̕ ̂̉̑̌̉̋̎̉̎̄ ́̒̏̒̉̊ȟ ̙̂̏̌́̎ ̘̉ ̛̍́̎̏̒̉ ɉ̘̉̋̋̉̌́̍̉ 
̗̠̍̆̓́̏̑̉̈́̉̕ ̟̈ ̙̂̆̑̉̉̅́Ɋȡ )ÎÄÉÁÎ 3ÕÍÍÅÒ ɀ ̏̌̓̉̎ ̋̔̈ȟ ̘̋̆ ̋̔̈̅́̄̉ ̔̑̔  
̉̌̉  ̋̔̎̌́̑Ȣ 

˛̂̑́̈̌̉̌̉̋ ̏̅́̓̅́ ̍̆̓́̏̑̉̋̕ ̖́̑́̋̓̆̑̄́ ̞̄́Ȣ ˍ̒̏̒ ̒̉́̓̉̅́̕ ̍́̈̋̔̑ ̓̉̌ 
̞̄́̌́̑̉̄́ ̠̖̙̉ ̛̍́̌̔̍ ̰̂̌̄́̎ ̏̅̉̒́ ̏̌̉̎́̅̉Ȣ ˗̰̘̐̉̎́ ̂̉̑̏̑ ̎̉̍́̎̉̎̄ ̓̉̍Ȥ
̒̏̌̉ ̑̏̌̉̄́ ̞̄́ ̰̂̌̄́̎ ̰̒̈ ́̒̏̒ ̰̂̌̉̂ ̖̉̈̍́̓ ̉̌́̅̉Ȣ ˙́̒́̌́̎ȟ Ⱥ̌̉̒́Ȼ ɀ ̓̔̌̋̉ 
̰̒̈̉ ̠̑́̈̆̏̌̏̄̉̅́̕ ̧́̊̑̌̉̋ ̑́̍̈̉ ̰̂̌̉̂ ̏̌̄́̎ȡ !Ó ÃÕÎÎÉÎÇ ÁÓ Á ÆÏØ ɀ ̖ ̜̉̓̑̊ ̋́̋ 
̌̉̒́ ɉ́̎̄Ɋ- ɉ̓̔̌̋̉̅̆̋ ̧́̊̑Ɋȟ ÕÎ ÖÉÅÕØ ÒÅÎÁÒÄ ɉ̑́̎̕ȢɊ ˛̂̑́̈̌̉̌̉̋ ̰̖̙̙́̓̉ ̏̂̏̑̏̓Ȥ
̌́̑̉ ̙́̋̌̌́̑̉̎̉ ̒́ ̌́̂ ̏̌̄́̎ ̉̏̅́̌́̑̅́̕ ́̎̄̌́̎́̅̉ȟ ̍́̒́̌́̎ȡ ÁÓ ÁÎ ÁÎÇÅÌ ɀ ̋ ́̋ 
́̎̄̆̌ɉ̙́̑̉̓́̅̆̋̕Ɋȟ ÁÓ ÏÌÄ ÁÓ !ÄÁm- ̒̓́̑̏ ̋́̋ ̍̉̑ ɉ̧̅̔̎ ̋́̂̉ ́̅̉̍̉̊Ɋȟ ÁÓ ÆÁÔ ÁÓ 
an alderman ɀ ̜̓̏̌̒̓̊ȟ ̋́̋ ̏̌̅̆̑̍̆̎ ɉ̏̌̅̆̑̍̆̎ ̋́̂̉ ̒̆̍̉̈Ɋȟ ̘̜̓̔̎̊ȟ ̜̐̏̌̎̊ ̒ 
̟̙̂̑̋̏̍ȟ ɉ ̏̑̉̎ ̰̊̄́̎ ̰̓̌́ ̒̆̍̉̈ ̙̋̉̉Ɋ ÁÓ ÂÕÓÙ ÁÓ Á ÂÅÅ ɀ̖ ̠̌̏̐̏̓̌̉̃́ ̋́̋ 
̘̐̆̌̋́ ɉ́̒́̌ ́̑̉ ̋́̂̉ ̓̉̎̉̂-̘̓̉̎̉̍́̒Ɋȟ ÁÓ ÃÌÅÁÒ ÁÓ Á ÂÅÌÌ ɀ ̠ ̒̎̏ȟ ̘̏̓̆̓̌̉̃̏ ɉ̙̓̔̔Ȥ
̎́̑̌̉ȟ ́̎̉ ɊȢ ˛̂̑́̈̌̉̌̉̋̎̉ ̰̙̑̄́̎̉̅́ȟ ̙̔̎̉̎̄̅̆̋ ̓̉̍̒̏̌-̰̒̈̌́̑̄́ ̛̞̓̉̂̏̑ ́Ȥ
̙̑́̓̉ ̋̆̑́̋Ȣ ˙́̒́̌́̎ȟ Ⱥ̈́̂̏̑Ȼ ɉ̰̓̒̉ Ɋ ̰̒̈̉ ̏̅́̍ ̘̔̔̎ ̓̔̑́̑ ̇̏̊̉̎̉ ̂̆̄̏̎́ 
̰̋̈̌́̑̅́̎ ̰̈̉̄́ ̖̏̒ ̙̑́̃̉̅́ ̠̉̍̏ ̃̏̒̉̓́̒̉ ̒̉́̓̉̅́̕ ̖̉̈̍́̓ ̉̌́̅̉ȟ ̈̆̑̏ ̉̎Ȥ
̒̏̎ ́̅̉̍̅́̎ ̰̈̉ ̃́ ̰̈ ̖̔̅̔̅̉̎̉ ̧̓ ̎́̈́̑̌́̑̅́̎ ̰̙̓̒̉̄́ ́̑́̋́̓ ̉̌̄́̎Ȣ ˼̈ ̓̔Ȥ
̑́̑ ̇̏̊̉̎̉ ̓̆̄̉̌̍́̊̅̉̄́̎ȟ ̅́ ̌̒̉̈ ̅̆̂ ̉̒̏̂̌́̊̅̉̄́̎ ̉̎̄̌̉̈̌́̑̅́ ̍́̈̋̔̑ ̓̔Ȥ
̙̘̔̎́ ̂̉̌́̎ ̂̏ ̌̉  ̰̋̐̌́̂ ̉̂̏̑́̌́̑ ̍́̃̇̔̅ ɉ4ÈÅ %ÎÇÌÉÓÈÍÁÎȭÓ ÈÏÍÅ ÉÓ ÈÉÓ ÃÁÓÔÌÅɊȟ 
̍́̒́̌́̎ȡ ρɊ ÔÈÅ ÇÒÁÓÓ ÉÓ ÁÌ×ÁÙÓ ÇÒÅÅÎÅr on the other side of the fence ɀ ̓̑́̃́ ̃̒̆̄̅́ 
̈̆̌̆̎̆̆ ̎́ ̅̑̔̄̏̊ ̒̓̏̑̏̎̆ ̈́̂̏̑́ ɉ̰̓̒̉ ̎̉̎̄ ̎́̑̉̄̉ ̓̏̍̏̎̉̅́̄̉ ̰̓-̰̌́̎ ̅̏̉̍̏ 
̠ -̠̙̍̉̌̑̏ ̅̉̑ɊȠ ςɊ ÂÅ ÏÎ ÔÈÅ ÆÅÎÃÅ ɀ ̖̠̝̒̏̑́̎̓ ̎̆̊̓̑́̌̉̓̆̓ ɉ̂̆̓́̑́̌̉̋̎̉̕ 
̒́ ̌́̍̏ Ɋȟ ̝̈́̎̉̍́̓ ̝̟̎̆̊̓̑́̌̎̔ ̉̌̉ ̜̝̟̃̇̉̅́̓̆̌̎̔ ̗̟̐̏̈̉̉ ɉ̎̆̊̓̑́̌ ̧̋̉ 
̙̋̔̓̉ȟ ̙̐̏̊̌́ ̗̠̐̏̈̉̉̒̉̎̉ ̞̄́̌̌́̍̏ ɊȠ σɊ ÍÁËÅ ÆÅÎÃÅÓ ɀ ̒ ̝̏̈̅́̃́̓ ɉ̝̒̓̑̏̉̓Ɋ ̈́Ȥ
̂̏̑ ɉ̰̓̒̉  ̙̔̑̉ȟ ̠̙̑́̓̉ɊȢ ˗̆̌̓̉̑̉̌̄́̎ ̍̉̒̏̌̌́̑̅́̎ ̰̋̑̉̎̉̂ ̓̔̑̄́̎̉̅̆̋ȟ Ⱥ̈́Ȥ
̂̏̑ ɀ ÆÅÎÃÅȻ ɉ̰̓̒̉ ȟ ̅̆̃̏̑Ɋ ̰̒̈̉ ̉̎̄̌̉̈ ̖́̌ ̉̎̉̎̄ ̰̈ ̏̉̌́̃̉̊ ̍̔́̍̍̏̌́̑̉̎̉ 
̙̂̏ ́ ̏̅́̍̌́̑̄́ ̰̋̑̒́̓̍́̊̅̉̄́̎ ̃́ ̙̔ ̂̉̌́̎ ̰̈̌́̑̉̎̉ ́̍ ̰̓ ̑̉ȟ ́̍ ̰̘̋̍́ 

                                                           
1Рахмонова Зебо Бахтиёр қизи, ̐ ̝̑̆̐̏̅́̃́̓̆̌ ̗̑́̎̔̈̒̋̏̄̏̕ ̠̜̈̋́ȟ ˍ̘̋́̅̆̍̉̆̒̋̉̊ ̗̌̉̆̊ 
ˎ̖̔́̑̒̋̏̄̏ ̗̍̆̅̉̉̎̒̋̏̄̏ ̉̎̒̓̉̓̔̓́ȟ ˠ̈̂̆̋̉̒̓́̎Ȣ 
2Джумаева Гулнора Зокировна, ̝̐̑̆̐̏̅́̃́̓̆̌ ́̎̄̌̉̊̒̋̏̄̏ȟ ˍ̘̋́̅̆̍̉̆̒̋̉̊ ̗̌̉̆̊ ˎ̖̔́̑Ȥ
̒̋̏̄̏ ̗̍̆̅̉̉̎̒̋̏̄̏ ̉̎̒̓̉̓̔̓́ȟ ˠ̈̂̆̋̉̒̓́̎Ȣ 
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̛̍́̎̏̅́ ̰̓̒̉  ̂̉̌́̎ ̠̉̍̏̌́̊̅̉̄́̎ ́̒̏̒̉̊ ̍́ ̅̔̅̌̉̋ȟ ̧̐̉ ̌̉̋ ̰̘̋̑̒́̓̋̉̉ 
̰̂̌̉̂ ̖̉̈̍́̓ ̉̌́̅̉Ȣ ́̍ ̉̎̄̌̉̈ȟ ́̍ ̗̑́̎̔̈̕ ̠̑́̈̆̏̌̏̄̉̒̉̅́̕ ̎̏̍̌́̑̎̉ ̓̉̍Ȥ
̙̙̒̏̌̌́̓̉̑̉ ̓́̍̏̊̉̌̉ ̍́̃̇̔̅ȟ ̍́̒́̌́̎ȡ !ÕÎÔ 3ÁÌÌÙ ɀȺ˞́̌̌̉ ̖̏̌́Ȼ ̖́̌  ̰̊̉̎̉ 
̎̏̍̉ ̰̂̌̉̂ȟ ̔ ̛̍́̌̔̍ ̍́̒̏́̅́̎̕ ̓̔̑̉̂ ̔̒̓̔̎̄́ ̰̑̎́̓̉̌̄́̎ ̧ ̘̏̅́̎ ̉̌̉̎̄́̎ 
̧́̌ ̋́̌̌́̒̉̅́̎ ̒̏̐̏̌ ̓̑̔̂̋́̎̉ ̘̉̌̌́̋ ̘̰̐ ̂̉̌́̎ ̔̑̉̂ ̙̙̓̔̉̑̉ ̧̋̉ ̔̎̉̎̄ ̂̔̑Ȥ
̎̉̄́ ̙̓̆̋̋̉̈̉̅́̎ ̉̂̏̑́̓Ȣ ˙́̌̏̍́̓̌́̑ ̧̋̉ ́ ̏̑́̓̌́̑ ̘̔̔̎ ̙̎̉̏̎ ɉ̰̘̋̐̉̎́ ̑́̅ 
̞̙̓̉ ̍́ ̒́̅̉̅́ ̉̌̄́̑̉ ̒̔̑̉̌́̅̉̄́̎ ̔̊̅̉̑̍́̌́̑ ́ ̉̅́ɊȢ !ÕÎÔ 4ÁÂÂÙ ɀ Ⱥ˟̞̂̂̉ 
̖̏̌́Ȼ ̧́̌̌́̑ ̓̆̎̄ ̔ ̔ ̌̉̌̉̄̉̄́ ̙́̑̉ ̘̉ ̘̔̃̉ ̍̔̓́̎̏̒̉̂ ̠̋́̊̉̓̅́̄̉̕ ̧́̌Ȥ
̎̉̎̄ ̌́ ́̂̉Ȣ ˎ̔ ̉̒̍ ̠̎́ ̉̒̓̆ ̈̏̌̉ ̃́ ̒́̌̂̉̊ ̓̔̒̄́ ́̍ ̞̄́Ȣ  

ˡ̑́̈̆̏̌̏̄̉̋ ̂̉̑̌̉̋ ̏̂̑́̈̌̉̌̉̄̉ ̔̎̉̎̄ ̘̉̋̉ ̙́̋̌̉̄́ ́̒̏̒̌́̎̄́̎ ̃́ ̂̔ 
̔̎̉̎̄  ̒̆̍́̎̓̉̋́̒̉̎̉̎̄ ̔̍̔̍̉̊ ̂̔̓̔̎̌̉̄̉̎̉ ́̒̏̒̌́̊̅̉Ȣ ˎ̔̎̅́ ́̑ ́̎̅́̊ ́̒̏Ȥ
̙̒̌́ ̰̈̉̅́ ̋̏̄̎̉̓̉̃ ̧̇́̑́̎̎̉̎̄ ̠̘̓́̎ ̎̔ ̓́̒̉ ̰̂̌́ ̏̌́̅̉̄́̎ ̰̖̙̙́̓̉̄́ ̞̄́Ȣ 
˥̔̎̅́̊ ̉̌̉̂ȟ ́̊̎́̎ ̰̖̙̙́̓̉ ̠̎̄̉ ̂̉̌̉̍̌́̑̎̉ ̠̙̑́̓̉ ̃́ ̆̓̋́̈̉̂ ̙̂̆̑̉̎̉̎̄ 
̍̔ ̉̍ ̖̍̆́̎̉̈̍̌́̑̉̅́̎ ̂̉̑̉ ̉̒̏̂̌́̎́̅̉Ȣ ˍ̊̎́̎ ̙̔̎̉̎̄ ̘̔̔̎ ̑́̈̆̏̌̏̄̉̋̕ 
̂̉̑̌̉̋ ̏̂̑́̈̌̉̌̉̄̉ ́̒̏̒̉̅́ ̠̅̆̑̌̉ ́̑ ̅̏̉̍ ̎̏̌̉̒̏̎̉̊ ̂̏̑̌̉ ̎̉̎̄ ̠̑̆́̌̉̌́Ȥ
̑̉̎̉ ̰̖̙̙́̓̉ ̧̓́̅̉ȟ ̔̌́̑ ̞̓́̌̏̎ȟ ̎́̍̔̎́ ̧̋̉ȟ ̘́̋̒̉̎́ȟ ̉̅̆́̌ ̒̉́̓̕ȟ ́̑́̋́̓ ̧̋̉ 
̏̌́̓̎̉̎̄ ̞́̎̓̉̓́̌̏̎̉ ̰̂̌̉̂ ̏̌́̅̉Ȣ ˙́̒́̌́̎ȡ ́ ̌̌̉ ̏̅́̍ ̰̒̉̍̌̉̋ ̧̅̔̎̒̉ ̛̏̂Ȥ
̆̋̓̌́̑̉ ̂̉̌́̎ ̧̉̒̌́̎́̅̉̄́̎ ̑́̈̆̏̌̏̄̉̈̍̌́̑̕ȡ ÁÓ ÃÕÎÎÉÎÇ ÁÓ Á ÆÏØȟ ÁÓ ×ÉÓÅ ÁÓ ÁÎ 
Ï×ÌȢ ˡ̗̑́̎̔̈ ̓̉̌̉ ̂̉̌́̎ ̓́ ̏̒̌́̊̅̉̄́̎ ̰̂̌̒́̋ȟ ̗̑́̎̔̈̌́̑̕ ́̍ ̖̔̅̅̉ ̉̎̄̌̉̈Ȥ
̌́̑̄́ ̰̖̙́̂ ̓̔̌̋̉̄́ ̂̉̑ ̖̉̌ ̛̓́̑̉̕ ̙̂̆̑̉́̅̉ ÕÎ ÖÉÅÕØ ÒÅÎÁÒÄ ɉ ́̑̉ ̍̔ ̏̍̂̉̑ɊȢ 

 
Фойдаланилган адабиётлар руйхати 
 
1. ˢ̏̌̍̔̑́̅̏̃́ ˘Ȣ˪Ȣ ˟̆̍́̓̉̋̏-̘̠̉̅̆̏̄̑́̉̆̒̋́̕ ̗̠̑̆̐̑̆̈̆̎̓́̉ ̜̖̏̂̑́̈̎ ̉ ̍̏̓̉Ȥ
̜̖̃̉̑̏̃́̎̎ ̑́̈̆̏̌̏̄̉̈̍̏̃̕ ́̎̄̌̉̊̒̋̏̄̏ ̉ ̗̑́̎̔̈̒̋̏̄̏̕ ̠̜̈̋̏̃ȡ ̝̌̉̎̄̃̏̋̔̌Ȥ
̘̓̔̑̏̌̏̄̉̆̒̋̉̊ ́̒̐̆̋̓ ȾȾ ˙̠̏̎̏̄̑́̉̕ȟ ˟̙́̋̆̎̓ ςπρτ ̄Ȣ  

 
΄ ̝ȢˎȢ ˝̖́̍̏̎̏̃́ȟ ːȢ˔Ȣ ˑ̇̔̍́̆̃́, 2019. 
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Юридические науки 
 
 

ˠˑ˗ στπ 
ПОНЯТИЕ И ПРИЗНАКИ РЕЦИДИВА ПРЕСТУПЛЕНИЙ 

 
ˍȢˏȢ ː̔̓1 

 
Аннотация.  

 
˝̗̆̉̅̉̃ ̐̑̆̒̓̔̐̌̆̎̉̊ ̠̠̠̃̌̆̓̒ ̏̅̎̉̍ ̉̈ ̙̖̒̌̏̇̎̆̊̉ ̉ ̘̜̖̈̎́̉̍ ̉̎̒̓̉Ȥ

̓̔̓̏̃ ̔̄̏̌̏̃̎̏̄̏ ̉ ̔̄̏̌̏̃̎̏-̝̉̒̐̏̌̎̉̓̆̌̎̏̄̏ ̐̑́̃́Ȣ ˝̗̆̉̅̉̃ ̠̐̑̆̒̓̔̐̌̆̎̉ 
̠̏̒̓́̆̓̒ ̜̙̐̏̃̆̎̏ ̜̎́̋́̈̔̆̍̍ ̠̅̆̎̉̆̍ ̉ ̓́̋̇̆ ̓̑̆̂̔̆̓ ̘̝̜̖̈̎́̉̓̆̌̎ ̍̆̑ ̠̅̌ 
̆̄̏ ̠̐̑̆̅̔̐̑̆̇̅̆̎̉ȟ ̞̐̏̓̏̍̔ ̃ ̒̏̃̑̆̍̆̎̎̏̍ ̔̄̏̌̏̃̎̏̍ ̐̑́̃̆ ̟̐̑̏̅̏̌̇́̓ ̔̅̆Ȥ
̠̝̌̓ ̐̑̏̂̌̆̍̆ ̗̑̆̉̅̉̃́ ̝̙̂̏̌̏̆ ̃̎̉̍́̎̉̆Ȣ ˏ ̅́̎̎̏̊ ̝̒̓́̓̆ ̠́̎́̌̉̈̉̑̔̆̓̒ ̐̏Ȥ
̠̎̓̉̆ ̉ ̐̑̉̈̎́̋̉ ̗̑̆̉̅̉̃́ ̐̑̆̒̓̔̐̌̆̎̉̊Ȣ  
 
Ключевые слова: ̔̄̏̌̏̃̎̏̆ ̝̈́̋̏̎̏̅́̓̆̌̒̓̃̏ȟ ̐̑̆̒̓̔̐̌̆̎̉̆ȟ ̝̒̔̅̉̍̏̒̓ȟ ̗̑̆̉Ȥ
̅̉̃ ̐̑̆̒̓̔̐̌̆̎̉̊ȟ ̜̏̒̔̇̅̆̎̎̊Ȣ 

 
˞̏̄̌́̒̎̏ ̘́̒̓̉ ̐̆̑̃̏̊ ̝̒̓́̓̉ ρψ ˠ˗ ˝ˡȟ ̗̑̆̉̅̉̃ ̐̑̆̒̓̔̐̌̆̎̉̊ ɀ ̒ ̙̏̃̆̑̆Ȥ

̎̉̆ ̜̙̔̍̌̆̎̎̏̄̏ ̠̐̑̆̒̓̔̐̌̆̎̉ ̗̌̉̏̍ȟ ̟̉̍̆̉̍̚ ̝̒̔̅̉̍̏̒̓ ̈́ ̑́̎̆̆ ̙̒̏̃̆̑̆̎Ȥ
̎̏̆ ̜̙̔̍̌̆̎̎̏̆ ̐̑̆̒̓̔̐̌̆̎̉̆Ȣ 

˜̏ ̒̔̆̒̓̃̔̚ȟ ̗̑̆̉̅̉̃ ̝̎̆̒̉̌̎̏ ̘̠̏̓̌̉́̆̓̒ ̏̓ ̎̆̏̅̎̏̋̑́̓̎̏̒̓̉ ̐̑̆̒̓̔̐Ȥ
̌̆̎̉̊ ɉ̠̠̐̏̒̌̆̅̎ ̓́̋̇̆ ̒̏̒̓̏̉̓ ̍̉̎̉̍̔̍ ̉̈ ̖̅̃̔ ̠̅̆̎̉̊ɊȢ ˚̏ ̠̅̌ ̗̑̆̉̅̉̃́ 
̠̠̐̑̆̇̎ ̠̠̎̆̒̎̓́ ɉ̙̠̎̆̐̏̄́̆̎̎́Ɋ ̝̒̔̅̉̍̏̒̓ ̒̌̔̇̉̓ ̏̅̎̉̍ ̉̈ ̠̝̜̖̏̂̈́̓̆̌̎ 
̐̑̉̈̎́̋̏̃Ȣ ˜̑̉̈̎́̋̏̍ ̗̑̆̉̅̉̃́ ̠̠̠̃̌̆̓̒ ̙̒̏̃̆̑̆̎̉̆ ̋́̋ ̍̉̎̉̍̔̍ ̖̅̃̔ ̠̅̆̎̉̊ 
ɉ̈́ ̏̅̎̏ ̉̈ ̜̖̋̏̓̏̑ ̗̌̉̏ ̜̂̌̏ ̏̒̔̇̅̆̎̏ɊȢ ˟́̋̇̆ ̒̓̏̉̓ ̝̈́̍̆̓̉̓ȟ ̘̓̏ ̐̑̆̒̓̔̐̌̆Ȥ
̠̎̉ ̜̅̏̌̇̎ ̜̝̂̓ ̜̙̜̔̍̌̆̎̎̍̉ ɉ̓Ȣ̆Ȣ ̎̆̏̒̓̏̑̏̇̎̏̆ ̉ ̜̙̔̍̌̆̎̎̏̆ ̐̑̆̒̓̔̐̌̆Ȥ
̎̉̆ȟ ̅́̇̆ ̆̒̌̉ ̛̒̔̂̆̋̓ ̜̂̌ ̒̔̅̉̍ ̈́ ̏̅̎̏ ̉̈ ̖̎̉ ̎̆ ̍̏̇̆̓ ̜̝̂̓ ̐̑̉̈̎́̎̏ ̗̑̆̉Ȥ
̅̉̃̏̍Ƞ ̑́̃̎̏ ̋́̋ ̉ ̃ ̘̒̌̔́̆ȟ ̆̒̌̉ ̝̒̔̅̉̍̏̒̓ ̈́ ̐̑̆̇̎̆̆ ̐̑̆̒̓̔̐̌̆̎̉̆ ̙̐̏̄́̆̎́ 
̃ ̔̒̓́̎̏̃̌̆̎̎̏̍ ̈́̋̏̎̏̍ ̠̐̏̑̅̋̆ɊȢ ˗̘́̆̒̓̃̆̎̎̏̆ ̘̏̓̌̉̉̆ ̏̂̆̒̓̃̆̎̎̏̊̚ ̏̐́̒Ȥ
̎̏̒̓̉ ̗̌̉́ȟ ̋̏̓̏̑̏̆ ̙̒̏̃̆̑̉̌̏ ̐̑̆̒̓̔̐̌̆̎̉̆ȟ ̐̏̃̓̏̑̎̏ ̠̠̠̐̑̏̃̌̆̓̒ ̝̓̏̌̋̏ ̃ 
̘̠̖̒̌̔́ ̙̠̒̏̃̆̑̆̎̉ ̃̓̏̑̏̄̏ ̠̐̑̆̒̓̔̐̌̆̎̉ ̐̏̒̌̆ ̠̏̒̔̇̅̆̎̉ ̈́ ̐̆̑̃̏̆ ̐̑̆̒̓̔̐Ȥ
̌̆̎̉̆ ɍτȟ ̒Ȣ υςɎȢ ˞̏̏̓̃̆̓̒̓̃̆̎̎̏ ̜̐̏̅̏̂̎̆ ̗̌̉́ ̟̏̂̌́̅́̓ ̂̏̌̆̆ ̘̜̔̒̓̏̊̉̃̍̉ 
̘̜̌̉̎̏̒̓̎̍̉ ̒̃̏̊̒̓̃́̍̉Ȣ 

ˢ̠̏̓ ̘Ȣ ρ ̒̓Ȣ ρψ ˠ˗ ˝ˡ ̧̐̑̉̈̎́̓ ̗̑̆̉̅̉̃̏̍ ̙̒̏̃̆̑̆̎̉̆ ̜̙̔̍̌̆̎̎̏̄̏ ̐̑̆Ȥ
̠̒̓̔̐̌̆̎̉ȟ ̆̒̌̉ ̗̌̉̏ ̉̍̆̆̓ ̝̒̔̅̉̍̏̒̓ ̈́ ̑́̎̆̆ ̙̒̏̃̆̑̆̎̎̏̆ ̜̙̔̍̌̆̎̎̏̆ ̐̑̆Ȥ
̒̓̔̐̌̆̎̉̆ȟ ̎̏ ̒̓̏̉̓ ̝̈́̏̒̓̑̉̓ ̃̎̉̍́̎̉̆ȟ ̘̓̏ ̘Ȣ τ ̞̓̏̊ ̇̆ ̝̒̓́̓̉ ̜̐̑̆̅̐̉̒̃́̆̓ 
̝̎̆̃̏̈̍̏̇̎̏̒̓ ̠̐̑̉̈̎́̎̉ ̗̑̆̉̅̉̃́ ̃ ̜̖̏̐̑̆̅̆̌̆̎̎ ̘̠̖̒̌̔́Ȣ 

˜̘̆̑̆̉̒̌̉̍ ̞̓̉ ̘̒̌̔́̉ȡ 
ρȢ ˚̘́̌̉̉̆ ̒̔̅̉̍̏̒̓̉ ̈́ ̜̙̜̔̍̌̆̎̎̆ ̠̐̑̆̒̓̔̐̌̆̎̉ ̝̙̎̆̂̏̌̏̊ ̠̓̇̆̒̓̉Ȣ 
ςȢ ˚̘́̌̉̉̆ ̒̔̅̉̍̏̒̓̉ ̈́ ̙̜̒̏̃̆̑̆̎̎̆ ̅̏ ρψ ̌̆̓ ̠̐̑̆̒̓̔̐̌̆̎̉Ȣ 
σȢ ˚̘́̌̉̉̆ ̒̔̅̉̍̏̒̓̉ ̈́ ̠̐̑̆̒̓̔̐̌̆̎̉ȟ ̎́̋́̈́̎̉̆ ̈́ ̜̋̏̓̏̑̆ ̜̂̌̏ ̔̒̌̏̃Ȥ

̜̎̍ ɉ̟̘̠̃̋̌́ ̘̏̓̒̑̏̋̔ ̐̑̉̄̏̃̏̑́ɊȢ 
˞̟̔̆̒̓̃̔̓̚ ̅̃́ ̜̖̏̒̎̏̃̎ ̐̑̉̈̎́̋́ȟ ̠̟̖̏̐̑̆̅̆̌̉̚ ̗̑̆̉̅̉̃ȡ 
ρȢ ˞̙̏̃̆̑̆̎̉̆ ̠̐̑̆̒̓̔̐̌̆̎̉ ̐̑̉ ̙̎̆̐̏̄́̆̎̎̏̊ ̒̔̅̉̍̏̒̓̉ 
ςȢ ˠ̜̙̠̍̌̆̎̎́ ̏̑̍́̕ ̜̃̉̎Ȣ 
ˤȢ ρ ̒̓Ȣ ψφ ˠ˗ ˝ˡ ̠̠̐̏̒̎̆̓ȟ ̘̓̏ ̗̌̉̏ ̘̠̒̉̓́̆̓̒ ̜̒̔̅̉̍̍ ̒̏ ̠̅̎ ̃̒̓̔̐̌̆̎̉̆ 

̐̑̉̄̏̃̏̑́ ̃ ̒̉̌̔ ̉ ̅̏ ̍̏̍̆̎̓́ ̙̠̐̏̄́̆̎̉ ɉ̠̠̒̎̓̉Ɋ ̒̔̅̉̍̏̒̓̉Ȣ ˏ ̠̒̃̈̉ ̒ ̏̓̒̔̓Ȥ
̒̓̃̉̆̍ ̠̠̐̏̎̓̉ Ⱥ̒̔̅̉̍̏̒̓̉Ȼ ̃ ˠ˗ ˝ˡȟ ̜̎̆̋̏̓̏̑̆ ̜́̃̓̏̑ ̠̟̏̐̑̆̅̆̌̓ ̞̓̏ ̠̐̏̎Ȥ
̓̉̆ ̐̏-̑́̈̎̏̍̔Ȣ ˟́̋ȟ ̐̏ ̟̍̎̆̎̉ ˍȢ˙Ȣ ˎ́̄̍̆̓́ ̉ ˑȢ˕Ȣ ˍ̍̉̎̏̃̏̊ȟ ̙̒̏̃̆̑̆̎̉̆ ̐̑̆Ȥ
̒̓̔̐̎̉̋̏̍ ̎̏̃̏̄̏ ̠̐̑̆̒̓̔̐̌̆̎̉ ̐̏̒̌̆ ̜̠̏̓̂̓̉ ̠̎́̋́̈́̎̉ ̈́ ̐̆̑̃̏̆ ̗̑̆̉̅̉̃ 
̉̍̆̆̓ ̍̆̒̓̏ ̜̝̂̓Ȣ ˚̏ȟ ̆̒̌̉ ̇̆ ̐̑̆̒̓̔̐̎̉̋ ̙̒̏̃̆̑̉̌ ̃̓̏̑̏̆ ̐̑̆̒̓̔̐̌̆̎̉̆ ̐̏̒̌̆ 
̠̏̒̔̇̅̆̎̉ȟ ̎̏ ̅̏ ̐̏̌̎̏̄̏ ̜̠̏̓̂̓̉ ̠̎́̋́̈́̎̉ ̈́ ̐̆̑̃̏̆ȟ ̓̏ ̞̓̏ ̂̔̅̆̓ ̎̆ ̗̑̆̉̅̉̃ȟ 
́ ̝̒̏̃̏̋̔̐̎̏̒̓ ̎́̋́̈́̎̉̊ ɍχȟ ̒Ȣ τσɎȢ 

                                                           
1Гут Алена Владимировна, ̍́̄̉̒̓̑́̎̓ ˍ̖̒̓̑́́̎̒̋̉̊ ̜̄̏̒̔̅́̑̒̓̃̆̎̎̊ ̔̎̉̃̆̑̒̉Ȥ
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˔ȢˎȢ ˞̏̋̓̏̆̃ ̔̓̃̆̑̇̅́̌ȟ ̘̓̏ ̜̔̄̏̌̏̃̎̍ ̗̑̆̉̅̉̃̏̍ ̠̠̠̃̌̆̓̒ ̝̓̏̌̋̏ ̐̏Ȥ
̃̓̏̑̎̏̆ ̐̑̆̒̓̔̐̌̆̎̉̆ȟ ̙̒̏̃̆̑̆̎̎̏̆ ̜̃̉̎̏̃̎̍ ̔̇̆ ̐̏̒̌̆ ̜̠̏̓̂̓̉ ̠̎́̋́̈́̎̉ȟ 
̘̎́̈̎́̆̎̎̏̆ ̐̏ ̐̑̉̄̏̃̏̑̔ ̒̔̅́ ̈́ ̑́̎̆̆ ̧̙̒̏̃̆̑̎̎̏̆ ̐̑̆̒̓̔̐̌̆̎̉̆ ɍφȟ ̒Ȣ ρφφɎȢ 

ˍ̋̓̔́̆̃ ˝Ȣ˙Ȣ ̘̏̓̍̆́̆̓ȟ ̘̓̏ ̜̏̓̂̓̉̆ ̠̎́̋́̈́̎̉ ̐̏ ̙̟̐̑̆̅̆̒̓̃̔̆̍̔̚ ̐̑̉Ȥ
̄̏̃̏̑̔ ̎̆ ̠̝̏̂̈́̓̆̌̎̏ȟ ́ ̃ ̏̒̎̏̃̆ ̠̠̐̏̎̓̉ ̗̑̆̉̅̉̃́ ̅̏̌̇̆̎ ̖̝̠̎́̏̅̉̓̒ ̐̑̉̈̎́̋ 
̒̔̅̉̍̏̒̓̉ ̃̉̎̏̃̎̏̄̏ ̗̌̉́ ̈́ ̑́̎̆̆ ̙̒̏̃̆̑̆̎̎̏̆ ̐̑̆̒̓̔̐̌̆̎̉̆ ɍσȟ ̒Ȣ ρρφɎȢ  

˝̠́̒̒̍́̓̑̉̃́ ̗̑̆̉̅̉̃ȟ ̍̏̇̎̏ ̜̝̃̅̆̌̉̓ ̟̒̌̆̅̔̉̆̚ ̆̄̏ ̐̑̉̈̎́̋̉ȡ 
ρȢ ˜̠̑̆̒̓̔̐̌̆̎̉ȟ ̙̜̒̏̃̆̑́̆̍̆ ̗̌̉̏̍ȟ ̠̝̏̂̈́̓̆̌̎̏ ̜̅̏̌̇̎ ̎̆̒̓̉ ̜̙̔̍Ȥ

̜̌̆̎̎̊ ̖́̑́̋̓̆̑Ȣ 
ςȢ ˞̙̠̏̃̆̑́ ̗̑̆̉̅̉̃ȟ ̗̌̉̏ ̂̔̅̆̓ ̠̝̐̏̃̓̏̑̓ ̒̃̏̆ ̐̑̆̒̓̔̐̎̏̆ ̐̏̃̆̅̆̎̉̆ȟ ̒̏Ȥ

̙̝̃̆̑́̓ ̅̃́ ̉̌̉ ̂̏̌̆̆ ̠̅̆̎̉̊ȟ ̐̑̉ ̞̓̏̍ ̋́̇̅̏̆ ̉̈ ̖̎̉ ̂̔̅̆̓ ̜̝̏̂̑́̈̏̃̃́̓ ̒́Ȥ
̠̝̜̍̏̒̓̏̓̆̌̎̊ ̒̏̒̓́̃ ̠̐̑̆̒̓̔̐̌̆̎̉Ȣ ˜̑̉ ̙̒̏̃̆̑̆̎̉̉ ̏̅̎̏̄̏ ̠̐̑̆̒̓̔̐̌̆̎̉ ̑̆Ȥ
̗̉̅̉̃ ̎̆ ̂̔̅̆̓ ̃̏̈̍̏̇̆̎ȟ ̖̎̆̏̂̏̅̉̍̏ ̘̎́̌̉̉̆ ̖̠̏̓ ̜̂ ̖̅̃̔Ȣ 

σȢ ˏ̓̏̑̏̆ ̐̑̆̒̓̔̐̌̆̎̉̆ ̙̠̒̏̃̆̑́̆̓̒ ̗̌̉̏̍ȟ ̐̏̒̌̆ ̓̏̄̏ ̋́̋ ̗̌̉̏ ̜̂̌̏ 
̏̒̔̇̅̆̎̏ ̈́ ̑́̎̆̆ ̙̒̏̃̆̑̆̎̎̏̆ ̐̑̆̒̓̔̐̌̆̎̉̆Ȣ ˞̏̄̌́̒̎̏ ̝̒̓́̓̆ ψφ ˠ˗ ˝ˡ Ⱥ̗̌̉̏ȟ 
̏̒̔̇̅̆̎̎̏̆ ̈́ ̙̒̏̃̆̑̆̎̉̆ ̠̐̑̆̒̓̔̐̌̆̎̉ȟ ̘̠̒̉̓́̆̓̒ ̜̒̔̅̉̍̍ ̒̏ ̠̅̎ ̠̃̒̓̔̐̌̆̎̉ 
̝̏̂̃̉̎̉̓̆̌̎̏̄̏ ̐̑̉̄̏̃̏̑́ ̃ ̟̈́̋̏̎̎̔ ̒̉̌̔ ̉ ̅̏ ̍̏̍̆̎̓́ ̙̠̐̏̄́̆̎̉ ̉̌̉ ̠̠̒̎̓̉ 
̒̔̅̉̍̏̒̓̉Ȼ ɍςɎȢ ˝̠́̒̒̍́̓̑̉̃́ ̔̄̏̌̏̃̎̏-̗̝̐̑̏̆̒̒̔́̌̎̏̆ ̝̈́̋̏̎̏̅́̓̆̌̒̓̃̏ȟ 
̍̏̇̎̏ ̜̝̃̅̆̌̉̓ ̓̏̓ ́̋̓̕ȟ ̘̓̏ ̗̌̉̏ ̂̔̅̆̓ ̘̝̠̒̉̓́̓̒ ̜̏̒̔̇̅̆̎̎̍ ̓́̋ ̇̆ ̒ ̍̏Ȥ
̍̆̎̓́ ̠̃̒̓̔̐̌̆̎̉ ̐̑̉̄̏̃̏̑́ ̃ ̒̉̌̔Ȣ ˑ̟́̎̎̔ ̜̝̍̒̌ ̍̏̇̎̏ ̘̝̐̏̅̆̑̋̎̔̓ ̉̈ ̐̑̉̎Ȥ
̗̉̐́ ̗̐̑̆̈̔̍̐̉̉ ̎̆̃̉̎̏̃̎̏̒̓̉ȟ ̙̙̎́̆̅̉̍ ̏̓̑́̇̆̎̉̆ ̃ ̝̒̓́̓̆ τω ˗̗̏̎̒̓̉̓̔̉̉ 
˝ˡȟ ̖̠̉̒̏̅ ̉̈ ̋̏̓̏̑̏̄̏ȟ ̗̌̉̏ ̂̔̅̆̓ ̠̠̝̠̃̌̓̒ ̜̎̆̃̉̎̏̃̎̍ȟ ̐̏̋́ ̎̆ ̅̏̋́̈́̎̏ ̏̂Ȥ
̑́̓̎̏̆ ɍρɎȢ 

ˏ̒̆ ̇̆ ̃ ̒̏̏̓̃̆̓̒̓̃̉̉ ̒ ̠̉̒̓̏̌̋̏̃́̎̉̍̉ ̜̙̖̃̒̉ ̜̖̒̔̅̆̂̎ ̗̉̎̒̓́̎̉̊ ̜̃Ȥ
̎̆̒̆̎̉̆ ̐̑̉̄̏̃̏̑́ ̒̔̅́ ̘̠̏̋́̎̉̃́̆̓̒ ̆̄̏ ̘̜̐̔̂̌̉̎̍ ̙̏̄̌́̆̎̉̆̍Ȣ ˜̞̏̓̏̍̔ȟ ̐̑́Ȥ
̃̉̌́ ̘̠̎́̈̎́̆̎̉ ̠̎́̋́̈́̎̉ ̐̏ ̒̏̃̏̋̔̐̎̏̒̓̉ ̐̑̉̄̏̃̏̑̏̃ȟ ̜̐̑̆̅̔̒̍́̓̑̉̃́̆̍̆ ̃ 
̝̒̓́̓̆ χπ ˠ˗ ˝ˡȟ ̂̔̅̔̓ ̠̝̠̐̑̉̍̆̎̓̒ ̙̝̌̉ ̃ ̘̒̌̔́̆ ̙̠̒̏̃̆̑̆̎̉ ̜̏̒̔̇̅̆̎̎̍ ̎̏Ȥ
̃̏̄̏ ̠̐̑̆̒̓̔̐̌̆̎̉ȟ ̐̏̒̌̆ ̙̠̏̄̌́̆̎̉ ̐̑̉̄̏̃̏̑́ȟ ̎̏ ̅̏ ̠̃̒̓̔̐̌̆̎̉ ̆̄̏ ̃ ̟̈́̋̏̎̎̔ 
̒̉̌̔ȟ ̓̏ ̝̆̒̓ ̐̏ ̅́̎̎̏̍̔ ̃̏̐̑̏̒̔ ̃ ̜̅́̎̎̊ ̍̏̍̆̎̓ ̃̏̈̎̉̋̌̏ ̒̓̏̌̋̎̏̃̆̎̉̆ 
̍̆̇̅̔ ̝̜̈́̋̏̎̏̅́̓̆̌̎̍̉ ̠̐̏̌̏̇̆̎̉̍̉ ̉ ̟̠̉̍̆̉̊̒̚ ̒̔̅̆̂̎̏̊ ̐̑́̋̓̉̋̏̊ ɍυȟ ̒Ȣ 
υπɎȢ ˏ ̅́̎̎̏̍ ̇̆ ̘̒̌̔́̆ ̗̠̐̏̈̉̉ ̒̔̅̆̂̎̏̊ ̐̑́̋̓̉̋̉ ̂̔̅̆̓ ̘̝̐̑̆̅̐̏̓̉̓̆̌̎̆̆Ȣ 
ˠ̘̜̠̉̓̃́ ́̋̓̕ ̓̏̄̏ȟ ̘̓̏ ̝̙̠̂̏̌́ ̘̝́̒̓ ̜̜̖̃̎̆̒̆̎̎ ̒̔̅́̍̉ ̐̑̉̄̏̃̏̑̏̃ ̘́̆̚ 
̃̒̆̄̏ ̐̏̅̌̆̇̉̓ ̟̏̂̇́̌̏̃́̎̉ ̃ ̗̋́̒̒́̉̏̎̎̏̍ ̠̐̏̑̅̋̆ȟ ́ ̒̑̏̋̉ ̗̋́̒̒́̉̏̎̎̏̄̏ 
̠̑́̒̒̍̏̓̑̆̎̉ ̝̅̏̃̏̌̎̏ ̃̆̌̉̋̉ȟ ̘̟̈́́̒̓̔ ̐̑̉̃̏̅̉̓ ̋ ̓̏̍̔ȟ ̘̓̏ ̙̠̒̏̃̆̑́̆̓̒ ̐̑̆Ȥ
̒̓̔̐̌̆̎̉̆ȟ ̐̏̒̌̆ ̙̠̏̄̌́̆̎̉ ̐̑̉̄̏̃̏̑́ȟ ̎̏ ̐̆̑̆̅ ̆̄̏ ̃̒̓̔̐̌̆̎̉̆̍ ̃ ̟̈́̋̏̎̎̔ 
̒̉̌̔Ȣ ˪̓̏ ̐̏̃̌̆̋̌̏ ̈́ ̒̏̂̏̊ ̖̝̎̆̏̂̏̅̉̍̏̒̓ ̠̈́̋̑̆̐̌̆̎̉ ̃ ̝̒̓́̓̆ ρψ ˠ˗ ˝ˡ ̐̑́Ȥ
̃̉̌́ȟ ̖̠̉̒̏̅ ̉̈ ̋̏̓̏̑̏̄̏ ̐̑̉ ̗̑̆̉̅̉̃̆ ̐̑̆̒̓̔̐̌̆̎̉̊ȟ ̗̌̉̏ ̠̒̓́̎̏̃̉̓̒ ̏̒̔̇̅̆̎Ȥ
̜̎̍ ̒ ̍̏̍̆̎̓́ ̙̠̏̄̌́̆̎̉ ̐̑̉̄̏̃̏̑́ ̒̔̅́ȟ ̅́̇̆ ̆̒̌̉ ̓̏̓ ̎̆ ̃̒̓̔̐̉̌ ̃ ̟̈́̋̏̎̎̔ 
̒̉̌̔Ȣ ˕̍̆̎̎̏ ̒ ̞̓̏̄̏ ̍̏̍̆̎̓́ ̂̔̅̆̓ ̝̃̏̈̎̉̋́̓ ̗̑̆̉̅̉̃ ̐̑̆̒̓̔̐̌̆̎̉̊Ȣ 
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ISSUES OF IMPROVING THE LEGAL REGULATION  

OF LEASING OPERATIONS IN UZBEKISTAN 
 

U.M. Makhmudkhodjayeva1  
 
Abstract 
 

The article deals with the importance and necessity of easing activity in the civil 
law system, theoretical analysis of the legal regulation of the leasing agreement and the 
improvement of the legal regulation of the leasing activity. 
 
Key words: leasing concept, leasing system, leasing market, leasing agreement, object of 
leasing, subject of leasing, consumption leasing. 
 

The role of civil-law treaties in the further development of the country is im-
measurable. At the same time, the study of the issues of improving the legal relation-
ships in the field of leasing activity has theoretical and practical significance. In partic-
ular, in today's emerging market economy, the effectiveness of the legal regulation of 
leasing activities is becoming a necessity. Especially important is the introduction of a 
leasing system with modern equipment, which is highly efficient in agriculture. It is ob-
vious that this method of providing technical assistance to rural workers has a great 
future. Therefore, the legal regulation of the leasing activity plays a special role in to-
day's emerging market economy. The leasing system is now widely used in many coun-
tries of the world and covers new sectors of the economy. Due to the structural trans-
formations carried out in the agro-industrial complex of the country, the development 
of entrepreneurship, the development of farming and dehkan farms, the development 
of the enterprises providing them with agricultural products, farms and dehkan farms 
are the main forms of farming, their production capacity and financial condition are 
modern and highly productive agricultural machinery does not allow for the purchase 
of the queen. Under such conditions, the need to leverage the system has become more 
urgent. Because it will be possible to rapidly upgrade the basic production facilities, in-
troduce modern technologies into production, and only then increase the quality and 
volume of produced products without leasing at the same time. 

The third direction of the Decree of the President of the Republic of Uzbekistan 
"On Strategy for Further Development of the Republic of Uzbekistan", dated February 
χȟ ςπρχȟ Ο $0-4947, is defined as the priority directions of economic development and 
liberalization, in which the volume of insurance, leasing and other financial services the 
introduction of new types and enhancement of quality. At the same time, the goals set 
for the implementation of the Strategy of Action on the Development of the Republic of 
Uzbekistan in five priority areas in 2017-2021 in the State Program on Implementation 
of the Strategy for Effective Business, Innovation Ideas and Technology, which included 
142 units of ameliorative equipment and equipment to the specialized water manage-
ment contractor during the year.  

From the above analysis it is clear that leasing relations are important and es-
sential in the economic relations of our Republic. When analyzing the importance and 
necessity of this institute of civil rights, it should be noted that it plays an extremely 
important role in the development of small and medium-sized businesses in the econ-
omy, in the formulation of technical information, especially in the development of agri-
cultural entities, and in stabilizing the material-technical base of production. 

It is well known that the leasing agreement is the legal form of civil circulation. 
Leasing is the key to the development of the economy and business, with a wide range 
of up-to-date, high-tech technologies. According to R. Dustmuradov, leasing is a long-
term lease of long-term consumer goods, which is expressed in the form of loan, not 
monetary. 

Leasing is a set of property relations whereby a party (lessor) renders a leasing 
agreement with a third party (supplier) on lease under the assignment of another party 
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(lessee) acquires the property under its own property and submits it to the lessee for 
temporary use and possession under conditions set by the leasing agreement on the 
basis of payment. Leasing is a lease - a lease agreement between a lessor for the pro-
duction of a factory, industrial property, equipment and real estate, with the purchase 
of such goods by the lessor and the right to own that property reserves the right. From 
these definitions, it is known that the leasing agreement is a tripartite union, which is 
to have property investment through the emergence of civil-legal relations between the 
lessee, the lessor and the seller. 

At present, the demand for leasing activities in Uzbekistan is growing. This is a 
factor of potential for further market development, which necessitates augmenting the 
competitive environment and hence the need to further enhance the role of leasing ser-
vices. In this regard, Uzbek scientists have also published numerous scientific and legal 
theories on the legal regulation of leasing operations. According to O.T.Hazratkulov, the 
further development of entrepreneurship activities in the country, and the support of 
agricultural products, put on the agenda the necessity of introduction of leasing into the 
republic's economy. On the other hand, a lack of financial resources or a lack of suffi-
cient circulation of cash assets will increase the need for leasing. It is known that leasing 
activities play a special role in the development of the country's economy, and the legal 
improvement of this sphere is one of the most important tasks of scientists. 

It is worth nothing that the study of the legal experience of developed countries 
is crucial in developing the country's leasing system. Looking at the world experience, 
leasing companies are characterized by their specialization, volume of operations, 
availability, regional availability and other indicators. In many countries, the conclusion 
of an international leasing contract is governed by the Law of the Republic of Uzbeki-
stan "On Leasing" or the Agreement of the Parties to the Agreement in accordance with 
the UNIDRU Convention on International Financial Leasing. In the leasing practice of 
foreign states, including the United States, Russia, Germany, Serbia, Montenegro, China, 
South Korea, there are no restrictions on the number of leasing operations and the num-
ber of economic entities involved in the legal regulation of leasing operations. In other 
words, subjects of leasing are individuals and legal entities. At the same time, the term 
of the leasing agreement is of particular importance with the fact that the maturity of 
the lease contract is low. 

Today, the development of legislation in the field of leasing activity in our coun-
try is improving. However, there are some issues that need to be addressed in the leas-
ing sector. Because of our country has an unlimited potential for further development 
of the leasing industry. However, in order to implement these opportunities, existing 
legislation requires solving a number of unresolved issues and deficiencies that hinder 
the further development of leasing. Examples of this are the following: 

Further development of leasing market in Uzbekistan depends on several fac-
tors. Among them there is a favorable legislative environment. In particular, in order to 
activate the leasing activity, it is necessary to add to the Article 587 of the Civil Code of 
the Republic of Uzbekistan. In this case, the lessee (lessor) under the leasing agreement 
determines that a lessee (lessor) undertakes to conclude a third party's agreement with 
the lessee on the buyer's (leaser's) order to acquire, buy and sell for the charter capital 
which will lead to further expansion of the leasing market. It is also a rule of the Repub-
lic of Uzbekistan "On Leasing", which may be an object of leasing, any object of lease 
(for entrepreneurial activity), intended for entrepreneurial activity, can be an object of 
leasing. This rule limits the range of leasing objects, ie objects of leasing can only be 
considered objects of entrepreneurial activity. In this case, the number of leasing recip-
ients has also diminished due to the fact that the object is used only for entrepreneurial 
purposes and only for lessees, and because the subjects who do not engage in entrepre-
neurial activities are not included in the list of leasing recipients. At the same time, this 
situation limits certain leasing areas. For example, the principle is that individuals can 
buy cars on a lease basis. In the future, due to the fact that the market is filled with 
leasing services, it will have to look for a new market for lessees, and then the concept 
of "consumer leasing" will arise. For this process to be effective, our law should help 
prevent this from happening, but not the restriction. Therefore, it is necessary to make 
relevant amendments to this law. In order to eliminate this situation, it is necessary to 
amend Article 588 of the Civil Code of the Republic of Uzbekistan: Based on the analysis 
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of the subject of improving the contractual-legal relations in the sphere of leasing activ-
ity of Uzbekistan, it is desirable to summarize the following conclusions. 

1. More than 70% of the leased objects of leasing in our country are agricultural 
machinery. Thus, the possibility of widespread introduction of leasing to other non-ag-
ricultural sectors of the economy has not yet been achieved. One of the most important 
conditions for widespread introduction of leasing is leasing companies' proper invest-
ment. For this purpose, it would be advisable to lower interest rates on leasing compa-
nies, provided that banks use leasing terms. 

2. Because leasing processes are a complex and complicated process, it is expe-
dient to organize separate leasing courses in the sphere of leasing. At the same time, it 
is important to draw particular attention to the issue of leasing deals with leasing sub-
jects, in particular, identifying the rights and obligations of the parties, broad explana-
tion of the norms of finance, taxation, customs, insurance, courts, and accounting in the 
field of leasing. 

3. The first sentence of the first part of Article 2 of the Law "On leasing" should 
be stated as follows: Leasing (financial lease) is a separate type of lease relationship, 
whereby the lessor (lessor) purchases the property (the object of leasing) in the leasing 
agreement from the third party (seller) on the instructions of the other party (lessee), 
receives the charter capital) and transfers it to the lessee for a period of more than 
twelve months for possession and use of the remuneration in accordance with the 
terms of this agreement. 

4. The first part of Article 3 of the Law "On leasing" should also be defined as 
ÆÏÌÌÏ×Óȡ Ȱ!ÎÙ ÎÏÎ-consumable items of property, including property, plant, equipment, 
vehicles, and other movable and immovable property may be the object of lease. The 
goal is to introduce individuals into leasing companies and to expand the leasing mar-
ËÅÔȱ 

5. We consider it appropriate to supplement the first part of Article 11 of the Law 
"On leasing" with the fifth paragraph as follows: "If the leasing agreement has been can-
celed earlier and the object of leasing is repaid, the lessee shall have the right to demand 
the lessee to pay the aging cost established by the law for the period of its validity, con-
sidering the object of the leasing at a pre-paid value, if the leased object was actually 
paid in advance". 
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Word.  
ςȢ ˞̠̃̆̅̆̎̉ ̏̂ ́̃̓̏̑̆ ɉ̖́̃̓̏̑́Ɋ ɉ̠̟̠̈́̐̏̌̎̓̒ ̎́ ̋́̇̅̏̄̏ ̉̈ ́̃̓̏Ȥ

̑̏̃ ̉ ̜̜̟̠̃̒̌́̓̒ в одном файле):  
¶ ̠̉̍ȟ ̘̏̓̆̒̓̃̏ȟ ̠́̍̉̌̉̕ ɉ̝̟̐̏̌̎̏̒̓Ɋȟ  
¶ ̍̆̒̓̏ ̜̑́̂̏̓ ɉ̘̜̔̆̂Ɋȟ ̠̈́̎̉̍́̆̍́ ̝̅̏̌̇̎̏̒̓ȟ  
¶ ̒̆̑́̕ ̘̜̖̎́̔̎ ̉̎̓̆̑̆̒̏̃ȟ  
¶ ́̅̑̆̒ ɉ̒ ̘̜̐̏̓̏̃̍ ̉̎̅̆̋̒̏̍Ɋȟ ̎́ ̜̋̏̓̏̑̊ ̍̏̇̎̏ ̜̝̃̒̌́̓ ́̃̓̏̑Ȥ
̒̋̉̊ ̞̠̋̈̆̍̐̌̑ ̇̔̑̎́̌́ȟ  
¶ ́̅̑̆̒ ̞̌̆̋̓̑̏̎̎̏̊ ̘̜̐̏̓ȟ  
¶ ̜̋̏̎̓́̋̓̎̊ ̓̆̌̆̏̎̕ȟ  
¶ ̎́̈̃́̎̉̆ ̑̔̂̑̉̋̉ȟ ̃ ̟̋̏̓̏̑̔ ̖̎̆̏̂̏̅̉̍̏ ̟̘̝̃̋̌̉̓ ̗̟̐̔̂̌̉̋́̉ȟ  
¶ ̖̎̆̏̂̏̅̉̍̏̆ ̘̋̏̌̉̆̒̓̃̏ ̞̠̋̈̆̍̐̌̑̏̃ ̇̔̑̎́̌́Ȣ  
ˏ ̎́̈̃́̎̉̉ ́̊̌́̕ ̖̎̆̏̂̏̅̉̍̏ ̝̔̋́̈́̓ ̟́̍̉̌̉̕ȟ ̗̜̉̎̉̉́̌ ́̃̓̏̑́ 

ɉ̐̆̑̃̏̄̏ ̒̏́̃̓̏̑́ɊȢ ˚́̐̑̉̍̆̑ȟ Иванов И.В. сведения.  
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